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[bookmark: _Toc173148631]WHAT IS SOCIAL MEDIA?

Social media marketing is a form of digital marketing that uses the power of popular social media networks (such as Facebook, Instagram, ‘X’…) to achieve your marketing and branding goals. But is not all about creating a business account and posting whatever you feel that is good for advertising your products/services. (Cambridge Dictionary, 2023)
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Social media marketing requires a great strategy with evolving ideas, that requires:
· Maintaining and optimizing your profiles
· Posting videos, pictures, stories that represent your brand and attract a relevant audience
· Responding to comments, shares, likes and monitoring your reputation.
Social media platforms can play a significant role in helping a business grow in several ways. They can help you increase brand visibility, improve audience engagement, and generate leads. Social media platforms can also provide a way to leverage targeted advertising and garner customer insights. Finally, it can help with content distribution, sales and conversions.
Social media advertising can help your business generate more conversions. In fact, 27% of people surveyed in the Digital 2020 report stated that they found new brands and products through social media adverts. You can advertise your products or services for free or by paid advertising.
You will also be competing for attention with other companies, as social media advertising is so accessible to all. Rather than seeing this as a disadvantage, you could see this as an opportunity to do something that makes you stand out from the crowd – be bold and have fun with your campaigns.
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Engaging with followers, customers and influencers on Social Media will help you to build a community around your brand.
Engaging with your customers goes beyond posting content. You can interact with your audience directly through comments, likes, shares and messages. Marketing strategies such as hosting live videos, Q&A sessions and giveaways can help you foster a personal connection with your audience, which can ultimately lead to sales. Be responsive to online interest by responding promptly to comments and messages.
Many social media platforms allow small businesses to create free profiles and post content  without any cost. Organic reach can help your existing audience, but it might not reach as many prospective customers as you would like. Over time, you might want to consider paying  for a modest amount of targeted advertising to reach a broader audience.
Small businesses can benefit by paying  a small fee to advertise to new audiences. Each platform had a different set of paid advertising options, but most entail a campaign that puts your video or visual content in front of your target demographic.
For just a few dollars per day, your business could advertise its services to hundreds if not thousands of potential clients. Often, you can specify desired age group, gender, and location, and the platform will put your content in front of the right audience.  
[bookmark: _Toc173148634]RECOMMENDATIONS AND CONCLUSION 
Of course, there are various advantages and disadvantages of social media advertising. In many ways, however, the benefits definitely override the downsides.
Customers appreciate your responsiveness and willingness to make things right. Every company gets things wrong sometimes,  but fixing mistakes can go a long way toward repairing a bad experience and maintaining the customer relationship.
Avoid a ‘pileup’ of negative reviews. By not publicly responding to negative reviews. By not publicly responding to negative reviews, other customers may be encouraged to leave comments about their own bad experiences. It is important that your social media strategy includes timely engagement with your target audience.
With such widespread  usage and versatility, social media is one of the most effective free channels for marketing your business today.
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