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Introduction
I learned a lot in preparation for my presentation on the advantages of multilingualism at the Diversity Hotel & Spa in London. I learned Which European language is most important for the diversity and Spa in London. I learned a great deal from the experience. To help me reflect on my experience, I employed the Gibbs reflective model.
Learning Experience:
While assembling this presentation, I came across some important information. Above all, I became aware of how important multilingualism is to the hospitality industry, particularly in a diverse city like London (Lobertreau. 2020). Speaking two languages improves customer service and fosters visitor satisfaction and loyalty, in my experience.
Self-Reflection Question: What did you learn during the Presentation?
I also learned how important language awareness is (Steels. 2020). It has been observed that a strong grasp of language awareness can help avoid misunderstandings and conflicts, especially in a multilingual and multicultural environment like London.
I also learned how crucial Spanish is to the hospitality sector. It was interesting to learn that Spanish is spoken throughout the world and to appreciate its importance in drawing in tourists from other countries. To better understand the value of civility in cross-cultural contacts, I also conducted a study on the manners and customs of the Spanish-speaking business community.
How did your understanding of the subject change over time?
Throughout the preparation phase, my knowledge of the content underwent a substantial transformation. I was initially aware of the overall advantages of multilingualism, but after learning more about the subject and watching the presentation, I became increasingly conscious of the particular benefits multilingualism provides to businesses such as Diversity Business & Spa London. I discovered that in addition to language competency, it calls for cultural understanding and adaptation. 
The fundamental benefits of multilingualism in a hotel context were first brought to my attention. Although I was aware that it might enhance customer service, I was not entirely aware of the extent to which it would affect customer pleasure and loyalty. My understanding changed as I read more about the study and obtained data. I realised that being bilingual was a strategy for growing the hotel's clientele and enhancing its standing, not merely for ease. My perspective on the importance of language awareness has also changed. I came to see that studying a language as a second language is not nearly as crucial as comprehending its social and cultural background. This shift in viewpoint made me more conscious of the difficulties involved in successful cross-cultural communication.
What can I do to prepare for the future better?
I'll make use of the information I gained from this experience in the future. I will discuss the benefits of multilingualism in the workplace since it may enhance communication and increase customer satisfaction in a variety of contexts, not only in the hotel industry. I will also continue to stress the importance of cultural awareness and how it enhances both the capacity to build long-lasting connections and customer service.
Conclusion:
In conclusion, it was worthwhile to understand how to get ready for the Diversity Hotel & Spa London presentation on the benefits of multilingualism. It made the subject easier for me to understand, underlined the need for cultural understanding, and demonstrated the benefit of language proficiency in the hospitality industry. With this knowledge, I intend to further my efforts to support the benefits of multilingualism and cultural awareness in a range of professional settings.
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