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How important is the concept of authenticity in the presentation of heritage?.
There are many issues regarding the concepts of authenticity in the contexts of museums. For example, within museums many factors can cause problems in the presentation of heritage. Ethical issues such as the presentation of human remains or the presentation of difficult heritage. One important issue amongst others is the changing concept of authenticity. In the early days of museums objects were the centre of the exhibit. No one would have wanted to go to an exhibit made up of replicas of famous objects because it is not the same as seeing the real thing. It is interesting to note that an exhibit made up entirely of authentic objects which were perceived as boring or uninteresting could well have been just as unpopular as one made up of replicas. In this way, it is evident that there are many elements which much be taken into account when discussing the importance of authenticity in regards to objects within museums. 
The authenticity of an object may change depending on the perceived purpose of museum exhibitions. If the purpose of an exhibition is to engage visitors with the heritage on display then perhaps the authenticity of the objects comes second to their ability to engage varying target audiences. It may be that certain objects are able to have a substantial impact upon the viewer without any addition. However, engagement may be best engineered through the use of replicas which can be handled or allow the viewer a closer look at the object. In certain circumstances the authenticity of an object is paramount for its impact and ability to induce engagement however, often an authentic object is not the most effective means of communicating ideas about the past and promoting understanding or interpretation of heritage. 
An issue which occurs within discussions of authenticity is what makes something authentic? Sian Jones proposed the idea that authenticity may in fact be culturally constructed and not inherent in an object[footnoteRef:1]. In other words, authenticity may simply be an idea that the viewer or society has about a particular object. Taking the Lion Man as an example, it is viewed as an important piece of human history and is presented in this way within museum contexts. In this way it almost achieves celebrity status amongst museum exhibits. This importance placed on it by society makes it much more desirable to see as the original rather than a replica in the same way that the majority of people would wish to see a real celebrity rather than an impersonator. From this it can clearly be seen that 'authenticity is not inherent in the object'[footnoteRef:2]  [1:  Jones 2010, 182. ]  [2:  Jones 2010, 182.] 

The importance of authenticity has not completely gone from the museum experience and in some cases the authenticity of the object is paramount. One such example is the Lion Man. This is a figure made of a mammoth tusk which dates to approximately 40,000 years old in the Upper Palaeolithic period[footnoteRef:3]. With the body of a human and the head of a lion the figure depicts a therianthropic[footnoteRef:4] creature which some have interpreted as an early deity. According to the British Museum the Lion Man is the earliest representation of ‘ideas about the supernatural’[footnoteRef:5]. The figure is made up of 300 individual fragments and has undergone a number of different attempts at reconstruction[footnoteRef:6]. Initial reconstructions were done when only two thirds[footnoteRef:7] of the fragments of the Lion Man had been located. In 2009 all the pieces were found and so a new full reconstruction took place. There is an ongoing debate about the gender of the Lion Man. Some official sources have claimed that the restoration process showed it to be a representation of a male[footnoteRef:8], while others have advocated for the Lion Man to be identified as a female. The Lion Man is a highly important object as it gives us an insight, however small, into the lives and world view of our ancient ancestors[footnoteRef:9]. Another aspect of objects such the Lion Man which shows its value is that it is in high demand. Widely exhibited objects such as the Lion Man demonstrate the value of authentic objects.  [3:  Der Lowenmensch. [05/03/2018]]  [4:  Der Lowenmensch. [05/03/2018]]  [5:  The Lion Man: an Ice Age masterpiece. 2017. ]  [6:  Der Lowenmensch. [05/03/2018]]  [7:  New Life for the Lion Man - Archaeology Magazine Archive. [05/03/2018]]  [8:  Der Lowenmensch. [05/03/2018]]  [9:  Der Lowenmensch. [05/03/2018]] 


[image: https://blog.britishmuseum.org/wp-content/uploads/2017/10/Lion-man-full.jpg]
Figure 1 - The Lion Man. Source; https://blog.britishmuseum.org/the-lion-man-an-ice-age-masterpiece/. Accessed; 28/04/2018.
There is now a 3D printed replica of the Lion Man which went on display from the 31st January 2018. For some the authenticity of an object which is of such an age and importance to human history is vital for the sense of awe with which the object engages people. In this way it may be questioned as to whether the copy of this object can have that same effect. 
The Lion Man is an example of what visitors to the museum would consider an authentic object. However it can be debated how authentic the Lion Man actually is. When the first reconstruction of the Lion Man took place not all of the pieces were found[footnoteRef:10]. This meant that the reconstruction at that time could not be considered authentic in the sense that it was not the same as the original. Even though the Lion Man has undergone another reconstruction and now consists of over three hundred separate fragments, it cannot be called authentic with any amount of certainty because it is still incomplete. Despite the issues with the reconstructed Lion Man it can still be considered more authentic than the 3D printed replica. It is perhaps the originality of the Lion Man which gives it precedence over the replica.  [10:  Der Lowenmensch. [05/03/2018]] 

