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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Hollywood Bowl website opens instantaneously and very smooth, the website demonstrates a high customer friendly usability, very intuitive interface that is easily navigated using a laptop with the google chrome search engine, The website is user friendly, noticeably quick and vibrant, boasting bright pink with a black background and white all these colours work well together 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains moderate number of sub-page (12 in total), these are organised logically so that customer can be directed to whatever  it is that they may be looking for, whether it be Events, Games, Bookings, Gift vouchers, Offers, Parties, and locations etc, these subpages are design in clear pecking order, this stops the webpage from becoming  disorganised or overwhelming. So, a prospective customer can navigate the site easily.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:  One of the key features of the Hollywood Bowl website is its focus on enabling guests to be self-sufficient when making bookings. This is achieved by prominently displaying the phrase “BOOK NOW” in bold as a clear subheading at the top of the page. By doing so, the site immediately directs users toward taking action, making the booking process straightforward, accessible, and user-friendly while reducing the need for additional assistance or navigation.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Even though the Hollywood Bowl website offers a smooth and user-friendly capability, there are some areas that can be improved upon, for a better customer experience One area that could benefit from an upgrade is enhancing features making the website more immersive with better aid and clearer contrast between text and background along with improved keyboard navigation function,  this would greatly benefit users with disabilities.  Next, we make certain adjustment to the navigation element making it easier for users to navigate this would improve efficiency while reducing the number of steps needed to execute several tasks such as booking this could make it more streamline allowing it to be a quicker process.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Hollywood Bowl webpage is visually bright and appealing,  on a laptop everything  is laid out across the screen because of the amount of real estate that is on the device  with the bigger screen, this allows the web page to flow more smoothly, but on the other hand interacting with the web site on a mobile phone is a different experience because of this being on a smaller device you have to do more of a scrolling motion, but you do have more visual prompt, with moving pictures going from side to side, with the book now link in the form of a round yellow button floating on the screen, even though this is on a smaller screen it is very intuitive for the customer which allows them to still have a very pleasant experience.  
 

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The use of vibrant colours, high quality images, and modern graphics helps to create an attractive interface that captures the user`s full attention, along with  correctly placed promptings that shows the customer what sort of foods, drinks and the many different types of arcade games etc and the different types of deals that they have available. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 


	Answer: They do make use of the online chat tool which is visible making it easily accessible for users. This is effective for enquiring about their products/services. It makes it easier for customers, so they don’t have to leave the website. This is useful for answering questions around pricing, opening times, restrictions and general queries immediately. This is beneficial as it gives a positive customer experience. 
On the other hand, the effectiveness of the chat tool depends a lot on how responsive and accurate it is because the system relies a lot on the automated response. Another option could be connecting with a human to enhance its usefulness as the automated responses limits responses for complex queries but overall, it is a valuable feature
 

	Question 2d – How effective are the social media links on the website?



	Answer: The website uses their social media links efficiently providing quick and easy access to the platform to view products and see recent update and upcoming events and any promotions they have. The link also enhances interactions and builds the brand’s awareness. The links are easy to find and incorporates well within the site, but the effectiveness does depend on the frequency of content update. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The website visibly displays the services they offer, such as food and drink, bowling, party packages and special offers. These are presented through clearly labelled sections and distinct actions making it easy for customers to understand what is available. The use of images and brief descriptions helps to support clarity. The services overall are displayed in a clear and accessible way thus helping customers to effectively identify options to make informed choices.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Hollywood Bowl website does provide access to customer reviews. This is directly on their website or through a link to social media pages. What this does is allow users to gain an insight to other customers’ experience with the organisation before deciding to use the service. Looking at the recent reviews suggests feedback are kept up to date but that also depends on how often the reviews are refreshed and displayed. The main difference between the Hollywood Bowl website is visually more superior because of the vibrant sequence of colours that enhances the look of its website, coupled with the smooth interface makes for a much better customer experience, when compare with the Tenpin website which is  less vibrant  and a more clunky movement action when interacting with the available subpages this intern offers a more challenging usher experience, Tenpin (2026).


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through their vibrant colours, ease of use, the clear description, accessible information and high quality through their professional images. This creates an appealing impression which draws customers in.
I would recommend the service due to its easy booking service, the different range of activities, the atmosphere, clear information backed by positive reviews garnering trust.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: All the information’s are easily accessible on the website and during the booking journey information about prices are generally made readily available, allowing the customers to make informed choices, regarding prices, locations, time and other offers. This gives the customer total transparency. Based on the high quality of the different games, entertainments and modern facilities, this justifies the cost.  Although in some cases to inspire users to start the booking process or check availability first.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling near me

	
	2. Ten pin bowling

	
	3. Family bowling activities

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  Because the Hollywood Bowl strong brand recognition and is one of the major bowling companies, it always appears in the top ten results when you type those previous sets of three words into the google search engine.  According to Hollywood Bowl Group plc (2026).  Hollywood Bowl Group plc is a leading international leisure operator of ten-pin bowling centres. Due to the specific in put and optimisation this increases its visibilities in contrast to smaller and less popular competitors. 
  

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Yes, in modern UK business practises websites remains to be one of the number one tools for business owners, where customers has ease of access to reliable information resources in regard to products, services, pricing and contact information It gives complete control over what information and branding,  it is also very easy to keep it up to date. This is a necessary tool when it comes to the fore front of marketing, and by improve the appearance and highlighting the website through the search engine, which allow the company to target new customers and remains at the top in today’s digital age. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: In my opinion one sure way of improving the useability of this website I would further develop the accessibility features adding bolder colours contrast focusing on smoother flowing text for brighter images and putting in an audio function making it more immersive for the potential customers with visual or physical impairment, making the website easier and more navigable for all. This would ensure that the company reach is extended to a wider audience base giving it a better reputation cornering customers in all walks of life.
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