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Hotels should engage in marketing strategies and resource and demand management, as this article points out. When a demand is made, a hotel must be able to satisfy it at any time due to its similar interests and capacity to fulfill it. 
Additionally, the study explores whether hotels of various sizes and ownership types, including Marriott International and Hyatt Hotel Corporation, share a similar view on the importance of achieving certain skills. 
Over 7,600 Marriott properties are located in 133 countries and territories, which makes it the world's largest hotel company. A&W Root Beer in Washington DC opened in 1927 as a nine-seated stand. Today, it is one of the world's largest employers and is known for its excellent business practices. 
In addition to creating resort and hotel networks, Hyatt Hotels Corp. also runs them. In addition to managing and franchising hotels, Hilton operates in managing and franchising properties in the Americas, Asia Pacific, and EAME/SW Asia regions. Hotels and hospitality services are provided in the category Owned and Leased Hotels. Assets in North America, Latin America, Canada, and the Caribbean are included in the Americas Management and Franchising segment. ASPAC Management and Franchising consists of managing properties and franchising throughout Southeast Asia, Greater China, Australia, South Korea, Japan, and Micronesia. 
Strategic planning, according to Madhoo Ghanshyam Pavaskar (2018), serves a range of purposes at various stages of a firm. At the business level, the major aim is Planning for future growth is important. The purpose of business unit or division planning is to identify strategic investment opportunities.  
In addition to developing hotels and resorts, Hyatt Hotels Corp. also manages them. Among its segments are Owned and Leased Hotels, Americas Management and Franchising, Asia Pacific Management and Franchising, and EAME/SW Asia Management and Franchising. Hospitality services and hotels are offered in the Owned and Leased Hotels segment. Property management and franchising properties in the Americas are located in the United States, Latin America, Canada, and the Caribbean. As part of the ASPAC Management and Franchising segment, Hertz is responsible for managing and franchising properties located in Southeast Asia, Greater China, Australia, South Korea, Japan and Micronesia. After merging Hyatt Corporation and Hyatt International Corporation on December 31, 2004, the family's hospitality holdings became Hyatt Hotels Corporation. 
For almost 60 years, Hyatt has been focused on preserving the environment, caring for people, and practicing responsible business. World of Care is intended to address the critical issues confronting its workers, visitors, owners, and communities, as well as to effect real change within its industry. 
As a result, our guests, employees, and communities can enjoy thriving places around the world. 
Dedicated to building a culture of inclusion, they care about the well-being of our workers, visitors, owners, and communities. 
Their business processes must be fair and transparent within and outside of their firm and Hyatt hotels. The company's approach to responsible business encompasses ethics, security, supplier diversity, and global corporate governance. 
Our action base for growth is solid, but we know there is more to do. In the present, yesterday, and throughout history, institutional racism, structural injustice, racial inequity, and police violence against the Black community cannot be tolerated. George Floyd, Breonna Taylor, Ahmaud Arbery, and many other Black people were murdered in the act of senseless and unjust murder. These mass murders exposed daily injustices suffered by the Black community and pushed us to confront a flawed system. 
Since they first opened their doors more than 60 years ago, they have strived to make their hotels a place where everyone can feel at home. Due to the importance of inclusion and diversity in the core of their mission-to care for the whole person-they must put every effort into combating racial injustice and inequity. 
As a firm standing in solidarity with the Black community and all those who face discrimination and prejudice, they have continued to uphold their mission to create a world of understanding and care through our words and actions -and, simultaneously, they challenge ourselves to do better and become better. 
In addition to creating strong Diversity Business Resource Groups, educating its HR Managers on how to lead inclusively, and incorporating inclusion and diversity into its people management procedures, Hyatt has made tremendous strides in implementing strong Diversity & Inclusion Policies. 
