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 (
BACKGROUND OF 
GUESS
 (PART 1
)
  -
CLAUDIA BABADAC
C
CL
)

Guess is the business organization serving as a clothing brand along with having a retailing business. Guess belong to the fashion industry and along with clothing for both men and women the company has other business markets in fashion accessories such as jewellery, perfumes, watches and shoes. The company was founded in the year 1981 by Georges Marciano and is headquartered in Los Angeles, California. The privately-held fashion industry gives employment to around 14,701 people and covers almost 484 locations.  
Georges Marciano started the business with the help of his brothers and in the year 1981, the first store was opened by them in the Beverly Hills area of Los Angeles. The company Guess was officially launched in late 1981 with its stonewashed jeans, red triangle patch and signature zipper sliding up each ankle. The company managed to bring sales of around $6 million in just one year of business.  The company adopted the marketing approach of advertisement in the year 1985 and introduced the very first black and white commercial advertisement of the company. Soon the business achieved higher fame and recognition and in the year 1985, the movie "Back to the future" actress wore Guess denim clothing. In the 1980s Guess was the first company to introduce designer jeans in the market. The company at the initial level developed jeans for women then in 1983 the business was expanded by introducing clothing for men and in the year 1984, the new line of watches was introduced by Guess. After that new accessories and baby’s clothing were also introduced by the company. 
[bookmark: _GoBack]Guess has always believed in creating strong interactions with the audience to attract them and hence turn them into loyal and potential customers for the business. The communication strategies of the company are always aligned with the audience so that maximum customers can be attracted by the company. Guess is the fashion industry that has always succeeded in the attempt to attract the audiences with the different styles and reputation management tactics of business. The company is open to accept the views and feedbacks along with recommendations from the customers as well as staff to introduce products as per the requirement and expectation of customers.
For communicating efficiently with the audience Guess utilizes the tactics of introducing the taglines so that the message and promotion of the products and services can be made expertly. It also assists the company to develop the marketing strategies and implement them on a secure and safe basis.
The most trending tool that the organization is utilizing to communicate effectively with the audience and hence understand their perceptions and requirements is social media. The world is heading towards technology utilization and hence Guess utilizes majorly Twitter, Facebook. Online website and Instagram to interact with the audiences and is giving tones of followers on these sites. The company has always managed to bring clothing and other fashion accessories that best fits with the customer's requirement based on the latest trend of lifestyles. The brand is focused on encouraging the environment of teamwork, effective communication, respect and trust to bring out the best suitable fit for the customer.


 (
GUESS
 PRODUCTS
 (PART 2)
 -CORNELIA CARPEN
)

[image: ]Our main objective of a business is to assist the customer by developing the products as per their requirement and expectation. We believe in introducing a wide range of clothing and fashion accessories with no single compromise on quality for our customers.

 (
PRODUCT RANGE OF 
GUESS
)

Clothing and apparel 
[image: ]The clothing was the first introduced product of Guess that has given fame and recognition to the company in the early 1980s. Guess produces varieties of clothing ranges for both male and female customers. The range of the kids clothing is also introduced by the company. The company brings the most trending and fashionable clothes for then customers to enhance their lifestyle with fashion. The company is leading in the world in the field of fashion apparel as well as retailing. 

Footwear
[image: Triple S Sneakers For Men Women White Shoes Male Fashion Triples S ...]Footwear is also among the products of Guess and the company produces varieties and range of footwear for women and men. The major footwear that is produced by the company includes sneakers, boots and booties, fashion sport, open toe footwear, sandals and the court shoes for women. For men, sneakers and sports shoes are majorly produced by the company.
[image: fashion accessories ⋆ DRESS TRENDS ⋆ Latest fashion trends and ...]Bags
A variety of bags are made available by Guess for women to ease them with the most comfortable and fashionable experience. The major bags that are produced by the company includes handbags, backpacks, travel bags, wallets, clutch and evening bags, shoulder bags, cross body bags etc. 
[image: Amazon.com: Watch Box Sunglasses Organizer with Jewelry Box for ...]Fashion accessories
A variety of fashion accessories are produced by Guess for both men and women. The major fashion accessories are jewellery, sunglasses, watches that are produced based on the latest demands and fashion trends.


If further details are needed to be known about the products you can visit the link given below-
https://www.Guess.eu/en/
 (
FEATURES OF 
GUESS
 PRODUCTS
                                                                      
   
)

High Quality
Guess is the company which is well- known for keeping up the quality expectation of the customers. The company believes in producing the best quality products for its customers. 
Wide range of varieties
All the major products of Guess cover a wide range of varieties to ease the customers to pick the best suitable products as per their need. Thousand of stylish clothing and a wide range of accessories and shoes are introduced by the company so the people of all taste and perception can pick the best product for them. 
Driven by the latest fashion
Guess is the company which is known for developing and introducing the latest clothing and accessories for the customers with the vision to enhance their lifestyle.
Full of comfort
The company believes in producing the most comfortable accessories and clothing for the customers to meet their expectations and desires.


