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 Question 3: how useful are manifestos to designers and/or design groups? Outline your discussion with reference to three key manifestos. Through careful critique, conclude your text by defining your own values in a 10-point manifesto.

A design manifesto is important as it articulates the beliefs of a designer, serves as a guiding principle for designers and most importantly encompasses their values. Without a manifesto, the designers' intentions aren’t as well thought out or clear. Having a manifesto allows for a personal connection with the consumer, as they have the chance to see what you as a designer believe in, therefore allowing them to resonate with you and your designs. It serves as a compass that directs creative processes, ensuring that projects reflect the designers' intentions, which is why they are so useful. Design is increasingly impacting social, cultural and environmental aspects of life; therefore, a design manifesto is essential. In this essay I will be discussing some of the most popular design manifestos and dissecting their usefulness supported by key literature in the field. While also delving into my own personal values and beliefs. 
To begin, I will be looking at the Program of the Staatliche Bauhaus in Weimar
Walter Gropius, 1919. This manifesto shaped the evolution of modern architecture and design. He believed in the unity of art and building, stating “the ultimate goal of all art is the building” (Gropius, 1919). Gropius envisioned an educational institution that would encourage collaboration among artists, industrial designers and craftsmen. This approach was revolutionary, as it attempted to bridge the gap between fine arts and applied arts. As he believed that all forms of design should be integrated into one cohesive form. Gropius understood that skill does not define the creative/ imagination of a craftsman. It seems that in order to thrive as an artist you must stay confined to the expectations of said artist. He believed the opposite stating “unproductive “artist” will no longer be condemned to the imperfect practice of art because his skill is now preserved in craftsmanship, where he may achieve excellence.”(Gropius, 1919) showing how when you are taught a certain skill, you may no longer practice art as “art may not be taught” (Gropius, 1919). In his manifesto it is clear how Gropius conveys the “norm” of the world of art, and how he believes it needs to be changed. Helping the consumer understand why these views are wrong and how important it is that they are changed. This proves how useful a manifesto is in all fields, not only design. How a simple concept can change many things in the process of design and making.
The Bauhaus movement was not only an architectural style, but a school that combined crafts and the fine arts, influences from modernism, the English Arts and Crafts movement, and Constructivism. One of the most famous principles from Bauhaus is “form follows function” (Gropius, 1919). This idea shows how the designer will create certain shapes and styles based solely on the function of the project. As Adrian Shaughnessy explains in his book (How to be a Graphic Designer without losing your soul), “Design is about creating a solution to a problem. If there’s no problem, there’s no design” (Shaughnessy, 2005). Taking this principle into account, it shows how the solution to the problem is the most vital part of design, therefore the function is the most vital. Having this perspective allows for the aesthetic of designs to come naturally and “follow the function”. This belief conveys to the consumer that as a designer, the purpose of your creation is essential. This shows that a manifesto can teach a lot about different aspects of design, and what to follow as a designer, which can be useful for any and all designers, new or experienced.
Another useful value of the Bauhaus manifesto is “simplicity and effectiveness”. Explaining how “There is no need for additional ornamenting and making things more and more ‘beautiful’. They are just fine as they are.” (Art, 2019). It shows again how important it is for the design to function, over its aesthetic. This principle is explained well in Don Normans “The design of everyday things” as he states, “The design ... is not just about how things look, but how they work”. (Norman, 1988). This further shows how clarity can be key when it comes to the aesthetics of design, and how simplicity and effectiveness are the drivers of design. Allowing form to follow function shows that the priority is practicality. Although many manifestos have similar, if not the same values. They’re all still just as important as each other. Allowing designers to decide what they believe in and create their own version of a manifesto. Whether they agree with these principles like me, it continues to allow them to shape their own beliefs which makes each and every manifesto important.
Another manifesto that resonates with me is Base Design: Manifesto. This manifesto is plain and simple, we see how each principle is explained in very short sentences. This also reflects the meaning of each sentence, as the meanings are also short and sweet. An example of one principle is “First, concept. Then, design. “(Base Design). To begin, the principle itself is very self-explanatory; by using only four words, Base Design manages to explain their concept perfectly. Secondly, the concept itself perfectly conveys design as a whole. Before even beginning to think about designing, you must figure out your concept. Without concept, there is no design. This helps show how concept is just as, or more important than design. A quote from Ruben Puentedura, the creator of the SAMR model,” Every great design begins with an even better story.” (Puenredura)  This quote emphasizes that design extends beyond objects, showing how there is more to design, such as the concept.  
The Base Design also believes that “We are not afraid to make mistakes. We learn from them.” (Base Design). Again, we see this principle laid out in a very simplistic and understandable way. Explaining how mistakes make a good designer. Allowing yourself to learn and grow from the mistakes you make creates a deeper understanding of the things that you do. As a designer you cannot let the mistakes and trips define you, rather you use them to your advantage for your personal growth. This principle perfectly explains how a good designer is not made overnight, with all the different elements of a designer, you are bound to make mistakes. But it's being able to learn from them and implement them into your design is what sets you apart from other designers. Perfectly said by Tim Brown in his book Change by Design, “You can’t design without making mistakes, the mistakes help you clarify what you really want to say” (Brown, 2009). He explains how the more mistakes you make the closer you get to your final design. As a designer, a lot of the time the biggest mistake you can make is not letting yourself learn and grow from the mistakes you make while designing. I resonate a lot with this principle as I have learnt how good design doesn’t happen the first time, and it doesn’t happen overnight. Seeing principles such as this shows the importance that they bring to a designer’s world. Showing how making mistakes is beneficial to design work can put new designers' minds at ease and allow them to submit to design and its routine. One of the only principles in this manifesto that have a deeper meaning is the principle that “Every item we produce is a communication tool.” (Base Design). This explains how there is always a story with every design ever made, that a design isn’t just that, but it is more. 

