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[bookmark: _Toc110060432]Chapter 1: Introduction 
[bookmark: _Toc110060433]1.1 Research background 
The OECD analysis claims that COVID-19 will likely have an impact on the economy and small and medium-sized businesses in the UK. The paper estimates that the COVID-19 epidemic has affected business performance and caused SMEs to face several difficulties. Due to the closure of corporate organisations, the COVID-19 pandemic has decreased the UK's GDP in comparison to the previous update (Zaitul and Ilona, 2022). Many SMEs have altered their operational activity phasing business policies. The study identifies the problem that small and medium-sized businesses in the UK market are dealing with.
For the UK economy, small and medium-sized businesses account for 50% of overall revenue. The country-level phase, where the COVID-19 pandemic has caused a problem over both livelihood and the economy, generates 44% of the nation's GDP. Almost half of the country's economy has reportedly grown sluggish, according to a McKinsey survey (Cepel et al., 2020). COVID-19 pricing hurts assembly performance throughout the United Kingdom. It is anticipated that individual business progress will decline and that more assistance from the public or government sector will be needed. Additionally, 50% of SMEs want to take advantage of the government's furlough programme.
The Furlough scheme will provide SMEs with 80 per cent of employee salaries to protect their firm. The programme will only offer a maximum pay of £2500. The UK economy will have declined by 65 per cent by the end of November 2020, according to a McKinsey survey (Aidoo et al., 2021). The global pandemic and corporate closures are the primary causes of the economy's decline. The effects of social isolation, lockout, and power supply chain restrictions were what caused the tasks to become more difficult. According to a British Union survey of over 10,000 SMEs in the UK, the impact has resulted in a decrease in turnover.
[bookmark: _Toc110060434]1.2 Significance of the Topic 
The COVID-19 pandemic is regarded as a remarkable event that has severely damaged the global economy since World War II. Nearly every economy around the globe has been affected by the pandemic, in some way. The impact of the pandemic on UK SMEs directly impacts the UK economy because SMEs make up the largest portion of the global and UK economies. Due to this effect, SMEs in the UK have responded in a variety of ways (Rochayatun, 2022). Some SMEs were compelled to cease operations. Some SMEs were forced to lower labour wages due to a drop in turnover rates. Some SMEs have shut down and only run a small portion of their operations. The UK economy depends heavily on these kinds of reactions since, if this sector is unable to improve its existing position, the UK economy may go through a severe economic downturn. It is therefore past due for an investigation to be carried out that summarises the effects of these responses. The investigation is crucial because it can show how UK SMEs are doing generally (Prajawati, 2022). As a result, UK authorities may create the necessary regulations to aid UK SMEs in making a fresh start and expanding sustainably, as was planned before the epidemic. The emphasis here will be on the responses that have been given and the best course of action.
[bookmark: _Toc110060435]1.3 Purpose of the research 
Small and medium-sized businesses (SMEs) make up 99.9% of all businesses now operating in the UK. During the initial COVID-19 outbreak, the majority of SMEs were forced to scale back operations (Rochayatun, 2022). As a result, SMEs are seeing a fall in turnover rate, labour scarcity, a decline in sales, etc. Even though the pandemic's severity has started to lessen, its effects are still felt widely. Because of this, the research will look into how SMEs are handling the effects of the epidemic. To show the entire influence, the research also aims to summarise one of these answers.
[bookmark: _Toc110060436]1.4 Aim, Objectives and Research Questions 
Aim 
The research aims to investigate the responses of UK SMEs to the impact of the COVID-19 pandemic. 
To meet the aim, the research intends to meet the following objectives. 
1. To investigate the impact of the COVID-19 pandemic on UK SMEs. 
2. To investigate responses of UK SMEs to the impact of the COVID-19 pandemic. 
3. To identify the anticipated response of UK SMEs to the long-term impact of the pandemic. 
4. To suggest ways by which UK SMEs can mitigate the impact of the pandemic. 
Research Questions  
The central question of the research is ‘How do UK SMEs respond to the impact of the COVID-19 pandemic? ’















[bookmark: _Toc101951690][bookmark: _Toc110060437]Chapter 2: Literature Review 
[bookmark: _Toc110060438]2.1 Impact of COVID-19 on SMEs 
Since the COVID-19 pandemic placed a halt to routine business operations, SMEs were significantly impacted. The UK government has implemented several restrictions during the pandemic, including social isolation and quarantine. The Coronavirus also claimed the lives of 172,000 people (Kalemli-Ozcan et al., 2020). As a result, the UK and the rest of the world have both been affected by a great tragedy. Since SMEs make up 99.9% of all firms in the UK, the effects of this crisis are felt most acutely by them (Hopley, 2021).
