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     In the recent field, the growing rate of business organisations has increased the environmental concern that is creating harm to the environment and the community. To address such issues, many business organisations have focused on bringing sustainable initiatives to support the global environment and the society where it operates. 
    Sustainability is defined as the strategy of the business organisation to reduce the negative environmental impact that was or is made by its operation. The main aim of sustainability is to improve the quality of life, protect the ecosystem and preserve the natural resources for the present and future generations. In the business organisation, sustainability creates long-term prosperity, which helps it to sustain itself in the long run (Mathieson, 2012). The following essay will provide information on the various aspects of sustainability in the hotel industry. 
    The study will evaluate the relationship between sustainability and the hotel industry. It will also provide a discussion on the key focus of sustainability. Also, it will discuss the main reason behind opting for sustainability as an integral part of the corporate strategy. The essay will also cover the various sustainable practices the hotel industry implements and the appropriate examples from real hotel organisations. The study will also include a theoretical model to place a clear understanding of the provided information.

    Sustainability is the primary key to building a better community while supporting the environment where people live and work. In the 21st century, it has become the central part of the business organisation to attain success in the longer run. Sustainability is the process and action undertaken by the business organisation to avoid the depletion of natural resources and maintain the economic, environmental, and social balance for the community (Mathieson, 1982). It is also regarded as the social responsibility of the business organisation to support the environment and community while delivering valuable goods and services to the customers.
    The hotel industry is one of the fastest-growing sectors in the global field. In the global field, the hotel industry's market share is around US dollars 4.548 trillion, which equals £3.654 Trillion (McCain, 2023). Whereas in 2022, the hotel industry's market share was estimated to be around £16.42 billion in the UK (Statista, 2023). The rising growth of the hotel industry has a massive impact on the global environmental crisis, endangering planet life.
    The hotel industry has always been regarded as the main sector that has a dramatic impact on the environment due to the excess use of energy, plastics, water, and consumable goods. Many researchers have found that the hotel industry uses around 1500 litres of water per room in a single day, leading to an increase in water scarcity in the upcoming days (SHA, 2023). Also, in the UK, it is found that 10.4 kg of carbon is emitted while staying in a hotel room for one night (CE, 2023). 
    The growing environmental impact of the hotel industry has challenged the sustainability of the environment and community and the long-term operation of the hotel organisation in the market. The rising environmental concern has led the hotel industry to bring sustainable practices that can add value to its successful growth while supporting the community and the customers. 
    Sustainability plays an integral role in the hotel industry as the success of the hospitality organisation is dependent on the method that is used to preserve nature and cultural attractions (Liburd, 2010). The Environment Act 2021 of the UK government provides a sustainable plan to improve the air and water quality while reducing the carbon emission from the business organisation operating in the country. The government of the UK is focused on developing a circular economy for supporting the environment along with the enhancement of economic growth. The plan includes the reduction of carbon emissions by 75% in 2037 and reaching net zero by 2050 (GOV.UK, 2022). The plan's main aim is to tackle the climate change crisis faced by the UK and in the global field. This plan puts pressure on the hotel industry to develop the initiative to reduce carbon emissions from its business operation. 
    Also, in recent years many travellers, hotel guests, and shoppers have been concerned with sustainability. They are the customers that expect the hotel organisation to provide them with products and services that do not cause any harm to the environment (Nilashi et al., 2021). Such customers want to provide their business to the company following environmental, social, and ethical practices. In the UK, 36% of consumers prefer brands that provide sustainable goods and services (). Such a rate of customers is likely to increase in the coming future. The growth of this customer base will motivate and, at the same time, pressure the hotel industry to develop sustainable goods and services along with sustainable practices. 
    To foster sustainability in the hotel industry, many hotel organisations have taken CSR initiatives in their corporate strategy to support the environment, community, and the whole economy. Corporate responsibility is regarded as the management practices and responsibility that is undertaken by the business organisation to support the community and the environment where it operates (Middleton and Hawkins, 1998). The main aim of the CSR initiative is to improve the long-term sustainability of the environment along with the business operation.  
    The triple bottom line is one of the sustainable models developed by John Elkington, which emphasises CSR initiatives. The model provides the basis for the three pillars of sustainability, which include social, environmental, and economic (Birkel and Müller, 2021). The model helps the business organisation in measuring the commitment of the company, including the three pillars of sustainability. This model provides the measurement of the various practices that are initiated by the business organisation, more specifically the hotel organisation, in fostering sustainable business operations. The three pillars of sustainability are termed "People, Planet and Profit" or the 3Ps in the model. 
