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[bookmark: _Toc233280709]1.0 INTRODUCTION 
Healthy Harvest is an online organic food retailer that aims to provide customers with high-quality natural and sustainable products. However, the existing website contains several design and usability issues that may limit its effectiveness. Challenges such as unclear navigation, limited product information, poor mobile responsiveness, weak trust indicators, and an outdated visual appearance can negatively influence customer satisfaction and reduce engagement with the website.
This project focuses on redesigning the Healthy Harvest website by applying user interface (UI) and user experience (UX) design principles. The redesign aims to create a more attractive, accessible, and user-friendly platform that better meets the needs of modern online shoppers. Key improvements include enhanced navigation, responsive design, improved product presentation, stronger visual branding, and the inclusion of features that build customer trust and encourage interaction.
The report examines the problems identified in the current website and discusses the design solutions implemented to address these issues. It also explores the role of responsive design, mood boards, and wireframes in developing a website that supports both customer needs and business objectives. Through these improvements, the redesigned Healthy Harvest website aims to deliver a more effective online shopping experience while strengthening the company's digital presence.
[bookmark: _Toc233280710]2.0 Healty Harvest Website Redesign 
[bookmark: _Toc233280711]Current Issues and Solutions
[bookmark: _Toc233280712]Introduction to the problems 
Healthy Harvest is a successful online organic business; right now, website has many Issues that affect the overall visitor’s experience. Customer may observe it hard to navigate the website, complete purchases well, or access product information. In addition, the website outdated appearance and limited mobile optimisation do not fully meet the expectations of modern online shoppers. These issues can reduce customer satisfaction, lower conversion rates, and affect business growth. Therefore, a website redesign is needed to improve usability, accessibility, and customer engagement. 

[bookmark: _Toc233280713]Confusing navigation
The current Healthy Harvest website has a navigation system that is not clear and easy to use. Customers may find it difficult to find products, services quickly. This can create frustration and negatively affect the whole shopping experience.[1]
Adding a search bar and providing clearer product information help customers find what they want more easily. Improving website speed and highlighting secure payment methods and customer reviews also enhance trust, simplify the shopping method, and enhance the whole user experience.
[bookmark: _Toc233280714]Lack of Search Function
The site does not provide a quick way for customers to search for specific products. As a result, customers may find it hard to access items directly, specifically when the product range becomes larger. This can affect efficacy and the whole user experience.[2]
To improve product finding, a search bar was added to the Web page. This feature allows users to find products more quickly, reducing browsing time and creating a more convenient shopping experience.
[bookmark: _Toc233280715]Outdated Visual Design
The Healthy Harvest website has an outdated appearance that does not successfully represent the brand’s organic and natural values. The design lacks a advanced visual style, making the website less attractive and engaging for users. This may create a lower first impression and decrease customer interest.[2]
The website was redesigned using a modern design, a green colour palette, and high-quality images to reflect Healthy Harvest focus on health and sustainability. These developments   create a more professional appearance and enhance the whole user experience.
[bookmark: _Toc233280716]Weak Mobile Experience
Many customers access e-commerce websites through smartphones and tablets. But the current Healthy Harvest website is not fully fit to mobile devices, which may affect usability and user satisfaction.[3]
The redesigned website applies responsive design principles to ensure content automatically changes to special screen sizes. This improves usability, accessibility, and the whole shopping experience through all devices.
[bookmark: _Toc233280717]Limited Product Information
The current Healthy Harvest website provides limited information about its products. Customers may not have access to important details such as ingredients, nutritional values, and product benefits. This can make it more difficult for users to make informed purchasing decisions.[4]
The redesigned website includes more detailed product descriptions, nutritional information, and ingredient details. Providing this information helps customers make informed choices and increases trust in the products offered.
[bookmark: _Toc233280718]Low-Quality Images
Low-quality images can reduce the graphic appeal of the website and make products show less beautiful. As a result, customers may be less likely to trust the products or complete a        buying.[5]
High-quality product images were incorporated into the redesigned website to develop visual appeal and create a more qualified appearance. Clear and attractive images help customers better recognize products and increase confidence in their purchasing decisions.
[bookmark: _Toc233280719]Accessibility Issues
The website may present challenges for customers with different accessibility needs. This can affect usability and make the shopping experience less inclusive.
The redesigned website uses readable text, clear layouts, and consistent colour contrast to improve accessibility. These developments help create a more inclusive and user-friendly experience for a wider range of customers.[6]
[bookmark: _Toc233280720]Weak Trust Signals
The website provides limited proof of credibility and reliability. The absence of customer   reviews and trust values may reduce customer trust and impact purchasing decisions.[7]
The redesigned website can include customer reviews, product rankings, secure payment buttons, and company information to improve trust. These features help reassure customers and advance them to complete purchases with confidence.
[bookmark: _Toc233280721]Ineffective Call-to-Action Buttons
The website lacks clear call-to-action buttons that encourage users to interact with products and services. As a result, customers may be less likely to make purchases or explore available offers.[7]
The website includes key call-to-action buttons such as "Shop Now" and "Learn More." These buttons are clearly visible and help guide customers towards important actions, progressing engagement and supporting conversion rates.

[bookmark: _Toc233280722]Inconsistent Colour Scheme
The Healthy Harvest website does not use a reliable colour method that reflects its organic and sustainable brand identity. The colours used may not successfully communicate freshness, health, and environmental liability. This can reduce visual appeal and make the website appear less professional.[8]
The redesigned website uses a consistent green and white colour palette to reflect Healthy Harvest focus on organic products and sustainability. These colours create a clean, fresh, and professional growth while strengthening the brand identity.