A business often deals with the supply side and demand side of the economy. The epidemic forced SMEs to confront a labour scarcity on the supply side. As a result, SMEs were forced to manage their businesses with a little staff (Jameaba, 2020). The pandemic also interrupted the transportation infrastructure, which decreased supply and raised the cost of raw goods. On the other hand, the pandemic has also had an impact on the economy's demand side (Hopley, 2021). Demand for goods and services abruptly decreased as a result of the sudden economic calamity. Because of this, SMEs that don't provide essential services like food, medication, or emergency services couldn't even exhaust their stock stockpiles. Even other industries, like hospitality and tourism, transportation, etc., were compelled to halt operations; nevertheless, they will resume operations in February 2021.
Even though the pandemic has not yet ended, the UK government has already begun assessing its effects because there is no guarantee that this natural calamity will cease. According to Bank of England statistics, every SME would see an average 30 per cent drop in turnover growth in 2020. (Hurley et al., 2022). The survey also shows that SMEs that offer goods and services centred on the arts, entertainment, and tourism have even lower turnover growth rates.
According to a separate survey by Simply Business UK, the average cost associated with the epidemic of SMEs is currently 15,673 GBP, with a projected final cost of 22,461 GBP. Additionally, at least 10% of SMEs suffered losses of at least 50,000 GBP (Thomas, 2021). 
[bookmark: _Toc110060439]2.2 Responses 
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Figure 1: Compares the employment and turnover of SMEs in comparison to expectations (Hopley, 2021)
The figure depicts how SMEs have responded to COVID-19's effects. According to the data, the turnover rate did not rise in 2019 as anticipated. Additionally, employment fell far short of projections. Only 20% of SMEs which primarily provide basic goods and services manage to increase employment, even though 40% of SMEs had intended to do so (Hopley, 2021). Additionally, it was anticipated that only 30% of SMEs would be able to boost turnover, compared to roughly 55% of medium-sized firms.
The COVID-19 epidemic has affected consumer behaviour in terms of how they shop, according to Fitriasari (2020). Due to the effects of a COVID-19 epidemic, consumer purchase behaviour for retail and household items has decreased. Small-scale company groups shut down as a result of the epidemic, and the repercussions of losses grew. The primary business area has been impacted by COVID-19, which has required a reduction in flexibility when handling stocks and customer service. The supply chain was interrupted, affecting several small-scale businesses in the food industry, tourism industry, hotel sector, banking sector (small banks), etc.
According to COTTERELL and BOWEN (2021), the most recent NBER research confirms the size of small- and medium-sized businesses. According to a survey of 10,000 small firms in the United Kingdom, 40% of businesses experience temporary closures, which lowers the employment rate by 43%. It affected the UK economy as well and stopped business dealings with 132 nations. To protect the United Kingdom's resources and maintain corporate success in both the domestic and international markets, several government policies are in place.
One of the most successful strategies for protecting a company's reputation and repeat customers without interfering with daily operations is communication theory. Several regulations adopted by the UK government stipulate that 80% of salaries over £2500 will be offered (Calabrese, Cowling and Liu, 2021). 
[bookmark: _Toc110060440]2.3 Impact of COVID-19 on SMEs: A global study 
The epidemic did not just affect SMEs in the UK. Almost all of the economies were affected. Reviewing the pandemic's effects on SMEs operating in many nations could highlight the global catastrophe. For instance, according to a poll report, 65% of UK SMEs believe that the COVID problem poses a serious threat to their company. Additionally, it is predicted that 18% of UK SMEs may permanently halt operations. According to the same report, 80 percent of Chinese SMEs won't start up again until February 2022. (OECD, 2022). Seventy-two percent of SMEs in Italy are directly impacted. Seventy-five percent of SMEs in Belgium saw their turnover rate fall. Due to the pandemic, 41 percent of SMEs in Australia saw a decline in sales (OECD, 2022). Similar declines in turnover rates, sales drops, reduced business operations, and other issues were also faced by SMEs in other OECD nations and developing nations. According to the global data, it is therefore expected that the pandemic's effects on SMEs will follow the pattern. Due to this, although having a sizable capacity to do so, the UK economy did not promote SMEs.
