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Introduction
For a business organization to get online visibility exclusively and intensively blogging can be utilized as a marketing tactic. Social media, email marketing, direct mail and so on can be used as a marketing channel for creating a business blog (Wright, 2005). From 1856, Burberry has been operating business as a British luxury fashion house. Headquarter of this brand is situated in London, England. In the Haymarket in London Burberry opened a shop in 1891 for the first time. Until 1955, it was an independent family controlled company. In Interbrand's Best Global Brands report in 2015, Burberry has positioned 73rd. The company operates business into 59 countries through physical store alongside its online business operation. For attracting potential customers all over the world the necessity of blogging for Burberry is enormous. In the below an analysis will be conducted on that case from the perspective of Burberry. 
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Product
Burberry trench coat is an iconic and solid style investment which is world renowned. From Kate Moss to Audrey Hepburn almost everyone from any country has worn the iconic trench coat of Burberry. By keeping the Trench Coat as a pillar of the brand Burberry has been producing accessories and ready to wear. Trench coats, heritage prints and signature plaids are the products for which Burberry is famous in fashion world (Kulesová, 2017). It has created huge waves in the industry of fashion by its eye-catching and luxury designed products for which customers are willing to pay enough money. In 2009, Burberry has lauched makeup products. The product line of Burberry is more intensive which has been divided into six particular categories such as women’s 
[image: Burberry Group Plc]
[image: Riccardo Tisci&#39;s designs show promise as Burberry earnings disappoint |  Vogue Business]Wear, men’s wear, men and women’s accessories, shoes, beauty and children’s wear. For enhancing the product line and for satisfying the needs and demands of the customers Burberry has been bringing a change in its process and in culture. For increasing the profitability while successfully accomplishing customer’s demand the company is now focusing on retailers more than the wholesalers. In no time Burberry is going to launch belt bags, desk accessories, verities in jewelry and many more exciting products for its loyal and potential customers. Burberry B series which is for limited addition is a new initiative in its products line. From the category of most valuable luxury fashion brand around the world Burberry has positioned as 9th basing on the quality of its products, designs, features and sustainability of the products. 




Price 
Burberry selects its pricing strategy depending on the target market and the market segmentation along with the consideration of the brand value and the cost of production. Burberry produces products for customers of ages of 18-55+ especially whose incomes is above $55,000. Customers who are not price sensitive rather who appreciates the brand value are the core customers. For them Burberry doesn’t compromise with the quality of their products which is why they follows the premium pricing strategy. The investment of Burberry in research, development, production, prototyping, designing are huge for producing 
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High end products for the high class elite zone (Kulesová, 2017). Basing of excellent designs and innovative craftsmanship all the products are luxurious. Around the world, Burberry is recognized as one of the most expensive fashion brand which determines that their pricing strategy would be premium. People says that Burberry’s trench coat is a good investment because it gives them mental satisfactions of classiness, uniqueness, timeless which is a staple addition in their closet. As the rich people are growing more and more and they are willing to pay more for having classic products on their hand fashion brand like Burberry is becoming more expensive and more delicate and elegant at the same time. 





Place and distribution strategy
Except Antarctica Burberry operates its business almost every countries of the world. It occupies almost 459 stores across the world as of March 17, 2021. In Europe and in Asia Burberry has the strongest presence of all other continents. All the stores are designed and operated in a line so that the customer get luxury store experience while visiting or shopping. Since Covid-19 pandemic Burberry has been accelerating their focus on E-commerce business. Paris and New York are the main attraction of market development of Burberry by increasing its presence in these metropolitan cities where most of the people travels and spends huge amount of money on 
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Shopping (Kulesová, 2017). In the United States Burberry has a huge reputation and acceptance.  In 2018, Almost 37% consumers of United States have expressed their desire of purchasing Burberry products. Burberry distributes its products through authorized dealers, branded stores and global franchises. There are also some premium departmental stores and outlets where Burberry displays its products. Burberry has its official website where the information about all its products are provided and customer can easily pick their desired products by ordering on online. Besides some famous online shopping sites owns the license of selling Burberry products. 


