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Executive Summary 
This report explores how Donald Trump’s political influence has affected domestic tourism in the United States. Domestic tourism is the largest part of the U.S. tourism industry and supports millions of jobs across the country. Trump’s leadership style, which often used strong language, emotional messaging, and clear political positions, shaped how people felt about safety, identity, and travel. These feelings influenced where people chose to go, how they viewed different destinations, and how confident they felt about travelling.
Using PESTLE, SWOT, and stakeholder analysis, the report examines how political division, economic changes, mixed regulations, and media coverage during Trump’s presidency shaped domestic tourism. The findings show that Trump’s influence created both risks and opportunities. Some rural areas saw more visitors, while other places struggled with negative perceptions. The report ends with recommendations for tourism managers and policymakers to reduce political risks, promote inclusive messaging, and build a stronger and more resilient domestic tourism sector.
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[bookmark: _Toc1320610758]Introduction 
Domestic tourism is one of the most important parts of the U.S. tourism economy, supporting millions of jobs and contributing significantly to national spending, as shown by long‑term travel forecasts from U.S. Travel Association, (2015). It provides stability during periods when international travel is disrupted and helps local communities grow through visitor spending and regional development, which recent industry forecasts also highlight Hospitality Net, (2026). Domestic travel tends to remain strong even during political or economic uncertainty, as people often choose to travel closer to home rather than abroad, a trend observed during the COVID‑19 period Blanchard, (2021).
Pew Research Center, (2014) explains that political division in the United States has increased over the past decade, influencing how people view different destinations and regions. Public opinion trends also show that political identity has become more closely tied to lifestyle choices, including travel behaviour, with national polling data reflecting these shifts Gallup, (2023).
Research on political communication and public trust highlights how messaging can influence behaviour and decision‑making Kavanagh and Rich, (2018). This is important because tourism is sensitive to political messaging, social tension, and public confidence. This report uses strategic tools such as PESTLE, SWOT, and stakeholder analysis to explore how Trump’s political influence may shape domestic tourism and what this means for destinations, businesses, and travellers.


[bookmark: _Toc1352945341]Findings 
Contextual Overview of Trump’s Political Influence
According to Pew Research Center, (2014), political division in the United States had already been rising for years, and this growing divide strongly influenced how people viewed different destinations and regions. Public opinion trends also show that political identity increasingly shaped lifestyle choices, including travel behaviour, as highlighted by Gallup, (2023). This meant that many travellers preferred destinations where they felt politically and socially aligned.
Economic conditions also shaped domestic tourism patterns. As shown by U.S. Census Bureau, (2019), fluctuations in household confidence and spending affected how often people travelled and how much they were willing to spend. During the COVID‑19 period, travel sentiment shifted significantly, with many Americans choosing local or regional destinations instead of long‑distance trips. This trend is clearly described by Blanchard, (2021), who notes that travellers became more cautious and preferred destinations closer to home.
Outdoor and nature‑based destinations experienced strong growth during this period. Visitor data from National Park Service, (2024) shows that national parks saw increased visitation as travellers sought open spaces and safer environments. This shift benefited rural areas but also created pressure on natural sites.
Political communication also played a major role in shaping travel behaviour. Research from Kavanagh and Rich, (2018) explains that political messaging and public trust strongly influence how people interpret risk and national events. Trump’s communication style, which was often direct and emotionally charged, contributed to differing perceptions of safety and belonging among various groups of travellers.
Industry forecasts further show that domestic tourism experienced uneven performance. Reports from Hospitality Net, (2026) indicate that long‑term growth remained steady, but short‑term fluctuations were common due to political events and public sentiment. In addition, inbound travel declined due to negative global perceptions, placing more pressure on domestic tourism to sustain the industry, as noted by Tourism Economics, (2025).
Transport patterns also shifted. According to Metro Magazine, (2025), public transportation usage changed significantly, with some travellers avoiding crowded systems and others relying more heavily on road travel. These changes influenced which destinations grew and which struggled.
Overall, the findings show that domestic tourism during Trump’s presidency was shaped by political division, economic uncertainty, public sentiment, and communication trends. These factors created uneven travel patterns, with some destinations benefiting from increased interest while others faced declines.
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Political Factors
According to Pew Research Center, (2014), political division in the United States has been increasing for over a decade, and this division strongly influenced domestic travel patterns during Trump’s presidency. Political messaging and communication styles also shaped public trust and behaviour, as explained by Kavanagh and Rich, (2018). These political tensions meant that some travellers avoided destinations they associated with opposing political views.