[bookmark: _Toc110060441]2.4 Impact of COVID-19 on the decision-making process 
Bellandi (2020) assert that the impact of a COVID-19 epidemic has resulted in several difficulties for the UK market. The pandemic has affected both the domestic market and the way that customers shop. The implementation of the proper policy to the demands of the market is one of the many difficulties that the government is facing as a result of COVID-19. The COVID-19 epidemic probably affected employment and raised the unemployment rate. Due to particular regulatory regulations, the shadow had an impact on a business's commercial performance as well. According to Zaitul and Ilona (2022), the UK government has put in place several regulations, including covered bonds and debt securitization, to protect the market and lessen problems. The bonds are offered to minimise the high risk of a worldwide crisis and, with the aid of portfolio risk management, refinance the company with bank revenue. Due to the wake-up crisis, the corporate market is now under more scrutiny and criticism. By investing its earnings in the business, the banking industry helped to lower the post-crisis. One of the most efficient methods for significantly improving corporate performance was crowdsourcing. It is also regarded as one of the procedures used to secure non-financial benefits while financing a business. With growing support from a variety of lucrative and commercial operations, crowdfunding also emerged as a substitute source of capital for the local market. One of the essential elements for pursuing long-term benefits for a business is equity funding (Prajawati, 2022). The UK government does this to protect the organisation from the effects of a COVID-19 pandemic. Additionally, the local market benefits from increased trading activity because of the guarantee of liquidity.
[bookmark: _Toc110060442]2.5 Potential threats and opportunities for SMEs 
SMEs are regarded as the backbone of the UK economy and provide close to 52% of total yearly revenue, according to Kalemli-Ozcan et al., (2020). The organisations, which also account for 60% of employment in one section of the nation, are particularly at risk from the pandemic. Additionally, this put more than 16.6 million employees in danger. It was determined by 61 per cent of domestic business owners that declining trading activity threatened domestic trade. The pledge had an impact on business, where owners struggled to pay suppliers and cover operating expenses as a result of cancelled or postponed orders. 45 percent of jobs are protected thanks to the coronavirus job retention programme.
According to Jameaba (2020), the UK government has taken many steps to support the entrepreneur to reduce hurdles and expand market potential. Furlough was used to implementing the coronavirus job retention plan to protect employment. Additionally served to protect the company entity where the government was responsible for paying the employees' salaries at a rate of 80%. It also represents the improvement in enterprises' and entrepreneurs' mental health. Without having a significant impact, it has increased the financial costs for health organisations in protecting their company. 
[bookmark: _Toc110060443]2.6 COVID-19 and SME technologies 
Hopeley (2019) found out that the use of different types of technology has become common in the business environment because of COVID-19. Social media for promotion and the internet for increasing sales has been increased. Advanced digitalization and data processing technologies are initially applied in the commercial world. Then, it can be implemented in public institutions, including in the area of e-governance. This also holds for big data database technologies, which have applications across many economic sectors but are now only accessible to large organisations and larger businesses due to the significant investment costs required to integrate them into operational procedures (Fitriasari, 2020). The cost of integrating tech into company processes should, however, go down in the future, and processing technologies and data collecting in Big Data database systems should be accessible to smaller businesses, especially those in the SME sector.
[bookmark: _Toc110060444]Chapter 3: Research Methodology 
[bookmark: _Toc101951692][bookmark: _Toc110060445]3.1 Research Philosophy 
The research philosophy refers to the theoretical underpinnings of a study. In other words, research philosophy provides the basis for gathering, analysing, and interpreting data (Kothari and Garg, 2018). A researcher chooses one research philosophy that best fits the goal of the study from among the various sorts that each have distinctive characteristics. The research employs pragmatic philosophy since it aims to investigate a real-world issue (UK SMEs' responses to the epidemic). The researcher has already located the issue in light of this viewpoint. The researcher now conducts a wide analysis of the issue (implications of UK SMEs' responses to the pandemic's impact).
