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1. Introduction

This presentation introduces a strategic brand
extension concept for Nike, focusing on
innovation within the wearable technology
sector. It outlines the rationale behind the
proposed product, its alignment with current
consumer trends, and its relevance in enhancing
Nike’s competitive positioning in the global
sportswear and fitness technology market.

2. Brand Extension

The proposed brand extension, Nike SmartFit™
Recovery Wear, represents Nike’s entry into the
smart fitness apparel segment. This product line
integrates advanced biometric sensors into
compression clothing to monitor muscle fatigue,
heart rate, and recovery levels (Nike, 2025). The
technology is supported through integration with
the Nike Training Club application, enabling
real-time performance tracking and personalised
recovery insights.
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5. Conclusion

In conclusion, Nike SmartFit™ Recovery Wear
represents a forward-thinking brand extension
that leverages technological innovation to meet
evolving consumer demands. By combining
performance apparel with smart technology,
Nike can strengthen its market leadership,
diversify its product portfolio, and capitalise on
the growing wearable technology market.
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3. Brand Extension and Current Trends

The extension aligns with key macro trends,
including the rapid growth of wearable
technology and increasing consumer focus on
health, fitness, and performance optimisation. As
demand for data-driven fitness solutions rises,
Nike SmartFit™ addresses the shift towards
personalised and preventative health
management, positioning the brand at the
intersection of sportswear and digital innovation
(Statista 2026).

4, Brand Extension and Sustainability

Nike SmartFit™ can support sustainability goals
through the use of recycled materials, durable
product design, and energy-efficient sensor
technology. Additionally, the product encourages
long-term use by enhancing athletic performance
and reducing injury risk, aligning with Nike’s
broader commitment to sustainable innovation
and responsible production practices.
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