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Executive Summary

The hospitality and tourism industries are becoming more aware and responsible in their efforts to become green-certified. There are advantages to becoming eco-friendly, including lower operational expenses and an increased and improved reputation. 

To become sustainable, hotels must install energy-efficient electricity, water conservation measures, and cater to the environmentally aware.
There are numerous ways to obtain hotel green credentials, including LEED, Green Globe Certification, and GreenLeaders. Being certified indicates that the service meets the highest social and environmental requirements for its visitors. 

To achieve strong sustainable methods in rural, coastal, urban, and transportation sectors, it is critical to understand what is required and how to overcome the problems outlined in the report. 
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Introduction
The hotel and hospitality industry is becoming more aware of green issues and is implementing ideas of being more responsible in their business. The benefits are that hotels are becoming more eco-friendly, including conservation resources, reducing pollution, and improving operational efficiency. Operating efficiency in hotels they work towards achieving an eco-certified label such as the Green Key certificate. 
The Green Key certificate is given to those who set high standards for excellence and achieve environmental responsibility and sustainable operation within the tourism industry. The certificate reflects the confidence from businesses that their premises satisfy the high standards set by the Foundation for Environmental Education (Foundation for Environmental Education, 2023).
This report will consider hotels that need to be implemented and comply to be granted sustainable accreditation. Also, look into the benefits and challenges that will be associated when integrating sustainability into daily operations. With these implementations and daily operations, the report will include how the future will look within the hotel and hospitality industry.



Main body
1.0      	What is an eco-friendly hotel?
Eco-friendly hotels simply have recycling bins or offer refills for your water bottle. The organization takes the whole approach or can say the holistic approach to provide guests with environment-safe stay experiences. They arrange lowering consumption, consumption of water, and waste output. They also source sustainably produced goods and organic food, which reduces carbon emissions related with transportation while also supporting local companies (Chechi, 2024).

1.1 Benefits of eco-friendly
a) Hotels can reduce hotel’s operating costs
b) Increase revenue
c) Improve reputation
d) Reduce the hotel’s energy and water bills
e) Target environmentally mindful tourists prepared to pay a premium for sustainable and eco-friendly accommodations (Omland Hospitality Products Ltd, 2021).

2.0      	What is ESG?
The abbreviation 'ESG' refers for environmental, social, and governance, and standards are used to determine a company's environmental and social impact. It is used in the framework of investment and refers to customers, suppliers, employees, and the general public. ESG is often raised alongside sustainability and corporate social responsibility (CSR). Sustainability and CSR act as end goals, whereas ESG is more visible, including the data and variables needed to guide company decision-making (Krantz and Jonker, 2024).

3.0	Sustainable Tourism 
Tourism is an important driver of local economic growth, but it may also have a negative influence on community and the environment, resulting in the loss of homes, access to land and resources, overpopulation, pollution, and cultural heritage harm. Sustainable tourism seeks to boost the advantages and reduce the negative effects that result from tourism (The Travel Foundation, 2018). 
	3.1	Strategies for Sustainable Hotels 
Sustainability has become an important aspect in travel decisions, responding to their demands and eco-conscious attitudes. According to the UNWTO, around 235 million tourists visited abroad during the first three months of 2023. Worldwide tourism accounts for 8% of global greenhouse gas emissions. Below are some green initiatives that hotels can take to strengthen their social and environmental responsibility (Plasencia, 2023b).
a) Implement Energy-Efficient Power
This involves installing cost-effective LED lighting, motion sensors in empty rooms and digital thermostats for climate management. Sustainable hotels can invest in solar panels for minimising their carbon emissions (OMNITEC SYSTEMS S.L., 2022).
b) Adopt Water Conservation Measures
Adopting water-saving measures attract eco-conscious travellers. Having low-flow showerheads, faucets and toilet, utilise rainwater harvesting systems for landscaping is ways to reduce water consumption. Reducing pressure on freshwater resource by recycling water and involve staff and guests. Building water stewardship helps mitigate extreme weather events (Stewardship, 2021).

