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[bookmark: _Toc128390493]ABSTRACT
This study examines how sales and profitability in the UK's clothes retail and fashion industries were impacted by the COVID-19 pandemic. The study employs a mixed-methods approach that combines an analysis of relevant data, financial reports and conducted surveys of business professionals in the fashion and clothing industry. The study looks at how the pandemic will affect society in the short-, medium-, and long terms. The study's findings indicate that the pandemic had a considerable impact on the UK fashion and retail industries. Compared to brick-and-mortar stores and quick fashion, the industry has experienced a decline in sales income and profitability as a result of declining customer demand, constrained supply chains, and shop closures.The impact has not been seen uniformly across the business, with e-commerce and premium labels faring better than fast fashion and physical stores. The research also highlighted how consumer behaviour has changed, pointing to an increase in demand for casual, comfortable clothing and a shift towards online shopping. The epidemic has accelerated certain business trends, like sustainability and digitization, and it has highlighted the need for legal and financial actions.The study offers important information about how the pandemic has affected the UK's clothes retail and fashion industries' sales revenue and profitability overall. Policymakers, business executives, and investors can learn from the findings about the opportunities and problems the industry has as well as how to adapt to a post-pandemic environment. 
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[bookmark: _Toc128390494]CHAPTER 1: INTRODUCTION
[bookmark: _Toc128390495]1.1 INTRODUCTION
[bookmark: _Toc128390496]1.2 BACKGROUND OF THE STUDY
The sales income and profit of the UK's clothing retail and fashion business have been significantly impacted by the COVID-19 pandemic. The pandemic caused numerous physical store closures, decreased foot traffic, and changes in consumer behaviour, all of which had an impact on the sales and profitability of clothes retailers in the UK (Leal Filho et al., 2023).
[bookmark: _Toc128390497]1.3 PROBLEM STATEMENT
In 2021, UK fashion retail sales decreased by 25.9%, with the pandemic serving as the primary cause of the loss, according to research by the Centre for Retail Research. During the epidemic, many shoppers shifted to online shopping, which caused e-commerce sales to soar, but this was not enough to make up for the drop in sales at physical stores (Mohsin, Hongzhen and Hossain, 2021). From high-end luxury brands to fast fashion retailers, the pandemic had an impact on the whole industry. The hardest hit was businesses with a high reliance on physical stores and poor internet capabilities (Retail Economics, 2023). Some retailers had to cancel orders with suppliers, resulting in lost revenue on both sides. In addition to lowering sales, the pandemic had a detrimental financial impact on clothing companies. To keep a profit despite dropping sales, retailers have to find ways to reduce costs. Other retailers had to lay off staff or make redundancies, while others had to renegotiate rent payments with landlords (Castañeda‐Navarrete, Hauge and López‐Gómez, 2021).
[bookmark: _Toc128390498]1.4 AIM AND OBJECTIVES
The aim of the project is to the Impact of COVID-19 on the sales revenue and profitability of the UK's clothing retail and fashion industry
To meet the stated aim, the project must achieve some major milestones or objectives. These research objectives are as follows: 
· To analyse the effect of a pandemic on the business activities in the clothing retail and fashion industry of the UK
· To analyse the changes that occurred within the sales revenue and profitability within the stated sectors
· To find gaps and provide suitable recommendations for recovering from the negative impacts of COVID-19 on the sales revenue and profitability in the clothing retail and fashion industry
[bookmark: _Toc128390499]1.4 RESEARCH QUESTIONS
· How did COVID-19 impact the sales revenue and profitability of the clothing retail and fashion industry of the UK?
· Which are the long-term and short-term impacts of COVID-19 on the profitability of the sector?
· How is it possible for the clothing retail and fashion industry to improve its positioning in terms of profitability and sales revenue?
[bookmark: _Toc128390500]1.5 RATIONALE
For several reasons, research on COVID-19's effects on the UK's clothing retail and fashion industries' sales revenue and profitability is essential. The UK economy is significantly influenced by the retail and fashion sectors. According to the British Fashion Council, the UK fashion industry had a value of £35 billion in 2019 and employed close to 890,000 (British Fashion Council, 2023). Policymakers, corporate leaders, and investors need to be aware of how the epidemic has affected sales revenue and profitability in the industry. Consumer behaviour, especially purchasing habits, has been significantly impacted by the pandemic (ONS, 2023). Lockdowns and social isolation restrictions have caused consumers to purchase online, which has increased demand for casual clothing.  Research can illuminate how consumer behaviour has evolved and likely will continue to change (Seidu et al., 2023). Research provides insight into the market's responses to the pandemic and the strategies that have worked well to reduce its effects on sales revenue and profitability. Research can be utilised to inform policymakers on the success of these initiatives and any additional measures that might be necessary. Understanding how the apparel retail and fashion industries will rebound and what their chances are as the UK recovers from the pandemic are crucial. Research can help us comprehend the possibilities and issues facing the sector as well as how it can adapt to the post-pandemic world (Retail Economics, 2023).
[bookmark: _Toc128390501]1.6 METHODOLOGY
For a study that employs primary and secondary methodologies, an in-depth comprehension of the research issue is made possible by this mixed-methods technique, which integrates quantitative and qualitative data (Gupta and Gupta, 2022). Whereas secondary data is compiled from previously published books, reports, and other sources, primary data is gathered directly from study participants using techniques like surveys and interviews. The methodology has to provide details on the sampling plan, data collection procedures, data analysis procedures, and the methodological attitude picked. To ensure that the data gathered is accurate and pertinent, the technique should be carefully chosen based on the study objectives and questions (Thomas, 2021).
[bookmark: _Toc128390502]1.7 SCOPE OF STUDY
Research on the impact of COVID-19 on the sales, income, and profitability of the UK's garment retail and fashion industry can cover a wide range of topics, including this approach can reveal how the pandemic's effects varied across different demographic groups and how they changed with the environment. The research can span several periods, including the immediate effects of the pandemic in 2020, the medium-term effects, and the long-term implications (Musova et al., 2021). With this strategy, it is possible to determine how the pandemic's impacts have evolved and what the likelihood of future occurrences is (Santos and Castanho, 2022). The study can make use of a variety of data sources, such as financial reports, surveys, and interviews with business executives. Variables like sales income, profitability, consumer behaviour, supply chain interruptions, and governmental legislation are all the subjects of the study. This method can shed light on the various factors that have influenced the pandemic's effects on the industry as well as the mitigation tactics that have proven effective (Seidu et al., 2023).
[bookmark: _Toc128390503]1.8 STRUCTURE OF DISSERTATION
	Chapter
	Introduction