[bookmark: _Toc110060446][bookmark: _Toc101951693]3.2 Research Paradigm 
The term "research paradigm" describes the assumptions a researcher makes to analyse the research topics. Research paradigms come in two different varieties. Positivism and interpretivism are them. The positivism paradigm enables researchers to examine issues from a distance. Contrarily, the interpretivism paradigm enables a researcher to watch and evaluate circumstances "inside the circle" (Kothari and Garg, 2018). However, because the researcher wants to analyse the responses from UK SMEs without regard to the premise, the research employs the positivist paradigm. This is why the researcher also emphasises the research's explanatory standpoint.
[bookmark: _Toc110060447][bookmark: _Toc101951694]3.3 Research Approach 
Deductive and inductive research approaches are the two different sorts that exist. The direction of reasoning is the key contrast between these two methods (Goddard and Melville, 2016). For instance, the deductive technique starts with a broad premise and ends with a specific premise. The inductive approach, on the other hand, proceeds from a particular premise to a generalised premise. The most important aspect of research is the direction of the reasoning, thus choosing the right research strategy is essential. The research employs an inductive approach since its goal is to move from a specific premise to a more generalised premise (UK SMEs' answers).
[bookmark: _Toc110060448][bookmark: _Toc101951695]3.4 Research Methodology 
While the qualitative technique concentrates on qualitative data, the quantitative method is more concerned with quantitative data (Goddard and Melville, 2016). The utilisation of numerical data distinguishes these two approaches most significantly. For instance, qualitative methods do not gather numerical data. Instead, it gathers indicators, viewpoints, descriptions, analyses, and other information, which is occasionally transformed into quantitative information. Quantitative methods, in contrast, directly acquire numerical data. One approach need not be the only one employed in a study, though. Both approaches can be used by a researcher. In that situation, the questionnaire should be created to gather both kinds of data in mind. However, the researcher's mixed methodology is being used in this study. The mixed technique is being used since the study wishes to gather SME owners' thoughts analytically while also measuring SMEs' responses quantitatively.
[bookmark: _Toc110060449][bookmark: _Toc101951696]3.5 Research Strategy 
The case study methodology of the paper involves qualitative interviews. The objective of the qualitative approach is served by the qualitative interview strategy. Additionally, the quantitative data will be gathered using the secondary research technique.
[bookmark: _Toc110060450][bookmark: _Toc101951697]3.6 Sampling Methods 
All UK SMEs make up the research's target population. The researcher is unable to get qualitative data from every member of the population. Because of this, the sampling approach is adopted in this study (Chandra and Harindran, 2019). The research will use stratified random sampling as its sampling technique. Two strata comprise the whole population. Five SMEs are randomly chosen from small firms (with an employee count between 10 and 49), and five more are chosen at random from medium-sized businesses (with an employee count between 50 and 249). These SMEs' owners or other important individuals are interrogated.
[bookmark: _Toc110060451][bookmark: _Toc101951698]3.7 Data collection and interpretation methods
The interview method is utilised to gather qualitative data because it enables the researcher to expose qualitative opinions in connection to SMEs' responses to the impact of the pandemic (Chandra and Harindran, 2019). A semi-structured questionnaire is issued to interviewees to continue the approach. Their comments will be noted down. On the other side, to gather primary data, published publications, government and non-government statistics, journals, etc. are reviewed.
The research will employ the content analysis method to analyse and interpret qualitative data since it will enable the researcher to uncover significant opinions of SMEs' owners. Additionally, the study will interpret quantitative data using descriptive statistics like mean, median, mode, standard deviation, etc.
[bookmark: _Toc110060452]3.8 Ethical considerations
The study will uphold the following ethical standards:
· Each participant has the right to revoke their permission.
· The researcher will adhere to community standards.
· Nobody will ever see the research data. Data will be kept in the cloud for protection. 











