
 

HOW SOCIAL MEDIA 

CAN BE USED TO REACH 

A WIDER CUSTOMER 

BASE 

 

LCLM4002 DIGITAL 

SKILLS 

GROUP 1 

 

MAXAMED AHMED  

STUDENT ID: 2235329 

LECTURER: AMITAVE 

BANIK 
 



 

 

 

• OVERVIEW 

• INTRODUCTION 

• SOCIAL MEDIA  

• CUSTOMER BASE 

• CONCLUSION 

• REFRENCES 
 

 



Introduction:  

 

Information and knowledge of various different digital and social media 

platforms such as Linkedln, Twitter, Meta Facebook, Instagram Tiktok 

etcetera are shifting the way global business communities contact with 

their customers in our digital world, and all of these methods are tools 

which is helping companies grow, social media platforms include many 

different aspects of the internet such as websites, emails, and search 

engine marketing (Haenlein and Kaplan, 2010). 

 

All this was necessary to expand the customer base, so the success of any 

large business depends on how well they use it, how they target 

customers and their preferences on each social media platform, and how 

they manage those platforms (Faulds and Mangold, 2009). 

 

Building a Strong Online Presence Creating and maintaining a winning 

website is essential to attracting visitors and building trust. Improving a 

website's search engine ranking through SEO (Search Engine 

Optimization) helps restore its reputation and increase organic traffic. 

Consistently promoting quality content on your business blog boosts 

customer engagement and strengthens brand (Ellis and Chaffey, 2019). 

 

Managing the influence of social media and digital platforms It is 

important to determine the best social media strategies based on the 

characteristics and interests of the target audience. Developed 

comprehensive social media strategies including design, publishing, 

content creation and interactive audio technologies. Using visual elements 

such as images, videos and graphics is the best way to effectively capture 

and communicate a clear and effective brand message (Solomon and 

Tuten, 2017). 

 

 



Social media also has paid advertising options to expand your audience 

and target demographics (Bernoff and Li, 2008). 

 

4. Audience entertainment Inviting and interacting with Qandamp;As and 

other events helps build rapport and trust with the audience. Active 

participation in information exchange, responding to feedback and 

answering customer questions also helps increase productivity. 

 

Creating videos, posts and brand hashtags to increase user engagement 

increases brand loyalty and trust (Zarrella, 2013). 

 

Use Influencer Marketing Working with influencers who have a large 

following can be beneficial and increase brand awareness.By choosing 

influencers whose values align with your brand's values, you create 

authenticity and credibility in your sponsored content. Metrics such as 

engagement, reach and conversions can be used to track and measure 

the impact of influencer campaigns to optimize future partnerships 

(Faulds and Mangold, 2009). 

 

6. Create shareable and viral contentWhen content is created in an 

engaging and shareable format, it is likely to capture the audience's 

emotions, desires and desire to go viral - humor, storytelling and visual 

appeal to content such as memes, videos and shareable interactions are 

good questions and answers - Brands can take advantage of current social 

conversations and increase their visibility by looking at hashtags, viral 

content and trending topics in relevant niches (Li, 2008). 

 

 

 

 

 

 



7. Data processing Track and analyse key performance indicators (KPIs) 

with web analytics software and social media analytics tools. - Acquisition 

of data to support decision making, such as audience size, attendance 

metrics, behavioural patterns and information preferences. - A/B testing 

(split testing or segment testing) content types, publishing models and ad 

settings to determine what connects best with the target audience and 

makes the campaign more effective. Summary In today's highly 

competitive industry, social media and digital media are driving customers 

to the top 10, driving customer development and providing 

unprecedented opportunities for employees.  

 

By fully understanding the specifics of each platform, creating engaging 

content, developing audience engagement, leveraging influencer 

partnerships and implementing data-driven strategies, companies can 

effectively take advantage of the expansions of social media. Increasing 

digital reach, increasing brand awareness and ultimately increasing 

revenue. Businesses can use social and digital media to expand their 

audience, improve brand visibility and ultimately increase sales (Haenlein 

and Kaplan, 2010). 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Conclusion 

 

Although this topic extends beyond the current writing, the benefits for 

companies are far larger than we may realize and here are the major 

benefits: - 

 

o Reach a bigger group of onlookers: Social media stages give a 

tremendous gathering of people reach, making a difference 

business grow their client base.  

o  Boost brand mindfulness: social media makes a difference 

business   increment brand acknowledgment and build up 

themselves in their industry.  

o  Cost-effective showcasing: Publicizing on social media is 

more reasonable         than conventional strategies, making it 

a shrewd speculation for businesses.  

o  Lock in with clients: social media gives a coordinate line of 

communication between businesses and their clients, 

cultivating engagement and loyalty.  

o Collect client input: Social media stages offer important bits of 

knowledge into client conclusions and inclinations, permitting 

businesses to make strides their items and services.  

o Drive site activity: Sharing joins to a business's site on social 

media can move forward activity and possibly lead to more 

sales.  

o Move forward client benefit: Social media permits businesses 

to supply 24/7 client bolster, guaranteeing clients get offer 

assistance when they require it.  

o  Create leads: Social media platforms offer openings to gather 

leads through challenges, intelligently substance, and call-to-

action buttons. 

  



o Build up thought authority: By sharing industry bits of 

knowledge and thought authority substance, businesses can 

position themselves as industry pioneers and increment their 

credibility.  

 

 

By leveraging social media viably, businesses can accomplish their 

showcasing objectives and drive development in a more proficient and 

cost-effective way. 
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