c) Cater to Eco-Conscious
Having products made by local artisans using local materials, in the accommodation should prefer buying fair-trade products, the guests will appreciate their quality and help the development of fair economics respectful of the producing communities (Frasson, 2018). Having luxuries offered from environmentally friendly companies and locally sourced organic products in the room service or the minibars cuts the carbon footprint generated by food transportation, which promotes sustainable agriculture 
(Plasencia, 2023a)
4.0	Hotel Green
There are many methods to demonstrate a hotel's green credentials. The worst thing you can do  greenwashing, promoting green credentials without making meaningful changes. The best route is decide which eco-hotel certificate you are achieving because they have their own requirements. Otherwise you are investing resources which won’t help gain the valuable certification. Below are some examples of certification.
a) LEED is a scheme that acknowledges properties that are built from the ground up using environmentally friendly approaches. They provide four levels of certification.
b) The Green Globe Certification examines the environmental, social, and economic sustainability of businesses and their trading partners.
c) GreenLeaders was founded to honour hotels and bed and breakfasts that practise sustainable ways. The initiative includes laundry reuse, energy consumption tracing, recycling, energy-efficient fixtures, wastewater treatment, electric charging, and other features.
d) Green Key Global is an environmental accreditation for hotels and business meetings who care about their carbon footprint and environmental impact.
e)  Travelife certifies to tour operators and accommodations. The programs includes criteria to human right, community engagement, and environmental impact. There is an audit every two years and recognised internationally (Lozanova, 2021).

5.0	Global Sustainable Tourism Council (GSTC)
Being licenced by an Accredited Certification Body shows your tourism product or service meets the market's high social and environmental requirements. Businesses certified by GSTC have the highest level of assurance that travellers recognise, many owners use the GSTC framework. Here are few:
a) Hilton – Hotels ensure the sustainability of their operations.
b) TUI Group – hotels ensure to meet the GSTC Criteria for their 27 million customers
c) easyJet holidays – their focus is to support tourism destination by committing 100% of contracted hotels to achieve the certificate at the end of 2025.
d) AMEX GBT – highlight hotels and other accommodation partners as sustainable.
e) Booking.com – highlights hotels certified by GSTC-Accreditied (R and Durb, 2022).

6.0	Sustainable good practices
	6.1	Rural Areas
To develop sustainability, rural areas must respond to the community's immediate requirements, which include social, economic, and environmental factors such as agriculture methods, land use, and natural resource management. Rural areas are critical for food production, resource management, and biodiversity conservation. The challenges of adopting sustainable practices are access to modern technology, financial resources or relying on traditional methods of agriculture. Climate and weather patterns can pose a challenge. Limit market access and inadequate transportation infrastructure can make it difficult to sell their products. Socio-cultural can also stop the adoption of sustainable practices.

6.1.1	Overcome challenges
a)	access to technology through the collaboration of the use of renewable energy sources
b)	Assist in granting grants, providing lending alternatives, and promoting income diversification.
c)	train and educate programs to help farmers transition to sustainable agriculture practices. 
d)	have community centers that utilise mobile technology and radio with a collab with NGOs to transfer knowledge.
e)	Starting in rural areas with legislation, taxes, and government training programmes will promote success.
f)	to enhance infrastructure its important to establish partnerships that ensure reliable transport for market access.
g)  	Socio-cultural barriers are important to raise awareness, and engage community leaders so these successes inspire others (Nick, 2023)
	