Economic Factors
Economic indicators from U.S. Census Bureau, (2019) show that household spending and confidence fluctuated during this period, directly affecting domestic tourism demand. Industry forecasts also suggested that long‑term travel growth remained steady despite short‑term instability, as highlighted by Hospitality Net, (2026). These economic shifts influenced how often people travelled and the types of destinations they chose.
Social Factors
Public opinion trends reported by Gallup, (2023) show that political identity increasingly shaped lifestyle choices, including travel behaviour. Social tensions and national sentiment also influenced how safe or welcome different groups felt in certain regions. Travel sentiment research from Blanchard, (2021) shows that many Americans preferred local or familiar destinations during periods of uncertainty.
Technological Factors
Political communication research from Kavanagh and Rich, (2018) highlights how media and digital platforms can influence public trust and behaviour. Social media amplified political messaging during Trump’s presidency, shaping how destinations were perceived. This meant that viral content, political statements, or public reactions could quickly affect a destination’s reputation.
Legal Factors
Travel guidance and public health regulations varied across states, creating confusion for travellers. According to Blanchard, (2021), inconsistent rules during the pandemic influenced travel confidence and decision‑making. Policy differences between states also shaped mobility patterns and tourism flows.
Environmental Factors
Visitor data from National Park Service, (2024) shows that outdoor and nature‑based destinations saw increased demand, especially during the pandemic. This shift created opportunities for rural areas but also placed pressure on natural environments. Environmental concerns were also highlighted in wider tourism reports, such as those from Tourism Economics, (2025), which noted that sustainability issues were becoming more important for travellers.
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Strategic Behaviour and Travel Sentiment
According to Blanchard, (2021), American travellers became more cautious during periods of uncertainty, often choosing destinations closer to home. This shift in behaviour continued during Trump’s presidency, where political tension and national sentiment influenced how safe people felt travelling to certain regions. Travel sentiment research also shows that emotional responses to political events can directly affect destination choice and travel frequency.
Political Messaging and Public Trust
Research from Kavanagh and Rich, (2018) explains that political communication has a strong influence on public trust, risk perception, and decision‑making. Trump’s communication style, which was often direct and confrontational, shaped how different groups interpreted national events. This contributed to polarised travel behaviour, where some travellers avoided destinations associated with opposing political views.
Public Opinion and Identity‑Based Travel
Public opinion trends reported by Gallup, (2023) show that political identity became more closely tied to lifestyle choices, including travel. This means that travellers increasingly selected destinations that aligned with their cultural or political identity. For example, some travellers preferred states with similar political values, while others avoided areas they perceived as politically hostile.
Economic and Industry Trends
Industry forecasts from Hospitality Net, (2026) indicate that domestic tourism showed steady long‑term growth, even though short‑term fluctuations were influenced by political events and public sentiment. Economic indicators from U.S. Census Bureau, (2019) also show that consumer confidence and spending patterns shifted during this period, affecting travel demand and destination performance.
Transportation and Mobility Patterns
According to Metro Magazine, (2025), public transportation usage changed significantly, with many travellers preferring private or road‑based travel over crowded transport systems. These mobility shifts influenced which destinations became more accessible and attractive, particularly rural and outdoor areas.
Inbound Travel and Global Perception
Reports from Tourism Economics, (2025) highlight that inbound travel to the United States declined due to negative global sentiment and political perceptions. This placed greater pressure on domestic tourism to sustain the industry. As a result, destinations increasingly focused on local and regional travellers rather than international visitors.
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Strengths: According to U.S. Travel Association, (2015), domestic tourism is a major strength of the U.S. economy, providing consistent demand even when international travel declines. Industry forecasts also show that long‑term domestic travel growth remains steady, which strengthens the sector’s resilience Hospitality Net, (2026). Outdoor and nature‑based destinations also became increasingly popular, supported by rising visitation numbers reported by National Park Service, (2024).
Weaknesses: Political division remains one of the biggest weaknesses affecting domestic tourism. Pew Research Center, (2014) states that political polarisation has increased significantly, influencing how safe or welcome travellers feel in certain regions. Public trust and communication challenges also weaken the sector, as explained by Kavanagh and Rich, (2018), who highlight how political messaging can shape risk perception and behaviour.
