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1.INTRODUCTION 
  The COVID-19 pandemic and lockdown measures put into huge economic crisis, because of many sectors closures or limited operations from their capacity. International trade costs charged higher, due to restrictions on international travel and higher border control. The second wave was less strict and pull the economy recovery from the first one. The automotive industry met so many challenges, especially from technological changes and demand for products and services. This sector is important part from economic growth and employment. The pandemic hit the supply chain with huge negative impact on the automotive sector, with repeated outbreaks, that can lead to bankruptcy. 

2.START OF PANDEMIC  
  In the beginning of pandemic and following the recommendations of international and local authorities, Mercedes-Benz decided to close production for period of two weeks. The main purpose for the closure was the global supply chain, which was unable to work in full capacity. The period of closure depended from the situation and the time was helpful for planning and preparation to back control of production. Mercedes-Benz wanted to protect the employees to stop the spread of infection and in the same time to protect the financial strength of the company. During this period the brand used global social media channels of Mercedes-Benz to support more than 50 million followers, with advices and responsible behaviour to encourage fans and customers. The company also support the production of medical equipment with their 3D printing technology, that is capable to produce up to 150,000 components. From the closure of the company, the pandemic had strong impact on sales for cars -14,9%, for smart brand -78,3% and for commercial vans -14,9%. The crisis seriously weakened the sales and the brand does not meet the targets. Mercedes-Benz stayed positive and look forward to increase the percent in sales. The manufacturer of Mercedes-Benz for interior components, started to produce hand-crafted masks for colleagues. The protection of employees was high priority and the company follow all regulations at the workplace. Mercedes-Benz helped with 1,500 beds for hospital in India and Formula 1 team developed CPAP breathing aids together with the University College London. Mercedes-Benz have global production network at over 30 locations. After work suspensions all car plants was restarting production from June 2020, in China was started in February 2020. These include the global production for transmissions in Romania, assembly plants in Hungary, car production network in the USA, global production network for C-class in South Africa and electric smart model producer in France. 
  In July 2020, Mercedes-Benz launched digital platform the “Best Customer Experience 4.0”, luxury experience to meet customers needs online, it is a global sales strategy of the company. During the pandemic, customers safe is important and with this platform was possible for the brand to focus on customers and give to them the comfort to use digital offering. In the Coronavirus crisis website traffic in online store grew by 70 percent and Mercedes-Benz started to offer contactless vehicle deliveries to the customer address. The company, also launched news digital format “Mercedes me Media”, with regular episodes, expert analysis, discussions and reports from production facilities. The company expects to achieve a quarter of global sales in online channels by 2025 year. Mercedes- Benz expanded digital offering in China and in June 2020, the customer who signed digital contracts was 85 percent. Dealerships also changed to digital services and offers, because now this is essential part of customer experience. The brand expecting that all service appointments will be booked fully online or that is more than 80 percent until 2025 year. Mercedes-Benz will invest more in digital transformation for customer satisfaction in the future. Even in this challenging 2020 year, Mercedes-Benz was successful, because of long contract terms in existing portfolio. Another challenge for Mercedes-Benz is the shortage of chips in global production. This is the affect of Coronavirus crisis and can be extended until 2023 year. The shortage of chips causing delays in the production for more than a year. They are important part of electronic devices and control. The global demand of products containing semi conducts, such as computers, mobile phones, tablets and video game consoles is caused from the pandemic. Chip manufacturers was unable to produce chips due to local lockdowns.
  In 2021 year, Mercedes-Benz in order to protect customers and drivers in bus sector, made numerous developments for protection, such as protective doors, sensor – controlled dispensers for disinfectant and finest filter aerosols for air exchange. The brand, also developed buses with intensive care units to help the German Red Cross transfer of COVID-19 patients. For providing more flexible vaccinations centres across the country, buses were mobile vaccination stations. Mercedes-Benz looking to reduce emissions and fuel consumptions. The strategy is for creating and transforming bus industry with electrically powered public transport. 