6.2	Coastal Tourism
EU coastal areas are the most popular tourist destinations, making them the most expanding sector in the EU Blue Economy in terms of GVA and employment. Coastal tourism includes recreational activities such as swimming, sunbathing, seaside walks, and animal watching. The marine field includes marine sports such as sailing, scuba diving, and cruise, among others (European Commission, 2023).
6.2.1	Challenges of Sustainable Coastal Tourism
· Environmental sustainability seeks to reduce pollution in air, land, and water, while also preserving biodiversity and natural heritage.
· Economic sustainability involves promoting wealth throughout society and ensuring value for money in all economic activities.
· Social sustainability involves upholding human rights and fair opportunity, fighting poverty, and acknowledging and respecting many cultures (Northrop et al., 2021).
6.2.2	Efforts to mitigate harm
· In 2017, Palau and New Zealand promoted eco-friendly tourism by encouraging guests to sign an eco-pledge upon arrival. This measure was taken to honour the culture, safeguard natural and living resources, and preserve the country for future generations. 
14,000 tonnes of harmful sunscreen are making their way into the waters, which many people are unaware of. 
· In 2018, Hawaii, Mexico, and Aruba ban non-biodegradable sunscreen creams. Seychelles agreed to a blue bond to promote the financing of ocean and marine-based efforts with good economic, environmental, and climate benefits. 
· Circular tides – Each year, 8 million metric tonnes of plastic end up in the ocean. In October 2018, Thailand decided that Maya Beach would be closed indefinitely to clear up the uncontrollable amount of plastic. Empowering the public and business sectors to lessen plastic waste, encourage a circular economy, and build resilient and environmentally friendly communities is vital. (Laclé, Dragozet and Novotny, 2019).

	6.3	Urban Tourism
Cities are home to key tourist destinations and attractions, thus concerns of sustainable and inclusive urban development bring substantial problems and possibilities for tourism interests, the government, and people. Sustainability has three dimensions: people, planet, and profit. People are concerned with their quality of life, while the environment is concerned with energy, green space, recycling, greenhouse gas emissions, natural hazards, drinking water, and air. Profit; indicators of economic health in transportation infrastructure, tourism, GDP per capita, global economic networks, mobile and internet connectivity, and employment rates. 
(Ezaki, 2021).
At the 7th UNWTO Global Summit on Urban Tourism in 2018, Zurab Pololikashvili, Secretary-General of the World Tourism Organisation (UNWTO), announced a vision for 2030 that contributes to environmentally friendly and welcoming cities. The conclusion was that technology and innovation will play an important part in this goal if cities invest in the appropriate infrastructure and abilities (UN Tourism, 2018).
	6.4	Sustainable Transport
Transport plays an essential role to improving connectivity, trade, revenue generation, and employment. This also establishes a large source of greenhouse gas emissions. To resolve this it's important to achieve sustainable transport through sustainable development (Nations, 2023).
	6.5	Actions of Sustainable Transport
In October 2020, the Southeast Asian city got the Sustainable Transport Award for its comprehensive public transport system. The Transjakarta BRT system, which serves one million passengers per day, celebrated an important milestone in February 2020. They have the longest BRT system (250 km), connecting to smaller vehicles, local buses, and informal microbuses. They are more dependable, convenient, and speedier than traditional bus service, eliminating road congestion and long queues to pay fares. 
Transport is a key engine of economic and social growth. People need transport infrastructure to get to work, school, and healthcare and connect.
At the same time, transportation generates emissions and causes climate change. The infrastructure has a severe impact on ecosystems. Every year, transportation pollution causes around 185,000 lives, over 1.25 million deaths, and up to 50 million injuries on the world's roadways (Mead, 2021).



Conclusion
In conclusion, it is critical to be aware and adapt or make adjustments for the benefit of future generations or the climate in order to live in a safer environment. Tourism will grow day by day, and it will exist now and in the future to allow people to spend their discretionary cash and enjoy life, as well as for business visitors. For socially conscious travellers, it is critical to have systems in place for rural, coastal, and metropolitan areas, as well as the transportation sector. 
Green hotel certification increases the possibility of attracting tourists, and it was described how to achieve this. 
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