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[bookmark: _Toc27178235][bookmark: _Toc30215404]1.0 Executive summary
The past decade has been a decade of profound change in Turkey, with remarkable achievements in both internal and diplomatic affairs since the AKP took office. Turkey's economy has continued to grow nearly 7 percent in a row over the past decade, with per capita GDP rising from more than $3,000 at the beginning of its administration to $10,000 in 2018, and its total economy has quadrupled to become the world's sixteenth largest economy. Turkey became one of the G20 members because of its outstanding economic performance. Turkey is undergoing profound adjustment and change under the leadership of the Justice and Development Party, while the diplomatic transformation and the development of foreign trade are divided an analysis of the important dimensions of this adjustment and change. The great interest in Turkey's diplomatic transformation prompted the author to make an analysis of this diplomatic transformation from the perspective of foreign economy and trade, which is also the author's idea and motive force to take the research in this field as the topic. 
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[bookmark: _Toc30215405]2.0 Introduction 
International business communication is to achieve some kind of transaction, the negotiation process of international business activities between different stakeholders, is the basis of national cooperation, only international business communication can make goods flow, reach agreements, and cooperate (Murray,2018). National business communication is not only common communication and cooperation, it also has the particularity of economic exchanges between countries. First, international business communication is political. The trade between the two countries is often influenced by foreign policy, which allows countries to cooperate when their relations are in harmony and, in the course of business communication, between countries  gold will flow and change substantially and cannot be dominated by the policies of one of the countries, and both countries should abide by the common guidelines to prepare for mutual benefit (Green,2018). In the process of communication, both sides should communicate with the concept of mutual benefit, equality and common development. 







[bookmark: _Toc30215406]3.0 The main body 
The main body of international business communication includes not only the parties to the cooperation, but also the parties involved in the communication and the parties accompanying the communication (Tavlin,2018). First of all, the enterprises of both sides refer to the enterprises engaged in foreign trade transactions, which sell domestic products to foreign markets and use trade difference to earn benefits. Secondly, the representatives of communication between the two sides are also the main body of business communication, and the personnel sent in the international business communication are the main body of business communication. 
[bookmark: _Toc30215407]3.1 Characteristics of International Business Communication 
International business communication has restricted characteristics, international business communication from different countries, different nationalities. Economic communication activities between different enterprises, influenced by the political relations, diplomatic relations, legal constraints of the communicators of the two countries, and even a little policy change, will affect the process of business communication (Chapman,2018). The diversity and complexity of negotiation subjects make business communication more and more complex, so we must understand the needs of both parties. In order to meet their own needs, the complexity is transformed into complementing each other's advantages, and there are variability and uncertainty in the negotiation process.  Fang tends to deliberately hide the information he needs. The market is flexible and changeable, competitors often in the process of communication will be self-centered, win-win, more harm than good, give up communication and communication. It can be seen that international business communication affects the development of national economy. 
[bookmark: _Toc30215408]3.2 Different between Turkey and Britain
With the increase of globalization, cultural and economic exchanges have taken place among different countries. Among them, Turkey and Britain carried out extensive trade activities, but the cultural differences between the two countries caused great obstacles to trade.
For example, business cultures between Turkey and UK have a big difference. 
Turks are known for their friendliness, politeness and hospitality. If you are invited into the residence of a Turkish family, be sure to bring them gifts (chocolates, flowers or something from your country).It is wise to avoid alcohol because many turks do not drink for religious reasons. If you want to have a business meeting with a Turkish, make sure you book the meeting in advance to ensure you avoid any Turkish holidays or Ramadan. It is best to greet your potential business partner with a firm handshake before the meeting begins. When greeting a woman, you should wait for her to reach out first. Since turks have great respect for the elderly, it's best to greet them first. The initial meeting is formal, so even if you have established a personal relationship, you should avoid being too casual and friendly. Initial meetings are usually an opportunity to get to know each other at a business level, so don't expect any business decisions to be made at the first meeting. If a business card is provided to you, it may indicate that the turks are interested in furthering their business relationship, so make sure you provide an exchange of business CARDS and take the time to read theirs.
In the UK, because of the high frequency of meetings, people who work in an office environment are usually away from their desks. Appointments need to be made in advance. Britain's dress code remains relatively strict. Awareness of fashion and quality is generally appreciated. Men wear a suit, tie, white, striped or colored shirt and black shoes, while women wear a suit (with trousers or a skirt) or a dress, usually high heels. In most British companies, colleagues have a drink together after work on a Friday night. In addition to this custom, the trend is to keep work and private life strictly separate. Being invited to someone's private home is seen as an emotional and sympathetic gesture, which is unusual among pure business partners.
Because of the difference, it's better for both sides to get to know each other's cultural background before business meetings.
