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The Six Senses brand is a premium provider of hospitality services that manages a range of small, elegant hotels, resorts, and spas in many of the world's most breath-taking destinations. It was established in 1995 and has become well-known for offering outstanding service and transporting experiences to its visitors (Sixsenses, 2023). Marriott International manages the Moxy Hotels brand, which is targeted towards budget-conscious travellers seeking a fashionable and up-to-date place to stay. Moxy Hotels offer small and trendy accommodations, and they are recognized for their energetic and lively environments that prioritize socializing and technological advancements. These hotels are designed with vibrant colours and modern aesthetics, and they aim to create shared spaces that bring guests together (Moxy Hotels, 2019). Marketing is a vital component for the success of any business, including the hospitality industry. Proper utilization of marketing strategies is essential in order to connect with and appeal to the desired target audience. This essay compares the marketing strategies of two hospitality brands through the use of situational analysis tools. The examination includes the various methods used by these organizations to promote their products and services, such as their marketing mix and the application of market segmentation, targeting, and positioning. 



Six Senses hotel started its journey in 1995 with a vision to provide unique and culturally rich experiences for travellers. Regardless of whether a customer is staying at one of their hotels, resorts, or spas, or is a residence owner, they prioritize environmental sustainability and social responsibility. This focus is not just an empty promise but is integrated into the guest experience to promote personal well-being and protect the health of the planet (Sixsenses, 2023a). Marriott International's brand, Moxy Hotels, is a relatively recent addition. The debut Moxy Hotel was established in Milan in 2014 through a collaboration with the renowned Swedish furniture company, IKEA. Despite its recent origins, Moxy Hotels has gained great recognition and success, with over 70 properties operating globally across three continents (Pilotplans, 2022). Six Senses Hotels Resorts Spas has taken several steps to build its brand image and connect with its desired clientele. The firm places a major focus on delivering one-of-a-kind, culturally enriched experiences to its guests, which is evident in its advertising campaigns (Sixsenses, 2023b). The primary source of visitors to sixsenses.com is search engines, accounting for 61.45% of desktop traffic last month, followed by direct sources at 24.00%. The least utilized marketing channel is advertising. Further examination of the major contributors to traffic in each channel is presented below.
One of the key marketing directions taken by Six Senses is focused on showcasing its commitment to sustainability and environmental responsibility. The company promotes its eco-friendly practices and initiatives through various channels, such as its website, social media, and advertising campaigns (Similarweb, 2023). Six Senses places considerable importance on health and individual well-being, which is demonstrated through its spa options and wellness-oriented activities. The firm spreads awareness of its spa and well-being services through carefully planned advertising campaigns and alliances with similar organizations (Sixsenses, 2023c). 
In order to establish its brand identity and connect with its desired clientele, Moxy Hotel has implemented several marketing strategies. The hotel adopts a distinct, youthful persona, targeting cost-conscious and tech-friendly travellers. To create excitement and drive reservations, Moxy employs a combination of traditional and digital marketing techniques, such as influencer partnerships, social media, and events (Jenny, 2018). The hotel also partners with travel websites and reservation systems to enhance its visibility and reach a broader audience. Moxy places a strong emphasis on establishing a robust online presence and making the booking process effortless for its guests. In summary, Moxy Hotel aims to build a strong brand image and provide a noteworthy experience for its guests through its innovative, technology-driven marketing approach (Marketing-Interactive, 2022).

Sixth Sense is a company that has experienced tremendous growth since its launch in 2015. Starting with no revenue, the company has established itself as a major player in its industry, reaching $49.1 million in revenue in 2021. This is a significant increase from its revenue in 2019, which was $3.1 million (LATKA, 2015). The breakdown of a website's audience can provide insight into its current market position among different groups. At Six senses Hotel, the majority of visitors are male, representing 52.37% of the audience. On the other hand, females make up 47.63% of visitors. The largest group of visitors, when looking at age, are those between 25 and 34 years old (Similarweb, 2023). Six Senses Hotels Resorts Spas earned the top spot as the #1 Hotel Brand in the 2019 World's Best Awards from Travel and Leisure magazine (SixSenses, 2019). Six Senses Hotels Resorts Spas are located in some of the world’s most unique places in over 20 countries under the brand names Six Senses, Evason, and Six Senses Spas. The luxury brand is differentiating luxury hospitality through the principles of wellness and sustainability. The brand focuses on wellness, community, sustainable design, and smiles to become the leading ethically responsible hospitability brand. Six Senses brand aims to be a story doer, not a storyteller (Basak Saglam, 2021)
During the course of 2021, gross fee revenue reached a total of $2.7 billion. This significant increase from the previous year was driven by growth in base and franchise fees, thanks to higher revenue per available room and growth in the number of rooms. Additionally, incentive management fees for the full year amounted to $235 million, which is nearly three times the amount seen in 2020 according to Marriott International (2020). Arne Sorenson, the President and CEO of Marriott International, states that Moxy Hotels embody the spirit of the modern traveller, catering not just to Generation X and Y, but also those with a youthful mindset who place a high value on contemporary design (Hospitality-interiors, 2013)

