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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	Answer: 
The website loads immediately without any problems or however infrastructure and network have a crucial role to play in this easy accessibility.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: 
The website has many sub-pages all easily located and underlined at the top of the page. Sub-pages include contact, book now, offers, games, corporate, location, parties, groups and more. 
This broad list of sub-pages catering from small family groups up to large corporate sized groups. 

	Question 1c - Can a customer make a booking via the webpage? 

	Answer: 
Hollywood bowl has a sub-page ‘book now’ where any potential customer can book direct online. Very simple step by step instructions making booking with Hollywood bowl a simple task.

	Question 1d - What improvements could be made to the usability of the website?

	Answer: the website has good accessibility however I would separate the sub-pages from the home page picture; I feel the subpages visibility is almost lost with the background picture this is easily rectified by not having the subpages merged with the homepage picture. This will also help by making improving visibility on subpages.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

	Answer:
The website greets potential customers with a slideshow of pictures; these pictures contain various party's/group events hosted at Hollywood bowl. This is a great way to give customers insight into the business an advertisement tool to reel customers in. The website has a variety of warm colours and a festive appearance this again creates a warm comfortable appearance for any potential customers. 
The subpages are in white breaking away from all the colour on the homepage, the font and size make the website comfortable and easy to read this again helps with clarification.

	Question 2b - How does the website use imagery, video and colour? 

	Answer: The website uses imagery from their own branches to advertise the types of parties available. The colour schemes the website have gone for is purple and blue this gives potential users a sense of calm

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 

	Answer:
Hollywood bowl has not used online chat tool however; they have used a “request a call back” feature which is easily accessible via the contact subpage. You have options for contact email, telephone and post. The “request a call back” is represented as a bright hot pink button on the screen underneath written is click above, once clicking another page is opened where customers can enter their name and number with preferred time for contact. 

	Question 2d – How effective are the social media links on the website?

	Answer: highly effective tools used for social media such as shortcut tabs to the social media page, easy to access and follow social media platform. Helpful for potential customers to view previous group events or parties to understand what sort of service is available. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?

	Answer: The website has a slideshow of events and parties illustrating the services available group size etc however the slides also include customers holding a bowling bowl or playing the game of bowling. This makes it very clear what sort of services are available.

	Question 3b -  How are customer reviews made available? Are these up to date? 

	Answer: No reviews are available on website; however easily accessible via trust pilot.
“Just a great experience which was helped by staff being on hand at all times and professional in all expects of any enquiries we had.” Trustpilot (2025) Hollywood bowl reviews[online].Available at:Hollywood Bowl Reviews | Read Customer Service Reviews of www.hollywoodbowl.co.uk (Accessed:16/11/2025).

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 

	Answer: The colour scheme engaged with the slides illustrating family size groups engaging in the events, festive decorations also give you that sense of warmth and welcoming atmosphere. the colour scheme used emphasizes the sense of warm welcoming feeling. The reasons I would recommend are the slideshow shows me it's a family-based environment this gives me a sense of security for a family day out. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer: prices are made clear via the offer's subpage; prices are shown as per person which makes it easy to manage with large groups. I think the price given of fourteen pounds per person is adequate for the sort of environment provided as research via Bing search engine shows an average price of 6 to 8 pounds per person. Bing (2025) bowling prices per person [online]. Available at:bowling prices per person uk - Search (accessed:16/11/2025).

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.bowling

	
	2.alley 

	
	3. Tenpin 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 

	Answer: Yes, the Hollywood bowl website is displayed as number 2 in the list via google. 
The specific word I used via google is bowling.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I feel Hollywood bowl website has a huge relevance in modern UK business in more than one way, firstly growth and recognition websites have a huge roll and impact with this. Almost everyone has access to the internet via smartphone or tablet not only is this a great way of advertising but a tool to help increase revenue by online bookings.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: 
The only recommendation I would make is to change the colour of the subpage’s I feel as though the subpage’s size and lack of colour are almost lost within the homepage. Visibility is important especially when providing a service accessibility is key. 
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