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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads instantly and the main page offers all the information a customer needs to know before booking: the areas they clean, prices, contact information. It is very simplistic, professional and organized.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Indeed. All the sub-pages are meant to give the customers information. For example: Types of cleaning, the places a customer wants to be cleaned, contact information and information about the company and its history, which is very interesting for the customers. The sub-pages are very helpful and easy to navigate. A customer can click on what he wants to know and the page loads immediately.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: A customer can make a booking via the webpage, by clicking “Book a service” on the right side of the screen, coloured in green. Then the customer can choose what type a clean does he want or asking questions. The customer can customise, schedule and add extra details and see the exact price depending on what he wants.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: An improvement that could be made to the usability of the website is an option to make an account as a customer, where he can reschedule for the same type pf cleaning if he wants, without having to re-enter the type of cleaning, and also the address stays saved in permanent on the website, so as the phone number, email address, where the customer can be contacted to remind him of the appointment day.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks clean and simplistic. The colour green represents nature, health and the environment, perfect for a cleaning company. The images are professionally made; every information is clear. Besides the size of the screen, the webpage looks the same on both mobile phone and computer. On the mobile phone needs more scrolling when visiting the website, while on the computer it’s easier. All the information appears larger and clearer.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The images are very clear, not too many. It would be a good thing to add also “before and after” photos. It does not have videos, and the colour green stands up subtly, but enough to be catchy. The colour green is used by many cleaning companies, because, in general, it represents cleanliness, freshness, health. The logo is also interesting, simple and unique. The website uses imagery and colour to show quality and professionalism.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, it doesn’t, but the website has a telephone number, an email address, which means that the customers can ask for more information, only by calling or sending an email. The customer can talk with a real person this way. It is safer, than chatting online with a robot about a problem or for extra information, even though the website offers some typical questions to the customers, which are already answered.


	Question 2d – How effective are the social media links on the website?


	Answer: They are very effective. Customer can stay updated on news and discounts; they can see photos of the cleaning team’s performance. Photos “before and after”. The company can more easily gain customers by using social media and the fact that the social media links of the company, are on the website, sparks interest of potential customers. Additionally, it is easier to recommend the company’s services by directing other people to the social media links.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are made clear first by the name of it. Cleaners of London, makes me think instantly at a cleaning company. Also, the colour used on the website is green, which is very popular for cleaning companies. The images with the staff cleaning a window, or a mirror. Even the photo with the clean bedroom makes it clear that the company offers cleaning services.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The customers reviews are available and they can be seen after clicking “Book a service” on the top right of the screen. The reviews are given on Google or Trustpilot and they are to update. Trustpilot is an online platform where people can write reviews about different companies. If the website shows reviews written on Trustpilot, it means those reviews are real and update. The last review on Trustpilot is from January 12th, 2026.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality based of the reviews first. And I would recommend the company’s services from my personal experience. If the staff is polite and professional, punctual and if the price is fair. The online reviews are not enough to recommend some services to a family member or a friend. I must try it first and if it is good, I will certainly recommend to others.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are made very clear. Each price depends on the service/type of cleaning/area from the building. For example, domestic cleaning it is paid 20 pounds per hour. Deep cleaning for a flat with two bedrooms, one living room, one bathroom and one kitchen costs 230 pounds. For carpet and upholstery, the minimum call-out is 80 pounds. It is written on the website “That is the base charge for a specialist visit, even for single items”.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cleaning

	
	2. London

	
	3. Professional

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: It is top seven, which means it is a good cleaning company, with good reviews, recommended by a lot of satisfied people. A few information appear without clicking the website, such as how much time needs a customer to book “60 seconds”, how many satisfied customers “14.000+”, that they are a professional cleaning company, and an image with a woman dressed with a black T-shirt, which I think she is a member of the staff.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Of course. In these days online websites, platforms, social media, help a lot all kind of companies. It is fast and efficient. It is much easier for anyone to make online appointments, orders, and payments without having to go the physical store. For companies nowadays, all advertising is done with both through streets ads/posters and online. Videos, photos, logos and banners are first posted online. This is how many companies are discovered by people and quickly gain popularity. People can find useful information about a company’s services on its website. Overall, it is much faster but not 100% safe.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: What I recommend for the website’s improvement is to add sub-pages with offers and discounts for both new and loyal customers. The customer account option I mentioned earlier, and with this option, the website should save all bookings made. Depending on how many booking a customer has had, he could receive a service package at a reduced price for the next appoint. I think this is a good idea, especially for customers who own businesses and need office cleaning. Without having to schedule weekly or monthly, the bookings would remain saved on their customer accounts, with payments made automatically monthly. It is also very practical for construction companies.
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