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Literature review

Literature survey method

According to MBA (Anon 2021) can know that literature survey method refers to the investigation method of collecting market information by looking for literature, which is an indirect non-interventional market survey method. Literature investigation involves a lot of literature types and formats, which is a core work. The basic requirement is to select the correct statistical methods and indicators closely around the purpose of investigation and according to the prior analysis plan. This is basically consistent with other methods of analysis of data obtained in the investigation. So, the writer will through a large number of extensive literature collections, with core literature as the keynote and high-level core literature as the backbone, this paper provides solid and systematic theoretical support for the core academic interpretation, summary and logical deduction. 

From the relevant Jumei newspapers, magazines, television and other mass media. These media provide a variety of direct or indirect market information to find effective information and quote. They are the main search object in the literature survey. From the statistical bulletin regularly issued by the Bureau of Statistics of China and local statistical departments at all levels, and from the various statistical yearbooks regularly published, it can find out what is needed. Although the number is small, but these are authoritative general comprehensive literature. Find Jumei information from periodic or irregular information bulletins provided by various economic information departments, trade associations and federations, and compare the advantages and disadvantages of peer enterprises. This kind of literature or data orientation is strong, is the market research Chinese contribution important source. Download references on China Knowledge Network, Wanfang database, read the show network and other academic websites, and books from University of Wales Trinity Saint David online library. Such as online marketing, word-of-mouth marketing, marketing strategy, brand building, company image etc., research these related materials, and master the relevant theoretical basis of the online shopping platform brand image, which laid the corresponding foundation for later writing.

The examination of the authenticity of the literature is a very important work. The usual method of verification is to regard the author, to exclude the questionable author, or  exaggerate the literature. Document availability verification refers to the examination of the attributes of the literature, especially for the data literature, to check whether the data measurement scale, grouping state and the survey content requirements. If the original data is required, the costs to be paid should also be clearly understood in advance in case of excess of capacity to pay. The usability test of the literature also includes the examination of the timeliness and completeness of the literature. The test of authenticity and availability of documents is based on the purpose of investigation to consider the available value of the literature to be used. Finding the most useful and suitable data from a pile of data. The basic characteristic of high quality literature is true, new, complete and accurate, which is the standard that the author will try to screen.

Case analysis method

According to (Huang, 1987) can know that the case study method is to combine the market reality, take the typical case as the material, and through the concrete analysis, dissect, urge people to enter the specific marketing scene and marketing process, establish the real marketing feeling and seek the solution to the marketing problem. It is necessary to extensively collect data of individual cases, thoroughly understand the current situation and development history of individual cases, conduct in-depth and meticulous comprehensive research and analysis on the typical characteristics of a single research object, determine the crux of the problem, and then make recommendations. 

On the basis of (Wang and Zhao, 2020) can know that a good case analysis needs to be based on the following points:

Selected cases. There are many sources of cases reflecting abstract theory, and the most commonly used channels are various media, such as case books, magazines, television broadcasting and so on. When collecting such cases, the teacher should be a thoughtful person, the cases in books, newspapers and magazines should be extracted in time, and the cases seen and heard from TV and radio should be written down immediately. Another channel is the teacher's own deep practice of the first line to collect relevant information, this case requires teachers to have a keen observation and generalization of the practice of activities.

The classification of cases. Therefore, the cases collected and compiled must be carefully analyzed and compared. In the process of analysis and comparison, the basic principles should be adhered to, one is to select the most typical cases. Typical cases are often the intersection of various knowledge, and the application of typical cases to teaching is the most helpful to explain the complex and profound jurisprudence. Second, the case should be close to the corresponding theory, the superficial phenomenon of far-fetched will mislead the reader, the result is likely to backfire. Third, the selected cases remember vulgarity. It is not advisable to talk too much about background information and gossip unrelated to the case. Fourth, the selected cases should not be too complex, do not dominate, cases to understand the theory, to be targeted.

The application of the case. This is the case analysis method to teach the key link of the theory. There are many methods to apply cases. One of the common methods is to explain it according to the content or basic theoretical meaning, and then use the case to explain it, and then draw out the relevant basic theory naturally.

Case extension. The so-called case extension, in short, is to study a certain basic theoretical knowledge, through careful observation of real life, try to find cases that reflect the theoretical principles, and analyze the observed factual phenomena with the theory learned. In order to further deepen the understanding of the theory and analytical methods. However, in order to deepen the understanding of theory and lay the foundation for learning professional theory and cultivating professional skills, it can still be classified as case analysis.

This paper analyzes the case of Jumei, mainly discusses the measures of brand image shaping, affirms the reasons for the failure of successful experience analysis and raises the existing problems, and gives optimization suggestions.

Quantitative analysis

Quantitative research is generally carried out to obtain statistical results on the population of a particular research object. Quantitative analysis method is a method to analyze the quantitative characteristics, quantitative relations and quantitative changes of social phenomena. The methods of quantitative analysis include comparative analysis, factor analysis, dynamic analysis, balance analysis, chart analysis, comprehensive analysis and comparison. In the light of (Wang, Wang, Yang, Li, 2020) can know that qualitative research has the characteristics of exploration, diagnosis and predictability. It does not pursue accurate conclusions, but only understands the problem, finds out the situation and draws perceptual knowledge. In quantitative research, information is represented by some number. As to the processing and analysis of these numbers, we must first make clear the scale on which the information is measured and processed. According to (Chen and Dong, 2016) can know that scale, there are four types: nominal scale, sequential scale, spacing scale and proportional scale. 

According to (Su,2015) can know that quantitative analysis can be divided into five methods.

Ratio analysis. It is the basic method of financial analysis and the main method of quantitative analysis.