The development of restoration techniques has meant that museums are more able to present replica or restored objects. Techniques used in the restoration of objects have become far more advanced than they once were. It is because of the advancement in technology that objects can now be restored in ways which prevent damage to the original artefact. In the case of the Lion Man it has undergone many reconstructions using the actual fragments of the original object[footnoteRef:11]. Firstly it is an issue because the reconstruction may later be found to be inaccurate and so has to be taken apart with extreme care not to damage the delicate fragments of mammoth tusk. Secondly, it means that if new pieces are found then it is difficult to incorporate them into the reconstruction. A preferable method is to make a reconstruction from scratch rather than using the original pieces in order to avoid damaging them.  [11:  Der Lowenmensch. [05/03/2018]] 

In order to protect the Lion Man a 3D printed copy has been recently made of it[footnoteRef:12]. This replica has been put on display in place of the reconstructed original pieces of the Lion Man. Here there are clear positives for the replica over the original in that the replica prevents the original one being damaged when displayed or moved to different exhibitions. However, there are negatives in that visitors will not be seeing the authentic object. Authentic in this sense means the reconstruction made from the pieces which date from 40,000 years ago.  [12:  The Lion Man: an Ice Age masterpiece. [2017].] 

Authenticity is not necessarily a fixed idea in that perceptions of authenticity develop and change over time depending on the audience. Similarly, notions of authenticity will vary depending on characteristics of the object and the personal thoughts of the viewer. Brida et al. conducted a study into visitors' perceptions of different types of museums. One was an archaeology museum and the other a modern art museum[footnoteRef:13]. The conclusion drawn from this study showed that authenticity depends upon a number of factors. These included the socio-demographic characteristic of the interviewee as well as the characteristics of the 'attraction'[footnoteRef:14]. In other words, there are different elements of the object which have an effect on how it is perceived. It is difficult to highlight what these elements are but it might be speculated that they include the age of the object and its perceived historical importance.   [13:  Brida et al. 2014.]  [14:  Brida et al. 2014. ] 

In modern museum collections the authenticity of an object has become less important and has given way to education and engagement. There is evidence to suggest that visitors to museums do not necessarily value authenticity over replicas in the museum context. Hampp and Schwan conducted a visitor survey to investigate the relevance of authentic objects for museum visitors in the context of a science museum. Their study showed that visitors did not place extra value on authentic objects any more than replicas in this context. However they also found that authentic objects have more importance in a socio-cultural context[footnoteRef:15]. [15:  Hampp and Schwan 2015. ] 

This study displays that the value of the authenticity of an object is dependent upon many factors such as context and audience. It gives evidence that authentic objects have a place in museums, but also that they are not essential and may be replaced or supplemented by replicas. Other factors found by Hampp and Schwan which affect the perception of an object included; history, charisma (aura), rarity, functionality, appearance, and intellectual insights[footnoteRef:16]. These they termed the ‘dimensions of authenticity’[footnoteRef:17]. From this it is apparent that there are a number of contributing factors which increase or decrease the importance of an objects authenticity. Applying this to the example of the Lion Man it can be seen that this object possesses all of the ‘dimensions of authenticity’ at a high level. It has history as it is thousands of years old. In the same way it is extremely rare since it is the only one of its kind. In the case of the Lion Man it may be its advanced age combine with its rarity and intellectual insights which provide it with prominence as an authentic object. Intellectual insights gleaned from research on the Lion Man give us a view into the ‘highly complex world view’[footnoteRef:18] of some of our earliest ancestors.  [16:  Hampp and Schwan 2015.]  [17:  Hampp and Schwan 2015.]  [18:  Der Lowenmensch. [05/03/2018]] 

In this way, there may be some ‘dimensions of authenticity’ that museum visitors value more highly than others. This may also depend on the context of the object. Hampp and Schwan found that people did not value authentic objects more highly than replicas within the context of a science museum. This may be because the visitors to this type of museum placed more value on the functionality and intellectual insights gained from an object, rather than its rarity or history. From this study it can be concluded that the importance of authenticity is dependent on the type of exhibition[footnoteRef:19]. [19:  Hampp and Schwan 2015.] 