Six Senses Hotels Resorts Spas places a strong emphasis on sustainability and minimizing their environmental impact. They prioritize reducing their carbon footprint and properly managing waste through the use of renewable energy, water conservation, and sustainable waste management (Ibiza Spotlight, 2022). Additionally, they value supporting local communities and economies through their operations. Six Senses recognizes the impact that tourism can have on local ecosystems and strives to reduce it through their commitment to sustainable practices. They are aware of the increasing concerns about the environmental effects of tourism and continue to take steps towards reducing their carbon footprint (Hospitality-interiors, 2013). Moxy Hotels is a brand that prioritizes sustainability and social responsibility (Core Hospitality, 2021). To reduce their environmental impact, they have put in place numerous initiatives aimed at conserving resources, reducing waste, and decreasing their carbon footprint. They are also dedicated to supporting local communities by employing locals and partnering with local organizations on community projects (Marriott International, 2019). In response to the increasing concern about the impact of tourism on the environment, Moxy is fully committed to reducing their carbon footprint (TravelMole, 2018). 

The messaging strategy adopted by Six Senses Hotels has changed over time to maintain its relevance and attract its target audience. Despite these changes, the hotel's core principles, including a dedication to luxury, sustainability, and wellness, have remained steadfast. As concerns about the environment grew, Six Senses Hotels adapted their messaging to showcase their commitment to sustainability through the use of renewable energy, waste reduction initiatives, and preservation of local habitats (SixSenses, 2020). In recent years, with the rise in popularity of wellness travel, Six Senses Hotels has placed a greater emphasis on health and wellness in their messaging. This includes a focus on holistic wellness through fitness offerings, spa services, and nutritious dining options, all designed to help guests achieve a more balanced and healthier lifestyle (Health Travel, 2015). The approach to marketing for Moxy Hotels, a subsidiary of Marriott International, has changed over time to better appeal to travellers seeking a budget-friendly, modern, and entertaining hotel experience. With the rise of social media, Moxy Hotels adjusted their marketing to take advantage of the opportunities presented by these platforms, promoting the brand's energetic and youthful energy, as well as its social media-friendly facilities and events. In recent years, Moxy Hotels has made a greater effort to emphasize personalization, focusing on making guests feel comfortable and offering customized experiences, such as personalized minibar options and local recommendations (Marriott, 2022)






Moxy Hotels, as recommended by Newberry (2022), should collaborate with travel and lifestyle influencers to expand their reach and boost brand recognition. Utilizing social media to showcase guests' experiences at the hotels, amplifying that content through the brand's channels, and hosting events to provide first-hand brand experiences are crucial for Moxy's success (Bennett, C. G., 2022). To capitalize on the increasing popularity of sustainable tourism, Six Senses Hotels should emphasize their commitment to sustainability and eco-friendliness (OECD, 2017). Emphasizing the wellness offerings such as spa treatments, fitness programs, and nutritious dining options at Six Senses Hotels can lead to positive outcomes (Fitzmaurice, 2022). Collaborating with top-tier brands in the wellness, sustainability, and travel industries can help Six Senses Hotels reach a wider audience and reinforce their brand (Fitzmaurice, 2022). In conclusion, the hospitality industry boasts two well-known names in the form of Six Senses and Moxy Hotels. Both of these brands have implemented distinct marketing tactics to appeal to their target audiences. Six Senses focuses on offering a premium, cultural, and sustainable experience to guests, and uses a blend of traditional and digital marketing methods to promote its eco-friendly initiatives and health-focused activities. This includes utilizing its website, social media, and advertising. Conversely, Moxy Hotels targets budget-conscious and technologically inclined travellers and seeks to create a lively and modern environment through its design. The brand places great importance on its online presence, making it simple for guests to book through social media, influencer partnerships, and events. Both Six Senses and Moxy Hotels have garnered substantial growth and recognition in the hospitality sector, and both are continuously working to enhance their marketing efforts.
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