	Chapter 1: Introduction
	This chapter in the study provides a brief background of the study being conducted. It states the aim and objectives, rationale, problem statement, the background of the study, and methodology to develop a strong base to conduct further research. It clarified all the elements of the study in brief to avoid any confusion.

	Chapter 2: Literature review
	The literature review chapter in the study summarises the key findings obtained through the secondary research method. The data obtained through previous studies and lessons learnt are presented in sub-headings and connectivity is developed to the present research topic. The gap in the research is identified. A theoretical framework and a conceptual model are presented to develop the perspective through which the topic is examined. 

	Chapter 3; Research methodology 
	This chapter in the study will analyse different elements of the chosen research method. It will highlight the key concepts such as philosophical position, the position of research approach, paradigm, data collection and analysis method, etc. Ethical considerations imbibed while conducting the study are determined in this chapter. 

	Chapter 4: Data analysis and discussion 
	This chapter in the research states the summary of the findings obtained through the survey questionnaire. Diagrams and figures are used to analyse the responses. Based on the findings analysis and discussion are made. The obtained data is aligned with the aim and objectives of the study and emphasis is made to fill the research gap. 

	Chapter 5: Conclusion, Limitations and Recommendations 
	This is the last chapter of the dissertation. This chapter summarises the whole study and concludes. A summary of the research findings and outcome is drawn Limitations of the study are also highlighted and recommendations are stated for further research. 
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CHAPTER 2: LITERATURE REVIEW
[bookmark: _Toc128390507]2.1 BACKGROUND ASPECTS OF THE CONCEPT
[bookmark: _Toc128390508]2.1.1 IMPACT OF COVID-19 ON THE UK CLOTHING RETAIL AND FASHION INDUSTRY
According to Brydges, Retamal and Hanlon (2020), the UK's fashion and retail clothing industries have been significantly impacted by the COVID-19 pandemic. Many high street stores were forced to close as a result of the lockdown measures implemented by the UK government to stop the virus's spread, which significantly decreased sales and profits for many retailers.  Due to the pandemic, there has been a change in consumer behaviour, with more people now preferring to shop online and wearing more informal, comfortable apparel than business attire. As a result, the market for athletic and loungewear has seen tremendous growth, while the need for high-end and occasion clothing has drastically diminished.                                                                                                                                                                                                                                                               According to Mostafiz et al. (2022), the pandemic is expected to cost the UK fashion industry £26.2 billion in lost sales by 2020.  In the UK, internet sales of clothing and shoes climbed by 46% in 2020 compared to 2019.  McKinsey (2022) stated that in 2020, clothing sales in the UK fell by 25.1% from 2019.  When compared to the same period in 2019, sales of clothing and shoes dropped by 50.2% in the UK. Retail Economics (2023) stated that the survey by Retail Economics found that 44% of UK consumers reduced their purchases of apparel and shoes during the pandemic. The UK government's furlough programme, which helped pay employees who couldn't work due to illness or injury, was utilised by around 100,000 people in the clothing, textile, and footwear industries (Retail Economics, 2023).
Chakraborty and Biswas (2020) stated that due to the pandemic, supply chain issues have also come to light. Many retailers have had trouble and delays while ordering supplies and items from international suppliers. Due to this, a lot of retailers have had to reconsider their supply chain strategies and consider reshoring or supply chain diversification.  Customers are now more aware of how their purchases affect society and the environment as a result of the pandemic spotlighting the fashion industry's ethical standards and sustainable practices. As a result, there is now a higher demand for ethical and environmentally friendly fashion, and retailers are facing greater pressure than ever to alter their corporate policies. 
[bookmark: _Toc128390509]2.1.2 CHANGES OCCURRED WITHIN THE SALES REVENUE AND PROFITABILITY WITHIN THE STATED SECTORS
Nariswari and Nugraha (2020) stated that the UK's fashion and apparel retail industry's sales and profitability have been significantly impacted by the COVID-19 pandemic. The closure of numerous physical stores, which reduced sales revenue, was one of the pandemic's most important effects. Moreover, lower foot traffic brought on by social exclusionary measures and consumer caution also had an impact on sales income. ONS (2023) stated that many retailers have to switch to e-commerce platforms to sustain their sales and lessen the effects of store closings. Orr et al. (2023) stated that the pandemic also created delays and shortages in the supply of raw materials and completed goods, which made it more difficult to meet customer expectations and had a detrimental effect on profitability. The businesses had to spend extra money on safety measures including personal protective equipment, cleaning supplies, and social distancing tactics to protect staff and consumers. Goworek et al. (2020) stated that despite these difficulties, retailers who switched to online sales right away were able to mitigate the pandemic's effects to some extent.Elias Jahshan (2020) stated that the data evidence demonstrates how COVID-19 has impacted the UK fashion and clothing retail industries. April 2020 had a volume decline in retail sales of 18.1%, with clothing sales falling significantly from the previous month by 50.2%. In 2020, UK retail sales as a whole fell 3.4% from the previous year. Further, it was identified that sales of clothes and footwear climbed by 19.9%, and online sales increased by 36.2% in 2020. Some 20,000 UK businesses, largely independent and small shopkeepers, were forced to close as a result of the pandemic. According to McKinsey (2022), the pandemic affects the global fashion industry's revenue to drop by March to 30% in 2020.


