[bookmark: _Hlk2716330][image: ]Travel in France 

Any traveller from around the world is seeking to visit a country like France. This country is well known due to the multiple choices of tourism such as cultural, sport or leisure services. Throughout the year, France can offer the type of holiday that every tourist ever dreams. France is situated at the western part of Europe, neighbouring on all the largest countries in the region, such as Italy, Spain and Germany. Boasting a long history, with a unique flair of life style, France is the country with the most impressive cathedrals.
Travelling in France, is an opportunity to explore the French style in everything that you will be surround by. Pieces of art, the design of the buildings, fashion, lifestyle are part of the its history and culture and the unique point of sell used by the French authorities.
Various of tourism in France.
According to The Local (2018), France is the most visited country in the world, generating 89 million tourists in 2017. In other words, France had an increase of 8 percent in 2017, comparing whit the previous years, due to the terrorist’s attacks in 2015.
[image: ]Tourism in France is classified in three major sectors. The domestic sector according to the Entreprises (2016), showing that French residents accounted for two-thirds of internal tourism consumption, contributing with €108.1 billion. This results to a brighter future of the domestic tourism within the country.SOURCE: E-UNWTO.ORG

The second sector, outbound, is also increasing. The latest data regarding outbound tourism, according to Andrew J. Wein (2018), 69 percent of French public planned to go on summer holiday in 2017. This is the highest number since the outbound tourism in 2012, due to the strength of economic growth. The most popular countries in order to attract French people is Spain (16%), followed by Italy (8%) and Portugal (7%). Appraising the spending sector on holiday, French population spent aboard $41.4 billion, according to UNWTO (2018), ranking on 5th top spenders in the world in 2017.SOURCE: E-UNWTO.ORG
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[image: ]Despite the terrorist attack in November 2015 and July 2016, the third sector, inbound, has placed France on 1st rank, being the most visited country in 2018. According to the Entreprises (2016), despite a 2.2 percent decline in arrivals, 82.6 million international tourists has visited France. In addition, due to the new trends in tourism, the statistics are showing that France is also one of the world’s leading destinations for long tourist stays. On the other hand, the short stay destinations, in 2016, according to Entreprises (2016), recorded 38.5 million international tourists.SOURCE:  Entreprises.gouv.fr
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In order to influence the travellers to visit the country, French authorities implemented a good strategy of the marketing mix. Stated by Maslow’s theory, the 4Ps are the elements who contribute to the marketing mix such as price, product, promotion and place. Around 80 percent of the country is countryside and as all the elements of the marketing mix have an impact on each other, France started to develop very successful types of holiday. In other words, Stanley Plog, within his theory “Psygograohic Type” (1974) classified people into a succession of “TYPE” of holiday choice. As a result of that, Stanley Plog classified people taking in consideration their personality. It is following that the psychographic type of holiday applies to the very anxious type of people who choose the “safe destinations”, including the people who like to choose the “unique” destination into the allocentric type. Must be said that most of the people try to be in between those too, called midcentrics type.SOURCE: World Travel & Tourism Council