 (
BRANDING STRATEGY
 
)
The selection of right branding strategy is the foundation for a successful business and the branding strategy adopted by Guess is based on corporate umbrella branding under which the company utilizes single brand name to market the divergent products. The company utilizes magazines such as Vogue and Vanity to create a strong impression of the brand amongst the customers. The company believes in attracting loyal and potential customers through its unique and innovative branding approaches.


 (
GUESS
 PRICES (PART 3)
-LIGIA NEACSU
)
The pricing strategy which is followed by Guess is based on premium pricing policy under which the company focuses on giving superior quality in the products. Guess targets the customers which less care about the prices and are more focused on purchasing the quality products. A new product line has also been introduced by the company for the middle-class customers under which reasonably priced products have been introduced by the organization. The strategy of pricing assists Guess in segmenting the customers on a more efficient basis and hence enhances the sales volume generation and revenues.
Clothing and apparel 
The priority of Guess is to enhance the customer experience by providing the latest fashionable clothing along with maintaining optimum qualities in them. The products are developed keeping in mind the latest trends along with requirements and perception of the customers. A wide range of clothing for men, women and kids are made available for the audience to give the best experience of shopping.
April 14, 2020
Get 30-50% off on selected men and women clothing brands by visiting our website https://shop.Guess.com/en/catalog/browse/sale/women/view-all/
[image: ]
1 April 2020
If you want to purchase for your kids that a discount up to 30 % is available which you can get by clicking on below link-
https://www.childsplayclothing.co.uk/designers/Guess
[image: ]
Bags
Guess is the company which focuses on bringing the best quality fashion bags to enhance the customer experience. The most comfortable and stylish bags can be found on online and offline stores of the company and customers can pick up the best bad depending on the choice and requirements. Several varieties and ranges are made available for the customers to make sure that the choices and perception of the divergent customers can be met.
April 14, 2020
The spring sale that gives 30-50% off is also applicable to some of the brands of the bag which you can garb by clicking on https://shop.Guess.com/en/catalog/browse/sale/handbags/view-all/
[image: ]
Footwear 
The prices of the footwear in Guess are decided to keep in mind the quality standards. The footwear is majorly produced that can be afforded by the medium and higher class people. Several varieties of footwear are available for both men and women and they are designed to give the best ease and comfort zone possible to the customers.  From sports shoes to the party wear choices all are made available by the Guess and customers can easily access them by going through either online or offline purchase medium.
10 April 2020
 Along with the spring offer if you are a new customer than you can get an additional benefit of 15 % by signing up on Guess. The following link can be used for signing up –
https://www.Guess.eu/en/Account/Register?IsLoyalty=True

[image: ]
Fashion accessories
A variety of fashion accessories are made available by Guess on premium prices. The divergent accessories include the watches, sunglasses, jewellery and they are made keeping in mind the quality standards along with customer requirement. The accessories are developed based on the latest fashion trends and need of the customers.
14 April 2020
Choose any of your preferable accessories and you can get free delivery and the extended return period of 60 days.  You can visit the following link to purchase any of the fashion accessories-
https://www.Guess.eu/en/
The company has introduced free shipping to deal with the effect of coronavirus as all the offline stores are closed as of now and the customers are eased with the extended replacement period of 60 days. 
The company has also contributed a donation of about $1,300,000 towards relief fund of the global community to inspire other with a vision to give the strength and hope that this period is also not going to last longer.
 (
PLACE/DISTRIBUTION OF 
GUESS
 (PART 4)
-CRISTINEL GHERFI
)

[image: ]Guess is a brand that is famous on an international basis because of its success in global business. The company started its business from Beverly Hills and has now expanded the business on an international basis. The headquarter of the company is in Los Angeles and has business in Australia, Europe, Africa, South America, Canada, Latin America and middle-east. The company has managed to create a very strong distribution network in the business based on the wholesalers, licensing salespeople and direct to customers business aspects. The company mostly operates through its wholesaler channels and has almost 380 outlets outside and 484 outlets inside Canada, US. The other worth mentioned outlets of the company include Waterfront, Century City, Sandton City, Gateway mall and Menlyn Park.
[image: Guess at Liverpool One shopping centre is the UK's largest guess store outside of London. (Supplied image)]Guess is also having 190 smaller sized concessions in Europe and Asia and the licensees of the company have almost 800 outlets all around the world. The Largest store of Guess in the UK is located outside London at Liverpool One Shopping Centre. The retail store was introduced in the year 2017 and is developed taking up 5000sq ft. and was introduced based on a unique and new concept to attract more potential and loyal customers for the company.
The company has utilized the concept of putting the right product at the right places and this is the major reason behind the success and growth of business in Guess. The approach of finding the ideal location as well as distribution strategy has helped Guess to build mire potential and loyal customers along with retaining them. The wholesalers are majorly the reason behind the rigid and strong marketing strategies that have assisted Guess to expand its business on an international level and hence enhance the brand image and competitive advantages. The correct utilization of the place and distribution strategies by Guess is the reason behind its international fame and recognition.
SOME OF THE POPULAR STORES OF GUESS FROM WHERE YOU CAN EASILY ACCESS AND PURCHASE PRODUCT OF YOUR REQUIREMENT ARE AS UNDER-
Guess- Regent Street London
[image: ]
Address: 160 Regent St, Soho, London W1B 5SP, United Kingdom
Hours: Open ⋅ Closes 9:30 PM 
Phone: +44 20 7292 2830	
Website: https://www.Guess.eu/en/	