[bookmark: _Toc128390510]2.1.3 STRATEGIES FOR RECOVERING FROM THE NEGATIVE IMPACTS OF COVID-19 ON THE SALES REVENUE AND PROFITABILITY IN THE CLOTHING RETAIL AND FASHION INDUSTRY
Goworek et al. (2020) stated that retailers can employ a few tactics to recover from the negative effects of the COVID-19 pandemic, which have been felt in the UK's clothes retail and fashion industries. Retailers should first engage in e-commerce to meet the growing demand for online purchasing. Brand awareness and sales can both be increased through social media marketing. As a way to reduce costs and increase profitability, retailers can assess their supply chains to find any potential hazards and weak spots. Wong and Ngai (2021) stated that reaching out to new customers and expanding product offers can be accomplished by collaborating with other merchants or clothing brands. Implementing a client-centric strategy, such as offering tailored recommendations, flexible payment alternatives, or virtual style consultations can improve the consumer experience and foster brand loyalty. 
Diversify sales channels- Yagci Sokat and Altay (2022) stated that retailers should consider extending their use of traditional brick-and-mortar locations into other sales platforms. It is possible to reach clients who are unable or unwilling to visit physical stores by extending online sales channels, such as through e-commerce or social media platforms. 
Optimize inventory management- Musova et al. (2021) stated that retailers must manage their inventories effectively to prevent overstocking and understocking of products given the unpredictable nature of the epidemic. Inventory turnover and profitability can both be enhanced using a demand-driven approach to inventory management.  Inventory turnover and profitability can both be enhanced using a demand-driven approach to inventory management. 
Focus on customer engagement- Jin and Shin (2021) stated that recovery from COVID-19's negative effects depends on engaging with customers and cultivating brand loyalty. Social media and other digital marketing platforms can be used by retailers to interact with customers, provide tailored recommendations, and deliver a great customer experience.
Adapt to changing consumer preferences-Zhang, Pauwels and Peng (2019) stated that retailers must adjust to the pandemic's altered consumer tastes and habits. For instance, given that so many customers are now paying more attention to sustainability, retailers may want to think about implementing sustainable processes and products into their business strategy. 
Cut costs-Musova et al. (2021) stated that retailers may have to reduce costs to preserve profitability due to the decline in sales income. Staff reductions, rent negotiations, and retail consolidation are a few examples of cost-cutting strategies. 
Embrace new technology- Leal Filho et al. (2023) stated that new technologies, such as contactless payment and virtual try-on, have been adopted more quickly as a result of the pandemic. Shops should think about making a technology investment to improve customer service and boost sales.


