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Marketing Strategy
Marriot international was created as a luxury brand focused on customers seeking a quiet environment during their accommodation. Marriot has been at the front of the hospitality business for a long time, and its marketing strategies have been the greatest contributor to its success (Shastri 2021). Different hotels are located in the United Kingdom, such as Bristol Marriott city center, London Heathrow Marriott Hotel, and Edinburg Marriott hotel. Their marketing strategy includes a marketing mix comprising the 4ps products, place, price, and promotion. In comparison, Hyatt hotels are a multinational corporation in the United Kingdom with different hotels such as Hyatt Regency in Birmingham and Hyatt Regency London the Churchill. It is a public corporation associated with the tourism and hospitality industry in dealings with hotels and resorts. Hyatt hotels target leisure travelers by offering them authentic services by catering to their needs efficiently (Bhasin 2018). It has over 14 premier brands globally and operates in hotels, resorts, residential properties, and vocational homes. Hyatt hotel uses the marketing mix which covers price, place product, and promotion. The marketing strategy helps the brand to position itself competitively in the market.
Product Strategy
Marriot has a unique strategy that is based around luxury travelers. The plan covers every hotel activity with different brands, including Renaissance, Ritz-Carlton, and Sheraton. The brands are categorized under luxury, select, premium, and stay longer, which helps customers choose a hotel according to their travel plans. Marriott works to deliver the best experience that is consistent across all branded resorts. On the contrary, Hyatt hotel is one of the top hotel chains worldwide, offering hospitality services to clients. They offer services such as gardens, banquet halls, spacious rooms, restaurants, and bars. It has well-trained employees who provide quality services.
Price Strategy
Marriott aims to offer the right product and services at the right price to customers. Prices vary with different hotels, customers, and locations. They aim to deliver the best experience, exceeding customer expectations for the price they pay (Softinn 2019). Marriott also uses a competitive pricing strategy meaning their price is based on the competition. Its brands have upheld distinguished value proposals regarding the brand petition and, thus, its success. However, Hyatt hotel focuses on a premium pricing strategy for its products, where customers are willing to pay for the offered services (Bhasin 2019). Customers love free meals, complimentary suites, discounts which are offered.
Place Strategy
Marriott builds their hotels in locations that attract guests, such as Manchester airports Marriott hotel, and around cities in the United Kingdom. Having a hotel near to tourist attractions will attract visitors. Consequently, Hyatt hotels have their presence worldwide, with Hyatt hotel regency London being located at the heart of the United Kingdom with many other hotels across the UK. It has several travel agents who help reconnect the resorts and hotels to possible customers.
Promotion
Marriot international focuses on promoting itself through digital promotions such as a well-designed website that shows all its brand's attractiveness. It has a customer loyalty program called Bonvoy which gives its customers bonuses and discounts. Additionally, they have user-produced content such as pictures of guests in their hotels in collaboration with influencers. On the other hand, Hyatt hotel uses man media channels to make aware of their services. They also reward loyal clients with a membership card known as Hyatt Gold Passport, which offers great discounts to the members.
The hotel utilizes different variables of market segmentation, such as geographical and demographic.  Having a hotel located in the central area in London facilitates both demographics that prioritize luxury and geographical segmentation that targets attracting people with its explicit landscapes. Consequently, there has been an increase in business activities worldwide in the tourism and hospitality industry, and investments have also increased in the Hyatt hotel. It has created segments and networks to help the brand to grow. The brand manages the state of the art properties worldwide, offering a different experience to customers. The loyalty program has also made Hyatt increase brand value and customer return over the years.
Marriott’s international has evolved from offline to online marketing strategies.  The president of Marriott international says that social media allows us to see guests in their spotlight. Marriott has used different strategies to improve customer service, such as Marriott's M live, a platform where the team tracks different popular topics worldwide and organizes its content around the topics (Shastri 2021). Marriott works around showcasing the care, comfort, and richness of the hotel. The advertisement focuses on the hotel's hospitality, relaxed atmosphere, and luxurious rooms. Through its marketing campaign strategies, Marriott has succeeded in impacting its viewers and guests with a positive experience. Marriott has integrated digital marketing using a well-planned strategy that favors an individual looking for luxury travel through its extended global network.
Similarly, Hyatt hotels have embraced online marketing. They believe that customers will have great interaction with the brand through the social media platforms such as websites, mobile applications, media platforms such as Facebook, Twitter, and Instagram accounts. With e-marketing, Hyatt can control how to deliver an advertisement to a specific audience. Online marketing has helped the company to deliver its services and reach customer satisfaction.
Marriott hotel had to find ways to deal with the rise of the pandemic, which halted the travel industry. It had to close 30 brands' media presence around the world at the peak of the pandemic. Therefore, the company partnered with Verizon media to develop a browse and buy marketing strategy that helped Marriott save (Rifilato 2021). The goal of the strategy was to find people who want to travel and make them book Marriott travelers. Similarly, during the pandemic, the occupancy at Hyatt hotel dropped, and the management had to find ways to improve the safety of its clients. Hyatt found a digital way of mobile food ordering, seamless check-ins, and scheduling housekeeping (Goldman 2021). The new ways are likely to continue being used even after the pandemic.
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