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What  is personalisation ? 

This Photo by Unknown Author is licensed under CC BY

https://foto.wuestenigel.com/a-mini-bottle-of-moet-and-chandon-imperial-with-an-empty-champagne-glass-on-white-background-the-miniature-version-of-a-real-champagne-icon/
https://creativecommons.org/licenses/by/3.0/
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THE RITZ CARLTON IS ONE OF THE FIRST BRAND TO USE DATA EFFECTIVELY TO 
PERSONALISE A GUESTS STAY (GERBER,2017)
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This Photo by Unknown Author is licensed under CC BY-SA-NC

https://www.flickr.com/photos/fabiomiami/7179007244
https://creativecommons.org/licenses/by-nc-sa/3.0/


91% of guests choose brands that 
recognise and remember a guest’s 

preference and act upon it. 

BRANDS THAT CREATE PERSONALISATION EXPERIENCE  BY 
INTEGRATING DATA AND ADVANCED TECHNOLOGY ARE 

INCREASING THEIR REVENUE BY 6 TO 10% (Elphick,2021)



A SIMPLE HANDWRITTEN NOTE 

BLACKISH ON ABC STARTS AT 

8PM TONIGHT.
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This Photo by Unknown Author is licensed under CC BY-NC

https://www.flickr.com/photos/stayinglevel/4257862896
https://creativecommons.org/licenses/by-nc/3.0/


Privitar research found that 78% of consumers are 
concerned about data protection whilst 33% said 
their main worry was data breach.However 
Commitment to data protection increased brand 
loyalty by 40% (Toedt,2022b)

DIGITALISATION

PERSONALISATION

TRUST AND LOYALTY PRIVACY

DATA PROTECTION
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This Photo by Unknown Author is licensed under CC BY-SA

https://www.jackpotfinder.com/news/loyalty-programs-at-online-casinos/
https://creativecommons.org/licenses/by-sa/3.0/


THANK YOU
SHAHEDA AHMED
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