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[bookmark: _Toc919191086]Introduction

This report was created based on my comprehension of literature, my practice experience, and the collective experience of the constituents in the practice of community participation. These practical experiences, when combined with the concepts, models, and organizational frameworks discussed in Assessment 1: 1, led to the development of several principles that can assist health professionals, researchers, policymakers, and community leaders in planning, designing, and implementing. as well as assess community participation initiatives. However, because community procedures may be complicated, difficult, and time-consuming, these health professionals and others require committed resources to assure their success. Furthermore, attempts to include communities necessitate the development of skill sets that leader have not previously acquired. A close examination of the nine concepts outlined in this chapter, as well as what is required to put them into action, will assist readers in forming productive partnerships. The principles are divided into three sections: factors to consider before the commitment begins, what is required for the commitment to occur, and what is required for the commitment to be effective.
[image: ]
                                                   Figure nr1: Community Engagement
                         Source: https://adamfincik.org/why-community-involvement-is-pivotal



Community engagement is about bringing people together and promoting inclusive involvement in all parts of society, including education, healthcare, transportation, housing, and urban planning. Community engagement is the process of establishing relationships with inhabitants in the neighborhoods and sharing ideas with interested parties, often known as stakeholders. (Trotter, 2014) (Broom G. Casey S. Ritchey J., 2000)

[bookmark: _Toc1453087976]Community project nr:1, Plantlife charity organization.
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Figure nr:2 Community project Plantlife
Source: https://www.plantlife.org.uk/uk

In assessment nr.1, I described and analyzed a Community Plantlife Project.
Spencer du Bois, a non-profit branding specialist, has given Plantlife, one of the UK's most significant plant conservation organizations, a makeover. Plantlife is a British conservation organization that works to conserve vulnerable wildflowers, plants, and fungi on a national and worldwide scale. Plantlife was a key player in the development of the Global Strategy for Plant Conservation, and we're part of Planta Europa, a pan-European network of over 60 wild plant conservation organizations. Plantlife is concerned with broader environmental concerns such as clean air and water, carbon emissions, and resource usage as a conservation organization. 
“With 81 percent of the UK population living in urban areas, and the rapid loss of the natural environment to development and agriculture, large numbers of Plantlife's potential audience are removed from wild plants in their natural habitat,” says Mark Reay, Head of Development and Communications at Plantlife. Plantlife now has a distinct identity and a way to engage more individuals who have an innate love of wild plants or are concerned about how they are faring in our countryside thanks to the new brand.”
There are many ways to aid wild plants and the animals they sustain, including adopting a flower, signing a petition, volunteering, or simply participating in a fun activity in the comfort of your own yard! Continue reading for some ideas.
Plantlife relies on the generosity of donors to carry out its conservation work; thanks to people like you, the group can bring color back to the countryside. So, if you're thinking about contributing or joining Plantlife, we'd love to have you on board.
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Figure nr:3 Community project Plantlife
Source: https://www.plantlife.org.uk/uk

[bookmark: _Toc74987776]Community project nr:2, Social Farms and Gardens, charity organization.
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Figure nr:4 Social Farms and Gardens
Source: https://www.farmgarden.org.uk/about-us
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Figure nr:5 Social Farms and Gardens
Source: https://www.farmgarden.org.uk/about-us
Social Farms & Gardens is a UK-based nonprofit that helps people farm, garden, and prosper together in their communities. The Federation of City Farms and Community Gardens and Care Farming UK merged to become Social Farms & Gardens, a long-established membership-based charity.

