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1. Introduction
The following report will discuss the principles and standards needed to create a successful website. Successful websites are arguably defined as a website which is user friendly, delivers the intended purpose and understands the target audience. It will also discuss and evaluate the standards which are used to ensure web accessibility. 

2. Requirements 
Before designing any website, the developer must understand the requirements of the desired website. According to ‘Web Requirements’ [1], website requirements should be specific and testable. The requirements however should not include the design of the website. It would usually include what the website must do and what the users must be allowed to do.

2.1 Purpose
‘Doggy Duties’ is a website that informs potential customers of the services offered by the company and allows the user to send enquiries through to the owner of the business. It offers three different, yet all dog related, services; dog grooming, dog boarding and dog walking. It also displays any jobs that may be available for any prospering dog trainers. It must not allow users to book directly through the website as the owners have their own manual booking system in place. 
2.2 Target Audience 
The target audience is quite simply those who own a dog or potential employees. It targets all genders, from any degree of education, and any profession. Although the target audience may be of anyone from any profession, it may be catered towards those who are in full-time employment or those that live a busy lifestyle as these people may have less time to walk or groom their dogs themselves. This is one reason why the website must be responsive, mobile friendly and allow the user to send a query quickly and with ease to the owner. The website is targeted at those at home-owner age as young children may be involved in a house holdhousehold with dogs however will not be the dedicated owner of the dog. The website therefore can assume a basic education level and can include text selling their services. It should however include plenty of photos of dogs, so that the website is inviting and keeps the user engaged.

3. Implementation
Below are screenshots of the ‘Doggy Duties’ finished website.	Comment by Kemi Ademoye: 
Remember to add page numbers to your report.


[image: ][image: ]Fig 1.Index Page	Comment by Kemi Ademoye: Structurally, this is a good attempt and you have managed to make it responsive. I would have liked to see some of your own ideas for this page as this is largely based on the class exercise.

Be careful with your choice of text and background colours. The contrast of the text against the background colour in the footer section is quite low and the main menu section also is on the low side. For the links in the main menu, perhaps use a different font (more-pronounced) or consider using a larger font size or bold and use an alternative styling format for the active menu item to improve the contrast ratio. Contrast ratio is sometimes affected by font size and the type of font being used and the totally tool, for example, would have shown you this. 

I would also consider making the logo a bit bigger .



















[image: ][image: ]Fig 2.About Us Page	Comment by Kemi Ademoye: Overall, good but the layout could be further improved and perhaps consider adding a couple of line breaks/paragraphs in the lengthy text sections to improve readability.

Again, be careful with your choice of colours as pink text on a white background is generally not considered as a good colour combination for text content and the contrast ratio is on the low side. You have tried to use a larger font size, but I would generally avoid this colour combination. Okay I have seen your comments below in your evaluation section.

Also, for some strange reason, in your submitted version the images had a very low opacity setting applied to them. I think version shown in your report works better.



Fig 3.Contact Us
[image: ]	Comment by Kemi Ademoye: Good but same comment as before about the pink text on white background.
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Fig 4. Services Page
[image: ]	Comment by Kemi Ademoye: I particularly like how you have highlighted the important information the user will be after (the prices) and the pink and blank colour combination has a much better contrast ratio. The responsiveness of this page works quite well too. 
[image: ]





Fig 5. Opening Times Page
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Fig 6. Coity (Location Page)
[image: ]

Fig 7. Brackla (Locations Page)
[image: ]





Fig 8. Litchard (Locations Page)
[image: ]

Fig 9. Confirmation Page
[image: ]



Fig 10. Jobs Page
[image: ]



3.1 HTML Validation
The HTML used to create the ‘Doggy Duties’ produced nine errors in total using the W3 W3C HTML Validator [2].  The first two errors were linked and were created through careless HTML. 

Fig 10. HTML <title> errors
[image: ]
As you can see Figure 10 shows that the element <title></title> did not have any text included inside the element which has generated an error. This is a careless mistake and the title element was duplicated with the first <title> element including the text ‘Doggy Duties’ as shown in Figure 11.