[bookmark: _Toc128390511]2.2 THEORETICAL FRAMEWORK
The research study on COVID-19's effects on the sales revenue and profitability of the UK's clothes retail and fashion industry may be analysed using the theoretical framework of diffusion of innovation theory. The idea can be used to explain how the advent of internet sales channels has impacted the industry's reaction to the pandemic.
Seidu et al. (2023) stated that the adoption and spread of novel concepts, goods, or technologies within a social system are explained by the diffusion of innovation theory, a well-established theory in the fields of marketing and management. The five stages of adoption are awareness, interest, evaluation, trial, and adoption, according to the theory. Additionally, it lists five factors that affect adoption rates: relative advantage, compatibility, complexity, trialability, and observability.
Li (2022) stated that the use of online sales channels can be viewed as a recent invention in the context of the retail and fashion industries for clothes. According to the theory, the rate of this innovation's adoption may have an impact on how the industry reacts to the epidemic. For instance, businesses that have already shifted their attention to online sales and reduced their reliance on brick-and-mortar stores may be better able to respond to the pandemic. On the other hand, businesses that have not yet embraced online sales channels can find it difficult to adjust to the new market circumstances and might suffer more severe losses in income and profitability.  
Mohsin, Hongzhen and Hossain (2021) stated that this theory is applied to gain a better understanding of how the use of online sales channels has altered the industry's response to the pandemic by applying the diffusion of innovation theory to the research study. The theory offers a framework for examining the rates of adoption of online sales channels, determining the factors that affect the rate of adoption, and assessing the effects of adoption on the financial performance of the sector. With the aid of this theoretical framework, it will be possible to ensure that the research study is based on well-established ideas and concepts and that it can add to the body of information already available on the dissemination of innovation theory in the apparel retail and fashion industries. 
[bookmark: _Toc128390512]2.3 GAPS IDENTIFIED TO SITUATE OWN RESEARCH
An important and urgent research topic is the effect of COVID-19 on the sales volume and financial performance of the UK's clothes retail and fashion sector. While placing the study, it is essential to take into account the following possible gaps:
· Although larger fashion businesses might have the financial means to weather the epidemic, it is unknown how SMEs in the sector have been impacted. Understanding how COVID-19 has impacted various industry sectors may be learned by looking into the effect on smaller enterprises.
· COVID-19 has significantly changed consumer behaviour and shopping patterns. It's critical to comprehend the effects of these shifts on the fashion business. It helps to identify that has there been a major decrease in spending or whether have shoppers started to favour more ethical or sustainable fashion choices (Leal Filho et al., 2023).
· To support businesses and people affected by COVID-19, the UK government launched several initiatives and measures. Examining the effects of these regulations on the fashion industry, such as the furlough programme or the business rates exemption, may reveal useful information about how the government can step in to support the sector in difficult times.
· The pandemic has also brought attention to how vulnerable global supply lines are. It may be possible to learn how the fashion industry might become more resilient in the future by looking into how supply chain interruptions have affected the availability of raw materials and finished goods (NGUYEN, 2022).
In conclusion, placing the study inside these potential gaps may offer insightful information about how COVID-19 has affected the UK's retail apparel and fashion industries.
[bookmark: _Toc128390513]



[bookmark: _Toc128390514]CHAPTER 3: RESEARCH METHODOLOGY
[bookmark: _Toc128390515]3.1 INTRODUCTION
The research methodology for the study, including the research design, data collection techniques, and sampling processes, will be covered in detail in this chapter. We will also go over any ethical issues, such as informed permission and confidentiality that were thought about while the research was being conducted (Gupta and Gupta, 2022). The detail about the various data collection methods that were utilised in the study, such as questionnaires and any adjustments that were made to match the goals of the study will be analysed (Mishra and Alok, 2022). The techniques used for analysing the data that were gathered will be explained in this chapter. Any statistical procedures, approach, paradigm, sample, population, research philosophy, etc. implied in the study will be discussed. A critical assessment of the data collection and analysis methods employed, ethical considerations used and recommendations for ways that future studies could be strengthened will be provided (Thomas, 2021).
[bookmark: _Toc128390516]3.2 RESEARCH PHILOSOPHY
The research process begins with the research philosophy. It gives the researcher a viewpoint that directs the technique and design of the investigation. Since the goal of the study is to determine a cause-and-effect link between the variables, it will employ a positivist research philosophy (Al-Ababneh, 2020).
[bookmark: _Toc128390517]3.3 PARADIGM POSITION OF THE RESEARCH
The positivist paradigm is used in this study as it uses a quantitative technique for data gathering and analysis and tries to test theories. To reach its results, the study will rely on factual, verifiable data gathered through surveys and statistical analysis. The findings of the primary data obtained will be supported by secondary data sources (Patel and Patel, 2019).
[bookmark: _Toc128390518]3.4 RESEARCH APPROACH
The study's overall approach is described in the research approach. Deductive reasoning will be used in the study, which will involve examining an existing theory or literature. This strategy is suitable because the study's goal is to determine whether the results support the hypothesis and objectives (Mukherjee, 2019).
[bookmark: _Toc128390519]3.5 METHODOLOGICAL STANCE OF THE RESEARCH
This viewpoint is predicated on the idea that there is an objective reality that can be investigated using empirical and quantitative techniques. Positivist researchers use the acquisition and analysis of unbiased data to test ideas or hypotheses. A positivist viewpoint could be suitable in a study that includes both primary and secondary data sources as the research questions call for the gathering and analysis of quantitative data to evaluate hypotheses (Pandey and Pandey, 2021).
[bookmark: _Toc128390520]3.6 RESEARCH STRATEGY AND DESIGN
The study will utilize both primary and secondary data collection methods. This study will employ a mixed-methods approach that blends qualitative and quantitative data. To close the research gap, a survey questionnaire is created to gather quantitative data from a sample population (Gupta and Gupta, 2022). To complement the primary information gathered through the survey, a thorough evaluation of pertinent academic and commercial literature is carried out (Mishra and Alok, 2022).
[bookmark: _Toc128390521]3.7 RESEARCH SAMPLE AND POPULATION
The population of this study will be the participants within the fashion and clothing industry. The sample size is 50 participants. Structured interviews will be conducted with a subset of the survey participants to gain more in-depth insights into their experiences and perspectives. A random sampling method will be used to select 50 participants. The data obtained through participants will be analysed using the frequency data analysis method.   
[bookmark: _Toc128390522]3.8 DATA COLLECTION AND DATA ANALYSIS TOOLS
The procedures used to analyse the data gathered are referred to as data analysis methods. Techniques for both quantitative and qualitative data analysis will be applied in this situation. To find trends and connections between variables, the frequency data analysis method will be used to evaluate the quantitative data gathered from surveys. Content analysis will be used to analyse data and patterns in the qualitative data gathered through conducting a literature review (Mukherjee, 2019).
The time horizon refers to the timeframe over which the study will be conducted. The study will utilize a cross-sectional time horizon as data will be collected at a single point in time (Pandey and Pandey, 2021).
[bookmark: _Toc128390523]3.9 ETHICAL CONSIDERATIONS
The rules and procedures that are followed to guarantee that the research is carried out ethically and responsibly are referred to as ethical considerations. The study will make sure that all participants give free, voluntary, and informed consent and that their privacy and confidentiality are upheld. Also, the study shall abide by the moral standards established by the appropriate professional organisations. (Kulsum, 2020).
[bookmark: _Toc128390524]3.10 SUMMARY OF CHAPTER
The research will collect data using both primary and secondary sources and will analyse the data using both quantitative and qualitative methodologies. The study will also make sure that moral factors are taken into account at every stage of the investigation. 


