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1.0  
Introduction

Streetwear clothing companies are popping up more and more often, it’s becoming a very saturated market place. Therefore, it’s becoming much harder to the survive in it due to the amount of competition. This means that the marketing for the companies needs to be very appealing and stands out from the crowd. Sik Silk is one of the companies that have successfully managed to break into the market and make a name for themselves, they’re also one of the first companies to come into the market. This means that they have already made their mistakes and learnt from them hence why they stand at the top. 


1.1 Digital marketing 
Digital marketing “Achieving marketing objectives through applying digital techniques and media” (Chaffey & Ellis-Chadwick, 2016).
Digital marketing is such a crucial criterion to perfect when creating a clothing brand because you need to ensure that the brand is getting noticed and that people are taking an interest to the brand rather than overlooking it and going somewhere else. When buying clothing online it becomes a risk specially if the customer is new. The customer will put their faith in the company they are buying from therefore the companies needs to ensure that the quality of the clothing is worth the price because it will then have a positive effect on the brand’s image. “Targeting. Media buyers can select right site or channel within a site to reach the audience” (Chaffey & Ellis-Chadwick, 2016). When choosing where to market your products online companies need to ensure it’s through the right websites and marketing channels. Sik silk are smart in the sense that they have sent their products to places such as JD and Footasylum. These two companies are very renown and have a popular following nationwide. These two companies have online and psychical stores therefore Siksilks products will be noticed online and in store. 

SikSilk has their own website which they are able to market online, they can post ads on Instagram and Facebook where a lot of people will see them and potentially click on to the websites. SikSilk’s clothing company was founded by three friends (Barry Gill, Sam Kay and David Thomson). The reason for them wanting to start the clothing brand was because they originally started off by selling baseball Tee’s in 2012. “We released a baseball jersey and sold them to start with. The big moment came when we got our first store interest” (First to Know, 2017).  They analysed the market and found a niche within it, this being the lack of baseball tee’s being manufactured in the UK. They were able to break into a new market but there was a risk that no one would buy the products and then they would be at a loss. 


1.2 Social medias 
Social media is a key marketing tool used in the modern day, this is due to it being easily accessed by everyone. Everyone has access to the internet nowadays there everyone has some form of way to access social medias. On average there are 4.2 billion people using the internet and then there’s 3.3 billion active users using some form of social media. (Brandwatch , 2019). From these numbers there are vast amounts of people who use social media throughout the world, this is why various companies invest thousands into their social media teams and their digital marketing. Siksilk’s brand is spread over the three most used social medias, that being Facebook, Twitter and Instagram. Their followers differ between each social media platform, on Facebook they have 243,890 followers (Facebook , 2012), on twitter they have 46.2k followers (Twitter, 2012) and on Instagram they have 598k followers (Instagram, 2012). The brand doesn’t have a huge number of followers on Twitter, this may be due to the what twitter is used for. People use twitter to followers’ various superstars and icons in their lives, they tend to not look to follow the clothing brands unless they’re providing direct contact to the customers (followers). Twitter is more of a support platform form the brands where people are able to reach out to brands, whereas Instagram is used to show off new products or highlight upcoming ranges that may be coming out for the brand. Facebook is a mix of both it can be used to advertise products but can also be used for customer support and direct contact. Through using Instagram you can add specific tags to posts, what can be done then is it can be featured on the homepage of Instagram this is then generates more publicity because more users will be able to see the posts. 


Figure 1.0 The intersection of the three key online media types
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Source: (Chaffey, 2013)

The frame work above shows the sections that are made up from the different sides of social media. Paid media also referred to as bought media this occurs when adverts are bought from other networks or direct payments are made on the website. Owned media are the different forms of media that are owned online, these could be adverts, websites or social media pages. Earned media this is the media that’s generated from customers or fans of the brands. When the medias overlap in the frame work you get combined medias. For example, when the paid media overlaps with the earned media it creates paid placements, this could be adverts that have been created and then pay social influencers to promote them and generate interest in the products. Social media is such a crucial part of digital advertising due to It being able to be accessed by the masses. 

When accessing websites online you are usually greeted with a prompt, it tends to ask if you would agree to share cookies. What this means is that you are giving the company permission to see where you’ve been or what websites you’ve visited before coming to the owner’s website. This data is then stored and analysed by the company, they can see what trends are being created and are able to identify potential threats from other businesses. SikSilk will find the access of other cookies very vital, because they are then able to see what customers have visited previously. This is key because having such raw data means they can analysis and benefit from using it. SikSilk may take a look at their heatmaps from the websites, heatmaps are very informative because they are able to show you where a customer has been on your website. From this you can tell what pages are being accessed the most and what may need to be worked on through the websites. Therefore ensuring a website is simple and easy to navigate is very crucial because if it’s complex you’ll find a lot of users won’t fully access the website and may just instantly leave. After analysing SikSilk’s website you can see they’ve taken time to ensure there’s no confusion on the website. They have search tools, so that you can try and find specific products on the website, also once you enter the website they greet you with a prompt asking if you’d like to put your email address in to gain discounts and various newsletters. They also have a banner at the top showcasing discounts and new products. Due to them being in the fashion industry it is key for them to put the new ranges of products at the top of the website, this showcases what they have to offer and how they are different in designs. 
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