Opportunities: There are major opportunities in outdoor recreation and rural tourism. Increased interest in nature‑based travel is supported by data from National Park Service, (2024), showing strong growth in park visitation. Travel sentiment research also suggests that travellers are more open to exploring local and regional destinations Blanchard, (2021). This creates opportunities for destinations that can offer safety, open spaces, and unique experiences.
Threats: According to Tourism Economics, (2025), inbound travel to the United States has declined due to negative global sentiment, placing more pressure on domestic tourism. Economic uncertainty also threatens travel demand, as shown by U.S. Census Bureau, (2019), which reported fluctuations in consumer confidence and spending. Public opinion trends from Gallup, (2023) further indicate that political identity influences travel choices, creating potential instability for destinations perceived as politically controversial.
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Travellers
According to Gallup, (2023), public opinion and political identity strongly influence how people make lifestyle decisions, including travel. This means that travellers may choose destinations where they feel politically and socially aligned. Travel sentiment research from Blanchard, (2021) also shows that many Americans prefer destinations that feel safe, familiar, and emotionally comfortable during periods of uncertainty. As a result, political messaging and national sentiment can directly affect where travellers decide to go.
Tourism Businesses
Tourism businesses are heavily affected by changes in public trust and political communication. Kavanagh and Rich, (2018) explain that political messaging can shape risk perception and behaviour, which influences demand for certain destinations. Industry forecasts from Hospitality Net, (2026) show that domestic tourism remains a key driver of economic stability, meaning businesses must adapt to shifts in traveller confidence and sentiment. Businesses in politically sensitive regions may experience fluctuating demand depending on national events.
Local Communities
Local communities benefit from domestic tourism, but they are also vulnerable to political and economic changes. Visitor data from National Park Service, (2024) shows that rural and outdoor destinations experienced increased demand, which brought economic benefits but also created pressure on local infrastructure. Communities in politically polarised regions may also experience uneven tourism flows, as travellers choose destinations that align with their values.
Government and Policy Makers
According to U.S. Census Bureau, (2019), economic conditions and consumer confidence influence travel behaviour, meaning policymakers must consider how political decisions affect tourism demand. Reports from Tourism Economics, (2025) highlight that negative global sentiment reduced inbound travel, increasing the importance of domestic tourism for economic stability. Policymakers must therefore balance political messaging with strategies that support tourism growth and regional development.
Transport and Mobility Providers
Transport providers were significantly affected by changes in traveller behaviour. Metro Magazine, (2025) states that public transportation usage shifted as travellers avoided crowded systems and relied more on road travel. These changes influenced demand for different transport services and required providers to adapt to new patterns of mobility.
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Domestic tourism in the United States has been strongly shaped by political division, public sentiment, and communication trends during Trump’s presidency. According to Pew Research Center, (2014), political polarisation has been rising for years, and this has influenced how travellers perceive different destinations. Public opinion data from Gallup, (2023) also shows that political identity increasingly affects lifestyle choices, including travel behaviour. These factors combined with economic uncertainty, as highlighted by U.S. Census Bureau, (2019), created uneven travel patterns across the country.
Travel sentiment research from Blanchard, (2021) shows that many Americans preferred local and familiar destinations during periods of uncertainty, which benefited rural and outdoor areas. Visitor data from National Park Service, (2024) supports this trend, showing increased interest in nature‑based tourism. Overall, domestic tourism remained resilient, but it was heavily influenced by political messaging, public trust, and national sentiment.
[bookmark: _Toc476127017]Recommendations
Strengthen destination communication Destinations should focus on clear, neutral, and trustworthy communication. Research from Kavanagh and Rich, (2018) shows that political messaging strongly influences public trust, so tourism organisations must avoid political framing and emphasise safety, inclusivity, and reliability.
Promote local and regional tourism. According to Blanchard (2021), travellers respond positively to familiar and nearby destinations during uncertain periods. Tourism boards should continue promoting regional travel, road trips, and nature‑based experiences.
Support rural and outdoor destinations. Visitor trends from National Park Service, (2024) show strong growth in outdoor tourism. Investment in infrastructure, sustainability, and visitor management will help these destinations handle increased demand.
Monitor economic and public sentiment trends. Industry forecasts from Hospitality Net, (2026) highlight the importance of long‑term planning. Destinations should track economic indicators and public opinion to anticipate changes in travel behaviour.
Reduce political sensitivity in tourism marketing public opinion data from Gallup, (2023) shows that political identity influences travel choices. Destinations should avoid political associations and instead focus on universal values such as culture, nature, heritage, and community.
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