[bookmark: _Toc110060453]Chapter 4: Findings 
[bookmark: _Toc110060454]4.1 Impact of COVID-19 on UK SMEs 
[image: ]Since COVID-19 has taken hold, the majority of the world's countries have been pushed into a state of lockdown, and the SME sector as a whole has suffered as a result of the tight precautions taken to prevent COVID-19 infection (Kaushal and Srivastava, 2021). The same has had a detrimental effect on the operations of SMEs in the UK as well. In contrast, statistics show that the UK's SME sector has suffered since domestic spending will drop by 16.7 billion in 2020. The fact that there would be a considerable number of job losses as a result of this crisis is one of the key causes. The COVID-19 pandemic continues to have an impact on public health and the economy, despite efforts by UK government agencies to boost economic performance. As a result, a large number of businesses are in the process of shutting down completely, which has harmed people's needs for spending (Baum and Hai, 2020). This has subsequently had an impact on the organisational performances of UK SMEs, as seen by the sharp decline in sales and the use of the organization's products and services. Due to this, the UK SMEs are very susceptible to a financial crisis, which could further jeopardise this SME's long-term viability.
[bookmark: _Toc110060455]4.2 Challenges for UK SMEs for COVID-19
SMEs in the UK, confront issues such as a dynamic drop in international traffic, changing health cost spending patterns, limited and interrupted cash flows, disturbed supply chains and inventories, and a lack of skills (Deloitte, 2020). The largest decline, of 9.3 percent, was reported by the travel and lodging industries from February to May (Office for National Statistics, 2020). However, unlike other regions of Europe, the UK did not impose a restaurant or pub ban due to the global lockdowns which are part of SMEs. In the UK, 7.6 million jobs, or 24 percent, were in jeopardy, with the restaurant industry having the biggest danger of employment loss (by 68 percent) (McKinsey & Company, 2020). Additionally, the number of customers to the SMEs fell by 65%. On the other hand, the UK's SME had the greatest economic decline (by 90%), and once the lockdown period ended, the decline peaked at 44% from 90%. (House of Commons Library, 2021).
In contrast to these difficulties, it is evident that the revenue parks have also experienced a 65 percent increase in revenue. The top 25 SMEs in the UK have seen a 65 percent growth in profits over the past five years. The revenue in 2014–15 was barely GBP 1.61 billion, but in 2019–2020 it increased to GBP 2.67 billion (Private Equity Wire, 2021). The UK already has staycations, which has increased SME revenue because of the weaker pound and summertime considerations. According to reports, SMEs outperformed all other UK industries in COVID 19 circumstances and recruited a new client base with significant buying power. This unexpected victory also attracted a significant amount of investment in these industries (Private Equity Wire, 2021). However, the typical cost of planning a vacation fell to GBP 868.55 from GBP 1211.48. However, it made customers think twice before booking SMEs because of this. Facility quality, flexible paying options, no cancellation fees, and proximity are among the contributing reasons. The other difficulties mostly experienced by SMEs in the UK and elsewhere include expensive investment in enhancing safety and hygiene standards, other systems of maintaining social distance, keeping people in separate facilities, and others.
[bookmark: _Toc110060456]4.3 Responses of the UK SMEs
Increased investment in shoring up the supply chain, supporting and prioritising employees, including hygienic, sanitation, cleanliness, and social distancing policies to keep them healthy, engaging with consumers, and maintaining business financing and continuity are just a few of the quick responses seen from UK SMEs (Deloitte, 2020).
UK SMEs have implemented safety and hygiene measures in reaction to the potentially disruptive effects of COVID-19 to guarantee customers the safest scooping. To prevent complaints from customers regarding the hygienic environment and SMEs offered to customers, strict cleanliness procedures are enforced for both the customers and the personnel (UK SMEs, 2021). SME employees received training on COVID-19 safety regulations, safeguards, and other safety measures. They are enjoined to observe people from a distance of at least 2 metres, and tight guidelines are in place to ensure that businesses are kept immaculately clean at all times. Contactless payments and routine cleaning of public spaces with cleaning supplies certified by health experts are among the UK SMEs' better procedures (UK SMEs, 2021). Surfaces, doors, toilets, handles, and other regularly handled places receive high attention. To preserve social distance, a set number of persons are always allowed in each space. Additionally, there are warning signs, security screens, and safety markings everywhere. Contrarily, UK SMEs have portrayed this circumstance and these policies and norms as the new standard. UK SMEs have created new procedures and methods of operation to give customers safe experiences, but by adhering to the safety regulations (Li et al. 2021).
