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This report will analyze a questionnaire designed for a business idea and how it provides answers to questions that are specific to the business, allowing the owner to gain valuable insight into the challenges confronting their company, and the data they collect is theirs.
The survey responses will be used to better understand clients' website design needs and preferences. Simultaneously, the questionnaire will provide a more accurate picture of the client's budget, timeline, and other critical issues.
The results of questionnaire data can be used to better understand various client segments, such as age and location. Shows what people think about the competition and receives feedback on fresh product concepts.
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Before moving forward with a business idea, it is critical to use trustworthy data to confirm that the concept is required or needed by the target market. Before you embark on any business venture, whether it is the development of a new product or the offering of a new service, you must be realistic and ask yourself: will it succeed? (Jordan, 2021)
Primary research includes any type of study that you conduct yourself, such as surveys, interviews, observations, and ethnographic research. It seeks to answer questions that are unique to each business, providing you with valuable insight into the most pressing issues affecting your organization, and the data you collect is yours. Competitors will not be able to obtain the data and information until you publish it, giving your company a competitive advantage.
Primary research allows individuals to learn how their target clients think so they can react to their demands and turn them into loyal customers. It fills in the gaps by addressing requirements. It can help a startup company by surveying a group of individuals to see how likely they are to use a product/service and how much they are willing to spend.
To develop a customer profile, primary research is used to obtain and analyze client data. The regular or typical customer to whom you wish to promote your product or services is your target customer (Holz-Clause, 2018).
Analysing the findings from the below questions regarding the questionnaire we have created we can clearly see that the majority of respondents fall the ages over 35+, and they are 69% female.
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Using this information, we can suggest that those aged 35+, particularly women, are more likely to eat out frequently and learn about new restaurants through social networking sites such as Instagram. This not only enables us to change how we market an existing product or service to different age groups based on their behavior and preferences, but it can also be extremely useful in guiding us in the lead-up to launching a new product or service, helping to maximize its success. 
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Most people said they dine out once or twice a week. This varies by place, and it is naturally higher in big cities, where there are more people dining out, than in rural areas. Also, whether a person eats out every day or makes their own food depends on the type of their job and their financial level.
At the same time, the age group from our questionnaire eats out more frequently than other age groups. As a result, we may concentrate our marketing efforts on this group, utilizing their chosen social media platform.
The data from the questionnaire also reveals how much this age group values our product and how much they are ready to pay for it.
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The price question in our questionnaire can help us figure out what our acceptable price range is, what features we are prepared to spend the most on, and how valuable our brand is.
The questionnaire indicates the best price based on actual data from the target customers, rather than speculating which price might be effective compared to the competition.
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In terms of how long they are willing to wait for their food, the result of the questionnaire shows that most are willing to wait less than 15 minutes. This means, given the preferred hours for a meal out, that the interviewees may be on a lunch break and their time is limited or they are simply not willing to wait long. This implies that we must effectively manage our time in order to significantly reduce the amount of time our clients must wait for their food to be delivered.
Research expands individuals` knowledge base, gives the latest information, contributes to formulating plans and strategies, builds credibility, narrows the scope. Encourage the individual to explore latest ideas and can help with problem-solving.
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The questionnaire enabled us to learn more about our customers' website design expectations and preferences. It helped us visualize how the website would look based on relevant information like the desired products, available budget, and waiting time, among other things. Is the advantage of gathering feedback and responses in real time.
The questionnaire showed us that majority interested in our products are women aged 35+ who prefer to eat in the city in a relatively short time, representing their lunch break. This led us to create a quick, fresh, and delicious menu that we chose to present to our customers through a website design created with bright, attractive colors that invites the customer to watch it to find out more details about what we offer.

For the creation of our website, we started with the choice of the theme that would suggest the field of activity of our business which is catering. Then we have chosen the website title and SEO. What SEO means?
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The process of improving a website's appeal to search engines is known as SEO. Is a free, organic, editorial, and natural method of attracting visitors from search engine results. The key terms chosen for this business concept are intended to improve the search engine ranking of the website. A higher-rated website will attract more visitors, which is what we want for our company.

As keywords for our website we have chosen, among other things, words that reflect the field of activity, the fact that it is a food truck, the possible locations as wide as possible, the fact that we use fresh ingredients.
At the same time, we selected the header layout so that the chosen image contributes to the visual impact on the clients while also sending a message that will convince them to choose us over the competition.
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Based on the field of activity, we used color psychology and research to select the best colors for the website. We chose the primary food colors, red and yellow, as a food-related business, to elicit the taste buds and stimulate the appetite. Both red and yellow are effective at grabbing people's attention. This combination has been claimed by the fast-food industry for a good reason: it works. Color has an impact on consumers not only on a conscious but also on a subconscious level. Color and food pairings can be particularly effective when the emotional connection to taste is used.
We chose yellow for the first page because it is a vibrant color that draws attention and piques interest. In addition, the colors yellow and orange make individuals hungry. Red is a color that conjures up feelings of passion and emotion. People become genuinely hungry when they see red paired with yellow and orange.
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The color red was chosen for the MENU page because it is the "most appetizing" food color; it can raise your heart rate, blood pressure, and make you hungry. Is the color of power and the color that draws the most customers.

The website was also created with mobile users in mind. Knowing if a website is mobile-friendly allows people to interact with a brand across devices without being frustrated. With a rising number of people using mobile devices to access the internet, it is vital that everyone who visits our website has a positive experience, regardless of the device they used to get there.

The images used on the site have been carefully selected so that they look good and tasty. Customers will also be able to get an accurate idea of what to expect. Each picture is accompanied by detailed explanations so that customers understand exactly what is offered to them by a different cuisine.

[bookmark: _Toc99064799]Conclusion

When planning to start a business, this report highlights the importance of conducting and utilizing market research, particularly primary research. Also, the importance of using this primary research to build a website that will significantly contribute to the growth and development of the company. Not to forget the role that color psychology plays when we choose the colors for creating the website and how they can influence the clients both visually and mentally.
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