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[bookmark: _Toc121661327]Background of the topic
	Tourism management is considered as everything that related with the hospitality and travel industries. It provide extensive training opportunities for the positions of management within the accommodations, travel and food industry (Nugroho and Numata, 2022). Tourism management may also consist the associations, enterprises as well as public authorities that promote tourism services to potential tourists. Tourism is describe as the idea of people travelling to destinations away from their home for business or pleasure purpose. In today's time, tourism is one of the growing field which has many opportunities. Due to continuous and rapid evolution of tourism industry, an tourism professional can take advantage of these opportunities for better results. The main aim of this research is to analyse the evolution of tourism management with focus on event tourism. The selected organisation for this research is Marriot hotel, UK. It is considered as largest hotel chain in all over the world according to the availability of rooms. 
[bookmark: _Toc121661328]Significance of the topic
	This research is important for tourism industry because it focus on evolution of tourism management in order to provide better service to tourists. The research collects information how tourism management evaluating in order to make tourism professional more effective for performing their job in dynamic environment (Higgins-Desbiolles, 2020). This research is also important for the selected organisation is to make their management more effective and efficient in order to coordinate with external and internal factors that affecting their business operations. 
[bookmark: _Toc121661329]Rationale of the research
	The main reason for the selection of this research topic is to gain detail information about the evolution of tourism management and its importance in event tourism. This information is important for meeting the two significant objectives of researcher (Rather, Hollebeek and Islam, 2019). The first objective of researcher is to gain more information about the topic for enhancing their education level. The other objective of researcher is professional in which researcher wants to apply this knowledge in their professional field. 
[bookmark: _Toc121661330]Research aim, objectives and research questions
Research aim:
	To estimate the evolution of tourism management with focus on Event Tourism. A case study on Marriot Hotel, UK. 
Research Objectives:
· To understand the concept of tourism management within event tourism industry
· To analyse the important of evolution of tourism management within Marriot Hotel, UK
· To identify the challenges faced by Marriot Hotel dues to evolution of tourism management
· To determine the strategies used by Marriot Hotel for overcoming the challenges related to evolution of tourism management
Research Questions:
· What is the concept of tourism management within event tourism industry?
· What is the important of evolution of tourism management within Marriot Hotel, UK?
· What are the challenges faced by Marriot Hotel dues to evolution of tourism management?
· What are the strategies used by Marriot Hotel for overcoming the challenges related to evolution of tourism management?

[bookmark: _Toc121661331]Literature review
[bookmark: _Toc121661332]Concept of tourism management within event tourism industry
	According to the view of Agapito (2020) tourism management involve everything which is related to the travel and hospitality industries. It provides effective training to the individuals for the management position in the accommodation, travel and food industry. An individual can obtained degree on tourism management from many academic institutions in all over the world. It is particularly valuable for them for their long term career prospects. It teach different varieties of skills to the individual which is also be relevant for their entire professional career. It helps individual in order to build communication skills, problem solving skills, time management skills, teamwork skills and many more (Gómez, Pratt and Molina, 2019). These skills are crucial for the professional in hospitality and tourism industry in order to provide better service to the customers. 
[bookmark: _Toc121661333]Important of evolution of tourism management within Marriot Hotel, UK
	As per the view of Mainolfi and Marino (2020) evolution of tourism management is very important for the organisation who are specialised in organising different kind of events for their customers. Tourism industry mainly focus on the people who travel different destinations away from their home. Earlier, people travel for food, shelter and other purpose but now they travel from their pleasure purpose. On the other hand, tourism management focus on training individuals in order to make them effective for providing better service to the tourists (Lin and Liu, 2018). Tourism management evolving rapidly in order to make professionals good in order to manage events as well as offer better services to the customers also. 
[bookmark: _Toc121661334]Challenges faced by Marriot Hotel dues to evolution of tourism management
	In the opinion of Wang and Yotsumoto (2019) there are many challenges that faced by an organisation due to evolution of tourism management. Tourism management is an educational program that trained individuals for the management positions in travel, hospitality and food industry. Evolution of tourism management  makes individual more talented in order to manage every tasks within their organisation effectively in dynamic environment. But it create problem for the organisation in order to recruit and retain them (Sedarati, Santos and Pintassilgo, 2019). They asked higher salary in order to perform in the organisation, it leads rise in cost of the organisation. 
[bookmark: _Toc121661335]Strategies used by Marriot Hotel for overcoming the challenges related to evolution of tourism management
	In the opinion of Andrades and Dimanche (2019) there are many strategies which can be used by the organisation in order to overcome the challenges related to the evolution of tourism industry. The first strategy is to provide proper training to the current staff so, they perform effectively in the dynamic environment and provide better services to their customers. The other strategies that used by the organisation for dealing with he challenges related to the evolution of tourism management is to use new and modern technologies for operating their business effectively (Kelly and Fairley, 2018). 
[bookmark: _Toc121661336]Research methods and methodology
	Research methodology is defined a way that helps in solving research problem in systematic manner. There are many methods and techniques are used by the researcher in order to conduct a research in systematic or logical way. In relation to current research, these are mentioned below: 
	Research philosophy- It is divided in three main categories that are defined as positivism, interpretivism and realism. In respect of present research, researcher will used interpretivism philosophy for collecting subjective information for understand the society (Hill and Knox, 2021). 
	Research paradigm- A research paradigm is considered as a philosophical framework that the research is based on. It is mainly available in three types that are named as positivism, constructivism and pragmatists. In the current research, researcher will select constructivism paradigm because it believe that there is no single truth or reality but there is multiple realities. 
	Research approach- It is classified in two important types that are defined as deductive and inductive. In the present research, researcher will use inductive approach because it helps in generating new theory based on existing theory (Hennink, Hutter and Bailey, 2020). 
	Research methodology- There are mainly two important types of research methodologies that are defined as quantitative and qualitative methodology. In the current research, researcher will use qualitative methodology because it allows researcher to collect in depth information related to the topic (Crabtree and Miller, 2022). 
	Research strategy- The researcher will use case study and systematic literature review research strategy for collecting in-depth information related to the topic. It is considered as most cheapest and fastest strategy for collecting detail information related to the topic (Tjora, 2018).
	Data collection-In present research, researcher will used secondary data collection method for collecting detail information related to the topic. It allows researcher to gain opinion, perspective and view of other authors related to the topic. 
	Data Analysis- In the current research, researcher will use thematic analysis for analysing raw collected qualitative information. It provide lot of flexibility to the researcher to interpret the data. It also allows researcher in order to approach large data sets more easily by sorting them into broad themes (Merriam and Grenier, 2019). 

Time prospects of the research
	The researcher will used Gantt chart for classifying the whole research project in different activities and allocate these activities around their deadlines. It will help researcher in order to complete the whole research project on time (Liamputtong, 2020). 
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Ethical consideration of the research
	Ethical consideration are set of different principles that guide the designs and practices of a research. The researcher need to follow these ethical principles properly in order to complete the research in ethical manner. The ethics that are followed in the current research are confidentiality, credibility, data protection and many more (Mey, 2022). 


[bookmark: _Toc121661337] Conclusion
	From the above information, it has been concluded that evolution of tourism management focus on improving and enhancing training opportunities for individual so, they manage their every tasks and activities in tourism company in order to provide better service to their customers. It is beneficial for the organisation who organises events in order to deliver best services to their visitors in effective manner. 
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