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Introduction
The Consumer Right Act 2015 applies only to the trader and the consumer for the purpose of a trader as per section 2 (2) CRA 2015, a trader is someone who is selling the goods and for the purpose of a consumer in s2 (3) CRA 2015, a consumer is a person who is buying the goods. s1 (1) is an agreement between traders and consumers The Sale of Products Act 1893, which was modified by the Sale of Goods Act 1979, incorporated this case law into laws that safeguarded customers when purchasing goods (Department for Business, Innovation and Skills, 2015). These changes that have been made in the CRA 2015 will have a significant impact on the success of consumer legislation as a means of protection, increasing standards, and facilitating redress. As a result, they help to secure some of the most important goals of consumer protection legislation. They may also help customers fulfil the role that traditional economic theory envisions for them: making educated decisions based on their preferences and thereby exercising market discipline (Cartwright, 2016). The introduction of the CRA 2015 was the most significant legislative change. This Act unifies consumer rights in one location, strengthens consumer protections, and modernises the law to accommodate technological advancements. CRA 2015, Chapter 3 The legislation had previously been ambiguous, and this revision has brought us up to speed with the evolution of digital products. Part 1 of the CRA 2015 has replaced the Sales of Goods Act of 1979 (MRN Ltd, 2015). This former regime was criticised for being needlessly complex, fragmented, and, in some parts, ambiguous, despite providing a high level of consumer protection. In addition, the legislation had not kept pace with technological advancements. Furthermore, there were discrepancies and overlaps between EU and pre-existing UK legislation (Swinson, 2015). The introduction of the CRA 2015 was the most significant legislative change. This Act unifies consumer rights in one location, strengthens consumer protections, and modernises the law to accommodate technological advancements. CRA 2015, s3 This would make consumer law clearer and easier to understand, allowing consumers to buy with confidence and firms to sell to them, as well as resolving consumer disputes more swiftly and cheaply (Citizens Advice, 2022). 










Part 1 s3-32 of the CRA 2015 covers goods, s33-47 covers digital contents and s48-57 covers services (Legislation.gov.uk, 2015). The goods contracts are governed by section 332 of the CRA 2015. The new consumer standards are remarkably similar to the former consumer regime when it comes to the selling of products. Recognized implied phrases, such as s10 "fitness for purpose,” s9 "acceptable quality," and s11 "goods that conform to description,” of the CRA 2015 remain unaffected. Consumers, on the other hand, have better legislative remedies. CRA s4857, 2015. Consumers also have a clear right to have damaged digital content repaired or replaced under the Act (such as online film and games, music downloads and e-books) (Bradgate, 2010). The law had not got to grips with technical advancements, lacked accuracy, and was written in legal jargon. The Consumer Rights Act 2015 will largely replace the Sale of Goods Act 1979 for business-to-consumer contracts (Gillker, 2017). 
[bookmark: _Hlk101440510]Part 1 of the CRA 2015 establishes a new statutory right that states that if a trader gives information about a service and the consumer considers it, the provider must follow that information. There are also new legislative remedies, making it clear that when a trader provides a service to them, customers can always request these rights and remedies. Part 1 also adds a new category of digital content that has its own set of quality rights and remedies if they aren't met (Gillker, 2017). In Chapter 3 of the SRA 2015, there is a new section on digital content, as well as the right to a refund. If a consumer discovers a flaw with a product during the first 6 months of purchase, the retailer is believed to have known about it at the time of purchase, unless the store can prove otherwise. If the item is intended to last longer than 30 days, the 30-day period will apply (GOV.UK, 2015). The consumer has a 30-day period during which he or she has the right to reject the items. If the customer requests a repair or replacement during this time, the customer will have the remainder of the 30-day period or seven days to do so (whichever is longer) (French, 2021).  