Fig 11.HTML <title> code.
[image: ]

This can be avoided by proof reading code and taking more care when writing the code.
Errors 3-9 were also linked and were produced due to the name given to certain pages within the website, as they had a space in between the wording. For example, the About Us page is labelled ‘About Us.html’.

Figure 12. HTML ‘space not allowed’ error
[image: ]
Although the links work with a space between the names, this may not be supported on older browsers and is bad practice. To rectify this, an underscore could be included to the separate the words, or you could combine the word in to one. For Example, ‘About_Us.html’ or ‘AboutUs.html’.	Comment by Kemi Ademoye: Good

3.2 CSS Validation
The CSS Validator [3]  produced two errors shown in Figure 13 below.






Fig 13. CSS Validation Errors
[image: ]
The first error was due to having the text ‘font’ underneath the original sequence as shown below in Figure 14. This was caused by poor coding and can be avoided by taking more care and time into writing the code. A web developer should always proof reading the code and be vigilant for the green line that highlights coding errors. To rectify this, the word ‘font’ needs to be removed.
	
Fig 14. Incorrect CSS Code

[image: ]

The second error shows that a comma has been used to separate padding pixels. A comma is not needed and this error can be resolved by simply separating the pixels using a space. 	Comment by Kemi Ademoye: Again. Good.

4. Evaluation

4.1 Design
The ‘Doggy Duties’ website has been designed with a pink and grey colour scheme that runs throughout the website. It using a 12 column container and the footer and header backgrounds are the only object that spans the whole width of the screen. The headings on each page contain the same CSS design which creates consistency through the website. Although there is a common theme of pink and grey, the logo is, however, yellow. Yellow is not used anywhere else on the website and a pink logo would be better suited.	Comment by Kemi Ademoye: See earlier comments about the pink text.

4.2 Usability 
The header and footer is duplicated on every page throughout the website and these are designed the same on each page which creates consistency. By having the header and footer on every page, along with common elements such as similar designed headings, it makes it easy for the user to navigate throughout the website. However, the links on the header and footer page may be perceived as hard to read due to the similar background and font colour. The font on the header especially, is too small and could be increased to make it easier to read, as those who are visually impaired may struggle. 
	The main purpose of the website is to allow users to send a query to the owners regarding the services offered. The website allows the user to navigate to the ‘Contact Us’ form in just one click. As the target audience tends to be those with little spare time this allows the user to send a query quickly and easily. A link to ‘Contact Us’ is also on the Index page, along with a brief description regarding the services that they offer. The photos used on the index page to highlight the three main services also contain a link to send the user to the ‘Services’ page allowing the user to access more information, along with pricing. Depending what service you are interested in, the website is designed to take you to that exact piece of information on the ‘Services’ page. For example, if the user wishes to read about ‘Dog Grooming’ only, it will by-pass the start of the ‘Services’ page and take the user straight to the information regarding dog grooming. To improve, the ‘Services’ page, it should contain a link to the ‘Contact Us’ form. This means that those users who would like to read more information regarding the services on offer before contacting the owners, are able to do so without having to navigate back to the home page first.

4.3 Content
The website contains videos, images, text and maps. The website does not contain excess information that the user does not need to know. It briefly explains about the services and contains just enough information for the user to understand what service their dog would be receiving. The text is not overpowering and is usually followed by images.  Certain images however, may be slightly too large for the web page. For example the ‘About Us’ page contains three images, all spanning 6 columns. For those using smaller devices, these pictures will span 12 columns and may force a user to scroll a lot just to read the entire content of the page. To improve this, the image size could be amended to a more sensible size, with smaller devices in mind. 

5. Accessibility Evaluation

5.1 Web Accessibility
According to Harper and Chen [4], Web Accessibility’s purpose is to support people with any disability to interact with the web. Web accessibility depends on several factors such as the content on the web page, the web developer creating the page and the software tools all working together. Although access to technologies such as screen readers have become easier, those who are visually impaired for example, still suffer loss of visual design when accessing a web page, such as images and graphics. The purpose of the website may be lost and usability becomes a lot more difficult. Brophy and Craven [5] state that any information that is displayed on the web page must be able to be interpreted by any access technology. They suggest that the need for web accessibility has increased alongside the introduction of multimedia interfaces which offer images and videos which have replaced websites predominantly communicating through text.	Comment by Kemi Ademoye: It is also for other users who by virtue of their current environment or certain ailments may temporarily experience difficulties accessing web sites.
WCAG 2.1 has been designed by W3C to encourage developers to design a website with web accessibility at the forefront.

