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It describes that marketing as the promotion of business products or services to a target customer. Effectiveness of marketing is a great appreciation of the quality and quantity of distribution, promotion, and positioning of goods, services, and ideas in an organization. The main goal of marketing is to reach the target audience and communicate the benefits of the product or service. To grow an organization, we should take an effective marketing strategy. There are many benefits of effective marketing.
When an organization starts their business, they have to do some market research and this research provides them about the behavior of their target customers. In this way, organizations can know what their customers want. By this, they can take the necessary steps to acquire new customers and grow their business. The main goal of the marketing strategy is acquiring and getting new customers. Without getting the new customer the organization cannot grow. Through effective marketing, the organization can reach a very large audience. Whether it is through social media, search engine optimization, paid ads, YouTube, etc. Effective marketing, people can know about their product. They can understand what the benefit of the product is. A customer can know everything about the product through effective marketing. Effective marketing is aware of a customer of all the advantages and disadvantages of a product.
Successful business branding can be achieved through effective marketing. By research, an organization can create a positive perception of their brand and improve negative existing perception to position their brand as the no.1 choice for related products or services. It helps an organization to increase its brand image. Everyone can be satisfied to use their products or take their services.Advertisement can increase customers. In this way, they can increase sales. When more customers know about the product, the sales increase more and more. By advertising the customer know about the proper work about the product. Then the targeted customer can buy their product and the organization’s goals can be achieved.
By effective marketing, a customer can get a proper idea about the product. To seal a product an organization must give proper details about that product by advertisement. By this, the customer can know what they are using; customer can use the proper use of their product. Effective marketing is necessary for all kinds of businesses or organizations to grow their business or profit. Any kind of marketing is great marketing. But in this modern era, everything depends on technology. Like that marketing also depend on technology. Now use Facebook, YouTube, google optimization systems, etc. for our marketing. For an effective marketing process, the organization and the customer both can be benefited. The organization can sell more and more products to their targeted customer and earn more and more profit. The customer can get what they are needed.   To market a company, we need to know about the marketing mix. The marketing mix is ​​a method used by a company to promote its brand or product in the market. Marketing Philip Kotler's change "Marketing mix is ​​a set of controllable variables that can be used to respond to firm formation".
So we can say that before starting a business, the business owner needs to know well about the marketing mix. Before starting a business, he needs to know the customer's needs, where it is better to do business, where to procure raw materials, how to let the customer know about his product. If he doesn't have a good idea about the marketing mix, he won't know these and it will hurt his business. To do business, he needs to know about 4p of the marketing mix. 4p is Price, place, product, promotion.
Price is also an important part of a business in which traders sell their products. Merchants determine the price of a product keeping in mind the satisfaction of the customer. You have to pay the price to the customer. In this way, the customer will get satisfaction. Customers can’t buy a lot of time. So, if I give good products to customers at a fair price, then they will come to my company later. As they get the product at a fair price, the company's sales will increase. But many times, the market price determines the price of good quality products and low-quality prices without considering the quality of the product then the price of good and bad remains the same. Then the customer can be reduced by increasing the price of good quality products and low-quality products.
The place is an important part of a business through which an organization will be established, for the people of a region and wherein that region. The organization cannot be set up anywhere because the customer demand is not the same everywhere. So we have to choose the place keeping in mind, otherwise, the loss can be more than the profit. Because, choosing the right place is the job of marketing. The people of the place need it. And we have to take a place where most of the people move and they can easily see my organization. In that case, we can build a business on the side of the main road or in the market or there is more traffic. Besides, you are offering a fair price and quality product but it is wasting both the time and cost of customers coming to their organization. This will make them reluctant to go to my company.
Product is the basis of business, without which business cannot be thought of. Wherever the raw material of the product is readily available, the business should be set up. Suppose I have a mango juice business, now if I set up a business near my residence but have to bring mangoes it is far away from my organization to use transportation to increase the cost. By adding to the product, the value of the product is increased. In this way, the buyers are not interested in buying the product. Because no other organization sends the same panel less than me. Here I need to choose a place where we can easily and cheaply evaluate the business partners. Then we can say that if the business is established where the raw material of the product is produced, the raw material of the product can be found easily and cheaply.
Promotion is to attract the buyer to the product. For that, the organization needs to promote its product more. Promotion can be done in different ways. For example, through posters, through billboards, through advertisements on TV, through newspapers, through radio, through social media. There are also. Representatives of the company also directly promote the retailers with gifts. And buyers are attracted to see the promotion and buy the product. Informing about and attracting the purchase of goods. Promotions are also done to inform the buyers about the discount of the product, gift, and arrival of a new product. In other words, the role of promotion is a lot to deliver the product to the buyer. Therefore, it can be said that a marketing mix cannot be imagined without one of these 4 prices, place, product, promotion. Finally, to increase a company's sales, it needs to think about the marketing mix.
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