    People include the various stakeholders that are associated with the organisation (Rashidi et al., 2020). It includes employees, customers, and the local community. The hotel industry has taken many initiatives to support the customers and the community. For instance, Premier Inn is the largest hotel chain organisation in the UK which was founded back in the year 1987 by Whitebread Plc. The company has developed many practices to become socially responsible towards the company where it operates. The hotel company provides three hours of volunteering programs to the local community in redecorating the community centre and also donates to the food band. Premier Inn has been raising funds for the charity organisation known as "Great Ormond Street Hospital" since 2012 (Premier Inn, 2020). The support which is provided by the hotel company is helping many of the ill children in the local community to gain better health. 
    At the same time, Travelodge is another largest value hotel chain in the UK, established back in the year 1985. The company has been successful in fostering inclusive services for customers. Travelodge has partnered with Disability Positive to provide access and additional assistance to different customers (Travelodge, 2022). This social commitment is helping both hotel organisations gain positive brand names and support for the community and customers. 
    The planet is the environment surrounding the business organisation. The activities of the hotel industry, like transportation, excess use of water and energy, usage of plastic and many more, have a negative impact on the environment (Ozturkoglu et al., 2021). 
    Also, the growth of eco-conscious customers and government regulation on the rising environmental concern puts pressure on the hotel industry to adapt to a greener business model. However, many hotel organisations have taken this pressure as the motivating factor in developing environmental initiatives. Such an environmental initiative is focused on reducing the negative impact of its operation on the environment. For instance, Premier Inn has developed many environmental initiatives to support the environment and the planet. The hotel company has integrated the Environment Act 2021 of the UK into its corporate strategy named "Force for Good". It has set the goal of reducing carbon emissions by 50% by 2025 and reaching net zero in the next ten years (Premier Inn, 2023). The wastage produced from the hotel is diverted to landfill, and the company has taken the initiative in recycling all the beds, pillows, and duvets. The hotel organisation has also developed the initiative to reduce all unnecessary single-use plastics from its hotel and restaurant by 2025 (Premier Inn, 2020).
    Further, the Britannia Hotel of the UK has developed environmental practices to support the planet. The company has developed a policy that reduces paper and food wastage and also has integrated fully electric waste management in the year 2022 (Britannia Hotel, 2019). The company has also developed a unique initiative by introducing two electric vehicles for providing service to its guests. These initiatives, which the hotel organisation takes, have played a prominent role in reducing the negative impact of its operation on the environment. 
    Profit is regarded as the financial measurement of the company and its overall contribution to the whole economy for creating a better world (Csikósová et al., 2020). The hotel industry has taken the initiative in supporting the community, the environment and the planet from its financial gain and profitability (Hawkins, 2011). 
    For instance, hotel organisations like Premier Inn, Travelodge and Brittania Hotel have taken many initiatives to support the customers, community, and the environment by fostering the best practices. In Premier Inn, the funding and charity which is provided for the welfare of the local community add value to its sustainable growth. On the other hand, the inclusive environment for the customers, which Travelodge develops, enables every customer with various disabilities to gain the experiences of the hotel rooms. 
    Environmental initiatives like reducing carbon emissions and plastic by Premier Inn and introducing electric cars by Britannia Hotel are playing an integral role in reducing the negative environmental impact. All these initiatives depend on the hotel company's financial background to support the environment, society, and the whole economy. By analysing the initiative taken by the hotel industry, the main focus of sustainability is to aid the environment and the community where it operates. This proves that such organisations do not focus only on gaining products but also on supporting the surroundings to improve their sustainability and better growth. 
    The sustainability initiative of the hotel industry is to tackle rising environmental concerns like climate change by reducing carbon emissions and reading hotel companies' waste. Also, such an initiative is focused on supporting the local community where it operates by providing donations and funds and providing valuable services to the customers. All these initiatives will help the hotel industry to build a sustainable environment that will contribute to its successful operation in the present and the future. 

  
    In the context of the above information, it can be summarised that sustainability is the main focus of the hotel industry. Fostering sustainability has paved a big way for the business organisation to gain a competitive and successful hold in the market. The study found that the hotel industry has been associated with the growing environmental concern due to the excessive use of energy, water, and many other products that people consume. 
    The hotel industry is related to transportation services responsible for carbon emissions in the environment. The wastage generated by the hotel industry pollutes the surrounding, including water. However, many hotel organisations have developed better practices in supporting the community and the environment. Initiatives like reducing plastic, recycling hotel products, providing electric cars and more are developed to support the environment. 
    Also, the hotel industry has developed initiatives to improve sustainability by supporting the community by providing funds, creating valuable goods and services and many more. Keeping continuous initiatives will facilitate the hotel industry in supporting the environment while gaining a competitive hold and long-term sustainability of its operation.  
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