The visitor experience to a museum may not be diminished by the presence of replicas instead of authentic objects. This is because the purpose and function of museums has changed and evolved over time. Museums are more commonly promoting their educational roles and encouraging a wider engagement with history. Replica objects are more suitable for hands-on engagement activities for the public and so can provide a better source of engagement especially for younger visitors. Since a wide variety of people choose to visit musuems there will be great variation in what exhibits will engage them. In this way museums have to find new ways of educating people in an engaging and inclusive way. 
One aspect which may be contributing to the changing perception of authenticity in museums is the ability to see the exhibitions virtually. Museums are gaining an online presence which may be allowing more people to view the attractions without physically visiting the museum. Evrard and Krebs propose a conceptual analysis of 'real' (visiting a museum) and 'virtual' (visiting the museum website) experiences of museums[footnoteRef:20]. It examines whether the two experiences are substitutes for one another or can be used to complement one another. They found that even among participants who had a greater degree of 'ease and familiarity with digital tools' the value of authenticity was not found to be affected. Instead people within this category were more likely to say that the virtual experience is complementary to the physical experience. From these findings we can see that the new virtual experience does not appear to take away from the traditional visitor experience to a museum. Especially in the case of larger museums information taken from the virtual side can be usefully used to supplement their visitor’s experience.  [20:  Evrard and Krebs 2017] 

Replica objects can often show more clearly what objects looked like at their time of use and how they were used or made. If experimental archaeology is employed and a replica is made using the same techniques and materials then a better idea of how the original object was made can be adopted. In the same way experimental archaeological projects might reveal what an object was used for in its life. An example of this is the reconstruction of the Lion Man figure. This figure was recreated using the same kinds of tools which would have been used to make the original and was found to take over 400 hours to make[footnoteRef:21]. From this finding it can be interpreted that the Lion Man had an important purpose as many hours of effort were put in to its creation. This information would never have been known unless this experiment was done and a replica was created. However, it is one thing to create a replica for research purposes and another to display it in a museum in place of the original.  [21:  The Lion Man: an Ice Age masterpiece. 2017.] 

An example of a replica which more clearly displays the object and its function than the original alone is the Mycenaean Lion hunt dagger. The original lion hunt dagger dates from 1600BC – 1500BC. Construction of the replica took place from 1900 – 1908AD[footnoteRef:22]. The original dagger is notched and faded to the point where it is difficult to discern how it would have once looked. In contrast the electrotype copy reveals the dagger in its former glory and gives the viewer a better sense of the object’s past.  [22:  electrotype / dagger. [2018]] 

[image: Electrotype replica of the Mycenae Lion Hunt Dagger, from Shaft Grave IV. One side shows five men with shields and weapons attacking three lions. Two lions run away, but one is attacking the warriors. One warrior is under its foot.    The other side shows a lion and five deer. The lion is mauling one of the deer, and the others run away.]
Figure 2 - Electrotype Dagger. Source; www.britishmuseum.org/research/collection_online/collection_object_details/collection_image_gallery.aspx?assetld=795197001&objectId=447686&partId=1. Accessed; 26/04/2018.
Figure 2 is an image of the electrotype copy of the Lion Hunt dagger which clearly shows how the original would have previously looked. From viewing the copy it is possible to get a better understanding of the highly decorative and perhaps ceremonial nature of the dagger. Similarly, restoration techniques allow fragmented objects to be restored and then displayed to reveal their former glory. A restoration such as this one may be an aid in engaging visitors with the past of the object. The original dagger is badly damaged and so does not easily bring across how it used to look. However there are issues as to whether objects such as fragmented pots or paintings should be pieced back together and displayed in this manner. Restoring wall paintings which are fragmented and incomplete is a task which requires much interpretation on the part of the conservator and so may result in an inaccurate rendering of the original. Following this the wall painting would then be presented in a museum as authentic. This is an issue because the visitors to the museum only have the knowledge presented to them in the museum as their primary source of information on this object. The same issue is relevant to any fragmented object which is restored. 
Authenticity can be a powerful draw to attract visitors to an exhibition. This can be seen very clearly in national museums such as the British Museum or the Louvre. An example in the British Museum is the presence of the Rosetta Stone. Employing Hampp and Schwan’s ‘dimensions of authenticity’[footnoteRef:23] the Rosetta Stone can have many applied to it. It has much historical value in that value has been placed on it by authorities within the field of Egyptology and so society views it as valuable. Similarly, it has a high rarity value as well as appearance, functionality, and intellectual insights. The one dimension which is up for debate is charisma since there is no specific way to measure how much charisma an object has. Similarly in the Louvre the Mona Lisa fulfils all of the ‘dimensions of authenticity’ in the same way as the Rosetta Stone.  [23:  Hampp and Schwan 2015.] 

