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A very good project, systematic and comprehensive research has been undertaken. Aim and objectives could be more clearly linked to outcomes. Findings are positive and of practical use. A Web interface for staff use would be beneficial and a valuable consideration for future development as are the other recommendations suggested. 
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	Survey
	Review
	Experiment
	Development

	1.Research-informed Literature
	
	
	
	

	Introduction
	/5
	/5
	3/5
	/5

	Literature Review
	/20
	/35
	18/20
	/15

	Comments:

Introduction
· Provides an overview of the project.
· Unclear if figures relate to national, region, University or faculty. 
· Aim and objectives are specified. 
· Could be specified in numeric bullet format to aid format and readability. 

Literature review
+ Very good. A comprehensive review of University admission data sources, Marketing in the HE sector, GIS and GIS software.
· Minor spelling and grammar errors in places. 

	 
	Survey
	Review
	Experiment
	Development

	2. Knowledge and Understanding of Subject
	
	
	
	

	Methodology
	/5
	/5
	3/5
	/5

	Survey Design
	/15
	 -
	 -
	 -

	Requirements/Design
	 -
	 -
	 -
	/5

	Comments:

Methodology
· A very good review and selection of suitable research methods. 
· Aim and objectives could be specified and aligned with research methods selected. 
· Staff questionnaire and Dean interview could be mentioned here, structure document and results in appendix. This would support information in the literature review. 
· Excellent review and set-up of the technical requirements to collect input analyse and display suitable data. 
· Minor grammar error/s. 

	 
	Survey
	Review
	Experiment
	Development

	3. Analysis
	
	
	
	

	Results & Discussions
	/25
	/25
	20/25
	/25

	Conclusions and Recommendations 
	/10
	/10
	5/10
	/10

	Comments:

Results & Discussions
· Clear and systematic overview of the data implementation and visualisation. 
· Good analysis of data and suitability of GIS for University marketing. 
· Analysis linked to objectives and aim. 
· However aim in particular and objectives could be refined to make it easier to link to project outcomes. Could be enhanced here. 

Conclusions & Recommendations
· + Conclusion outlines the process undertaken which is useful however - salient findings have not been identified / re-iterated and linked to the projects objectives and aim.
+ Good, clear recommendations for further study have been documented. - This could also include the option of creating Web accessible and dashboard version. 
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	Review
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	Development

	4. Practical Application and Deployment
	
	
	
	

	Development
	 -
	 -
	 -
	/15

	Experimental Design
	 -
	 -
	10/15
	 -

	Comments:

· System allows easy visualisation and manipulation of relevant data for marketing related decision making purposes. Good. 
· Staff access interface could be provided. 







	 
	Survey
	Review
	Experiment
	Development

	5. Skills for Professional Practice
	
	
	
	

	Reflection
	/10
	/10
	8/10
	/10

	Quality of Report
	/10
	/10
	8/10
	/10

	Comments:

· Excellent report structure format and presentation. 
· Minor spelling and grammar errors in places. 

· An excellent open and honest reflection identifying possible areas for improvement in the future. 
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