[bookmark: _Toc30215409]3.3 Turkey's Trade Relations with Britain 
With the eastward shift of the diplomatic centre of gravity, Turkey's foreign trade relations are all-round, not only the total volume of foreign trade is rising rapidly, but the distribution of foreign trade countries is expanding. In terms of total volume, its total foreign trade increased from $72.7 billion in 2002 to $403.4 billion in 2018, and its proportion in the total economic volume is constantly increasing (Charles,2019). In terms of the distribution of trade subjects, although the rapid development of trade with the United States and African countries, but the United Kingdom, Middle Eastern countries, Russia and China and other regions and countries are still the main foreign trade of Turkey. This chapter will include. This is a clue, focusing on the changes in Turkey's trade with these regions and countries, in order to have a comprehensive understanding of Turkey's foreign economic and trade relations. Trade with Europe remains dominant but the driving force is declining 
In the 1980s, urzar, known as turkey's “economic designer ”, became prime minister. he actively promoted market-oriented reform, abolished the trade protection policy that has been practised since the second world war, and replaced the import-substituted economic development strategy with export-oriented, and the Turkish economy developed relatively rapidly (roshid,2018). In the 1990s, Turkey's political instability and lack of macroeconomic stability ended in the worst economic crisis in its history in 2001. After a massive restructuring of the banking and financial sector, Turkey emerged from the crisis and entered the fast-growing trajectory of its economy. 
The UK is Turkey's main trading partner, with geographical links and differences in the level of economic development providing favourable conditions for them to trade. The trade links between Turkey and the European countries have deepened with the advancement of European economic integration, from the conclusion of the Ankara Agreement with the European Community in 1963 to the signing of the "Additional Draft" by both sides in 1973 to the signing of the Customs Union Agreement between Turkey and the United Kingdom in 1995, and Turkey's increasing economic integration into Europe (Cerne,2018). In particular, Turkey's economic ties with the British were closer after the 1995 customs union agreement. The UK has become Turkey's main source of imported raw materials and commodity export market, and has always dominated its foreign trade. 
Since the beginning of the new century, trade between Turkey and Britain has grown relatively rapidly. In 2002, the total volume of Turkey's imports and exports to the United Kingdom was $46.103 billion, and in 2018 this data reached $155.47 billion, and the total volume of trade increased nearly threefold in just a decade (Pozas,2018). Trade with Europe, which accounts for 37.6 per cent of Turkey's total foreign trade, remains its largest trading partner. In the composition of trade with Europe, imports to Europe have grown rapidly, from 19.823 billion in 2001 to $92.44 billion in 2018, over a decade and quadrupled. Corresponding to imports, Turkish exports to Europe also achieved rapid growth after the 2001 domestic economic crisis (Basedow,2018). Turkey's total exports to the UK countries reached $20.4 billion in 2002, rising to $27.39 billion in 2003, and Turkey's total exports to Europe reached $6.339 billion in 2008(Baiseow,2018). After 2008, Turkey's exports to Europe were badly hit by the global economic crisis and the European debt crisis. Turkey's exports to Europe fell sharply in 2009, to $47 billion, down a whopping 25.8%, and Turkey's exports to Europe rebounded after 2010, but growth began to slow (Hinner,2018). 
Although Turkey's trade with Europe has grown rapidly over the past decade, the share of its trade with Europe in Turkey's total foreign trade has declined. In 2002, Turkey's total import and export to Europe accounted for 52.6% of its total external volume, and in 2018 this proportion fell to 38.5% (Sonnenschein,2018). At the same time, Turkey's exports to Europe also fell sharply in proportion to its total foreign exports, accounting for 56.6 per cent of its total exports in 2002 and 41.5 per cent in 2018  Europe's position in Turkey's external exports has declined (Kuhlang,2018). In addition, Turkey is facing an increase in the balance of trade with Europe, with Turkey's widening trade deficit with Europe over the past decade, with a trade deficit of 29.4 billion in 2018 and a trend of further expansion, and the high trade deficit indicates that Turkey's goods are becoming less competitive in the European market. 
[bookmark: _Toc30215410][bookmark: OLE_LINK1][bookmark: OLE_LINK2]3.4 Analyze by Hofstede’s theory
power distance, individualism, masculinity, avoidance of uncertainty, long term orientation, and indulgence
[bookmark: _Toc30215411][bookmark: OLE_LINK3][bookmark: OLE_LINK4][bookmark: OLE_LINK7]3.4.1 Power distance
Power distance analyzes the way people feel about power distribution. Low power-distance scores mean that a culture expects and accepts that power relations are democratic and members are viewed as equals. High power-distance scores mean that less powerful members of the society accept their place and realize the existence of formal hierarchical positions. (Fox, 2019)
Turkey gets 66 in the power distance and UK gets 35. That means those in power have privileges in Turkey. There has a wide salary range from top to bottom. Subordinates expect to be told what they should do. But in England, there has a big difference especially subordinates expect to be consulted and have their own opinions.