[image: Guess shop store front in Brompton Road, Knightsbridge, London, UK ...]Guess in 60 Brompton Road
Address: Guess / Guess Accessories
60 Brompton Road, London, SW3 1BW
Phone number: +44 20 7581 7702
Website: https://www.Guess.eu/en/	


	
GUESS at Westfield Stratford City	
[image: ]Address: 2 Westfield Stratford City, Montfichet Rd, London E15 1AZ, United Kingdom
Hours: Open ⋅ Closes 9 PM 
Phone: +44 20 8534 3981
Website: https://www.Guess.eu/en/	
	

IF YOU WANT TO FIND YOUR NEAREST RETAIL STORE GUESS DO VISIT THE LINK GIVEN BELOW-
https://shop.Guess.com/en/storelocator


[image: ]Can't find sufficient time to visit a retail store?
Then this is completely for you
Take a look at the alternative…..
Guess also sells its product through the online website and in the pandemic coronavirus time you can easily get your products delivered at your place by going through link https://www.Guess.eu/en/ and the company has also introduced free shipping as well as the extended shipping period of about 60 days in the coronavirus time.
Along with the official website the Guess products are also sold at E-commerce Websites such as Flipkart.com, Amazoin.com, Myntra.com and customers can easily access products from there.
[image: ]People can also easily go through online products of Guess by downloading the online application. It can ease the customer experience of shopping with maximum ranges of online products.
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GUESS
 
PROMOTION 
(PART 
5
)
-RADU NEATA
)

Guess is the company which is excelling in brand promotions and the major marketing tool of the company is an advertisement. The advertisement is utilized by the company to create stable brand equity of the company along with attracting more potential and loyal customers for the business growth. The company has managed to bring quality products for the customers and hence there is a higher level of trust amongst the customers that in turn makes the brand visible. The promotional strategy of the company started with black and white advertisement and then it was followed by promotions through magazines such as Vanity and Vogue. The online website is also used for promotions of offers and discounts and it majorly attracts the customers because of the catchy themes displayed in the website such as spring collection, winter Collection etc. The promotional strategy of Guess includes the seasonal collections and the gift guides to attract the customers with the collection. 
CELEBRITY ENDORSEMENT
[image: Full Sized Photo of camila cabello new guess ads 01 | Camila ...]The celebrity endorsement for creating brand awareness among the customers is the most efficient and effective practice since celebrities are well-known personalities and people get more influenced by them. The celebrity endorsement is the marketing tactics that assist the business to change the perception of a large number of the customers along with targeting audience on a larger level of an organization is utilizing the brand endorsement then definitely they want to target more number of potential customers for business growth and enhancement. If a well-known celebrity posts an endorsement across all of their social media application such as Instagram, twitter, snap chat etc. then it will cover millions of customer in a short period and hence targeting the customers effectively and in small time is encouraged through celebrity endorsement. The celebrity endorsement is the most efficient marketing tool which is capable of enhancing the sales and revenue of the organization within a short period.
[image: Jennifer Lopez Stars in Guess Jeans Spring 2018 Campaign ...]Guess is a known brand in the world and the company also believes in adopting the celebrity endorsement for reaching more potential and loyal customers and hence attracts them towards the business. In the year 1985, the celebrity of the movie "Back to the future" also wore the jeans of Guess and it has assisted the company to enhance their customer base.  In the year 2017 Camila Cabello was made the face v of Guess for the brand promotions that proved quite beneficial for the business of the company. Similarly in the year 2018, Jennifer Lopez was made the face of the company and thus it can be seen that the celebrity endorsement is quite more encouraged by Guess. Along with this, the fashion models such as Claudia Schiffer, Eva Herzigova, Kate Upton Julia Lescova and Valeria Mazza were also part of the celebrity endorsement introduced by Guess. The celebrity endorsement is thus the most used marketing tool that Guess is utilizing to boost the customer base of the company. 


[image: Priyanka Chopra Named New Guess Girl, Bryan Adams Shoots Print ...]The recent celebrity face of Guess is Indian actress Priyanka Chopra and she is the global ambassador of the company. Paul Marciano the CEO of Guess said that he found Priyanka Chopra full of sensuality and strength and hence she has been chosen for upcoming celebrity endorsement by the company. 
The upcoming promotional strategy of Guess is also intended to create more potential and loyal customers by targeting the millennial, generation Z and the heritage audiences. The celebrity endorsement will continue to be the part of promotional strategy along with using social media since it can enhance the customer in short duration of time. The company will continue to put efforts to create “The World of Guess”.
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