Promotion
The promotional strategy of Burberry focuses on operating consistent promotional activities. For creating more brand value as well as for retaining its reputation Burberry has been following both the traditional and modern method of promoting its business while recovering the challenges of competitors such as Gucci, Prada, Tommy Hilfiger, Armani and Billabong. As part of traditional approaches Burberry operates outdoor advertising, prints and commercials. But primarily creating customer awareness through digital media is the main promotional strategy of Burberry. It has selected brand ambassador from different 
[image: Marketing mix of Burberry - Burberry marketing mix]
[image: Burberry to sell styles straight from catwalk in fashion shakeup | Fashion  | The Guardian]Countries. In the past, Kate Moss was the attraction of Burberry. In 2009, British actress Emma Watson became its new face (Thabit and Raewf, 2018. The photographs of Burberry collection are photographed by famous and renowned photographer for better quality pictures. British models such as Max Rendell, Charlotte Wiggins, Alex Dunstan, Edie Campbell and Cara Delevinge have taken part in television advertisement of Burberry. Burberry invests huge amount of money on promotional activities for capturing market which attracts the customer most. Through LinkedIn, Facebook, twitter, YouTube and other social media Burberry promotes its products and business. 




Process
The “See Now, Buy Now” concept of Burberry which is called the consumer facing concept has been unveiled which makes the customers able to purchase their desired products just after represented on the runway. Through the concept customers can own “seasonless” products. Burberry takes several months to prepare before a fashion show for making the products seasonless and it basically arranges fashion show on November and February. After designing the operation process of Burberry includes sampling, Campaign Shoot, Buyers and Press, Production, marketing, Showcasing and Selling. The entire process of Burberry is to make sure available productions for customers and the retailers. 
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Physical evidence strategy 
Burberry supplies its products in a specific color packaging which is easily noticeable and identifiable from a distance place. The products of the company are basically displayed in the special selves designed by district color which are made by the company itself. This strategy makes it easier for the customer to identify Burberry products in the retail shop despite being in a crowded situation. In the official website of Burberry customers can have a clear look on the photograph of the products which are taken from several angels. Physical evidence strategy of Burberry is to make sure that customers can identify authentic products and also it helps in eliminating the chances of replica products. 
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People
The core people of Burberry represents 115 nationalities around 33 countries of the world who are the heartbeat of the organization. The diversified and versatile range of skills of the people and their experience in fashion industry makes Burberry enriched with success and popularity (Išoraitė, 2016). They get enough space and opportunities for exploring their creativity and developing their personal and professional skills. Enough tools and resources are provided towards the people of Burberry which helps them to thrive. The work station in Burberry has a rich culture where everyone gets their right to speak. 
[image: Gender Pay Gap Reporting - Burberry]



Why customer should choose Burberry 
Already customers who admired classiness and elegancies are passionate about getting their hands on Burberry products.  Burberry has been recognized as one of the most valuable and iconic fashion brand of all time. The trademark of Burberry is easily recognizable and so distinctive which makes the customers delighted to own such an iconic piece in their collections. Burberry promises its customers high end products with clean and smart design that represents true-blue style which is delicate. The customer who are fashion concern and aren’t sensitive about price should choose Burberry for having a trendy, iconic, classy touch that can upgrade their fashion sense. 
[image: anlamına gelmek katılımcı arasında burberry customer - tirtilkurabiye.com]

Conclusion 
The success of an organization depends mostly on the market strategy of a product. In some cases, there remains several companies with same product. The company which has a strong marketing strategy will be the successful in this situation. It indicates the importance of marketing mix. If an organization fails to generate a strong market strategy, the company is sure to fail in the long run. Positioning is also important and needs extra concentration for being effective. The process of differentiating the product will enable the organization to make a strong position in the mind of the customers. Finally, the marketing mix of an organization has to be practical and effective for making the products of services of the organization a most successful one. 
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