According to Government (2018), French cuisine is listed as a UNESCO World Heritage. For this reason, France target is to use this as an advantage in order to reach 100 million international tourists by 2020. Besides gastronomy, France has an impressive fashion success. The most popular brands from France being the Louis Vuitton, Cartier or Coco Channel.
As the government seen the protentional and the success of the industry, in 2016, travel and tourism generated 1.180.500 jobs directly, forecasting a growth by 1.6 percent in 2017, according to the World Travel and Tourism Council (2017). This primarily reflects the economic activity generated by hotels, restaurants or airlines. On the other hand, as an absolute direct contribution to GDP, in 2016, France ranks on 5th world wide with $90 billion. Furthermore, France has invested in 2016 €33.3 billion, considering a growth over the next ten years with 2.7 percent. In this way, the government predicts a total investment of €45.5 billion by 2027.
What to visit in France?
In order to offer more information, within the next rows will be presented the most visited city within the country. On the other hand, safety, culture and transport will be presented.
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[bookmark: _Hlk1678793]Known as the “City of Lights” (La Ville-Lumière), Paris is a wonderful city that glows every night. Sharing the same success with the whole country, Paris became the most visited city in the world. Figures suggest that 33.9 million tourist arrivals were recorded at Parisian hotels in 2017, related to Statista (2019).
Analysing the city focussing on its geographical situation, Paris extends on a surface of 105 square kilometres. Generally speaking, is located in Central Northern France, being part of the region Ile de France. As a city, Paris is divided into 20 administrative arrondissements. Related to Paris-City (2019), the arrondissements are organised as a form of spiral, starting from the centre and increasing outwards, in a clockwise direction. Appraising its topography, Paris is relatively flat with an altitude of 35 m above sea level. Being cross by the Seine river, on both side of the river small hills are taking place, such as Montmartre (131 m), Belleville (128.5 m) or Ménilmontant (108 m), according to Word Press (2018).
Gathering an impressive success in tourism, every corner of Paris has something worth visiting. Ancient churches, gallery of modern art or the atmospheric jazz bars, all of this offering unforgettable moments. The most famous sight of the city, with more than 7 million visits annually is the Eiffel Tower. Related to Culture Trip (2019), the Eiffel Tower was ended in 1889 as the centrepiece of the year’s Exposition Universelle. Furthermore, another impressive sight is the Louvre Museum. In 2018, the museum had recorded 10.2 million visitors according to Presse Louvre (2018). The Louvre museum is the home for the best-known work of art in the world, Mona Lisa.
In order to accomplish the best tour of the city saving time and money, the Paris Pass travel card can be one of the best solutions. This will help to skip the lines and use the public transport unlimited.
[image: ]    NICE








