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Social and digital media plays a crucial role in today’s modern world. It plays a big part in our lives. It allows people to interact, connect and share information. Social media has become extremely popular and is used by all age groups. People use social media for several reasons such as connecting with their friends and loved ones, sharing photos and videos, and interacting with others. It is also used for news and updates and business’s use it for business purposes. Popular social media platforms such as Facebook, YouTube, twitter, WhatsApp, Instagram, TikTok, LinkedIn and snapchat is widely used around the world. Its like a community where people can engage, communicate and express themselves. Although social media has many benefits and advantages, however it also has its own fair share of disadvantages.
The advantages of social media are many. The first one is Connectivity, social media platform allows you to stay connected with people all around the world. You can instantly share updates, photos and videos with friends, family, and associates. Secondly is Information and awareness. Global updates are given on social media as it is a platform where you can find worldwide news and information. It keeps you informed on current events, industry development and global issue. Social media also allows effective networking, platforms like LinkedIn provides for job hunting, career growth and opportunities for networking. Business’s use social media for marketing their products and services to attract audience. They advertise their brand to increase sales. Finally social media is very well received for Customer interaction, it enables to interact with customers to build loyalty and trust with customers.
According to Dr. Brijesh “Marketers can use social media to promote the brand and business, tell customers about their goods and services find out what customers think of their business, attract and engage new customers and build stronger relationship with existing customers.” Sivathanu (2014)
This shows us the importance of social media playing a key role in modern life. Furthermore, business can use social media platforms to grow their customer base by various strategies: this is supported by Barry Connolly (2020) who mentions. 
“The rise of social media opened up a new avenue for brands to connect with consumers more directly and more organically.”
Some of the examples of this are through Advertising, where businesses can run ads on social media platforms to reach out to potential customers. Another example is, starting engaging content by posting relevant content regularly can attract customers and gain more followers. This as a result allows Influencer collaborations. Partnership with influencers can make a significant impact on business by reaching a wider audience. Influencers can promote their product or services, so their brand is clearly visible. Consequently, this encourages community building, by creating a community on social media where people can interact in diverse ways. Through live streaming one can retrieve more followers and increase their popularity. Promoting their business online grabs the attention of customers. 
The use of social media also encourages customers to leave feedback and can build credibility and attract new customers hence positive reviews can influence new customers. Social media furthermore allows one to market products, it can increase popularity and can build a strong customer relationship and create loyal customers. As a result, social media is undoubtedly an effective platform and
 “The question isn’t whether you should be active on social media, it’s how to choose the best channels for your business” (Sade council 2023)
 Whilst one can see the countless benefits and advantages of social media it is crucial to acknowledge the many downfalls it can potentially bring. Some of the disadvantages of social media are negativity, a single negative post or comment can easily escalate and damage a company’s reputation. It can also be very time consuming. Keeping up with social media demands a significant of time and energy. It can be challenging consistently creating content and reply to messages and enquiries. 
It is essential to understand the risk of security where online cyber-attacks are common. Businesses should be careful with sensitive information as online hackers are always on a lookout. One must also consider legal issues when using social media. Businesses need to be cautious about copyright when posting content. Social media can also have a negative impact on mental health. Spending a lot of time on social media can affect you mentally and you can restrain your eyes. And finally, one must be vigilant of not sharing personal information on social media as this comes with many risks such as becoming a target of identity theft. (Bolton, 2018)

Overall. What we have come to realise that social and digital media offers powerful tools, and with the use of these tools businesses can expand their customer base. effective use of these platforms would help to engage with customers all around the world, by doing so they can foster customer loyalty. Digital media including websites. Marketing, emailing and advertising complement social media efforts by providing touch points for customer interaction. Al together these channels can help business establishments and create a strong online presence and connect with a wider audience.
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