	5.2 WCAG 2.1
According to W3C [6] WCAG 2.1 provides recommendations to web developers      regarding how to produce more accessible web content. By following these guidelines, web pages will help people who are visually impaired, have speech disabilities, and are deaf, for example, interact with web pages without any barriers. It should also improve usability for general users. WCAG 2.1 follows four main principles, perceivable, operable, understandable, and robust and if these are not met, then the web becomes unusable to certain users.
5.2.1 Perceivable
WCAG 2.1 portrays that all information must be easily perceivable by the user. Using ‘Juicy Studio’ [7] against ‘Doggy Duties’ website it suggest that the contrast within the header section is sufficient and complies the WCAG 2.1 as shown in figure 15 below.	Comment by Kemi Ademoye: Please refer to my earlier comments.



Fig 15. Header Contrast
[image: ]
	
The footer section however may need to be reconsidered. The Juicy Studio tool has suggested that the contrast within the footer sector is not as accessible as shown in figure 16 below.

Fig 16. Footer Contrast 
[image: ]
To improve, the font colour within the footer should be amended to the same colour as the header, this also provides consistency throughout the website. 
	The ‘WAVE’ tool identified that four images within the index page of the Doggy Duties website contains empty alternative text. This means that if the image is unloadable or unavailable then it is hidden from the user, which is recommended by WCAG 2.1. 

5.2.2 Operable
WCAG 2.1 suggest that users must be able to navigate throughout a website and must not include any interactions that a user is unable to perform. Doggy Duties allows users to navigate through the website with a mouse click however this is the only way to navigate. Many may use access technologies to work around this such as a mouth stick for those who suffer with tremors however to comply with WCAG 2.1 it would be useful for website to include keyboard shortcuts. According to ‘Web Aim’ [8] keyboard accessibility is one of the main criteria’s to conform to web accessibility. Web sites should be able to navigate through using the ‘tab’ key and include many other keyboard shortcuts. A large proportion of disabled users rely on the keyboard to navigate through a website including those who are visually impaired. Web Aim goes on to suggest that developers have to keep in mind that navigation must follow a logical flow and may need to make the visual indicator more apparent. 

5.2.3 Understandable
The third principle that WCAG 2.1 promotes is that all content within the interface must not go above the users user’s understanding. As the target audience was identified before developing the interface, content within the web page is understandable to users and does not go above education-levels. Most navigation links are displayed with an understandable description to the user. However the ‘TOTALY11’ tool has identified that the social media links within the footer of the page do not display with any text and therefore may be confusing for users who are not aware of the page icons. To improve the website, it should include a description underneath the icons. 	Comment by Kemi Ademoye: 
Use apostrophe (') to indicate possession.

Reference(s):http://www.thepunctuationguide.com/index.html, http://www.eng-lang.co.uk/apostrophe_rules.htm, http://www.apostrophe.org.uk/page2.html

5.2.4 Robust
The final principle is to ensure that the interface will be interactive with current technology and future advances. To comply with this principle the Doggy Duties website must support a multitude of web browsers including, Chrome, Firefox and Internet Explorer. Visual Studio [9] has confirmed that the Doggy Duties website is Robust and successfully works on all above web browsers. However, the website has not been tested on other popular web browsers such as ‘Safari’ and ‘Opera’. To improve, the interface should be tested on these browsers also to ensure confidence that the website will work on all browsers.

6. Conclusion
To conclude, the Doggy Duties website was created with purpose and usability at the forefront of the design. However after comparing the website against WCAG 2.1 recommendations, the web developer could have considered the four main principles with greater intent, with particular focus on the operable principle. 