[bookmark: _Toc30215412][bookmark: OLE_LINK8][bookmark: OLE_LINK9]3.4.2 Individualism
Individualism refers to the group rather than the individual. Cultures that are individualistic place importance on attaining personal goals. In collectivist societies, the goals of the group and its wellbeing are valued over those of the individual. (Fox, 2019)
[bookmark: OLE_LINK5][bookmark: OLE_LINK6]Turkey gets 37 in the individualism and UK gets 89. It means turks look out for each other in exchange for loyalty. Communication is indirect and must be kept in harmony with the team. This relationship has a moral basis and always takes precedence over the task. Time must be invested initially to build trust. Nepotism may be more common. In the UK, employees are recruited and promoted based on skills and rules and family relationships is a disadvantage in hiring.
[bookmark: _Toc30215413]3.4.3 Masculinity
This is a dimension that measures the way a society deals with unknown situations, unexpected events, and the stress of change. Cultures that score high on this index are less tolerant of change and tend to minimize the anxiety of the unknown by implementing rigid rules, regulations, and/or laws. Societies that score low on this index are more open to change and have fewer rules and laws and more loose guidelines. (Fox, 2019)
Turkey gets 45 in the masculinity and UK gets 66. That means British live in order to work and money and things are important for them. Larger gender wage gap and fewer women in management. However, the turks do the opposite.
[bookmark: _Toc30215414]3.4.4 Avoidance of uncertainty
This dimension measures the level of importance a culture places on stereotypically masculine values such as assertiveness, ambition, power, and materialism as well as stereotypically feminine values such as an emphasis on human relationships. Cultures that are high on the masculinity scale generally have more prominent differences between genders and tend to be more competitive and ambitious. Those that score low on this dimension have fewer differences between genders and place a higher value on relationship building. (Fox, 2019)
Turkey gets 85 in the avoidance of uncertainty and UK gets 35. That means Turkey has more and specific laws and regulations and turks are xenophobic. But in the UK, At work, the ultimate goal of the British plan will be clear but not detail-oriented, the details of how to achieve it will be up to the employees themselves, and the actual process will be flexible and adaptable to new and changing environments.
[bookmark: _Toc30215415]3.4.5 Long term orientation
This dimension describes a society’s time horizon. Short-term oriented cultures value traditional methods, take a considerable amount of time to build relationships. This means the past and the present are interconnected and that which cannot be done today can be done tomorrow. The opposite of this is long-term orientation, which sees time as linear and looks to the future rather than the present or the past. It is goal-oriented and values rewards. (Fox, 2019)
Turkey gets 46 in the long term orientation and UK gets 51. Both marks are close to 50. Because of that, a dominant preference in British and Turkey’s culture cannot be determined.
[bookmark: _Toc30215416]3.4.6 Indulgence
This dimension measures a culture’s ability to satisfy the immediate needs and personal desires of its members. Those that value restraint have strict social rules and norms under which satisfaction of drives is regulated and discouraged. (Fox, 2019)
Turkey gets 49 in the indulgence and UK gets 69. This means that British people have a positive attitude and have a tendency to be optimistic. In addition, they attach more importance to leisure time and spend money as they please. But a characteristic corresponding to this dimension cannot be determined for Turkey.













[bookmark: _Toc30215417]4.0 Conclusion 
The implementation of zero-question diplomacy and the eastward shift of diplomatic focus have created a good external environment for Turkey's expansion of British economic and trade relations. Turkey's overall trade with the UK has deepened, and the acceleration of energy cooperation has largely benefited from the adjustment of its external strategy. Turkey's domestic economic interests have also taken advantage of the moderating peripheral environment brought about by the diplomatic strategy adjustment to vigorously develop foreign trade and strengthen their strength. 
But on the other hand, the deepening and expanding of foreign economic and trade relations is an important force to promote Turkey's diplomatic transformation. Turkey's trade with Britain has flourished in recent years. Similarly, its links with the UK in the field of energy have helped Turkey actively develop bilateral ties with the UK. In addition, the trade and personnel exchanges between Turkey and the United Kingdom are developing rapidly, and deepening and consolidating the strategic partnership is also an important objective of Turkey's foreign strategy. At the same time, Turkey's domestic economic interests have grown and their influence on foreign policy has grown. Justice and Development Party with the third term in office, Turkey's economic and social development has entered a new stage. Turkey's foreign economic and trade ties with the UK are expected to be closer and their influence on foreign policy-making will be further enhanced. 
In this process, it is better for business personnel of both sides to know more about the economic culture and other customs of the other country, which will be conducive to the cooperation between the two sides
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