[bookmark: _Toc128390525]CHAPTER 4: DATA ANALYSIS AND DISCUSSION
[bookmark: _Toc128390526]4.1 INTRODUCTION
In this chapter, we'll review the data we obtained through a survey questionnaire and present the findings. The chapter will start by stating the findings obtained by conducting a survey and a frequency data analysis tool will be used to analyse the findings. Tables, graphs, and other visual aids will be used as needed to illustrate our findings and provide in-depth analyses of the results. In the discussion part, we'll analyse our results in light of the body of knowledge already on hand and consider what it means for an upcoming study and practice. The data for any patterns, connections, or trends will be searched and talk about how they relate to the research questions. The chapter will come to a close with a summary of our key findings and a discussion of their importance. We will also draw attention to the study's shortcomings and offer areas for more investigation. In general, this chapter seeks to offer a detailed and complete examination of the information gathered during the research process (Wong and Ngai, 2021).


[bookmark: _Toc128390527]4.2 ANALYSIS AND DISCUSSION OF THE FINDINGS	
Question 1: What is your age?
[image: ]
Respondents are asked to choose one of three age ranges: 18–30 years, 30-45 years, or 45–65 years. Most (62%) are between the ages of 18 and 30; 34% are between the ages of 30-45; and only 4% are between the ages of 45 and 65.




Question 2: What is your gender?
[image: ]
According to this question, 66% of respondents identify as male, 26% as female, and 8% would rather not tell. The clothing, retail, and fashion industries can make use of this information to better understand the demographics of their target market and adapt their marketing methods appropriately.



Question 3: What is your education level?
[image: ]
The educational backgrounds of survey participants were diverse, with the majority having earned a bachelor's (22%) or master's (34%) degree. The clothing, retail, and fashion industries can utilise this information to comprehend the level of education of their consumers and adjust their marketing techniques accordingly.



Question 4: What is your income level?
[image: ]
Only 6% of researchers earn more than £80,000 per year, while 54% make less than £5,000. This information can be used by the garment, retail, and fashion businesses to examine the purchasing power of their customers and modify their pricing strategies as necessary.



Question 5: What is your material status?
[image: ].    
Among total participants 74% were married, 8% were single and remaining 18% were divorced. 


Question 6: If your spending on clothing or fashion items has decreased since the pandemic has started, what is the main reason for this?
[image: ]
According to the findings, the pandemic's effects on finances (54%) and the lack of clothing brought on by lifestyle changes (34%), respectively, are the main causes of rising clothing costs and a drop in fashion.



Question 7: What changes have you experienced in the pricing of clothes in the clothing retail and fashion industry since the pandemic?
[image: ]
The majority of respondents (62%) to this question indicated that since the epidemic, clothing costs in clothes stores and the fashion sector have climbed, while 34% have reduced, and only 4% indicated that there has been no change at all. There has been a big impact.



Question 8: What changes would you syggest in the clothing retail and fashion industry in response to the pandemic?
[image: ]
Respondents advise emphasising online shopping (46%), improving sanitary procedures in brick-and-mortar businesses (26%), encouraging price reductions to invest in waste (14%), and not increasing apparel variety and style (14%). These recommendations to the garment industry and retail sector can help them alter their tactics and suppliers to better cater to the demands and desires of their clients during a pandemic.



Question 9: Which factors do you look for when you decide where to shop for clothes during the pandemic?
[image: ]
According to the findings, shoppers should consider quality apparel (30%) and online shopping alternatives (44%), when determining where to shop for clothing during a pandemic. Thus, by prioritising certain trends in patterns and designs, clothing shops and the fashion industry can leverage this knowledge to boost sales.



Question 10: Do you agress that the clothing retail and fashion industry should emphasie on sustainable and ethical practices as their recovery efforts from the pandemic?
[image: ]
The majority of respondents (62%) concurred that in order to address the pandemic, the fashion, retail, and fashion industries should prioritise ethical and sustainable practises. This indicates that customers are becoming more conscious of the negative effects the clothes and fashion business has on society and the environment.



Question 11: What steps would you suggest the clothing retail and fashion industry to undertake recover from the negative impacts of COVID-19 on their sales revenue and profitability?
[image: ]
Among the recommendations provided by respondents were decreased discounts and promotions (48%), a focus on e-commerce (24%), more offers (26%), and improved customer experience (2%). The clothing, retail, and fashion industries can benefit from these recommendations as they recover. -Modify your tactics and product offerings to better satisfy the demands and preferences of your customers both during and after the pandemic.