Part 2 of the CRA 2015 is concerned with unfair terms It is between the trader and the consumer for unfair dealing s61-76 SRA 2015, and it deals with unfair contract conditions in consumer contracts and notices. Consumers can challenge most non-negotiated contract conditions under the Unfair Terms in Consumer Contract Regulations 1999 ("UTCCRs") on the basis that they are unfair. (Department for Business, Innovation and Skills, 2015).  The Consumer Rights Act 2015 will replace the Unfair Terms in Consumer Contracts Regulations of 1999. Your Consumer Protections Act rights make it easier to contest hidden fees and expenses. A contract term cannot be judged for fairness unless it is both noticeable and clear (Willett, 2010). Prior to the Act's implementation, the Unjust Contract Conditions Act 1977 (UCTA 1977) and the Unfair Terms in Consumer Contracts Regulations 1999 were two independent pieces of legislation that dealt with unfair terms (UTCCRs).  Some contractual conditions were immediately non-binding under the UCTA 1977, while others were subject to a reasonableness test. Consumers might contest most non-negotiated contract provisions under the UTCCRs if they were unjust. The problem was that the UCTA 1977 and the UTCCRs contained inconsistencies and overlapped requirements, leaving consumers and businesses in the dark (Gillker, 2017). 
[bookmark: _Hlk102307260]Exemption provisions in business-to-consumer contracts are governed by CRA 2015. Furthermore, as the Act's name implies, most of the terms indicated by CRA 2015 are functionally 'rights,' because liability for violation of contract cannot be eliminated or reduced by contract provisions. UCTA 1977, on the other hand, was only concerned with exclusion clauses (Unfair Terms in Consumer Contracts: a new approach? Summary of the Issues Paper, 2012). 
The goal of Part 2 of the Act is simple: to bring together in one place the legislation controlling unfair contract terms in consumer contracts, which was previously scattered across two separate pieces of legislation, eliminating inconsistencies and overlapping prohibitions. The general norms of fairness are established in Sections 62–69. Section 64, in particular, aims to clarify when the price or subject matter of a contract cannot be evaluated for fairness, adding the additional requirement of prominence to the existing condition of transparency. Section 63 and Sch 2 also define the role of the suggestive list of phrases that may be considered unjust (the so-called "grey list"), as well as expand it (Gillker, 2017). R & B Customs Brokers Co Ltd v United Dominions Trust Ltd, a 1988 case in which the Court of Appeal was willing to allow that a firm may be seen to be dealing as a consumer for the purposes of s 12 of the Unfair Contract Terms Act 1977, makes this term somewhat problematic (Gillker, 2017). The rule in Hadley v Baxendale [1854] 9 Exch 341, which governs contract breach, applies to remoteness. This rule states that the damage claimed must be within the reasonable contemplation of the parties as a likely result of their breach when they made the contract, that is, the loss must "arise naturally," that is, according to the normal course of events, from such a breach of contract (Richards, 2019).
[bookmark: _Hlk99891761]Since the Consumer Sales Directive was enacted in the United Kingdom in 2002, there has been criticism of the law's remedies for customers who purchase faulty goods. The fundamental issue voiced by critics, businesses, and consumer advocacy groups is that consumer remedies law is overly complicated. It is difficult for consumers to grasp their rights, which results in unsatisfied customers and greater lawsuits (Davidson Review Final Report, 2006). The old act made it unclear how long you had until you could get your money back if an item stopped working after three weeks, but the CRA 2015 clarifies that you had 30 days. Because the government is hesitant to see these actions taken together, cases that deserve to be prosecuted may still be diverted from the criminal courts. This is unfortunate not only in terms of proper labelling, but also from a practical standpoint, since it may weaken the law's ability to incentivize compliance. The amendments made by the Consumer Rights Act of 2015 might be considered as both a step forward and a step backward in this regard (Cartwright, 2016). 
Consumers who have a better grasp of their legal rights when purchasing faulty items will be more confident in asserting their rights and will be able to do so more readily (Studios, 2015). These changes will have a significant impact on the success of consumer legislation as a means of protection, increasing standards, and facilitating redress (Cartwright, 2016). Consumers who buy digital content under a contract that damages their device or other digital content may have legal recourse against the trader, regardless of whether the digital content was paid for or not; the merchant must repair or reimburse the consumer. A court is likely to find a contract in place, and traders will want to make sure there is one in place to protect themselves in such situations (Morgan, 2015). There is little question that the creation of Enhanced Consumer Measures strengthens the ability of courts and enforcers to win beneficial outcomes for consumers (Cartwright, 2016).


















conclusion 
The CRA has totally removed consumer contracts from UCTA, meaning that UCTA now only applies to B2B (and, if applicable, C2C) contracts, and the UTCCRs have been substituted by the CRA (Morgan, 2015).
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