7. References 	Comment by Kemi Ademoye: Remember to add date accessed to web references.
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                 MARKING CRITERIA AND STUDENT FEEDBACK



This section details the extent to which the assessment criteria are demonstrated by you, which in turn determines your mark. The marks available for each category of skill are shown. Lecturers will use the space provided to comment on the achievement of the task(s), including those areas in which you have performed well and areas that would benefit from development/improvement.

	[bookmark: assessmentComponent]Common Assessment Criteria Applied  (Assignment 1)
	Marks available
	Marks 
awarded

	1. Engagement with Literature Skills 

	
	

	[bookmark: feedbackRIL]Overall, demonstrates excellent engagement with literature skills and materials have been appropriately referenced including third-party content used for the website. I would have also liked to see some evidence of research for the required on-page SEO evaluation section which you missed. (Grade mark: 80.00%)
	[bookmark: totalRIL]5
	[bookmark: markRIL]4

	
	
	

	2. Knowledge and Understanding Skills

	
	

	[bookmark: feedbackKUS]Demonstrates a very good understanding of the standards used to design and implement a website as demonstrated by the interpretation of the validation results and overall valid HTML and CSS implemented in the website. Very good research on web accessibility and this is further evidenced by the excellent accessibility evaluation of the implemented website - well done. You have, however, omitted the required on-page SEO evaluation, but some good recommendations for improvements have been discussed. (Grade mark: 70.00%)
	[bookmark: totalKUS]30
	[bookmark: markKUS]21

	
	
	

	3. Cognitive and Intellectual Skills

	
	

	[bookmark: feedbackANA]NA
	[bookmark: totalANA]NA
	[bookmark: markANA][bookmark: _GoBack]NA

	
	
	

	4. Practical Application Skills

	
	

	[bookmark: feedbackPAD] A very good attempt featuring a well-thought-out website with good and relevant content and a very good attempt at making it responsive. There is, however, some room for improvement in the layout of some sections and be careful with your choice of colours. See your report for detailed, suggested improvements and some corrections. (Grade mark: 75.83%)
	[bookmark: totalPAD]60
	[bookmark: markPAD]45.5

	
	
	

	5. Transferable Skills for Life and Professional Practice 

	
	

	[bookmark: feedbackSPP]The report is well-written and presented. (Grade mark: 70.00%)
	[bookmark: totalSPP]5
	[bookmark: markSPP]3.5

	
	
	



	Assignment Mark (Assessment marks are subject to ratification at the Exam Board.  These comments and marks are to give feedback on module work and are for guidance only until they are confirmed. )
	Late Submission Penalties (tick if appropriate)
	[bookmark: totalMark]74%

	
	Up to 1 week late (40% Max)
	[bookmark: fourWeeksLate]
	

	
	Over 1 week late (0%)
	[bookmark: firstAttempt]
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image3.png
smile a lot as you can see in the photo and almost always has his nashers
hanging out if you catch him t the right angle. One of his favourite things
to do s sunbathe 50 you may catch him smoothered in suncream on a
nice day!

Woody is the youngest pup that we've added to the family at just 12
weeks old. He's only recently had his injections 50 has only been to the
field once but we can already tell he is going to love it: Woody likes to
chew anything that moves, other than his own toys. He enjoys eating and
being as naughty as possible. If you're human and give him any form of
attention, he will love you. Whippets are very fast dogs and enjoy a quick
20 minutes exercise and then rest for the rest of the day. They can be very
lazy dogs, especially as they get older and tend to live between 12-15
years old. Woody is grey in colour just ike Arthur and has some white
specs on him also! Fully grown Whippets are medium sized dogs and do
not shed much hair. They are very loyal and caring dogs who tend to be
quite timid. They don't have a ‘doggy’ smell to them and don't suffer from
many health issues. Whippets are a smaller version of the greyhound.
They are very elegant dogs and are a favourite breed for many people
throughout the country and elsewhere in the world. They can run VERY
fast with some reaching speads of 30 miles an hour which means that can
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Hello! Our names are Katie and Carley and we are a family run business who have grown up with dogs. We founded Doggy Duties back in 2011 when my
sister and I made the huge decision to quit our corporate 9-5 jobs and do what we love for a living, working with animals.