Question 12: How has the COVID-19 pandemic impact your overall spending on clothing or fashion items?
[image: ]
Of the 50 participants, 42% said they had spent less money on apparel or fashion accessories since the pandemic started. Given the financial hardships that many people are experiencing as a result of the epidemic, this is not surprising. It is crucial to note that 32% of respondents said their spending had increased, which may be a sign of a shift in priorities or an increase in income for some respondents.


Question 13: What was your major motivation to buyclothing or fashion products from a UK-based retailer during the pandemic online?
[image: ]
Among the 50 participants, 50% stated that since the pandemic started, they have purchased clothing or fashion items from UK-based retailers because they needed new garments, remaining 38% purchased due to availability of online shopping options while other 12% purchased because of special deals and offers. 

Question 14: Have you experienced any changes in the rates of clothing or fashion items in UK-based retailers during the pandemic?
[image: ]
Among the 50 participants, 72% stated that rates for clothingand fashion items had changed at UK retailers since the COVID-19 pandemic started and remaining 28% do not experienced any changes. This states that the pandemic has affected the pricing and sales of apparel and fashion accessories on the UK market. 


Question 15: How have the prices of clothing and fashion items at UK-based retailers experience change from the start of the pandemic?
[image: ]
The response states that from the start of the pandemic, the trend in clothes or fashion prices at UK retailers has changed. 38% of participantsstated that priced had reduced, while 36% reported experiencing a rise. However, 26% of participants consider that prices have not changed. These impliesthatthe pandemic’s different impact on the cost of clothing and other fashion items offered by UK stores.




Question 16: Have you experienced any changes in the quality of clothing in UK-based retailers from the start of the pandemic?
[image: ]
Among the 50 participants, 46% stated that from the pandemic started, the quality of clothing or fashion items from UK retailers has significantly improved, while other 32% said that it has decreased. This states that the pandemic’s effects on the quality have varied.



Question 17 : How much do you spent on clothing or fashion items from UK-based retailers during the pandemic?
[image: ]
44 percent of the total participants stated that they spent less than £50, while 26 percent spent between £50 and £100. Further, only 6% spent more than £250, and 24% spent between £100-£250. This data states that a sizable portion of customers purchase during this pandemic at a reduced price, which can be highlighted to the financial issues brought on by this epidemic.



Question 18: Have you shopped online for clothing or fashion items from a UK-based retailer since the start of the pandemic?
[image: ]
Of the 50 participants, 66% said they had recently shopped online for clothing or accessories from a UK-based business. The pandemic may have hastened the growing trend of internet purchasing in the clothes and fashion sector, which is highlighted by this.  




Question 19: If yes, rate your overall online shopping experience for clothing or fashion items since the start of the pandemic?
[image: ]
Of the 50 participants, 44% said they had a very positive experience shopping for clothing or fashion since the outbreak of the epidemic. This implies that UK merchants are successfully adjusting to the pandemic's problems and giving customers a better online purchasing experience.



Question 20: Have you shopped in-person from a physical store for clothing or fashion items from a UK-based retailer since the start of the pandemic?[image: ]
This inquiry aims to ascertain whether customers are still willing to buy apparel and fashion items directly from retailers in-person following the epidemic. Despite this pandemic, a sizable portion of consumers are still eager to visit physical establishments, as seen by the fact that 66% of participants chose "yes." This may be due to a number of factors, including the desire to try on clothing before making a purchase or a preference for in-person shopping over internet shopping. It is crucial to keep in mind that the remaining 34% of participants who chose "no" might have shifted to online purchasing because of consumer behaviour shifts or security worries.



Question 21: Which of the following best describes your experience with safety precautions including mask wear and social seclusion if you have purchased clothing or fashion items in person from a UK-based merchant since the outbreak started?
[image: ]
The purpose of the survey is to see how customers feel about using safety precautions like donning a mask and keeping their distance from one another when making in-person purchases at physical establishments during the epidemic. Consumers may be reluctant to purchase in stores they feel do not take adequate safety precautions, hence the fact that just 40% of participants said that establishments have adequate security measures may be of worry to them. Additionally, the 28% of participants who were unaware of safety policies or chose not to visit a physical store may indicate that retailers should do more to ensure their safety strategies to consumers.



Question 22: Have you observed any changes in the marketing strategies implied by UK-based clothing retailers since the start of the pandemic?
[image: ]
The purpose of this study aims to ascertain whether customers have observed any modifications to the pandemic-related marketing tactics employed by UK clothing shops. The fact that 85% of participants indicated they had noticed changes in marketing tactics implies that customers have in fact done so. Changes to marketing strategies, advertising initiatives, or product messaging may fall under this category. The answers to this query may be of use to marketers who are trying to figure out how to modify their marketing plans in order to better cater to customer demands and expectations during the epidemic.







[bookmark: _Toc128390528]4.3 SUMMARY OF CHAPTER
A thorough examination of the primary data gathered for the study by conducting a survey questionnaire with participants can be found in the Data Analysis and Discussions chapter of research on the effect of COVID-19 on the sales revenue and profitability of the UK's apparel retail and fashion business. The conclusions drawn from the data, as well as a description of the data analysis methodologies employed, such as statistical approaches, thematic analysis, or content analysis, can be included in the chapter. Discussions of the major themes and trends that emerge from the data analysis and their implications for how the industry will react to the pandemic are also included in this chapter. Discussions focus on issues including changes in customer behaviour, adjustments to supply chain management, the growth of e-commerce, and the difficulties the industry is having in responding to the pandemic. The important findings and their implications for ongoing study and practice in the retail and fashion industries of clothing can be summarised in the chapter's conclusion.

