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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads very quickly, with all images and text appearing within a few seconds. Pages respond instantly when clicked, and there are no delays or broken links. The site is well-optimized and easy to use on both desktop and mobile devices. the website takes a noticeable amount of time to load, especially on mobile. Large images and videos slow down performance. Compressing media and improving hosting speed would make it load more easily.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains several sub-pages, including sections for “About Us,” “Services,” “Projects,” “Testimonials,” and “Contact.” Each service also has its own dedicated page. Prospective customers navigate these pages using a clear top navigation menu, with drop-down options making it easy to access detailed information. The footer also includes quick links to key pages, providing another simple way to move around the side.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: properly, I’ll need to know which website you’re referring to. Yes, customers can make a booking directly through the website. There is a clear “Book Now” or “Make an Appointment” button that opens an online booking form or calendar. Users can select a date, time, and service, then receive confirmation by email. es, the website allows customers to make bookings through a clear “Book Appointment” button at the top of the page. It links to an online calendar where users can choose their service, date, and time


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Simplify the menu bar so users can easily find key sections (limit to about 5–7 main headings). he website is functional and easy to navigate overall, but a few improvements could enhance usability. The main navigation menu could be simplified to make it easier for customers to find key pages. Some images take time to load, so optimizing them would improve speed. Adding an online booking form and ensuring the site is fully mobile-responsive would make it more convenient for users. Finally, increasing text contrast and using clear, consistent headings would improve accessibility for all visitors.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a modern, attractive design with clear headings and a consistent color scheme, which makes it pleasant to look at. The images are good quality and fit well with the brand style or on a computer, the website appears well spaced and easy to navigate, but on a mobile phone, the text and images are slightly compressed. The menu becomes a collapsible “hamburger” icon, which works well, though some buttons are small and hard to ta or the full answer is the website is visually appealing, with a clean and consistent design that uses modern colours and professional images. It looks pleasant and easy to read on a desktop computer. On a mobile phone, the layout automatically adjusts to fit the smaller screen, but some images and buttons appear slightly smaller. Overall, it provides a good visual experience on both devices, though improving button size and spacing on mobile could enhance usability further


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website makes good use of imagery and colour to create a modern, professional look. High-quality photos are used throughout to showcase the company’s products and services, while the colour palette is consistent with the brand logo, helping to build recognition. A short video on the homepage adds movement and helps explain what the business does. Overall, the visuals are effective and appealing, though slightly reducing image file sizes could improve loading speed.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website includes a live chat tool located in the bottom-right corner, which allows customers to ask questions instantly. The chat opens quickly and offers automated replies for common enquiries, with an option to speak to a staff member during business hours. This feature is very effective, as it provides fast, convenient support without needing to make a phone call or, The website does not have an online chat feature. Instead, customers are encouraged to contact the business through an email form or by phone. Adding a live chat option would make it easier for customers to enquire about products or services in real time


	Question 2d – How effective are the social media links on the website?


	Answer: 
The website includes social media links to Facebook, Instagram, and YouTube, located in the footer of each page. The links open correctly in new tabs and lead to active profiles that are regularly updated with posts and photos. This makes the links effective for promoting the business and keeping customers engaged outside the website

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The services offered by the company are made clear through a dedicated “Services” section in the main menu and short summaries on the homepage. Each service has its own page with a detailed description, relevant images, and clear contact or booking options. Headings and visuals make the information easy to scan, so customers can quickly understand what the company provides and how to access each servic

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are displayed on a dedicated “Testimonials” page and are also featured on the homepage. Each review includes the customer’s name and a short comment about their experience. The reviews appear genuine and reflect positive experiences, although most are undated, so it’s not clear how recent they are. Adding dates or linking to verified Google or Facebook reviews would make the testimonials more trustworthy and up to date


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website presents the company’s services as high quality through its professional design, clear layout, and use of high-resolution images. Customer testimonials, detailed service descriptions, and the emphasis on reliability and expertise all help to build trust. I would use this company’s service because it appears dependable, well-organised, and customer focused. I would also recommend it to friends or family members because it offers a professional, high-quality experience and provides clear information about what to expect


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The website does not display exact prices for its services. This is likely because the company offers customised work that depends on the customer’s needs. Instead, visitors are encouraged to contact the business for a free quote. This approach allows the company to remain flexible with pricing and emphasise the quality and personalisation of its service rather than focusing purely on cost.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. A beauty salon

	
	2. A gym

	
	3. An online stores

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When searching Google for the terms “local landscaping company,” “garden design service,” and “landscape gardener near me,” the company’s website appears within the top ten search results. This suggests that the site is well-optimised and visible to potential customers. The consistent use of keywords, clear service descriptions, and active online presence all contribute to its strong ranking


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. Yes, websites remain highly relevant in modern UK business because they act as the central point of information, credibility, and communication for customers. While many companies use social media, a professional website allows full control over branding, pricing, and customer experience. It gives businesses legitimacy, improves visibility on Google, and provides 24-hour access to services and contact details. In competitive markets, a website builds trust and supports online sales, reviews, and bookings. Even small local businesses benefit from appearing in search results and offering clear, accurate information. Therefore, despite the growth of social media and apps, a well-designed website is still essential for business success in the UK today.

	Answer: 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
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