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Assignment 1
[bookmark: _Toc164609401]Slide 1: Introduction
Entrepreneurs and seasoned business professionals get together in London for the United Hospitality Business Exchange (UHBE) commercial Summit to examine the growth of commercial activities. The business summits are a large number of professional gatherings and sharing their experiences to carry their business innovatively on hospitality sectors and it will help the students and toppers to understand the situations (Alkhani, 2020). Their experience in the research conducting criteria, selling services, and clients meeting criteria will be shared at this event. This event will be the key factor in the professional activities’ recognition by the toppers and students. It will provide a mechanism for the business's external and internal functional systems from the operational process and financial stabilities (Özkan and Orakçı, 2024). 
[bookmark: _Toc164609402]Slide 2: Description of Event
A business summit in London will host 300 entrepreneurs and business sectors from Northern Ireland, England, Scotland, and Wales, as well as college toppers and students, to help them develop future professional ideas in business areas on hospitality sectors. The event will provide a comprehensive business perspective.The business summit will be organised in London to share the experiences of the business with the students from the experiences of many business industries and entrepreneurs (Shava, 2023). The professional link-up will help them understand the entrepreneurship from travel agencies journey in a new business venture. There will be a few activities on the expert's speeches, deal-making process, maintaining the working culture, and Policy discussions from the business perspectives (Clinton et al. 2023). 
[bookmark: _Toc164609403]Slide 3: Justification for Choosing the Business Summits
The business-focused events aim to foster innovation and collaboration through business experiences, fostering an entrepreneurial mindset that highlights the significance of the entrepreneurship journey on Hospitality sector. Focus on securing collaborative and trade deals from Wales, England, Northern Ireland, and Scotland.The business summit will be crucial for experiencing the innovation and collaboration process in the business ventures. The entrepreneurial mindset understanding will help the college toppers and other students in their professional aspirations (Trzcińska, 2024). The business event programme will increase business interest among those students and it also help the stakeholders in the business relations discussion in the UK (Tan, 2024). 
[bookmark: _Toc164609404]Slide 4: Location of the Business Event
The Leicester Square Theatre in Central London will host a business summit due to its professional environment and versatile facilities, attracting many attendees with business interests to attend the event. The business summit will be organised in Leicester Square Theatre in Central London and it will be a hotspot for the successful event (Wang and Wang, 2023). The location will be chosen due to its professional environment, different types of transport facilities, and for its iconic surroundings. It will attract a large number of business-interested people to attend this business summit (Sandford, 2020a). 
[bookmark: _Toc164609405]Slide 5: The Event Cycle
Chronological document collection from various sources aids in enhancing the business summit, automatically identifying related documents for tracking and detecting progress, and identifying temporal linkages among relevant documents. This method also helps classify business summit approaches, as suggested by Braun and Grever (2020).The Chronological document collection from different types of information sources will be critical for organising a successful business summit (Hanneyet al. 2020). Automatic identification to track and detect the business summit progress is important for conducting classified events life (Dobson, 2024). 
[bookmark: _Toc164609406]Slide 6: Event Cycle for UBHE
Pre-event planning is crucial for determining objectives and opportunities, while budget identification helps divide marketing spending and venue rentals. Social media promotion will create awareness for business-interested individuals, dividing the budget between marketing spending and venue rentals.The pre-event planning will help to understand the main objectives of the business summit on hospitality and travel agencies and identify the main opportunities from this event (Day and Wedderburn, 2022). The estimation budget area can be identified in this process and it will help to determine the cost of marketing and venue operational processes with rental costs (Anderl and Hißen, 2024). 
[bookmark: _Toc164609407]Slide 7: Concept of the Event
Business summits in the corporate environment provide professionals with a platform to share their experiences and ideas on business ideas. These gatherings attract leaders, entrepreneurs from travel agencies, and innovators offering valuable insights into business areas and policies. The learning experiences can help others understand effective business development strategies.Nowadays, the corporate business environments on hospitaity and travel agency will create an opportunity for professional business sectors and entrepreneurs on this area are gathers in a specific place and share their experiences on their business venture journeys (Hanneyet al. 2024). 
[bookmark: _Toc164609408]Slide 8: Aims and Objectives of the Business Summit
The goal is to promote innovation, collaboration, and knowledge exchange between college toppers, students, and expert entrepreneurs. It provides a platform for networking and establishing connections with industry professionals. The platform improves idea exchange through keynote speeches and panel discussions. It inspires and empowers students by exposing them to real-world experiences and industry trends on the hospitality and travel agencies. It promotes innovation through different entrepreneurial mindsets and knowledge sharing.The main aim of this business summit will be the knowledge exchange criteria between college students and experienced entrepreneurs from the travel agency and hospitality business areas (Anderl and Hißen, 2024). The objectives are improvements on the business insights on th hosipitality and travl agency business areas with discussion and speeches and experiencing the latest business trends (Sandford, 2020b). 
[bookmark: _Toc164609409]Slide 9: Event Operations
The event featured an efficient registration and check-in process, expert panel discussions, and logistics management, including audiovisual support, room transitions, emergency services, and catering services.The registration and the check-in process will be conducted professionally. The execution process needs to be accurate with the perfect utilisations of panel discussions (Canfield et al. 2021). The management in logistics and audiovisual support, emergency services, room transitions, and catering services need to be managed perfectly. 
[bookmark: _Toc164609410]Slide 10: Budget of the Business Summit
· Total material cost of the business summit:  £ 6950
· Total labour cost: £22,700 
· Total cost of the business summit: £29650 
The total budget of this business summit will be estimated at £ 29650. The predicted material cost will be £6950 and the predicted cost of the labour cost will be £22,700. 
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