When it comes to helping, very few visitors are permitted at the reception, and the majority of customer exchanges take place via phone calls, emails, or other means. There are frequently available hand sanitizer dispensers throughout the SMEs, at each entrance (UK SMEs, 2021). Without compromising the safety standards, rulebooks and signs are posted at each reception in the SME to provide customers with more specific information about how the system operates. The minimum safe space between people is provided by markets on the ground in the lobby. The businesses, on the other hand, only permit a certain number of customers, require hand washing before entry, and require the use of facemasks and other safety gear. Delivery options for luscious food are available everywhere in SMEs (Li et al. 2021).
[bookmark: _Toc110060457]4.4 Ways to deal with the pandemic 
The organisation has concentrated on facilitating alluring discounts to increase overall consumer buying through UK SMEs. In contrast, it has been found that the company has made a flat-rate discount offer of 25% to customers who buy online. The deal, which is valid through November 30, 2021, was made to attract sizable customers through which the organisation might increase its business revenue significantly through increased sales. According to Wei et al. (2017), cutting the cost of a product or service by a business firm may result in lower profit margins overall, but it will increase overall sales, which will allow the business to draw customers away from rivals. UK SMEs also took the initiative to take advantage of 25% discount offers to obtain sufficient competitive advantages. This will also enable this company to maintain corporate profitability despite the current pandemic situation and ensure proper embracement of the whole amount of sales.











[bookmark: _Toc110060458]Chapter 5: Discussion
The authority staff and management of the UK SMEs frequently make crucial judgments in conflict situations that have both favourable and unfavourable outcomes. It is quite helpful to employ statistical approaches that can produce better consumer analysis to understand the influence of any decision on the growth of SMEs and the existing scenario. The study will improve process flow and enable the delivery of essential goods by customer demand. SME business owners are subject to market profit to improve organisation ratings, but less customer interaction will lead to the destruction of the organization's policies (Zaitul and Ilona, 2022). The majority of the current decisions made by SMEs are concentrated on expanding the usage of technical tools to facilitate production and marketing. The business climate for the various SME business can be greatly influenced by the employee wage and cost-effectiveness. Small-scale decision-making skills and conflict resolution will aid SMEs in maintaining better relationships and a good work environment. The introduction of digital websites and online marketing would also aid SME growth during the current epidemic, and customers would gain from the ability to avoid direct contact. Both risky and advantageous elements can affect an organization's success in the business world, making it all the more important to take these considerations into account (Cepel et al., 2020). By more effectively involving employees, strategic marketing development and organisational goal improvement will also lead to improved knowledge and advantages. The absence of offline stores and online marketing makes the entire business sector more competitive and raises the possibility of substitutes for SMEs. To provide the SME with a competitive edge in the market, improving the quality of products and business practices would be advantageous.
The SMEs had to shut down several cities and areas due to the COVID-19 outbreak to reduce the physical contamination. SMEs are primarily reliant on offline markets and consumer demands. But the absence of customers brought about a brand-new peril that is unfamiliar to corporate enterprises (Aidoo et al., 2021). However, human creativity aids in the achievement of organisational goals and more sustainable growth for commercial enterprises. The COVID-19 epidemic also brought about unemployment and low salaries, which significantly reduced the potential of employees compared to earlier times. To address this problem, the government has developed statistical techniques to reduce the jobless rate and offer at least minimal compensation to SMEs. The introduction of furloughs was made to improve staff retention and organisational effectiveness.
The UK government encourages SMEs to use a flexible taxation system to maintain sales revenue and offer further support for the expansion of small- and medium-sized businesses (Rochayatun, 2022). Understanding market requirements and economic synergy are vital for governments' support of businesses and maintenance of their financial standing. Different issues add complexity to stable growth for businesses like SMEs, but they also enable the firm to gain experience. Having more experience can help you make quick decisions and assess the success of those decisions. The ability of authoritative employees and managers to handle various difficult situations in the SME of Suppliers would also increase. SME organisations support a significant portion of the economy, as was already indicated in the literature. By taking proactive steps to address market developments, these businesses will have better opportunities in the future.








