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Introduction

‘’ We find that by engaging with people and listening to them, they are willing to work with you.’’
(Tony Pidgley, Chairman of the Berkeley Group)

Where does the definition come:
Community engagement happens when groups of people that are working together to resolve issue that affect the group as a whole. People may come together based on their similar situations or location or even because of their similar interests. When they engage with each other, they can form a powerful team which can bring about significant change for themselves and their communities. The group can collectively combine skills and resources and build partnerships with the greater community in order to influence change in policies and programmes and the way systems work. Community engagement is about finding people’s problems, discuss about them and find solutions to resolve them. Engaging with people brings the opportunity to build a strong and united community (Centres for Disease Control and Prevention [CDC], 1997, p. 9).
Community engagement may be in different ways, and may involve organized groups, institutions, agencies, or entity.
There are more and more countries that works for a society where the global environment is at the forefront. As a perfect example that promote the creation of a safe and secure community is Fujitsu’s Trusted Society. 
Fujitsu leads the information and communications technology, that unites community together, driving the success and moving forward for a better future.


Discussion 
Fujitsu- using both its human and material resources to better improve lives in the community.
Fujitsu confers the title of "Fujitsu Distinguished Engineer" on highly accomplished engineers who have significantly impacted the business environment and are actively representing Fujitsu. This designation is based on internationally accepted standards. Through partnerships that go beyond the national and organisational frameworks of their peers, Fujitsu Distinguished Engineers collaborate with one another to solve complex technical problems and improve one another's work. They also contribute to the development of customer value and Fujitsu's business strategy while sharing their exceptional engineering skills both internally and externally. By doing this, we enhance Fujitsu's visibility, boost our engineers' engagement and retention, and draw in the greatest technical talent available (Fujitsu, 2022). To implement their business strategy, Fujitsu prepares and develops human development initiatives in an agile manner, depending on business demands and employee feedback. The company-wide HR development policies are the responsibility of the Engagement & Growth Division, which oversees the development of human resources for the entire organisation. The Human Resources Development division in each business unit serves as the main reviewer regarding divisional strategies and business needs, defining the sorts of human resources and abilities that need to be improved and advocating plans for development measures (Fujitsu, 2022).The way Fujitsu use the human and material resources improves community life, and as a good example is the challenge, they accepted for Evelina London Children’s Hospital who intended to convert its paper journals to a digital diary and required a collaborator who could create the app swiftly during a difficult pandemic and was replaced by Fujitsu Digital on Microsoft Cloud for Health Platform. This led to reducing fear enhances communication between parents and the clinical team, and patients have records of their entrance, non-clinical parts of their treatment, and progress in the PICU, allows family members who are unable to visit owing to the epidemic to stay up to date on the progress of their loved ones in real time (Evelina London Children’s Hospital, 2022).
Key themes upon which Fujitsu carry out its community engagement activities.
Fujitsu, strive to coordinate and integrate their efforts to achieve all their objectives, not just those that appear to be the most immediately profitable or admirable at the time. The company has four main goals: Results, People, Customers, and Society.
Digital Illusion- Ensure that more individuals have access and information about technology to close the digital gap. Fujitsu's fundamental strategy for conducting business is utilizing a superior technology foundation and giving customers better services is the organisation. Applying digital platforms is crucial to ensuring that the company's commercial growth continues to improve (Fujitsu, 2022).
Youth employment- Addressed to the urgent economic and social challenge by giving a chance to the young adults. Fujitsu cultivates a culture that consistently encourages each employee's independent career growth. For each generation, they are improving the Career Ownership Program to provide employees a chance to periodically reflect on and revaluate the career they are pursuing. As well making a training course that provides services for human development, helped employees to independently consider their career goals and pursue the transfers and promotions they desire (Fujitsu, 2022).
Stem- Supports students at all educational levels to take an interest in STEM disciplines, which gives rise to better student training program.
Charities- The talent acquisition program's primary use is to identify support metrics and uphold the requirement that participants receive IOS assistance. Additionally, a rise of 200K pounds is required to fund the programme and activate with the general application of the system of the studies directed by the Fujitsu corporation.
Volunteering- Putting effort and practical talents into assisting charities, educational institutions, and local communities (Fujitsu, 2022).
Fujitsu’s service users and the services they require
