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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads very quickly and easily, which makes it convenient for users. I gave it a rating of 1 because it took almost no time to open the page. This is important because people usually leave websites that take too long to load. Fast loading improves the overall user experience and encourages visitors to stay longer. Therefore, the website’s speed is a big plus for usability.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has several sub-pages that help organize the information clearly. A prospective customer can easily navigate through these pages using the main menu at the top of the site. The menu lists all the important sections, making it simple to find what they need. This structure helps users explore the website without getting lost, which improves their overall experience and makes it easier to find specific details or services.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:. The website allows customers to make a booking directly through the webpage, which is very convenient. There is usually a clear booking or reservation button that leads to a form where customers can choose dates and services. This feature saves time and makes the process easy without needing to call or email. Overall, having an online booking system improves the user experience by making it simple and quick to secure appointments or services.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: To improve the usability of the website, it could be made more user-friendly by simplifying the navigation menu and adding clearer labels. Including a search bar would help users find information faster. Also, making the booking process more visible and straightforward would be helpful. Improving the website’s loading speed and ensuring it works well on mobile devices would enhance the overall experience for customers, making it easier and more enjoyable to use.


	 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks quite pleasant with a clean and attractive design. On a computer, the layout is spacious and easy to read, while on a mobile phone, it adjusts to fit the smaller screen, making it convenient to use on the go. However, some elements might appear smaller or rearranged on mobile, but overall the website maintains a good appearance and remains user-friendly across both devices.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses bright and appealing colors that catch the eye without being overwhelming. Images and videos are placed strategically to show the products or services clearly, making the site more engaging. The visuals help explain what the company offers and create a positive impression. Overall, the combination of imagery, video, and color makes the website attractive and helps keep visitors interested in exploring more.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does have an online chat tool, which is really helpful for asking questions quickly. It connects you to a customer service representative who can give instant answers about the products or services. This makes it easier to get information without waiting for an email reply. Overall, the chat tool is effective and improves the experience by providing fast support when needed.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are easy to find and work well. They connect directly to the company’s profiles on platforms like Instagram, Facebook, and Twitter. This helps users stay updated with news and promotions. The links encourage visitors to follow and engage with the brand, which is useful for building trust and keeping customers informed. Overall, the social media links are effective and add value to the website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The company makes its services clear by using simple descriptions and clear headings on their website. They explain what each service includes and how it can help customers. Sometimes, they use images or videos to show the services in action. This helps customers understand exactly what they’re getting. Overall, the information is easy to find and understand, which makes it simple for customers to know what the company offers.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are shown on the company’s website and sometimes on social media pages. They usually include star ratings and written comments from people who have used the service. The reviews look recent, with dates showing they were posted in the last few months. This helps new customers trust the company because they can see honest feedback from others. Keeping reviews up to date makes the company seem reliable and caring about its customers.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is shown as high quality through positive customer reviews and clear explanations of what they offer. The company might also highlight special features or guarantees to show they care about doing a good job. I would use their service or recommend it because it seems trustworthy, helpful, and well-rated by other customers. This makes me feel confident that friends or family would be happy with the service too.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are clearly shown to customers on the website, making it easy to know how much services cost. The prices seem fair and match the quality of the service because the company uses good materials and has positive reviews. If prices weren’t shown, it might be because the company wants customers to contact them first or offer custom quotes based on needs, but here, transparency helps build trust.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.best service

	
	2.affordable prices

	
	3. local company

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When I type the three chosen words into Google, I check if the company’s website shows up in the top ten results because that means it’s easy to find and popular. If the website appears in the top ten, it shows they have good search engine optimization and are likely trusted by customers. If it doesn’t appear, it might mean the company needs to improve their online presence or use better keywords. Being in the top ten is important because most people don’t look past the first page, so it helps the company get more customers and grow their business.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I definitely think websites still have a lot of relevance in modern UK business. Even though social media and apps are really popular, websites are like the main place where businesses can share all their important information in one spot. For example, customers can find details about products, prices, opening hours, and contact info easily on a website. It also helps businesses look more professional and trustworthy because having a good website shows they care about their image. Plus, websites work 24/7, so people can visit and learn about a company anytime they want, even outside normal business hours. This is really important because not everyone shops or looks for services during the day. Websites also help businesses reach more people, not just locally but across the UK and even internationally. They can also use websites to sell products directly online, which is super convenient for customers. So overall, I think websites are still a key part of how businesses connect with customers and grow in today’s world.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to suggest one improvement for the company’s website, I would recommend making it easier to navigate. Sometimes websites can be confusing or cluttered, which makes it hard for visitors to find what they’re looking for quickly. If the website had a simpler menu and clearer sections, it would be much better for users. This way, people wouldn’t get frustrated and leave the site too soon. Also, having a search bar would help users find specific products or information faster. I suggested this because a website that is easy to use encourages visitors to stay longer and explore more, which can lead to more sales or inquiries. When a website is clear and straightforward, it shows the company cares about its customers’ experience. Overall, improving navigation can make the website more user-friendly and help the company attract and keep more customers.
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