Trend analysis. It makes a longitudinal comparison of the data of the relevant financial indicators of the same unit for several years, and observes its growth. Through trend analysis, analysts can understand the development trend of the enterprise in specific aspects.

Structural analysis. By analyzing the proportion or composition of each sub-project in the overall project, it considers the position of each sub-project in the overall project.

Contrast. It reveals the quantitative difference between economic indicators through the comparison of economic indicators, which can be the vertical comparison between the current period and the previous period, the horizontal comparison between different enterprises in the same industry, and the comparison with the standard value. Find out the gap by comparison. Then analyze the reasons for the gap.

Mathematical model method. In modern management science, mathematical models are widely used, especially in economic prediction and management, because they can not be verified by experiments, They are usually used to analyze and predict the possible results of economic decisions.

Five quantitative analysis methods, ratio analysis is the basis, trend analysis, structural analysis and comparative analysis are extended, mathematical model method represents the development direction of quantitative analysis.

Collect data from network, newspaper, news, TV, China Finance Department report, Jumei enterprise annual report. For authoritative data is more conducive to quantitative analysis to write articles. Jumei's predecessor was Tuanmei, the most popular online shopping site in China from 2011 to 2014. Loss due to poor management. Now companies are wavering between transforming and continuing to focus on e-commerce. Collecting data on business transformation and e-commerce turnover can help analyze whether Jumei transition or continue e-commerce, or expand both. In order to better analyze the network marketing environment of Jumei, reference the relevant data, and then more accurate analysis of the current Jumei network marketing environment. 
Questionnaire survey method 

Questionnaire method,  is a survey method for investigators to use a unified questionnaire to understand the situation or consult the selected survey object. According to (He and Wang, 2008) can know that questionnaire survey is a research method to collect data in the form of written questions. In order to understand the views and opinions of the subjects on a certain phenomenon or problem, the researcher compiled the question form and filled it out by mail, face-to-face or follow-up. The key to the application of questionnaire method lies in compiling questionnaire, selecting subjects and analyzing results. The questionnaire can be divided into self-filled questionnaire and substitute questionnaire according to the different respondents. Among them, self-filled questionnaire survey, according to the different ways of questionnaire transmission, can be divided into newspaper questionnaire survey, postal questionnaire survey and send questionnaire survey; substitute questionnaire survey, according to the different ways of talking with the respondents, can be divided into interview questionnaire survey and telephone questionnaire survey.

The advantages of questionnaire survey are obvious. The results of questionnaire survey are easy to quantify, it is a structured survey. The form of expression, the order of questions, and the ways and means of answering questions are fixed. Therefore, no individual, no one can bring subjective bias into the focus of investigation and research. Statistical results can generally be quantified. The second questionnaire survey method is convenient for statistics and analysis. Now there are a lot of software to help statistics, just input data can appear statistical charts. More convenient analysis and deep excavation of data.Questionnaire survey can be investigated on a large scale. Whether participants are more or less, they can understand the basic attitude from the questionnaire. This advantage can not be achieved by other research methods.
Taking consumers of Jumei online shopping platform as the main survey object, design the corresponding questionnaire survey. The content of the questionnaire is about the customer satisfaction with the products, after-sales service, logistics and so on of the Jumei website shopping, which can intuitively understand the advantages and disadvantages of the Jumei shopping online store brand. Then send the questionnaire to the Question Star website to the customer through network, summarize the results of the questionnaire. In the end, understand the consumers about opinions and satisfaction of Jumei's online shopping platform. Supplement the first-hand investigation of the article to ensure the true objectivity of the article.
Qualitative analysis method

Qualitative research method is a method or angle to study things from the inherent stipulation of things according to the attributes of social phenomena or things and the contradictory changes in motion. Research from (Chen ,1996) can know that is based on the generally recognized axioms, a set of deductive logic and a large number of historical facts, and describes and interprets the studied things from the perspective of the contradiction of things. In qualitative research, we should grasp the main aspects of the characteristics of things directly according to certain theory and experience, and omit the difference of homogeneity in quantity for the time being.

According to (Shen and Qu ,1990) can know that qualitative research has two different levels, one is pure qualitative research without or without quantitative analysis, and the other is qualitative research based on quantitative analysis at a higher level. In practical research, qualitative research and quantitative research are often used together. Before carrying out quantitative research, researchers should use qualitative research to determine the nature of the phenomenon to be studied; in the process of quantitative research, Researchers must use qualitative research to determine the quantitative limits of qualitative change and the causes of qualitative change.

Research from (Yang, 1999) it can be known that qualitative research has the following characteristics : it emphasizes the study of research objects in natural situations rather than artificial control environments. 

Attach importance to the relationship between the researcher and the research object. Qualitative research suggests that there is a "intersubjectivity" relationship between the researcher and the subject, The research process is a process of mutual interaction and mutual understanding, What researchers know about research, It exists in the interaction with the research object. 

Emphasizing the importance of understanding the meaning of one's actions and his views on things from the perspective of the parties concerned, And on this basis to establish the theory. 

Emphasizes the use of multiple approaches, Such as observation, interviews, physical collection, In order to obtain a comprehensive and in-depth understanding of the research issues. 

Focusing on the use of language to "map" research phenomena, sophisticated statistical methods (such as regression analysis, path analysis) are rarely used to report their findings. 

Qualitative research is an evolving process. In the process, The sampling of research, the direction of data collection, the emphasis of data analysis and the construction of conclusions will all change.

This paper analyzes the environment of Jumei's brand image under the background of Internet, including political environment, economic environment, social environment, technical environment and so on, and probes into the competitors, threats, suppliers and consumers in the process of establishing Jumei's brand image, and finds out the advantages, disadvantages, opportunities and threats in establishing the brand image, and then provides the basis for the formulation of Jumei's brand image strategy.
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