Vision and mission: people and communities reaching their full potential through nature-based activities as a part of everyday life. And the mission is to use nature-based activities to promote the health and well-being of individuals, communities, and the environment.
Making People's Lives Better
Many people believe that community gardens and municipal or care farms are just pleasant places to visit where plants are produced, and animals are cared for. But it isn't the full story. Many of them also provide a diverse range of benefits and opportunities, such as education programmed, play schemes, healthy living initiatives, work and skills training, social enterprises, volunteer opportunities, environmental schemes, horticultural therapy groups, and facilities for people with disabilities, to name a few.
Advocate for more money, attention, and opportunity for outdoor activities. They are a unified voice for nature-based organizations and initiatives. They aim to enhance the health and welfare of individuals, communities, and the environment by influencing policymakers and collaborating with partners in the volunteer, public, commercial, and academic sectors. To assist communities in growing in a sustainable manner, provide professional advice, support, and a free membership scheme. They are pleased to assist hundreds of grassroots organizations, ranging from tiny fruit and vegetable plots on urban housing estates to large-scale rural care farms, all of which are changing lives and bringing people together.
Hundreds of groups and organizations throughout the UK rely on them to lead, inspire, counsel, exhibit, and represent them.
They like providing hands-on assistance such as site visits, training courses, and networking events. If our members need support with major problems such as employment, governance training, or site design, or just want to know how to build a raised veg bed, they can count on them. They provide community land advisory services through our Community Land Advisory Service.
They are helpful:
There are 200 city and school farms; a thousand communal gardens; all the care farms in the United Kingdom; hundreds of farms and gardens are in the planning stages. Their members together engage and empower thousands of volunteers each year, attracting over three million visitors. Their aggregate yearly turnover is projected to be in excess of £40 million.
Membership
Farmers, gardeners, and growers that undertake life-changing initiatives in our urban and rural communities in the UK are supported and represented by Social Farms & Gardens (SF&G). Social Farms & Gardens aims to give the sector a strong voice by:
Advising UK governments, funders, and other important decision-makers on your behalf. Helping to spread the word about the amazing job you do. Influencing future policy in a way that will benefit your work. This effort benefits all our members. Join us to strengthen our voice.
Membership's advantages
Opportunities for advice, training, and networking
Monthly webinars on subjects chosen by our members and relevant to them.
Member get-togethers (online) on a monthly basis – A chance to connect, network, and exchange experiences with other members from all across the United Kingdom. Attendance at our conferences, training sessions, and other events for a reduced fee. When available, SF&G scholarships and bursaries for networking events or learning from other organizations are offered (subject to funding). Our knowledgeable staff and volunteer advisers can help. Participation in one of our expert networks. NCVO membership is now available to SF&G members in England for free or at a reduced rate. NCVO offers its members guidance and information on a variety of strategic, operational, and practical issues in order to assist them deliver the best possible service to their beneficiaries. Offers and savings for members
Discounts on a variety of goods and services, including seeds, tools, and equipment, from several providers. Members also receive savings on SF&G services such as feasibility studies, site design, community consulting, customized training, facilitation, presentations, and lectures. 
The corporate community has provided funding and promises of assistance.
SF&G investigated corporate funding for community farmers, care farms, and city farms. The possibilities we've gathered are exclusively available to SF&G members and are updated on a regular basis. We also collaborate with a limited group of corporate partners to provide members with the opportunity to win fantastic rewards for their websites.
Promotional materials and publicity
Become a part of our online map of SF&G members who are working to better people's lives and communities across the United Kingdom. Use our 'Member of SF&G' logo on your website and marketing materials. Post your job openings on our website. Feature in our publications - we are constantly looking for strong member case studies that demonstrate the best practices in order to encourage others to improve.
[bookmark: _Toc1899870030]Critical analysis of the concepts, ideas, and standards used in community involvement.

