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Introduction:
Choosing to adopt sustainable business practices has become crucial in protecting the planet from pollution and harm. In the tourism sector, there's a growing trend towards sustainability, encouraging both businesses and consumers to be mindful of their environmental impact. Circular economy, a key part of being sustainable, plays a big role in taking care of the environment. It helps businesses reduce the total waste they produce, contributing to less stuff ending up in landfills and promoting responsible spending.
Circular economy not only helps the environment but also gives consumers a way to save money. The connection between circular economy and corporate social responsibility (CSR) is significant. This essay explores the idea of circular economy and how it fits with CSR goals. A good example is Marriott International, a well-known hotel chain with a global presence. Through strong CSR policies, Marriott International aims to make sure its operations are sustainable and have minimal impact on the environment. The next parts will go into more detail about these policies.
Body:
The circular economy is a system where materials never become waste and nature is regenerated (Ellen MacArthur Foundation, n.d.). This can also be demonstrated as a production and consumption model that is focused on sharing, leasing, reusing, repairing, and recycling any kind of existing products or materials as long as possible for ensuring the optimum utilization. The purpose of circular economy is to extend the life cycle of the products so that a particular product can be used for a longer period to minimize the waste for ensuring environmental sustainability. This is the contrast of linear economy where the goods are disposed to waste just after one use. Circular economy aimed at diminishing the practice of linear economy for promoting environmental sustainability by leveraging continual use of goods through recycling and regeneration of materials for keeping them in the economic system for a longer period (Corvellec et al., 2022). Circular economy is the economical alternative of linear economic model which is more environmentally friendly. 
Integrating circularity and further advancing resource efficiency in the tourism value chain represent an opportunity for the tourism sector to embrace a sustainable and resilient pathway (www.unwto.org, n.d.). There are similarities in the principle of circular economy and the CSR activities of business organizations which makes the concept of circular economy fit into CSR. Strategic corporate social responsibility is not about doing less harm or giving some money to charity (Haski-Leventhal, D. 2018). CSR activities are committed to make an organization responsible steward of the environment, while circular economy is focused on minimizing waste, recycling, and regeneration for enhancing efficiency of resources to minimize pressure on environment (De Pascale et al., 2021). One of the key aspects of CSR is environmental stewardship while ensuring longevity and durability is the key aspect of circular economy (Morseletto, 2020). 
The goal of circular economy to minimize waste by maximizing the use of resources aligns with the goal of CSR regarding responsible management of resources to reduce overall ecological footprint of business organization.  There are positive social impacts of the practice of circular economy. For instance, the practice of reusing and recycling can generate new businesses for selling recyclable products at lower cost for making the lifestyle easier for the lower-middle class people. Besides, it can help in generating employment opportunities in the waste management segment for improving social welfare. On the other hand, CSR performs voluntary activities, provides donations and charities for enhancing social welfare of the communities (Morea et al., 2021). At this point, both circular economy and CSR can work collaboratively for boosting social welfare of specific community. Circular economy practice drives business organizations for sustainable designing of their products ensuring longevity and durability. The entire life cycle of products from production to disposal should be designed sustainably which is similar to the CSR goals. Use of new ingredients is reduced by the circular economy practices for reducing the waste generation. This helps business organization in reducing cost of production while also reducing the environmental footprint. 
While integrating sustainability across our value chain and mitigating climate-related risk, we are working to reduce our environmental impact, build and operate sustainable hotels and source responsibly (Marriott, 2016). The sustainability practices of Marriot hotel are the illustration of its corporate social responsibilities which clearly align with the practice of circular economy. Marriot is very conscious about waste management. It implements sustainable practices for reducing the waste at all the hotels. Marriott integrates the circular practice by emphasizing on the recycling of ingredients for reducing the overall waste and enhancing effective waste management which helps the company in becoming sustainable and to meet its corporate social responsibilities. Plastics, papers as well as single use items are avoided in the circular economy for reducing overall waste. 
Likewise, Marriot international sets environmental goals for all its hotels around the world to eliminate the use of single-use toiletries, plastic bottles for limiting its impact on the environment as well as on the entire planet (Ertuna et al., 2022). This commitment of Marriot is another example of the integration of circular economy in its corporate social responsibility. Circular economy emphasizes on efficient use of energy such as renewable energy. Likewise, Marriot International has been using renewable energy to reduce the level of energy consumption in its hotels all over the year. This helps the hotel company in becoming environmentally friendly to perform its corporate social responsibility properly (Sanvitale, 2020). Circular economy is concerned about sustainable sourcing of materials and ingredients for limiting ecological footprint as well as for preserving the natural resources for the future generation to utilize for consistent economic development. Marriot International practices sustainable sourcing of ingredients as part of its corporate social responsibility. It has also implemented measures for the conservation of water to promote optimum utilization of each drop of water while reducing the waste of any drop unnecessarily. Efficient integration system has been implemented at the hotels to manage the supply and use of water properly. 