[bookmark: _Toc128390529]CHAPTER 5: CONCLUSION, LIMITATIONS AND RECOMMENDATIONS
[bookmark: _Toc128390530]5.1 INTRODUCTION
In this concluding chapter, a brief review of the research question and the major findings will be stated. As we discuss the study's contributions to the field and analyse these findings in the context of the body of prior research. We will also talk about the study's limitations and potential practical and scientific uses for the results. This chapter aims to explain the key findings in an understandable and condensed manner with a focus on the study's contributions and implications. We anticipate that the knowledge in this conclusion will be helpful to academics and professionals who are interested in this topic and that it will inspire other researchers to expand on the findings of this study.
[bookmark: _Toc128390531]5.2 CONCLUSION ON EACH RESEARCH OBJECTIVE
According to the research, the industry's low sales income and profitability are mostly attributable to the shifting consumer behaviour. Sustainable and ethical fashion is becoming more and more popular among consumers, who are valuing comfort and affordability over fashion and luxury goods. The UK's clothes retail and fashion industry's low sales income and profitability are, thus, complicated issues that call for a diversified strategy. To stay competitive and profitable, retailers must adopt new tactics, pay attention to sustainability, and focus on altering consumer behaviour and the market. The study offers perceptions into the difficulties the sector is now experiencing and makes recommendations for potential remedies that might serve as a model for current and upcoming studies.
Overall, the poll results give UK clothes and fashion companies important information on customer behaviour during this pandemic. The findings imply that safety standards continue to be an issue even if the majority of participants shopped independently at physical businesses. The replies also demonstrate that, despite mixed pricing changes, marketing tactics have evolved during the pandemic. By offering current data on consumer behaviour and tastes during this epidemic, this study fills a research gap and may be helpful to companies in the UK clothes and fashion industry.
[bookmark: _Toc128390532]5.3 CONCLUSION ON RESEARCH PROBLEM
Retailers have recently faced substantial challenges related to the research problem of low sales income and profitability in the UK's apparel retail and fashion business, which was made worse by the COVID-19 epidemic. The research's findings indicate that the pandemic had a serious effect on the sector, with many participants reporting a fall in sales and revenue as a result of the closure of physical storefronts. Nonetheless, the move to online sales and the adoption of various methods, such as lowering costs and enhancing the online presence, have assisted several merchants in reducing the pandemic's negative effects (Yagci Sokat and Altay, 2022).
[bookmark: _Toc128390533]5.4 SUMMARY OF THE RESEARCH FINDINGS AND OUTCOMES
The UK's clothing retail and fashion industry's sales revenue and profitability were significantly impacted by the COVID-19 pandemic. According to the research's findings, the industry's sales and revenue significantly decreased as a result of the closure of physical outlets during the lockdown. Due to the rise in demand during the epidemic, several shops changed their emphasis to online sales (Jin and Shin, 2021). Several apparel stores have put into place a variety of methods, such as cost-cutting, enhancing their online presence, and providing discounts and promotions, to adjust to the shifting market conditions. As ethical and sustainable fashion has grown in popularity among consumers, some businesses have also changed their emphasis in this direction. Overall, the research's conclusions point to the COVID-19 pandemic as having a substantial impact on the UK's clothes retail and fashion sector's sales revenue and profitability. To remain competitive and profitable, many retailers have had to adjust to the changing market conditions (Zhang, Pauwels and Peng, 2019).
According to the survey's findings, a sizable portion of UK customers kept making in-person purchases of clothing and other fashion items throughout the epidemic. The majority of respondents do, however, also buy clothing and fashion accessories online from UK merchants. The majority of respondents admitted to experiencing delays in shipping and delivery when making online purchases, and many others highlighted modifications to the marketing tactics employed by UK clothes merchants throughout the pandemic.
[bookmark: _Toc128390534]5.5 ORIGINAL CONTRIBUTION OF THE RESEARCH
The original contribution of the research on the impact of COVID-19 on the sales revenue and profitability of the UK's clothing retail and fashion industry lies in the following areas:
· The research evaluates the industry's response to the impact of COVID-19, including the strategies adopted by firms to mitigate the impact and the effectiveness of these strategies.
· The research has important implications for future research and practice in the clothing retail and fashion industry. It highlights the need for firms to develop resilience strategies to mitigate the impact of future disruptions and for policymakers to create a supportive environment for the industry. 
· It assesses the magnitude of the impact by comparing the performance of the industry before and after the pandemic and contributes to the management by providing a relevant recommendation. 
[bookmark: _Toc128390535]5.6 LIMITATIONS OF THE RESEARCH
The following are the limitations of the study:
· A limited sample size may not be representative of the population, which is a critical consideration in any research project. Thus, it's possible that the results can't be applied to a larger population.
· The sampling, data collection, and analysis stages of the study process whereby biasness may prevail. Selection bias, for instance, may happen if the participants are not typical of the general population or if the researcher's prejudices affect the collection or analysis of the data.
