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	Student Number
	2440087
	Student Name
	Miah rais

	

	Website Chosen 
	Acocks green bowling

	Insert hyperlink to website
	· https://www.acocksgreenbowling.co.uk/bowling/


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
Speed of your broadband,hosting server speed,browser caching cdn

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? It has navigation menu,It has site map,It also have footer links,plus url links to navigate to different pages


	Answer: 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The page is marked with hyperlink to a website for making bookings


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Clear menu structure for easy use to navigate from page`s.Keep navigation visible as user scrools,Add a prominent and effective search bar,prioritze touch friendly buttons.Optimize images and use efficient code,miinimize scripts.Make coloured buttons to stand out.Use direct language like sign up sign down,Use smart default and autofil.Regularly check with real user to check weak point.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Clean and organized,visually balanced colours,readable font size and spacing,high quality images with support content,enough content to prevent crowding.Mobile version smaller scaled to screen.Need to zoom in manually.elements of overlapping.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Bright contrasting colours,navigation aids,visual hierarchy


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:  yes it is hyperlinked just press the button and you will be connected


	Question 2d – How effective are the social media links on the website?


	Answer: 
Very effective they pull customers give free advertisement get more people to wre your located.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
It is advertised on there web page with different services from offers to jobs and party booking.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customers can leave a review on face book and tripadvisor

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The good reviews the quality of service and the price

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:  
From car parking to gaming playing is priced accordingly.Kids,family elderly,are discounted price

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.accocks green bowling

	
	2.best bowling in accocks greens

	
	3. Top rated bowling club in accocks green

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
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