Fujitsu is a top-tier provider of service desks which delivers a customised, creative, and progressive support experience on a worldwide level.                                                    Having 5 distribution centres throughout the world, and they are situated in Poland, Portugal, Malaysia, Costa Rica, and the Philippines.                                                Offering end-user assistance and 24/7/365 access through local service desks in more than 160 different countries.                                                                               In addition to English, sharing over 30 other languages. The organisation offers a variety of services to its clients, all of which contribute to the better generation of situational development of the organisation. The application of structural sources and various formats of market laws developed within the Fujitsu organisation aid in improving the company's market management. As an information and communications technology provider, Fujitsu employs a variety of consumer management strategies and structural ideals that have contributed to the organization's improved profit acceleration. In order to effectively support the growth of the organisation, Fujitsu focuses on a variety of skill management forums with its customers. The business Fujitsu conducts a session on CV building and looks into improving interview skills of candidates in order to draw more people to the organisation. Additionally, the business uses a young talent programme model to hire exceptional freshmen to work for the company. Maintaining the elements of personnel management also contributes to the organization's expansion in a cutthroat industry (Fujitsu, 2021).
Importance of the community engagement role in Fujitsu’s business
Being an organization that interacts with millions of lives in the UK and Ireland, Fujitsu takes responsibility for getting involved in solving the social problems that affect us in community activities. Interacting and communicating with the involved parties of the society is the key element to ensure the long-term resistance of their organization. In addition to community needs, problems that are significant to Fujitsu also serve as a framework for their efforts in the community (Fujitsu, 2022). Although there are many various marketing strategies and ways to build goodwill, adhering to the charity's guidelines provides the business an advantage in luring new investors and boosting income quickly.
There are various continuity management variables involved in the use of improved market segmentation and using those forums in the real-world results in features that improve the user experience. Community involvement is crucial, and it plays a role in the organization's consideration of issues related to better system development and the emergence of better output (Schiavo, 2021). 
Skills and knowledge needed to successfully carry out community engagement activities regarding Fujitsu’s staff
In order to involve the public in community decision-making and action for health promotion, health protection, and illness prevention, Principles of Community Engagement provides a scientific foundation and useful suggestions. These recommendations can assist public health professionals and community leaders in enhancing collaboration, collaboration, and partnership activities among themselves, community people, and institutions. They can also create shared understanding. (CDC, 1997). To successfully carry out the community engagement activities and to win confidence of the public and business partners, Fujitsu’s staff just need to: 
• Be precise. People crave guidance.
• Be succinct. An impediment to comprehension is having too much knowledge.
• Be accurate. Obtain facts. Revisit regularly.
• Be in touch. Establish relationships with the people you want to influence in the important communities.
• Be assured but distinguish between assurance and control. People don't respect          authority figures' control strategies; they respect the confidence they exude.
• Be truthful. Make your priorities, values, and ambitions clear.
• Act as an example. Use these guidelines as an example for your partners. Having all the valuable skills and knowledge gives rise to a better development program in the Fujitsu’s company.
How can Fujitsu’s staff acquire the identified skills?
Only by identifying and utilising community resources, as well as by building capacities and resources for community decisions and action, can community participation be sustained. When a person associates with Fujitsu, they can benefit from a variety of skill development training forms that promote improved skill development. The talent of digital illusion is the one that participants practise the most. The participants will study various strategies in accordance with this framework to produce sustainability and factors of orientation in the business. Different market communication components and network usage are also practised, which leads to increased skill development for the organisation in a better approach (Fujitsu, 2022). 

Conclusion
In conclusion once again we can agree that engaging with community, finding their problem and solution for it helps each company to succeed. The ability to have a good impact on the community where you operate comes from community involvement. You can take part in community service in a variety of ways. On behalf of your company, you are allowed to make financial contributions. Alternately, you may collaborate with a non-profit to organise employee volunteer days. To create a flourishing future where people can pursue their goals, the Fujitsu Group encourages a variety of socially beneficial endeavours. Their strategy for engaging in charitable work. How wonderful is it to do what you like, to make people happy, to be close to the society you belong and to be appreciated for that? Especially when this is bringing success to what you are doing. Be the change you want to see in the world. With this I want to add that we need to treat people the way we expect them to treat us. We should understand people needs and wants to help them. Engaging with community its about love, respect, tolerance, and trust.
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