We love spending time with animals (possibly more so than humanst) and are both KCAI qualified. We care for each and every dog as our own and
between us have three dogs, Affe the Miniature Schnauzer who s 8 years old, Arthur the Ralian Greyhound who is 2 years old, and the youngest of the pack.
Woody the Whippet who is just 12 weeks old.

We both own several training awards and are qualified in animal first aid, animal behaviour and animal care.

Arthur is two years old and is a grey coloured alian Greyhound. He loves
spending his time sleeping on the comfiest bed in the houses and
believes that he should be treated like a king (which of course he is!). He
enjoys running around in the fields, but only when the suns out: Arthur
won't step foot outside if there's even the slightest bit of rain or if its
under 20 degrees! Arthur is allergic to pollen, so may have a sneeze on
you but he doesn't mean it: Because of his allergies Arthur is on life-long
steroids 5o is slightly overweight for an Italian Greyhound however the
running in the field most definitely helps with his waistline. He likes to
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We are located in Parc Derwen, Coity in Bridgend. Our catchment area is mainly Cofty, Brackla and Litchard, however please feel free to contact us if you
are outside area and we will try our best to accommodate.

0749206356
0773645637

Alternatively, please complete the form provided below and we will respond to your query as soon as possible:

Your full name (required)

Your Email Address (required)

© Dog Walking
© Dog Boarding

© Dog Grooming
© Other

Twould lie to be contacted by telephone.
Iwould like to be contacted by Email.
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Dog Walking

Doggy Duty dog’s will have walks through woodlands, the beach and for those who love to run freely, our own enclosed field. We offer a variety of
options including daycare, half-day walks, or lunchtime walks.

We offer a daycare service where we pick up We offer walks that get your dog ot of the We offer lunchtime walks where we will come to
dogs from their homes and they spend the full  house for the morning or afternoon, depending  your home and take you dog for an hour on-
day with us (8 hours) running around our on your preference. We will pick your dog up ~ lead walk. This is ideal for those dogs who may
enclosed field, or when its not raining we go  from their home and they spend around 4 not enjoy social walks.

onlong walks to the beach. We will play brain ~ hours with us running around in the field.

games with your dogs and attempt to teach
them new tricks.

Prices range from £18 - £20 a day (dependant  Prices range from £10 - £12 per session Prices range from £8 - £10 a walk (dependant
on your location) (dependant on your location) on your location)
Dog Grooming

Our Dog Grooming experts offer a 5* service that your doggies willlove. You can either drop your dogs off or we can pick them up and drop them
back home after their pampering.

Prices for large dogs such as labradors, Prices for medium sized dogs such as Prices for small dogs such as Chihuahuas, Jack
dalmations and huskys range for E40 - £50, Schnauzers and a King Charles Spaniel range  Russels and Yorkies range from £20 - €30,
Please enquire using the link at the bottom of  from £30 - £40, Please enquire using the link at  Please enquire using the link at the bottom of

the page to get a true estimate. the bottom of the page to get a true estimate.  the page to get a true estimate.
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Dog Boarding

We offer dog boarding where your dogs are welcome to stay the night in our home in Parc Derwen, Cofty. Our dogs love to cosy up on our sofa and
sleep the day away. When they re not sleeping or eating we take them to our enclosed fields so they can run around with otheer dogs, or for those less
social, we take on two on-lead walks a day. Below are a few of our snoozers.
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Opening Times

Monday 0900 - 1700
Tuesday 0900 - 1800
Wednesday 08-00 - 1800
Thursday 0800 - 1800
Friday 0800 - 1800
saturday 0900 - 1200
sunday cLosep

Please note: Above are our opening hours for Grooming and Walking. We willtry to respond to any emails/telephone cals as soon as possible so please
do ot hesitate to contact either Carley or Katie outside of these working hours. You can contact us using the link below.




image10.png
R IR Maytir Vehicle Senv
iy T % Qowuse ] V1 'y
BidgndcF35 580 Drectons | Seve e Thomas Bros @ i
Viewlarger map 3 2