[bookmark: _Toc1892837906]The Social Ecological Model of Health
The social ecology model views health as a whole and considers a variety of variables that might influence it. According to the social ecology model, health is influenced by interactions between individuals, groups/communities, and physical, social, and political settings. The community involvement method and the social ecology model both acknowledge the significant role that context plays in the formation of health problems as well as the success or failure of initiatives to address these problems. This model can be used by health professionals, researchers, and community leaders to identify factors that contribute to poor health at various levels (individual, interpersonal, community, and society) and to develop disease prevention and health promotion approaches that include action at those levels. Rather than altering individual health habits solely, this strategy focuses on combining techniques to improve the physical and social factors. (National Standards for Community Engagement. 2016; Alison Gilchrist, 2009).
[bookmark: _Toc198641185]Principle of Community Engagement
1. Make it clear what the objective or goals of the engagement endeavor are, as well as the demographics and/or groups you wish to involve.
2. Learn about the community's culture, economy, social networks, political and power structures, norms and beliefs, demographic trends, history, and experiences with outside groups attempting to involve it in various initiatives. Learn about the perspectives of individuals who are beginning the engagement initiatives in the community.
3. Visit the community, cultivate connections, build trust, collaborate with official and informal leadership, and seek commitment from community groups and leaders to develop procedures for community mobilization.
4. Remember and acknowledge that all individuals in a community have the duty and right to collective self-determination. No outside organization should believe it has the authority to grant a community the ability to act in its own self-interest.
5. To effect change and promote health, it is important to collaborate with the community.
6. The diversity of the community must be recognized and respected in all facets of community participation. In planning, creating, and implementing ways to engage a community, awareness of the diverse cultures of the community and other variables impacting diversity must be important.
7. Only through recognizing and mobilizing community assets and strengths, as well as by building the community's competence and resources to make decisions and act, can community involvement be sustained.
8. Individuals and organizations wishing to engage a community must be willing to relinquish control of actions or interventions to the community and be flexible enough to satisfy its changing demands.
9. Long-term commitment from the engaged organization and its partners is required for community engagement.
[bookmark: _Toc1782074984]Difference between these two projects:
1. Social Farms & Gardens is a UK-wide nonprofit that assists communities in farming, gardening, and growing together. Plantlife is a non-profit organization aiming to conserve endangered wildflowers, plants, and fungus on a national and worldwide scale. 
2. Social Farms & Gardens are The British Accreditation Council has recognized us as a training provider, and we provide a variety of training options. Some training courses are part of larger programmers and collaborations. Plantlife created the National Plant Monitoring Strategy (NPMS), which is a habitat-based plant monitoring scheme. 
3. Plantlife periodically needs energetic volunteers to assist in our welcoming headquarters in Salisbury, our Scottish office in Stirling, or our Welsh office in Cardiff. Even though the job is office-based, it provides a practical method to contribute to Plantlife's efforts to save wild plants. It provides significant work experience and an excellent insight into the UK and worldwide conservation industries for individuals interested in pursuing a career in conservation. Social Farms & Gardens (SF&G) exists to assist and represent the farmers, gardeners, and growers that operate life-changing programmers in our urban and rural communities throughout the United Kingdom. Social Farms & Gardens aims to give the sector a strong voice by: Representing your interests in front of UK governments, donors, and other important decision-makers. Spreading the word about the great job you do Influencing future legislation in a way that benefits your work. This effort benefits all our members; join us to help our voice become stronger. The responsibilities are varied, and you should ideally be computer proficient. The firm makes use of Microsoft Office programmers. They would prefer you to be able to commit to at least one day each week. They cover all reasonable travel costs.














[bookmark: _Toc725649049]Conclusion
There are several reasons why community-engaged health promotion and research is important.
All partners must be respected and their need to gain from collaboration must be considered while engaging in community involvement. It's critical to comprehend context since it has an impact on health issues and the creation of health solutions.
We must acknowledge that community-based health improvement is a long-term and ever-evolving process. The Principles of Community Engagement contribution will offer all stakeholders a better understanding of the science and practice of community engagement, as well as the execution of community-engaged projects. These ideas should assist people interested in community involvement in preparing to practice in the many scenarios that communities confront. Most importantly, the information in this primer should assist engagement leaders make decisions that promote health, eliminate inequalities, and increase quality of life.
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