	
	
	



	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2519471
	Student Name
	Mohammed Ajmal

	

	Website Chosen 
	Professional Cleaners. London Trust

	Insert hyperlink to website
	https://www.cleanersoflondon.co.uk


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does

	Answer: The website (Nayden Delchev, 2025) loads quickly as you enter the company name. The website appears with various service options and images According to (Das, 2023) the ideal time is between 1 and 2 seconds.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The company has 8 sub pages and the customer can navigate these pages by clicking on the main title above which will show a list of 8 sub pages. You can scroll down on any one of these sub pages and choose. Once you have chosen the sub page you prefer, you click into it and it will give you further information relating to sub page you have chosen.
The website has images relating to cleaning services for customers to view.

	Question 1c - Can a customer make a booking via the webpage? 

 

	Answer: 
The company can make a booking via the webpage (Cleanersoflondon.co.uk, 2026).
Simply click on to the booking option which will take you into further options from which you can choose the cleaning service you prefer.
Another way to make a booking is by making a call were a member of the team will answer your call and assist you with the service options. The company number is provided on the cleaning web page. This is a good feature to be included in the website since customers can make booking at anytime. (Zaui.com, 2025)



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The web page has good visual image. Yon can click on to the services available. The website is clear to understand with images.
Possible information such as various customer service options as well the cleaning service options for you to choose and customer reviews regarding the service.
The web page will be easier to access and navigate on the computer compared to a smaller device such hand held phones.



	Question 2b – How does the website use imagery, video and colour?



	Answer:
The website has images of properties internally and externally with the cleaning team carrying out work looking dedicated and happy.
The colour has a bright background giving a professional look.
Different colour is used to click on quotations, prices and accessing the numerous services. This will make it easier for customers to access various services





	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website has a customer service number highlighted and visible.
The E-mail has been provided for customers to use.
The company can benefit from a functioning and active chat tool for this particular service. Currently, the company has a chat tool but it is inactive.
Chat box enables to access the service 7 days a week 24hrs.



	Question 2d – How effective are the social media links on the website?


	Answer:.
Youtube is an effective tool.
The company can have images such as various photos in a way that shows a room before and after it is cleaned , enabling to build trust between customer and the cleaning company. 
Customers giving positive reviews and ratings are also important and effective. The customers will feel comfortable choosing the cleaning company over its competitors.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The photos displayed on the website are genuine and clear showing various images of rooms and furniture looking clean.
The website is also showing clear visible images of happy staff members of the company engaged in cleaning.
Further images of member of staff using cleaning tools engaged in cleaning.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
There are a very limited reviews available on the cleaning company website. The website is showing one review   with a 5 star rating. The company has been rated 4.5 out of 5  and 14000 plus customers happy with the service.
It does not indicate how to enter to check further recent reviews other than the only review showing on the website. Review helps customer to make an informed decision and illustrates company’s reliability (Jennifer Morris, 2020).


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The cleaning company service is presented is of a high quality in a variety of ways.
The company employs highly trained staff   who have experience in all levels of cleaning professionally.
The company uses the best cleaning equipment available and has a flexible payment system where it makes it easier for you to make the payment at your time.
The company is highly recommended for its reliability and trustworthiness as it is vetted.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The prices are made clear to customers on the website.
It has a price tab from which there is a breakdown of the various services available at different prices.
The price reflects the quality of service shown due trained and experienced staff.
The cleaning products and the equipment used by the company is of a high quality.
Variety of services such as deep cleaning being available.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cleaning

	
	2.local

	
	3. Service

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When typing the three words mentioned in question 4a, the company website does not appear in the top ten.
 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:
Yes, the websites is relevant because it indicates if the business is legitimate, reliable and established.
A professional looking cleaning website gives a good impression and can attract customers not just locally but nationally.
The websites allows you to check various services available and various prices available. 
The website allows you to check reviews and have the flexibility to book or cancel anytime.
The website builds trust, improves visibility and enables the business to grow and expand.
The website allows you to have access 24 hours a day , 7 days a week.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The one recommendation I will make is make improvements on the reviews as the website has a very brief description stating 14000 plus customers and one 4.5 out of 5 star rating.
The company needs to take before and after images depending on which service the customer has asked for. This will enable to show proof of work for the com
Positive reviews will aid with business growth and expand the business further.
Any reviews whether positive or negative, the company will need to respond thanking customers for there custom and handling bad reviews in a professional and calm way.
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