[bookmark: _Toc233280723]3.0: RESPONSIVE DESIGN IMPLEMENTATION
[bookmark: _Toc233280724]Define Responsive Design.
Responsive design is a web design approach that enables websites to automatically adapt their layout, content, and functionality to different screen sizes and devices, including desktops, tablets, and smartphones [9]. 
It ensures that users receive a consistent and accessible experience regardless of the device they use to access the website.
Responsive design has become an essential feature of modern e-commerce websites due to the growing use of mobile devices for online shopping. It helps businesses provide a seamless browsing experience, improving customer satisfaction and encouraging user engagement.
[bookmark: _Toc233280725]3.1 Implications of Responsive Design in E-Commerce Websites for Improving User Experience
Responsive design has a significant impact on the user experience of e-commerce websites. Customers access online stores using a variety of devices, including smartphones, tablets, and desktop computers. A responsive website automatically adjusts its layout and content to fit different screen sizes, making it easier for users to browse products and access information.[10]
One major advantage of responsive design is improved usability. Users can navigate the website more easily without excessive scrolling or zooming. Product pages, menus, and images remain clear and accessible, creating a more convenient shopping experience. Responsive design also supports accessibility by ensuring that content can be viewed and used by a wider range of users. As a result, customers are more likely to remain engaged and spend more time exploring the website.
[bookmark: _Toc233280726]3.2 Implications of Responsive Design in E-Commerce Websites for Improving Mobile Sales
Responsive design can also contribute to increased mobile sales. As mobile shopping continues to grow, customers expect websites to function effectively on smartphones and tablets. If a website is difficult to use on smaller screens, users may abandon their shopping journey before completing a purchase.[11]
A responsive website simplifies product browsing, shopping cart management, and the checkout process. These improvements help reduce user frustration and support a smoother purchasing experience. In addition, a mobile-friendly website can increase customer confidence and encourage repeat purchases. For Healthy Harvest, responsive design would allow customers to browse products, manage subscriptions, and complete transactions efficiently on any device. Consequently, responsive design can help improve conversion rates, customer satisfaction, and overall mobile sales performance.
[bookmark: _Toc233280727]4.0 IMPLEMENTATION SECTION
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Homepage Wireframe Screenshot
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Page 2 Wireframe Screenshot (Product)
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Page 3 Wireframe Screenshot (Services)
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Page 4 Wireframe Screenshot (Contact Us)
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Page 5 Wireframe Screenshot (About Us)
[image: ]
[bookmark: _Toc233280730]Web Design Screenshots
Homepage Web Design Screenshot (Home Page)
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Page 2 Web Design Screenshot (Product page)
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Page 3 Web Design Screenshot (Services page)
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Page 4 Web Design Screenshot (Contact Us page)
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Page 5 Web Design Screenshot (About Us page)
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[bookmark: _Toc233280732]Mood board
A mood board is a graphical design collection of images, typography colours, and design elements used to communicate the whole style and direction of a design project [5][12].
Mood board help graphic designers organise ideas and establish a clear visual direction before creating the final design. They are usually used to explore colours, typography, images, and branding elements that reflective the goals of a project [13].
The mood board had a significant effect on the final Healthy Harvest website design by provide a clear visual direction at the beginning of the project. It helped identify appropriate colours, typography, images, and design elements that reflected the company’s focus on organic products and sustainability. The use of green tones inspired by nature helped create a fresh and healthy brand image, while the selected food imagery enhanced the visual appeal of the website. The mood board also ensured consistency throughout the design process, making it easier to create pages that shared the same style and branding. As a result, the final website appears more professional, attractive, and aligned with Healthy Harvest values.
[bookmark: _Toc233280733]Wireframe
A wireframe is a basic visual representation of a website that outlines the architecture, layout, and placement of content before the final design is developed [12].
Wireframes help graphic designer organise content and plan the functionality of a website before creating the final interface. They allow potential usability and navigation issues to be recognised early in the design process, saving time and developing the whole design quality.[13]
The wireframes played a substantial role in the development of the Healthy Harvest website by planning a clear visual architecture before the final design platform. They helped define the layout of the homepage and product pages, making sure that content was well organised in a logical and user-friendly method. The wireframes also assistance in determining the placement of important features such as the product listings, navigation menu, search bar, call-to-action buttons, and images. By planning these factors in advance, it was easier to identify potential usability issues and adjust the overall page structure. As a result, the final website design became more consistent, functional, and visually organised, building a better user experience for customers.
[bookmark: _Toc233280734]5.0 Conclusion
This project focused on redesigning the Healthy Harvest website to recover customer experience, visual appeal, and total website functionality. The design process involved analysing the issues within the website and development solutions that adopted navigation, product presentation, accessibility, mobile usability, and customer engagement. A mood board was produced to establish the graphic guidance of the project, while wireframes were used to plan the architecture and layout of all pages before developing the final sample.
The redesigned website provides a cleaner and more modern look that reflects Healthy Harvest organic and sustainable brand values. Features such as adjusted navigation, a search function, responsive design, high-quality imagery, and clear call-to-action buttons contribute to a more effective user experience. These developments can help customers access to information more easily and complete the purchases more effectively.
, this project emphasized the importance of following a structured UI/UX design process when development e-commerce websites. The use of mood board wireframes, and prototypes helped design a website that is both visually appealing and functional. The final design supports Healthy Harvest business goals by breeding customer satisfaction, encouraging engagement, and creating chances for increased online sales and subscription growth.
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