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TV is a major influencer in shaping ethics and cultural perceptions.
· Diversity
· “Sex sells”
· Language
· Consent
· Age
· Ethics Team
· The British Psychological Society




Possible script
Diversity within both participants and hosts is of utmost importance, particularly skin colour, religion, LGBTQ+, gender, and body shape. This diversity will also be applicable to those working behind the scenes and making important decisions, as research has shown that a lack of diversity in these roles leads to racial stereotypes. This is an important ethical issue as with media being the primary source of cultural perceptions for a large portion of society, representation really matters.
With our production we want to stray away from the typical sexualisation of participants in order to sell the show. Body positivity and diversity will be used in place of the usual unrealistic portrayals of what is “normal”. Media is one way that people learn about the norms and expectations within their society, therefore if sex and body image are portrayed in an unrealistic manner it can be hugely damaging to people’s perceptions. One study mentioned by Schmitz suggests that only 15 percent of sexual content on television actually shows the risks involved, such as sexually transmitted diseases and pregnancy. 
Language is important, and as such our production will be mindful of the language used both on screen and between participants and crew members. A quote from the BPS states that “Labels are for things not people”, as such our production will adhere to this as best as possible unless a specific label is requested by a participant. PUT IN A BIT ABOUT SHAMING THOSE WHO USE SHITTY LANGUAGE
How people are portrayed is important. As Hawkins states, the portrayal of certain traits helps to form opinions of these people in a positive or negative manner. Whilst humiliation and shaming are a huge part of reality TV, with our production we will attempt to keep this as impersonal and least damaging as possible.
Valid and informed consent will be gained from each participant in the show. This consent will be maintained throughout filming and broadcasting of the show, and all participants will be kept fully aware of any foreseeable consequences. The option to withdraw from the production will be available to all participants at all times with no reason required, however if the participants are happy to provide a reason for their withdrawal it will be acted upon so as to avoid the same situation in future. Using the Mental Capacity Act 2005, experiences psychologists will be used to gain fully informed consent and to ensure that each participant has the capacity to consent.
The show will air after the watershed in order to minimalise the number of children and young people viewing the show. All participants will be over the age of 18.
A specific team will be put together in order to continually asses any possible risks or consequences of the show. This ethics team will work throughout the shows filming to ensure that all participants and crew members are safeguarded as well as possible.
This production will stick to the guidelines set out by the British Psychological Society and will use the checklists provided by them in order to be as ethical as possible.
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