Hotel, residential and timeshare assets are operated by Marriott International, Inc. Business operations are broken down into four segments: North American full-service, North American limited-service, Asia Pacific, and Other International. Within the North American Full-Service category, there are premium and luxury brands based in the United States and Canada. Canada and the United States are part of the North American Limited-Service sector. In the Asia Pacific region, our focus is on entire brand portfolios. Other International assets include properties in the Caribbean and Latin America, Europe, the Middle East, and Africa. Marriott International was founded in 1927 by J. Wiliard Marriott and Alice Sheets Marriott. Its headquarters are in Bethesda, Maryland. 
Marriott has always prioritized diversity and inclusion since its founding in 1927. Being the largest hospitality company with an everexpanding global portfolio, everyone at the company has a stake in the well-being and happiness of every colleague. This is at the core of the company's vision and values. In their DNA, their Company is dedicated to caring for people and putting their well-being first. In fact, this is its most significant cultural heritage. A major part of Marriott's associate happiness initiative is to make them feel good about themselves, their job, and their role in society. Their TakeCare Movement is the cornerstone of their commitment to preserving their cultural heritage and ensuring people always come first. 
Marriott promotes a diverse and inclusive workplace through UNITY, and it actively participates in a range of initiatives to develop a diverse and inclusive workforce, visitor base, and supplier base. Globally, they work with local communities to generate opportunities, appreciate differences, and promote a feeling of well-being. Approximately 30 diversity groups do business with Marriott. Partnerships like these are important to them because their missions correspond with their efforts to promote diversity and inclusion. 
Taking on the world's most urgent social, environmental, and economic challenges is becoming an increasingly important role for business. Due to their size and scope, they have the unique opportunity to be a force for good around the world. Through their 2025 Sustainability and Social Impact Goals and the UN Sustainable Development Goals, they promise to make a positive and sustainable impact everywhere they conduct business. 
Marriott, as an experienced hotel operator, provides tenured management teams and the industry's broadest pool of operations personnel, assuring a superior hotel experience for guests at every touchpoint. In accordance with ownership, Marriott pursues efficiency through revenue growth engines and cost-cutting measures. 
Marriott provides a range of adaptable building options that are tailored to your project, budget, and market, whether you choose a building for a new construction, refurbishment, or conversion. Their developments team can assist you in making the right decision. 
There is no blackout period for the World of Hyatt loyalty program, and members can redeem their points at any of the hotels in the program. Furthermore, you are not required to pay resort fees if you book a stay with points. Depending on the location, Hyatt hotels offer a range of free nights. In a Category 1 World of Hyatt hotel, an award night is worth 5,000 points; in a Category 8 hotel, it is worth 40,000 points. According to NerdWallet, Hyatt points are worth 1.9 cents each. For stays in March 2022 and beyond, Hyatt plans to begin implementing peak/off-peak pricing for points redemptions in mid-October 2021. 
Hotel awards at Marriott vary from 7,500 to 85,000 points per night, depending on the category. Hotel stays at participating Marriott properties will earn you Bonvoy points. Additionally, you can earn points by using one of the above-mentioned co-branded credit cards from the company. Additionally, Marriott is a partner with American Express Membership Rewards and Chase Ultimate Rewards®. 
Hyatt brands such as Caption by Hyatt, Grand Hyatt, Hyatt Centric, and Hyatt Regency cater to business travelers. Luxury stays at Park Hyatt-branded hotels might be attractive to business travelers who aren't on a tight budget. Hyatt hotel locations are fewer than Marriott's, so business travelers should keep this in mind. 
Whether you are looking for luxury or value, Marriott offers a range of hotels for corporate travelers. Moreover, since Marriott has many hotels in numerous vacation areas, they usually have many options to choose from when making a reservation. Staying in a Residence Inn hotel for a long time may be an excellent decision for business travelers.  
[bookmark: _GoBack]There is no clear winner between Marriott and Hyatt. Each is a great hotel brand that is adaptable, flexible, and accommodating, but the advantages and disadvantages of each brand differ. The customer ought to consider his or her tastes, goals and needs as a traveller when choosing one over the other. 
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