· Limitations of data-gathering techniques could include self-report bias or insufficient data. Furthermore, information gathered through questionnaires or surveys could not accurately reflect the complexities of participants' experiences.
· Time and financial restrictions restrict the breadth of the research and the methodologies applied, resulting in inadequate or insufficient
[bookmark: _Toc128390536]5.7 RECOMMENDATIONS
· Further investigation can be done to comprehend how the pandemic has affected consumer behaviour and preferences in the retail and fashion industries for clothes. Examining how internet sales channels affect consumer behaviour and preferences is one way to do this.
· The effect of COVID-19 on the sustainability practises used by the clothing retail and fashion industries might be investigated further through research. This may involve looking at how sustainable fashion practices might increase the industry's adaptability and resilience.
· Further research can be conducted using only qualitative data through the secondary research method as it is the least time and cost-consuming as compared to the primary research method. The secondary research method also involves less risk of privacy concerns and breaching of confidential information of human participants, as compared to the primary research method. 
[bookmark: _Toc128390537]5.8 SUMMARY OF CHAPTER
The conclusion chapter, which highlights the major results and their implications for the UK clothes retail and fashion industries also acknowledging the study's limitations and making suggestions for future research and practice, can be used as a summary of the entire research study. 
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[bookmark: _Toc128390540]SURVEY QUESTIONNAIRE
1. What is your age?
· 18-30 years (62%)
· 30-45 years (34%)
· 45-65 years (4%)
2. What is your gender?
· Male (66%)
· Female (26%)
· Prefer not to say (8%)
3. What is your education level?
· Bachelor’s (22%)
· Masters (34%)
· High School Diploma (22%)
· Certificate course (18%)
· PhD (4%)
4. What is your income level?
· Less than £5000 (54%)
· £5000- £19000 (20%)
· £20,000 - £40,000 (14%)
· £40,000 - £80,000 (4%)
· More than £80,000 (6%)
5. What is your material status?
· Married
· Single
· Divorced
6. If your spending on clothing or fashion items has decreased since the pandemic has started, what is the main reason for this?
· Financial challenges due to the
· Pandemic (54%)
· Less requirement for clothing due to
· change in daily routine (such as
· working from home) (34%)
· Financial challnges due to job loss,
· decresed income, or increased
· expenses in other areas such as
· healthcare and groceries (12%)
7. What changes have you experienced in the pricing of clothes in the clothing retail and fashion industry since the pandemic?
· Incraesed (62%)
· Decreased (34%)
· No changes at all (4%)
8. What changes would you syggest in the clothing retail and fashion industry in response to the pandemic?
· Focusing on online shopping (46%)
· Better sanitization protocols in physical stores (26%)
· Lower prices to encourage spending (14%)
· Increased variety of clothing styles and designs (14%)
9. Which factors do you look for when you decide where to shop for clothes during the pandemic?
· Availability of online shopping options (44%)
· Quality of clothing items (30%)
· Price of items (12%)
· Convenience of shopping experience (10%)
· Safety measures taken by the retailer to prevent the spread of COVID-19 (4%) 
10. Do you agress that the clothing retail and fashion industry should emphasie on sustainable and ethical practices as their recovery efforts from the pandemic? 
· Yes (62%)
· No (38%)
11. What steps would you suggest the clothing retail and fashion industry to undertake recover from the negative impacts of COVID-19 on their sales revenue and profitability?
· Offer discounts and promotions (48%)
· Focus on e-commerce (24%)
· Expand product offerings (26%)
· Improve customer experience (2%) 
12. How has the COVID-19 pandemic impact your overall spending on clothing or fashion items?
· Increased (32%)
· Decreased (42%)
· Stayed same (26%)
13. What was your major motivation to buy clothing or fashion products from a UK-based retailer during the pandemic?
· Need for new clothing (50%)
· Availability of online shopping options (36%)
· Special deals or promotions (12%)
14. Have you experienced any changes in the rates of clothing or fashion items in UK-based retailers during the pandemic?
· Yes (72%)
· No (28%)
15. How have the prices of clothing and fashion items at UK-based retailers experience change from the start of the pandemic?
· Prices have increased (36%)
· Prices have decreased (38%)
· Prices have stayed about the same (26%)
16. Have you experienced any changes in the quality of clothing in UK-based retailers from the start of the pandemic?
· Yes, quality has improved (46%)
· Yes, quality has decreased (32%)
· No, quality has stayed about the same (22%)
17. How much do you spent on clothing or fashion items from UK-based retailers during the pandemic?
· less than £50
· £50 -£100
· £100-£250
· more than £250
18. Have you shopped online for clothing or fashion items from a UK-based retailer since the start of the pandemic?
· Yes (66%)
· No (34%)
19. If yes, rate your overall online shopping experience for clothing or fashion items since the start of the pandemic?
· Excellent (44%)
· Good (32%)
· Fair (8%)
· Poor (16%)
20. Have you shopped in-person from a physical store for clothing or fashion items from a UK-based retailer since the start of the pandemic?
· Yes (66%)
· No (34%)
21. Which of the following best describes your experience with safety precautions including mask wear and social seclusion if you have purchased clothing or fashion items in person from a UK-based merchant since the outbreak started?
· The store had good security measures in place (40%)
· The store had safety protocols, but could have done better (10%)
· The store had few or no protocols (22%)
22. Have you experienced any changes in the quality of clothing in UK-based retailers from the start of the pandemic?
· Yes (85%)
· No (14%)
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