3.CHANGES IN PANDEMIC - FUTURE TRENDS 
  The impact of pandemic in automotive industry, with demand of vehicles and workforce is going remote. There was a concern for working from home, but that increased productivity, performance, have benefits and attract more younger people in automotive industry. Remote work has positive impact on communication, innovation and collaboration in the organisation. In the future that will be a normal way of working and that will reduce the costs and there will be more savings for the business. The pandemic made automotive sector more digital especially in communication tools. The increasing percent of online shopping and adopting e-signature, now is a trend for buying vehicles online. This will continue in the future, even with more features tools. The crisis put the sector in new processes and adoption of new technologies, that never will be considered in normal times. In 2020 year, all auto shows and conferences was cancelled, but that lead to another innovative way of launches online and testing remotely. This challenging time, made people to think with innovation, to adapt in difficult situations, to find the fastest solutions, explore technologies and that will be new normal way of working. 

4.MEGATRENDS IN THE SECTOR 
  The megatrends in automotive industry are fully electric vehicles and digitalisation for e-mobility and connectivity. Automotive sector will invest more in technologies for zero emission cars and develop infrastructures to connect the people for new opportunities. The COVID-19 pandemic changes the priority for electric vehicles, Mercedes-Benz set the vision for completely without emission and autonomous driving intelligent vehicles. This trend will continue to change the automotive industry globally. The car of the future will be with less noise, will take less personal time because is autonomous, will be more accessible because will not need driving license, will be more affordable because can be paid for small amount per use. With autonomous innovation, cars will be connected, they will have channels for communication, the network of the car will give information for transport infrastructure and will be possible to work from the vehicle. The range of models will be less, that will stay in the past and will be more important the updates of software. From all these features, driving will become cheaper, easier, comfortable and safer. The supply chain will be affected from the change of parts to software in the vehicles. That will be challenge on manufacturers to entering in new field of production and will change the source of income, and also put pressure on main business. People will travel more and there will be higher demand of mobility. The driving will be easier, safer and cheaper and individual transport will become option for group travelling. People with physical disabilities will have wider access for transport. 
  Mercedes-Benz driven by climate changes and the rising interest in sustainability is the turning point of the future of mobility. The future of the brand for the next 25 years will be electric, connective and shared, that is inspired from the megatrends. The journey of Mercedes-Benz to the future is a corporate strategy called “Ambition 2039”. The mission is to be 100 percent carbon neutral and already started the plants in one of the factories of Mercedes-Benz. There will be change in the factories as well, with hydro and solar power and increasing the recycled materials. After making of engines cars for more than a century, now the company want to make huge step in new technology for less than 20 years. The range of products will be electric, hydrogen – powered and plug-in vehicles. Until 2025 year, customers will be able to choose which body type and system they prefer. Factors that affect the faster developing of new models are price, range and infrastructure. The price and range are coming from manufacturers, with high price and low range. Mercedes-Benz trying to solve infrastructure issues and to make charging simple, accessible and everywhere. Electric vehicles can cause issues in electric supply and the need from building more power plants. 

5.CONCLUSION 
  The impact of pandemic on the automotive industry from supply chain to demand of products. Countries almost stopped fully production during lockdowns and that disrupted the supply chain. The crisis had large affect on suppliers and there was rising the risk of bankruptcy, due to difficulties in supply chain. Government measures can improve automotive sector in future outbreaks and can support supply chain. They can remove the barriers for ensuring international transport and limited days of delays in deliveries. Also, can improve policies for investments, support digital transformation and environmental norms to sustain recovery. For helping the sales during this period was adapted different ways. Using online channels with information to keep customer attracted. Establish contactless process with home delivery. Prepare recovery plan, including marketing and promotions. To keep the brand image after the crisis, the pressure of empty the inventories, evaluate discount policies. The vision of the future of mobility system is inspired from the current trends. There will be need of new type of logistic system to accommodate the increasing flow of goods around the world. Social and technological innovations are the requirements to be successful the product on the market. Autonomous vehicles are the future vision of the cities. Mercedes-Benz combines luxury and sustainability and works to make vehicles more resource-saving. The brand is showing how can work for environment and communicate with it. Mercedes-Benz is creating future ecosystem with the help of technology innovations. Global success will be only for sustainably oriented companies like Mercedes-Benz, with the strategy to take economical, ecological and social responsibility. 
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