Marriot Hotel has implemented several CSR policies throughout its tenure in the hospitality industry since the establishment. Marriot International has set all its CSR policies by aligning with the SDGs of the United Nation for supporting the progress of these sustainable development goals (SDGs) (Correia, 2022). Lots of policies have been modified and while completely new policies have also been introduced for emphasizing on the sustainable business practice. Marriot hotel has released its 360 Report for 2023 where it has admitted that it will be sourcing at least 30% of its total energy from the renewable energy by the end of 2025 (Fagyas and Datta, 2023). The hotel chain also set its aim to minimize its overall waste that are sent to the landfill. It is committed to reduce the waste by 45% by the end of 2025 (Sanvitale, 2020). This hotel will be installing charging station for the electric vehicle to minimize the emission of carbon from using different stations for charging the vehicles. It will be eliminating the use of single use plastic toiletry bottles and replacing those with biodegradable bottles so that the environmental impact can be reduced by reducing plastic waste. The practice of using less plastic will help the hotel chain in minimizing huge amount of plastic waste that goes to the landfill every single year. This will create significant differences in the overall carbon emission. The elimination of single-use plastic is going to be a remarkable and revolutionary strategy for performing corporate social responsibility. 
The CSR policy of Marriot emphasizes on integrating the sustainability practices across the value chain of the company for mitigating the risk of climate change on the overall planet and entire humankind (Sanvitale, 2020). Marriot CSR policies have been implemented for reducing the environmental impact of the hotel chain by establishing and operating sustainable hotels as well as sourcing ingredients responsibly. The CSR policy regarding the designing and operating of sustainable hotels consists of designing the guest experiences by embedding sustainability in the services provided to the customers. Open communication is conducted by the hotels with both the internal and external stakeholders of the hotel including associates, franchisees, suppliers, business partners as well as the guests for asking them to actively participate in the journey of reducing ecological footprints by their performance and activities (Correia, 2022). Designing sustainable hotels is one of the most significant CSR policies of Marriot that helps the hotel in practicing sustainable business from the beginning of the hotel.
The corporate social responsibility of the hotel chain insists the company to reduce its environmental footprints through the sustainable management of the use of water and energy. This policy is aimed at reducing waste while emphasizing on the use of renewable energy and minimizing the emission of Co2 (Wickham et al., 2020). Innovative technologies have been employed by Marriot by conducting effective planning, implementing, tracking and communicating with the employees about the efficiency of the technologies and their responsibility to implement the plan accordingly. The target of the company behind such innovative technology is to reduce environmental impact in a seamless method while benefiting the employees and enhancing the organizational performance.
Marriot hotel has set another CSR policy for responsible sourcing by integrating the sustainable practices into its supply chain (Fortunati et al., 2020).  This hotel is aimed at undertaking partnership with the suppliers that are also supportive to the eco-friendly business concept. Marriot is aimed at collecting supplies from the local suppliers and farmers for ensuring the authenticity of the products to reduce ecological footprints of their business activities. The like-minded vendors are invited to do business with Marriot. The hotel chain is also committed to emphasize the animal welfare standard to enhance the safety of the animals and exercise cruelty free practices. The collection of seafood products is also included in the responsible sourcing practice for collecting seafood without harming any other creations on the sea (Correia, 2022). This practice is directly linked with the circular economy practices for reducing ecological footprints by not harming the creation of the planet and preserving those creations for the future generation. 
The concept of circular economy has been embodied by lots of companies in the history (Xie, 2022). There are several examples of companies that have been aligning their business practices with the concept of circular economy including Unilever, H&M, Tesla, and Coca-Cola and so on. These companies have implemented innovative measures for implementing the concept of circular economy in their business operations. Unilever has focused on sustainable packaging by using recyclable, reusable as well as reform-able packaging for reducing waste. The company has set deadline for implementing the practice by 2025 (Chandra and Jatmika, 2022). Unilever is looking forward to finding alternative packaging materials to implement the plan as soon as possible and to practice circular economy to contribute in preserving the environment. On the other hand, H&M has already taken the initiative by introducing a program for the customers to return their used garment collections at the company outlets. These garments are then recycled for using in the further fashion industry in a circular motion. Coca-Cola is another revolutionary company that has set the deadline for meeting its sustainable practice goals of using 50% recyclable contents in the plastic bottles of the beverages by 2030 (Noor, 2020). The technology for innovating recyclable plastic has already been invested in by the company. It will be promoting a closed-loop system for promoting the recyclable packaging for the beverage. Tesla is another company that has introduced a program for recycling battery for its vehicles (Corbett, 2020). The recyclable battery will be used for the electric cars which will be helping in reducing the need for manufacturing more batteries in the future and promoting the sustainable practices. This practice will contribute to effective waste management.
Conclusion:
To sum it up, circular economy is like a hero for our planet. It does a fantastic job of reducing waste by recycling, reusing things, and being smart about using resources wisely. It's like a cool way for companies to be responsible and do good things for the environment, known as Corporate Social Responsibility (CSR).
Take Marriott Hotels, for example. They have rules that match the ideas of circular economy, trying hard to be kind to the Earth and cut down on things that can harm it, like carbon emissions. Other big companies, such as Unilever, Tesla, Coca-Cola, and H&M, are also joining the eco-friendly club. They're using different plans to be more responsible for how their businesses affect the environment.
So, as more and more companies follow these good ideas, we're making a positive change. It's like everyone is becoming a superhero for the planet, doing their part to keep it healthy and happy.
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