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· IMPORTANCE OF CUSTOMER SERVICE FOR BUSINESS.
· CRM Service Quality and Organizational Performance in The Banking Industry: A Comparative Study of Conventional and Islamic Bank.H.Lebdaoui, Y.Chetioui – International Journal of Bank Marketing. Https//doi.org/10.1108|1JBM -09-2019-0344 .
· Google Scholar and searched – “Customer Service Effect On Performance.”
· This source was preferred because it explains how customer service quality helps significantly on organizational performance in both conventional and Islamic banks.
· The main idea is that customer service quality is examined as a model for business growth. Also, as a medium comparing the relationship between customer relationship management (CRM) practices and organizational performance on two different banking structures. Conventional and Islamic.
· May 04, 2020.
·   Published recently, six years now. This demonstrates customer service quality on organizational performance in both conventional and Islamic banking system. It’s an up-to-date article published in the year 2020.
· Hind Lbdaoui, Youssef Chetioui
· They are both Doctor in their various field of academic research and faculty members at the AI Akhawayn University in Ifran,Morocco.Their respective academic qualification backgrounds includes:
*Dr. H. Lebdaoui – Current Role: - Associate Professor of Finance and Economics (2014) and master’s degree in international finance & economics (2010). Key Recognition: -She is currently one of the top influential women in Islamic finance and named to Morrocco’s 40.

*Dr. Y Chetioui – Current Role:Associate Professoemof Marketing and Reseach Methods at AI Akhawayn University. Ph.D.s:-Customer Relationship Management from ENCG – Settat(best PhD Thesis Award 2017-2018) and Digital Transformation and Sustainability from the University of Salento,Italy.Reseach Focus: - Empirical quantitative methods, consumer behavior pattern and digital/influence marketing.
· This article was reliably analyzed based on the responses from 247 managers from conventional banks a141 managers from Islamic banks operating in Morocco. They use self-administration questionnaires. Their findings demonstrate that customer services quality plays a vital role in CRM practices and business performance in the two banking structures.
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