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Introduction

The following report evaluates the effectiveness of  using modern technology within the workplace  and explore social media as a tool for marketing, information gathering and communication within the workplace. The report finds the effectiveness of digital technology in improving productivity and  efficiency. The discussion also attaches specific statistics for supporting the importance of digital skills among the employees and the management. In addition, the report explores social media as the tool of marketing, gathering and disseminating information for a business.   Professional online social media presence was  then created to illustrate research based evidence. The report also highlights the factors related to the digital skills, through which the employees can effectively utilize modern technology within their workplace. In this context, it can be considered that technology plays a significant role within the workplace as a management tool for running the business efficiently, and for interacting with the employees to foster job satisfaction, higher productivity and profitability for the business. 

Definition and examples of  Modern Technology

The definition of technology is science or knowledge put into practical use to solve problems or invent useful tools and modern technology is simply an advancement of old technology. (Ramey, November 6, 2012).Thus technology can further be described as a collection of skills ,techniques, methodologies  and processes used in the production of goods and services or as a means of achieving an objective such as in a scientific investigation. The basic hammer and nail was a modern tool compared with the stone age but has now been superseded by the cordless drill and screw in many instances even though the hammer still remain an important tool today. 

Modern technology in the context of this report focuses on the pervasive digital and information technology which has overtaken all areas of society from private life to businesses.  Computers ranging from personal to supercomputers, tablets, smartphones, hand held devices used in stock-taking or by delivery drivers, the internet and cloud technology, self-service tills at supermarket checkouts and robotic engineering in manufacturing combined with  modern communication give a synopsis of examples of modern technology. The workplaces in which these technologies are used range from manufacturing, to offices, in education services, health services,  airline industry and working from home it virtually applies to all  conceivable industries and workplaces. The driverless vehicles being tested on the road in many countries brings together the wide ranging technologies available as it may become a workplace of the future for companies like Uber and truck delivery companies. 

[bookmark: _GoBack]The effectiveness of digital technology in the workplace

You do not have to look far to find evidence that technology plays a growing role in our lives. In 2015,more than three billion people had access to the Internet worldwide (Internet World Stats, 2015) (EDITORS, 2016,).While that number represents slightly less than half of the world’s population, access is more widespread in developed countries, with almost 90% of North Americans having Internet access (Internet World Stats, 2015) (EDITORS, 2016,).  The internet and cloud technology is at the centre of the drive in the use of modern technology in the workplace.
Prior to the internet computers were used for information processing like accounting ,word processing like the Microsoft Office package and digital hardware devices were used to improve local productivity. If I can site my  industry in the private hire(minicab) trade I worked for years  using radio communications in the car and  jobs were given manually on paper or via the radio. Over the last fifteen years now, using the integration of laptops, software, smartphones or devices in the vehicle and GPS navigation all glued together by the internet, jobs are  dispatched to the driver seamlessly and efficiently. Moreover the dispatch  system in the office gives the job to the driver closest to the geographical pickup location.
 For the modern digital workforce, the way that work is structured and carried out has also been impacted by technological developments positively such that employees have a world of information at their fingertips, can collaborate with colleagues across the globe, and can deliver products with increasing capabilities at decreasing costs.
The digital workforce has developed many competencies  in the course of their interactions with technology that may be leveraged at work. Among the most obvious of these competencies is their proficiency and comfort in achieving desired outcomes  using technology, often referred to as “digital fluency” (Briggs & Makice, 2012) (EDITORS, 2016,). Digital fluency goes beyond simply knowing how to use a few programs or basic applications. Those who are digitally fluent have achieved a level of proficiency that allows them to manipulate information, construct ideas, and use technology to achieve strategic goals (Hsi, 2007) (EDITORS, 2016,). Alt
 Through the information technologies like cloud storage within the organization, the management can restore their employee information in a secure manner. With technologies, the management can enhance the employability of the workers along with their organizational efficiency, as the technologies can provide them with a right  working process. The use of emails in communicating internally and externally with customers is a cost saving example. Technology helps the management  to monitor their organizational factors effectively to avoid business flaws. 
Through using technologies like project management software, the management can delegate, building, and reviewing the assigned tasks. Additionally, both the management and employees can supervise the job in real-time through the technologies. This can enhance the potential knowledge of the employees regarding the project and can generate innovative processes as well. Moreover, the proper monitoring process helps to run the organization in a systematic manner for effective project outcomes. In this context, it also can be found that the proper management affects the on-time submission of projects in a positive manner and this can boost the productivity of the company as well (the, n.d.).  