> 3 {

g o Hendre
LiTcHARD % 7 BYEASTWOOD .
<t { ° 1
COP Associates
-f : i |
S Bt Coity Castle @ vt \
ihard Mission Church -+ N ) -
1 Lo PR s 5 Evans Geoff &.Sons.

t yies auos colty
i %
i

PENDRE emycaat & Coedy Mwstwr Ganol @
Brackla Industrial Estate Q °
b o \ \ Cenregret L1d Grovp
SIMONSTONE
Ve srackta @ 0

L INBUSTRIAL
Shepherds % |
7 N |
[

Veterinary Hospital

Archdeacon Jomn e300l L%
G FremanySenoat B\ ¢





image11.png
N

-
Brackla v x {
Bridgend Dieciors | Swve RD 1% BYEASTWOOD
View larger map. -"\ Coity Castle @ k
N oo o
= -
‘ smmnmuﬁmmmm? (\
| erackia ToNE
DN | INDUSTRIAL \
ESTATE \
GLas L

S /
= \ sewe i

Coychutch

oD A=
) . TR

Z X
A e
= \\
e Vo 22 / Wateron Industr Estate @
& Go: k
iite A \




image12.png
sty G o

1 H @
o~ ] 5901 Gynradd Coety
3?‘ & g, %:5 ‘2 / <% \/‘: anaryschoule
L™ NS \)
d L e,
;- / %
Lo
it e %
L5 (R o\
= U H %
U z §
X H -
s @ | %, i
/Ar/iin SN | gueoa®
s — | L
Paypoint

@ . P P %
oued & :

e g y

Ry Ko oneathy
o - y
9 QT Al whsst =
2 Litehard Mission Church @ 2 ogle $

I e o201 Taracrtss R e




image13.png
Thank you for your e-mail!

We will get back to you as soon as possible.

The URL of this page is:

http//localhost:56036/Confirmation. htmizname=kateisiemailAddress=katiem@aol.comaComments =gcontactByEmai

. This is the main reason why using the get

method to post form data is less secure.
Here are the fields that you submitted:

name=katei
emailaddress=katiem@aol.com
Comments=
contacteyEmail=yes
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Jobs

Sorry, there are no jobs currently out to advert.
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1 (Emor Element titic’ not allowed as child of element head ! in this context. (Suppressing further errors from this subtree.)
FErom line 9. column 5: to line 9. column 11

itlese  <oitlesc/ricl)
Contexts in which element title may be used:

In a head element containing no other =1=1< elements.
Content model for element head:

Ifthe document is an 1 £zaxe srcdoc document o if title information is available from a higher-level protocol: Zero or more elements of metadata content, of which no more than one is

a cicle element and no more than one s a base element.

Otherwise: One or more elements of metadata content, of which exactly one is a 1t1e element and no more than one is a base element.

2 Emor Element title mustnot be empty.

Erom line 9. column 12: to line 9. column 19

<titles</sitlesoe
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<title>Doggy Duties</title>
<titlesc/titles
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Eor Bad value Zbout Us.ntml | for attribute 'href on element z : lllegal character in path segment: space is not allowed.

Erom line 42. column 29: to line 42. column 69
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W3C CSS Validator results for TextArea (CSS level 3 + SVG)

Sorry! We found the fi wing errors (2)

36 .fonc-weighe-size Value Error : font Parse Error

98 .inczo Value Error : padding

is an incorrect operator - 1opx, 0, 10px, 0|
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Results for Luminosity Contrast Ratio

The contrast ratio is: 12.64:1

Passed at Level AAA The luminosity contrast ratio s very good for the chosen colours.
(sc4cacs and #000).
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Results for Luminosity Contrast Ratio

The contrast ratio is: 2.38:1

Fail: The luminosity contrast ratio is insufficient for the chosen colours (scdcacs and
#802020).
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Dog Walking Dog Boarding Dog Grooming

Let your dogs run wild: Steepover time! Inneed of 3 dogay pamper?

Who are we? Want to join the fun?
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Providing Friendly and Reliable Services for
our Doggies!