[bookmark: _Int_9NbyZpxJ]The next manifesto I will be looking at is 10 designs for a better world, Morrama (2021). Similarly to the Base Design manifesto, Morrama’s manifesto is short and sweet. It includes 10 points, and each is a short sentence that explains the concept concisely. This Manifesto is based on the very famous “10 principes for good design” by Dieter Rams written in 1976, with a modern twist in order to resonate with today's world and designers. The first, and arguably the most important point in the Morrama manifesto is that “Good design has a reason to exist.” (Morrama, 2021). This principal ties in perfectly with the modern world, as designing for sustainability is becoming more and more important. Therefore, your design has a purpose that allows for less waste and an overall better environment. Morrama discusses this point by stating that “every product must have a valid reason to be brought into the world and we must consider the rationale for each aspect of that product throughout the design process” (Morrama, 2021). This allows us as designers to make our designs concise and therefore put our all into said designs, making for a better thought-out outcome. I personally agree with this principle as I see it’s beneficial to us to focus more on perfecting our designs, rather than trying to make as many things as possible no matter the quality. This concept allows for us as designers to complete a well thought out design, having also focused on a singular design, every mistake along the way will allow for this product to be a high-quality design. This principle somewhat ties in with many design principles, allowing yourself to focus on one design allows for a lot of growth and lessons as a designer, which shows how useful manifestos are, as they all lead you in the direction of better design. 
[bookmark: _Int_9PJ78TMB]Another important aspect of design that the Morrama Manifesto covers is that “Good design is inclusive” (Morrama, 2021). By allowing your design to have input from different perspectives means that your design outcome will be better. It allows you to find more challenges and therefore your design can accommodate various different issues. As stated by Morroma, “meeting the needs of a wider audience.” (Morroma, 2021). Having an inclusive design is incredibly important, it shows who you are a designer and your values. I believe it creates a connection with your audience as they feel more seen and heard, having a product that accommodates all.  This concept is well put in Kat Holems’ book “Mismatch: how inclusion shapes design” where she states, “The goal of inclusive design is not to design for a specific group, but to design for the diversity of human experience."(Holmes, 2018). This helps show how crucial inclusion is, how inclusion means more than just designing for a specific group of people, as many products already accommodate their specific group of consumers. Having a product that is fully inclusive means it not only works for your target market, but anyone else who’s attracted to the product. 
I will now be discussing my own personal manifesto. It will include my values as a designer, and what I believe to be the most important principles to design. My first principle would be that whilst function is important, aesthetics is the driver to the consumer. Although I believe that form follows function, I do also believe that having an appealing aesthetic is a major factor in the success of your product. Perfectly explained in Don Normans book “Emotional design ... everyday things”, he states “The aesthetic of a design ... can influence how much we like it... “(Norman, 2003).Regardless of how important the function of your product is, unfortunately, if your design is not appealing then it can affect the success of its sales. Secondly, I believe that aesthetics must coexist with function. By this I mean that whatever the function may be, the aesthetic should play a part in that function and not be a separate thing. My third principle is that sustainability must be recognised. This principle is important as in today’s world of design, sustainability is looked for in all products. Having a sustainable product means your designs aren’t damaging the environment, which allows for more consumption. Another important principle of mine is that a design should speak for itself. By this, I mean that the aesthetics should not be deceptive about what the function of the product is. “The best brands are the ones that speak for themselves. They convey meaning without needing explanation.” (Wheeler, 2003)	. Showing how having a good design can instil trust in the consumer towards your product. 
Following a similar principle by Morrama manifesto, I believe that design should exist for a reason. Tying in with my third principle of sustainability. I believe having a product for the sake of having one defeats the aspect of a good design. It also doesn't allow for sustainability to come into play as having a product for no reason therefore means unnecessary waste of materials and damage to the environment. My sixth principle is that design should be used to help people in need. Having a useful design for those who need it makes you more than a designer, but a caretaker. It creates trust and respect with the consumer, and reliability that you can be the help that they need. I believe my seventh point is a very important one, that is mistakes make for better design. A good design is never achieved overnight. Your design must be tried and tested multiple times, therefore naturally your design will change for the better. It allows for a deeper understanding of your product and making for a more thought-out design. Phrased perfectly by Stephen Anderson, “The best designers are those who embrace failure early on... mistake is a learning step towards a better, more effective design.”. (Anderson, 2011). Another principle of mine is that design must be inclusive, it must accommodate to the majority if not all. Designing for inclusivity makes you and your designs better overall. My ninth principle explains that balance in design is important. Balance can make or break a design in my opinion, as having an overly complex design can in turn make for complex aesthetics and therefore your products purpose is less clear to the consumer. Having a well thought out design that is clear and concise is how balance can be achieved. Lastly, following my last point, I believe that simplicity shouldn’t be overlooked. With similar meaning to balance, simplicity can sometime be overlooked or seen as bland and boring. But I believe that if done in the right way, simplicity can bring elegance and luxury to a design. It can also mean for a more clear and understandable design. 
[bookmark: _Int_kv8Ny88s][bookmark: _Int_76LFKWE7]To conclude, I truly believe that a manifesto is one of the most important things to a designer, it can make or break how they view design and how their designs end up. Having a manifesto can be a solid base to refer back to in order to get the best out of your designs. Which is why I believe they are a key part of being a designer, and why they are extremely useful to a designer and their success. 
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