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Reflection on experience and personal development 
As part of my work experience, I make greeting cards and electronic cards at the reception so that they can take advantage of the hotel's hospitality. On the one hand, managing a hotel gives you great satisfaction when you meet new people or see old ones, getting more and more positive reviews, and on the other hand, the reception staff must be very confident and respectful. They have a lot of responsibilities, answer the phone, send emails, make invoices, and receive payment from customers every night that they have booked. Customers' opinions, safety, and well-being are very important. attentiveness to criticism and effective communication can win over visitors and win their loyalty. Front desk staff need to be adaptable, have an eye for detail, and handle a lot of responsibility when something goes wrong. Staff members at the back office are responsible for managing data, maintaining records, and developing strategies. If something goes wrong, they must create a report and send it to the manager. However, they speak with the front desk staff rather than the clients directly, and they handle the majority of the daily issues that arise there. Tasks and functions that are handled in the back are unrelated to the client or visitor. processing of data and other operational tasks. They work in information technology, accounting, finance, and hotel development. Communication between the back office and financial font office is quite beneficial. 

Critical analysis of work-base and technical knowledge
Not all hotels have a back office; many have a front desk that handles sales and reception and works with the selling of goods and services while presenting persuasive cases to win over future business and commerce. As Premier Inn, their rooms are placed up for sale a year ago, and they are promoted on all the internal platforms. The hotel has the means of economy; they sell the rooms according to demand, so if you reserve in advance, you have a good chance of receiving a decent offer. Premier Inn also has a check-in policy at 3 pm; if you arrive earlier and want to stay in the room, you must pay £10 in addition to all the Premier Inn hotel chains that ring in the Uk 850 hotels and other websites. These give deals and discounts at the lowest level. Premier Inn offers seasonal discounts, with 83,500 rooms that have the same policies, sales, and advertising, and rise to the same standard on the internet platform for room sales. The cost of a room starts at £35, and when a guest pays, they are guaranteed better service; otherwise, money is refunded despite the high fees. All customers are assured good services, and Premier Inn has switched to the new PMS system. This link saves time, money, and revenue because it connects all hotel operations to a PMS. It has the potential to go even further.

Reflection on organisational issues
Many thanks to the PMS system, which allows guests and customers to check in or out in total safety. You can also book a room and receive confirmation of the reservation via email or SMS, register online for additional services for customers, such as room cleaning and restaurant/bar services. The PMS system allows you to make payments and invoices, communicate special offers with clients directly, and summarise any working day and the employer's workload. It also has an integrated solution and real-time mobility data about guests. All employees can use it without the need for IT training. It is more affordable and effective, features an intelligent design, allows online reservations and modifications, and automatically enters cancellations into the system. During my time at the reception, I ran into a number of issues. Firstly, it took two weeks for an Internet representative to arrive and resolve a customer's complaint about not having wifi. Secondly, there was a more serious issue that required resetting for a minimum of two weeks before the issue was resolved. Other issues included malfunctioning ovens and other electrical issues. Regrettably, the majority of guests had reserved rooms that included breakfast, so for the majority of clients who did not receive breakfast or dinner had their money returned to their accounts along with thousands of apologies for the issues that had arisen. I gained a lot of knowledge and became aware of how different the girls were from me all the time. I realised that managing a hotel requires maintaining relationships with other hotels in the same brand, using individual skills, being accountable, working as a team, and having verbal ability. The hotel benefits from the knowledge of multiple foreign languages among its administration and management, as well as functional, spatial, numerical, quick thinking, and decision-making skills.

Future action plan

There is always someone available for the hotel's patrons thanks to the collaborative efforts of the three shifts that the management of the Premier Inn in Burton on Trent works in. Reception is manned around-the-clock. The morning shift handles check-out, and the evening shift handles checking in customers. The evening shift closes the hotel's financial day, handles the amount of money collected, and organises the invoices that need to be sent to the manager at the front office. Ladies and gentlemen, I come to pick up his file to find out how many rooms he still needs to clean. After that, there are maids who fix lightbulbs, doors, bathtubs, sinks, and other things. They work in the hotel with a gorgeous crew and beautiful people who have been with me step by step. They showed me and taught me everything they knew best, communicated well, and were very kind and happy that I worked with the entire team. After everything is finished, I'm ready to be a customer, and guests are welcome to occupy their rooms. 

Conclusion

In conclusion, my time spent working at a hotel reception has been insightful and life-changing. It has helped me have a deep grasp of the various duties and difficulties that come with managing a hotel. In order to improve guest experiences and simplify operations, managing a hotel requires not only offering top-notch customer service but also being proficient with organisational tools like the Property Management System (PMS). I've discovered throughout my work how crucial cooperation, flexibility, and excellent communication are to maintaining efficient operations and happy customers. In addition, I feel that I now have a better understanding of the subtleties of customer service, such as how to address complaints and handle problems in a timely and competent manner. 
I'm determined to use the abilities and information I've gained throughout this time to my advantage in any future undertakings in the hospitality sector. I understand the value of ongoing education and development, and I'm excited to expand on my skills in order to succeed in this exciting area.In general, my experience has been very helpful in promoting both professional and personal development, and I am appreciative that I had the chance to work with such a committed and encouraging group of people.
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