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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website had a quick load time and was easy to access. As Ryan (2016) explains, slow-loading sites often have higher abandonment rates, so Suited cars website loading fast increases customer engagement.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains a few sub-pages. A prospective customer can easily navigate and locate these at the top right side of the page.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No customers can not make bookings directly via the webpage.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: An improvement I would suggest to improve the usability of the website would be for the company to add direct booking functionality. This would require for them to include a sub-page where potential customers can complete bookings online, instantly; instead of customers having to ask for a price estimate based on our needs.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is very pleasant to look at. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The company’s website uses imagery, video and colour effectively which will urge prospective customers to engage. The website has a clean and modern design with a calming colour palette.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes the company has made use of online chat tools on the website. The website offers real-time chat and support, where customers can get through the process and receive any answers quickly about the service.


	Question 2d – How effective are the social media links on the website?


	Answer: The website offers two different social media accounts (facebook, Instagram), and the links on the company’s website are very effective to take you directly to their social media pages. The effective use of social media links builds trust and credibility making the company seem more approachable.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The company makes the services they offer very clear by clearly listing their services. The company lists their offerings into easy-to-understand categories for prospective customers. They also use visual examples showing the before-and-after photos. This helps customers visualize the transformation and build trust in the company’s work.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available and placed directly under each service; this helps customers see feedback right where we are making decisions.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service the company has to offer is presented as high quality because of the use of sleek and easy-to-navigate website which gives a premium first impression. I would use the company’s services and also recommend to my friends and family because the company prominently mentions that they offer material warranties, satisfaction guarantees and free touch-ups or support. This is very convenient for customers.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not made clear to customers on the company’s website. I think the company has chosen not to include prices because, every vehicle wrap is customized to match the customers specific needs, which means pricing can vary depending on several factors such as the type of vehicle, whether you want full wrap or custom graphics, the material, and the complexity of the design. So taking this into consideration they can not give fixed prices.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car wrap

	
	2.vehicle wrap

	
	3. vinyl wrap

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: when I type car wrap, vehicle wrap or vinyl wrap, the company’s website does not appear in the top ten websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I do feel that websites are still highly relevant for UK businesses as they provide a controlled, professional platform where companies can present their services, build credibility, and convert visitors into customers. Unlike social media, which can be limiting and algorithm-driven, a website gives full control over content, design, and user experience. According to Chaffey and Ellis-Chadwick (2019) highlights the relevance of social media arguing that a company’s website remains at the heart of its digital communications and should act as a hub to which other channels drive traffic, this suggests the continued importance in a multichannel marketing approach.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation I would make about how to improve the Suited Cars website would be for the company to implement an online booking system directly on their website. This will improve customer experience and streamline conversions. I have suggested this improvement because convenience enhances the overall user experience and Laudon and Traver (2021) emphasizes that one of the primary drivers of online consumer behaviour. So allowing customers to make bookings directly is necessary for the company to stay relevant and competitive.
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