[bookmark: _Toc110060459]Chapter 6: Conclusion and recommendations  
According to the findings of the subsequent study investigation, the COVID-19 epidemic has had a severe impact on the UK's overall economic performance because the majority of its firms were compelled to delay their operations as a COVID-19 prevention strategy. The SMEs operating in this country have also been badly impacted, with the SMEs suffering the harshest effects, it has been discovered. In contrast, the following study has concentrated on analysing how UK-based SMEs have responded to mitigate the negative effects of this crisis (Prajawati, 2022). Contrarily, the literature reviewed for this study showed that the majority of SMEs were fully shut down during the crisis scenario, which had a considerable negative financial impact on the SMEs and their capacity to remain in business. The business operations of SMEs have been proven to be effectively affected by the implications of proper safety measures and social distance methods. Additionally, the secondary data used in this study has assisted in recognising how people's requirements for consumption have been impacted by the massive employment losses in the UK caused by COVID-19. UK SMEs had had considerable financial disruptive customers as a result. It has been acknowledged that UK SMEs have prioritised health safety by keeping hygiene and social distance when offering services to the public to reduce such business impediment risks. One of the most effective remedies to this situation has also been highlighted as the availability of 25% discounts when making reservations with UK SMEs (Zaitul and Ilona, 2022). This would make it possible for SMEs in the UK to attract more customers and increase sales of organisational services to embrace financial performances and build a sustainable organisational future. 
SMEs are far more susceptible to changes in the market than larger organisations. This type of business depends greatly on both the business environment and the degree of consumer touch for its success. However, consumer involvement has slowed to a crawl as a result of the recent COVID-19 outbreak, and this industry is particularly heavily hit (Cepel et al., 2020). SMEs, on the other hand, is following a variety of strategies and take into account various solutions to maintain market stability and successfully meet client requests. In the current situation, governments are enforcing virtual commerce and preventing physical contamination. As technology advances, the standards for online purchasing rise as well, increasing competition. SMEs need better transportation and a more productive workplace to maintain their manufacturing line. SMEs often focus on the quality of their goods and services when it comes to developing a powerful brand.
The increased amount of competition in the business as a whole and the lack of physical outlets increase the likelihood that SMEs will be replaced. Increasing the calibre of products and strategies would provide SMEs with an advantage in the market. Due to the disease's progress, the government has ordered that cities and towns be locked down to stop the spread of COVID-19 (Aidoo et al., 2021). SMEs mainly rely on the demands of the consumer and the offline market. However, the lack of clients has exposed enterprises to a new form of risk. Contrarily, human innovation helps businesses achieve their long-term development objectives and maintain their relevance in the marketplace. The COVID-19 pandemic also resulted in unemployment and low pay, which reduced employee potential.
The UK government supports SMEs by introducing a flexible taxation system to protect sales revenue and by offering additional support for the growth of SMEs. For the government to assist commercial organisations and maintain their financial status, it is essential to understand market demand and economic synergy (Rochayatun, 2022). Numerous problems are making it harder for organisations like SMEs to maintain stable growth, but they are also giving the company invaluable expertise. It would be beneficial to have the experience to be able to make quick decisions and assess the outcomes of such activities. Additionally, the authoritative staff and management of the SME of Suppliers would be better prepared to face a variety of significant eventualities. Because a sizeable section of the economy is made up of small and medium-sized firms, effective tactics for adjusting to market changes will open up more chances. Here are some recommendations for UK SMEs: 
· Employee training: Since safety precautions are the top priority for SMEs around the world, it is crucial to thoroughly train the personnel on how they can guarantee the supply of hygienic services to the customer's ally (Prajawati, 2022). This would help UK SMEs reduce the danger of safety obstacles while also enabling customers to enjoy shopping without worrying about being exposed to COVID-19.
· Digital marketing: Since social media platforms like Facebook, Instagram, YouTube, and other digital marketing channels work to increase brand visibility, promoting SMEs through these channels may increase the overall sales of UK SMEs (Li et al., 2021). In summary, evaluating customer feedback and resolving customer issues through these marketing channels in a proactive manner will also help UK SMEs to promote positive brand perception and improve their business performances to overcome the crisis condition.
· Follow guidance: The COVID-19 epidemic has affected the UK market and now poses a significant risk to small and medium-sized businesses. Small and medium-sized businesses are regarded as the foundation of the economy. It becomes crucial for the government to take the required actions, such as debt securitization, equity financing, and policies like furloughs, to protect the employment rate (Burns, 2018). On the other hand, the new SME policy makes significant contributions to maintaining employment and the efficient operation of the domestic market. Businesses must abide by the necessary UK government regulations to continue operations without being impacted by outside factors.
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