SOURCE: JUST GLOBETROTTING



The capital of the Alpes-Maritimes department on the French Riviera, Nice is situated on coastline of the Cote d’Azur, to the north east of Cannes and Antibes according to See Nice (2018). Nice is the fifth largest city in France, being considered very popular due to its culture events and sites.
As Mediterranean city, Nice can offer a massive diversity of activities and visits. Taking a walk tour through the narrow streets of the Old Town is breath taking. As a shopping lover, you can visit all the famous fashion boutique. The Russian church or the landmark of the Promenade des Anglais, will help to understand the marks left beyond by other nations. For example, the Promenade des Anglais, dates to the early 19th century being built by English aristocracy to enjoy theirs holiday in France, related to Nice Tourism (2019). On top of that, visitors have the opportunity to enjoy the beaches of Nice, being accessible from the promenade.
Furthermore, sights like Museum of Asian Arts, Palais de la Mediterranee or Phoenix Park, all being accessible from the promenade. During the summer, Nice is the city who is holding the oldest jazz festival in the world. Besides, almost two thousand cultural, festive or sporting events bring the city to live during the year. Thanks to the French Riviera Pass, discounts and guided tours are available.
Lyon
The capital of France gastronomy, Lyon is known for its historical and architectural landmarks. According to Word Heritage Convention (2019), Lyon became a UNESCO World Heritage Site in 1998. Situated in east-central France, in the region of Rhône-Alpes, Lyon claim to be the second tourist destination after Paris. As a result of being called a UNESCO World Heritage, since 2014 became more popular. In 2016 according to Aderly (2016) 6 million tourists came to visit the city. On top of that, Lyon was named in 2019 the European Capital Smart Tourism.
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Appraising its geography, Lyon it is divided due to the Rhône and Saone rivers in two parts. The old city (Vieux Lyon), was founded on the west riverside of Saone, at the bottom of Fourvière hill. After Venice, the old city is considered as the largest Renaissance area in Europe, according to ISSMYS (2019). The Fourvière hill it is known as “the hill that prays”. The name has been given due to the basilica of Notre-Dame de Fourvière. The Metallic Tower (replicating the last stage of the Eiffel Tower) it is also situated within this area. At the east of the Rhône from the Presqu'île, it is recognised as the new Lyon were the most city population is.
Perhaps the best way to engage with the city’s history is to start at the Place Bellecour, situated in the city centre, between the Rhône and Saone. Crossing the Saone river on the Pont Bonaparte bridge will lead the visitors to the Funicular railway from the Fourvière hill. Part of the medieval city, the Cathedral Saint Jean is famous for its astronomic clock.
Safety and Security
France has been facing a numerous terrorist attacks in the recent years. Nevertheless, the country continues to be relatively safe to live and travel in. According to Maslow hierarchy of needs theory, the safety needs is the second level of its hierarchy. In other words, while traveling people concerns regarding safe and security in their environment. Within the safety needs level, Maslow included the need for protection psychological and physical harm. 
Despite the unfortunate times from November 2015 in Paris, July 2016 in Nice and 2018 Yellow Vest protests from Paris, the authorities have implemented a number of reinforcements to security measure throughout the country. Furthermore, related to UK France (2019), all the tourism sector, representatives have recruited additional security staff in order to secure visitor safety.
Transport
As the matter of fact transportation became essential in tourism industry. Transportation in tourism is considered to be in charge of taking the travellers to the destination, helping the tourists to get around the place and taking them back at the end of the trip.
According to Discover France (2019) French railway transportation is on of the best developed system in western Europe. In order to travel from Paris to Lyon, tourists can use the high-speed train called Train a Grande Vitesse (TGV) which can reach up to 185 miles per hour. Furthermore, in association with British government in 1994 it was inaugurating the first rail way link between France and England. In other words, the average travel between London and Paris via the “Chunnel” is no longer than three hours.
The air transport is very well established. The statics show that in 2016 the biggest airport from France, Paris-Charles-de-Gaulle, according to Statista (19), over 65 million passengers arrived during the year. Those statics are the results of France being the most visited country in the world. The airport is also very well linked to the railway transportation. Passengers can use the high-speed train services in order to travel to the other cities of France which is available from the terminal two of the airport.
Market Segmentation
The resolution of this travel review is to the target audience of the over 55. According to Campaign Magazine (2018), the over 50s feel younger then they are and they are enjoying life as much as they ever were. However, this category of people will show more interest into cultural travel, bringing a better connection to their needs and wants. French tourism industry is exploring this to maximum potential as being the most visited country in the world.
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Chart 1: Arrivals of foreign tourists in France by origin
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How toread ths chart: In 2016, Fance welcomed 645 millon European toursts and 18.1 millon nor-European tourists. The
percentage changesfrom the year before ere -3.8% and +3.8%, espectively Al tod, France eceived 82.6 millon nternational
Touristsin 2016, or 2.2% fewerthan in 2015.

Source: DGE and Banue de Fance, EVE survey of visitorsfrom abroad.
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Table 1: Changes in tourism consumption

2010 201 201 2013 2018 2015

French visitors 971 1032 1034 1046 1060 1065 1081
Foreign visitors 437 478 502 507 516 524 508
French visitors o5 63 02 12 13 05 14
Foreign visitors 06 94 51 09 18 16 -30
French visitors 04 44 01 08 09 04 10
Foreign visitors 05 29 1§ 03 06 05 -10

Howtoread tis table: I 2016, tousm consumpton b foregn visitors totalled €50.8bllr, a 3.0% decrease over 2015.In 2016,
foveign vsitors accourted for @ negatve 1.0 poits of rowth i intemal tourism consumpion,withFrenc visors contibuting 2
posive 1.0 pains

Sources: DGE, Toursm Satellte Accourt,base 2010; INSEE, Annual Nationa Account,base 2010.




