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Slide 1 — Topic and selected academic source
Suggested timing: approximately 40 seconds
My topic is the use of social media to promote businesses. I selected Liu, Geng, Tse and Han's 2023 article, Mapping the relationship between social media usage and organisational performance. The article is useful because it moves beyond the simple claim that social media is popular. It asks whether business use of social media is actually associated with better organisational performance. My overall judgement is that this is a credible and highly relevant academic source, although its correlations must not be treated as proof that social media alone causes business success.
Slide 2 — How I found and selected the source
Suggested timing: approximately 35 seconds
I found the source through Google Scholar. I searched for the phrase social media usage, organisational performance and meta-analysis. I first saw many blogs and consultancy pages, but they often made strong claims without explaining methods. I chose this article because its title directly matched my topic, it was published in an academic journal, and it combined evidence from 65 empirical studies. That broad evidence base made it more useful than a single case study or a promotional website.


Slide 3 — Main idea and research method
Suggested timing: approximately 35 seconds
The study brings together evidence from 24,576 organisations and 165 effect sizes. It treats social-media use as four different practices: marketing, listening and monitoring, communication, and networking and collaboration. It also examines several kinds of performance, including financial, innovation, social and operational outcomes. This structure helped me understand that business promotion is not only about broadcasting adverts. Social media can also help a business learn from customers, communicate with stakeholders and build useful relationships.
Slide 4 — Key findings and interpretation
Suggested timing: approximately 35 seconds
The results show a positive overall relationship between social-media use and organisational performance, with a correlation of point two five zero. Social communication had the strongest relationship, at point three four nine, followed closely by social marketing at point three three zero. Listening and monitoring, and networking and collaboration, were also positive but weaker. These values are correlations, not percentages. Therefore, the study supports the value of social media, but it does not show that simply posting more will automatically increase performance.


Slide 5 — Author credibility, journal and publication date
Suggested timing: approximately 40 seconds
The authors are credible because the team has relevant expertise in operations, analytics and organisational performance. Professor Mike Tse is a Professor of Operations Management and Business Analytics at Cardiff Business School and holds a PhD. Ruoqi Geng is a Senior Lecturer in Logistics and Operations Management. The article was published by Elsevier in Technological Forecasting and Social Change, a scholarly peer-reviewed journal, and it has a permanent DOI. It was published in 2023, which is recent enough for the broad strategic issue, although individual platforms continue to change.
Slide 6 — Strengths, limitations and reliability
Suggested timing: approximately 35 seconds
A major strength is the large meta-analytic evidence base, which is more dependable than one firm's experience. The authors also define four different uses of social media and examine differences across platforms, firm sizes and industries. However, there are important limitations. The evidence is correlational, so causation cannot be claimed. Results vary by business context, and the authors used meta-correlation rather than meta-regression because there were not enough studies for a more complex model. This makes the article strong, but not a universal formula.


Slide 7 — Practical application for businesses
Suggested timing: approximately 35 seconds
For a business, the practical lesson is to use social media strategically. First, decide whether the goal is awareness, engagement, leads or sales. Second, create content that is genuinely useful to the intended audience. Third, monitor reactions and use two-way communication rather than only broadcasting messages. Finally, compare outcomes across platforms and adjust the plan. The study suggests that purposeful communication can be especially valuable, but managers still need their own analytics to confirm what works.
Slide 8 — Reflection and final judgement
Suggested timing: approximately 30 seconds
The most difficult part of this task was distinguishing confident marketing claims from evidence and remembering that correlation is not causation. I learned that source evaluation requires several checks: relevance to the question, author expertise, journal quality, publication date, research method, evidence and limitations. My final judgement is that this article is credible, relevant and very useful for the topic, provided its findings are applied with context-specific caution.
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