 

Impact of communication through technology in the workplace environment.

 The use of advanced communication process also affects the mindset of the employees and  their efficiency positively. In the workplace, smart phones do not merely connect you with other people or provide you with information and videos, personal and relational identities are created through them. Smartphones, tablets and such devices are viewed as ‘relational technologies’ to emphasize the implications of their use in society including the workplace (Maund, 2017). Thus through the implication of social media via smartphones within the organization, the management can handle their work activities in a financially well-informed manner. In this context, the communication process can connect the employees regarding workplace duties. As per comment by (Burgoon, 2016, p. 437), this can motivate the employees and enhance their organizational skills on a positive note. Communication can also reduce the burden of working from any individual. This can improve the interaction of the employees by 64% towards their organization, and this can attract talent as the advance communication process develops the work structure without possessing office structure (deloitte.com, 2018). Through this, the employees can enhance their productivity by 7% than the previous time by using better communication. According to Rosales, (2017, p. 119), the managers of the company would develop the trust factors within the employee minds by using the communication process effectively within the organization. 
After analysing  the above factors, it can be said that the technological based workplace  can provide a work-friendly atmosphere among the employees, which can be managed with an effective communication process. Besides, studies show that almost 30% of company growth can be affected by the lack of digital skills among the employees. (Anon., 2018)

The innovations like cloud computing needs proper skills, through which the management can control hardware and software from everywhere. This can enhance the availability of the relevant pieces of information to the employees or the responsible manager for making the whole working process flawless. Thus, it can be said that digital skills can make the employees and  the company succeed in joint management method finding. The recent report shows that the digital jobs within the EU are growing with the rate of 3% every year for enhancing the management and employability . (Anon., 2018)
 
Exploration of social media as a marketing and Communication tool. 

The term Social Media refers to the use of web-based and mobile technologies to turn communication into an interactive dialogue. Social media takes on many different forms including magazines, Internet forums, weblogs, social blogs, microblogging, wikis, podcasts, photographs or pictures, video, rating and social bookmarking. (Baruah, 2012) With the world in the midst of a social media revolution, it is more than obvious that social media like Facebook,  youtube, WhatsApp, Instagram, twitter, myspace, skype etc., are used extensively for the purpose of communication. This form of communication can be with a person or a group of persons or the community at large. Social media can help a small business reach a target market in a very short time because through the network effect, the message gets to the target market segment almost instantly at a cheaper cost compared to other traditional advertising channels like print and radio and TV. 
Social networks and the Web offer small and large companies new and unique opportunities to engage eith their customers  and learn about customers’ needs in real time  like never before. Evidence presented suggests that the peer group online social network effect can potentially influence purchase decisions because of its viral nature. However, social media alone cannot be effective without augmenting it with other traditional media especially for medium to large businesses.

With social media, the management can enrich a large share of people in real time for developing their brand awareness before the customers. Social media can develop the awareness of the customers regarding the product as well.
 The management of an organization can use social media for evaluating their workplace culture among their customers and offer them a structure, where they can join with the company activities. The potential group of customers and other stakeholders can generate their views regarding the company production process or business policies. Through this, the management can extract innovative ideas about the production process. This can enhance the business process for the concerned company, and enhance the satisfaction level of the customers. Thus, it can be said that the management can motivate the customers to enhance their interaction towards the company positively. Along with this, social media also can be used as an effective marketing tool for management, as the process displays the company products in a detailed manner. This can develop the transparency of the company and attracts more customers towards them than the other competitors. The feedback facility of the social media can help the management to detect the possible problems regarding the product marketing or launching. This realistic feedbacks can help the management team to alter their faulty processes in real-time to improve  the company hence  social media is a potent  force for marketing.
Through the implication of social media, the concerned organization can develop their brand loyalty among their customers for better business (digitaldoughnut.com, 2018). Along with this, the use of social media can help the management to improve their SEO (Search Engine Optimization) ranking as well. Through this, they can make a better marketing process among their employees and the customers. Moreover, the use of social media in marketing helps the management to enhance their website traffic through sharing the company contents on social media. This can motivate their potential group of customers to enhance their activities within the company background. This can also affect the company profitability and stakeholder engagement in a positive note. Besides all these, marketing through social media can help the hierarchy to improve their awareness regarding the marketplace of the company.
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