There is a growing argument that museums no longer need objects and objects are no longer at the heart of a museum. Gurian attempts to show that museums may no longer have need of objects. In this way, she promotes the idea that 'objects are not the heart of the museum'[footnoteRef:24]. At one time museums relied completely on their objects in order to be called museums. However, now museums are established institutions that rely on their reputation rather than on their possession of certain objects for survival. Instead of objects the museum is important as 'a place that stores memories and presents and organises meaning in some sensory form'[footnoteRef:25] as Gurian sees it. In this way objects still have importance and a place in museums as a tool for storing memories in a visual form. Gurian is not saying that museums have no use for objects simply that they no longer play such as vital a role as they once did.  [24:  Gurian 1999, 165.]  [25:  Gurian 1999, 166.] 

Objects are not the most important part of the museum. Indeed they are extremely important but they cannot create a museum on their own. Gurian explains that the objects 'like props in a brilliant play, are necessary but alone are not sufficient'[footnoteRef:26]. In other words the objects have importance in the museum but a group of objects on their own do not constitute a museum. They must be supplemented with other elements in order to have any meaning to visitors. In Gurian’s view 'the existence of collections and supporting exhibitions is considered desirable, but their absence is not disabling'[footnoteRef:27]. In this way, exhibitions and objects should not be removed from the museum agenda but their absence from a museum does not take away it’s identity as a museum. From this the question is raised regarding what can be identified as a museum.  [26:  Gurian 1999, 165.]  [27:  Gurian 1999, 169.] 

Objects or collections on their own do not make a museum. Therefore, there must be other essential parts which make museums distinct from other institutions which collect objects, such as libraries[footnoteRef:28]. Arguably, this distinction is made through the perceived purpose of the institution. The purpose of a library is to house books which are accessible to the public, whereas a museum is a place for the displaying of heritage. There are obvious overlaps for these institutions which again raise questions about what defines a museum and gives it distinction from other similar institutions. A museum is similar to a library in the sense that it is a space dedicated to the housing of objects. In this way, libraries can act as museums when they hold books of particular age or importance. Archives may also form part of libraries as well as museums, giving them yet another common factor.  [28:  Gurian 1999, 167.] 

Susan Pearce Aims in her paper to 'set out an approach to artefact study which can potentially be applied across the range of material culture'[footnoteRef:29].  In contrast to Gurian’s view, Pearce puts forward the view that 'the possessions of collections, of actual objects and specimens, is what distinguishes a museum from other kinds of institution'[footnoteRef:30]. In other words the objects in a museum are what makes it a museum. This view contrasts completely with Gurian’s view as it places objects in a position of the greatest importance within museums. Pearce’s strong view about objects in museums can be easily applied to museums of the past where the objects were the main attractions however, modern museums contain many other aspects which draw people to the museum on their own merit. For example a huge draw for visitors to many museums is the presence of a gift shop or a café. In this way, museums function as social spaces as well as spaces for the procurement of knowledge.  [29:  Pearce 1994, Page 131.]  [30:  Pearce 1994, Page 125.] 

There will always be a place in museum exhibitions where the aura of authenticity is central. In this way it can be argued that objects are still central to museums. Pearce believes that objects are in many ways the essence of a museum[footnoteRef:31] and so a museum cannot be a museum without objects. For Pearce objects are important because they 'embody unique information about the nature of man in society'[footnoteRef:32]. From this perspective it would be inconceiveable to have a museum where there were no objects. However, Pearce’s view only focused on the importance of objects rather than the importance of authentic objects. In this way, a museum could only have replica objects and still up hold Pearce’s view of what a museum should be. Therefore it can sometimes be the case that the authenticity of an object is of less importance than the presence of an object within a museum. From this is could be argued that being placed into a museum is what gives an object importance and an aura of authenticity.   [31:  Pearce 1994.]  [32:  Pearce 1994, 125.] 

 In many of these examples education about the past and engagement with the past are prioritised over authenticity. Authenticity is something which is not possessed inherently by objects themselves, but is given to them by the value society places upon them. Objects which represent historical events onto which society has placed importance gain an element of authority and are therefore more desirable when authentic. Objects which fall into such a category have no other place than in museums, however this does not mean that they are integral parts of what constitutes a museum. In fact I could be said that these objects gain their authenticity through their placement into a museum context. As Gurian[footnoteRef:33] advocates, museums do not need objects in order to function as a museum. This is because they have the ability to educate and engage through the use of technological and other resources in a way which displays heritage in its fullest form. Objects and replicas now act as supplementary tools in the presentation of heritage within museums.  [33:  Gurian 1999.] 
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