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1. [bookmark: _Toc25018]Abstract
[bookmark: OLE_LINK2]Social Media(Tiktok) has had a positive impact on Entrepreneurship among Chinese college students. From the data of scholars' research and analysis, this argument is more certain. For example, this research on entrepreneurship of Chinese college students can preliminarily draw such a conclusion. Tiktok entrepreneurship has many advantages, such as reducing entrepreneurial pressure, using new functions to assist daily work, innovation of business model and other factors can promote the update of business model. At the same time, social platforms can also enable college students to start businesses in the way of "small assets", which is very beneficial for inexperienced Chinese college students. This paper makes a preliminary analysis, and takes Tiktok as a case to provide theoretical and practical reference.

[bookmark: OLE_LINK23]The number of Internet users in China has reached 514 million (April 2020), users have reached 950 million, the users using social media have reached 1.04 billion, and the active users of Douyin (Tiktok) have reached 676 million (Digital2020, report by We Are Social and Hootsuite), the number of Chinese college students in school has reached 44.3 million, and the Chinese government encourages college students to start their businesses, and the number is only 541,000 (China's Ministry of Education).China already has a significant scale and ranks among the top in the world in terms of Internet users, mobile phone users, social media users, Tiktok users, and a high number of college students. The argument is that these resources are not adequately connected, despite the fact that they are critical. Furthermore, social media serves primarily as a means of communication and enjoyment for Chinese college students. Another crucial feature of social media that is frequently underestimated is its ability to facilitate the creation of entrepreneurial and innovative projects. With the rapid growth of Tiktok, I attempted to construct a new research topic from the perspective of college students, as I have worked in Chinese college education and am familiar with Internet innovation and entrepreneurship, Therefore, the topic of my research is:Social media and entrepreneur analysis from the perspective of Chinese College Student - a case study of Tiktok

Although many scholars are studying social media, few scholars link the above related resources to study the advantages of social media in innovation and entrepreneurship from the perspective of a college student. Give a clear orientation to see the whole social media from a small topic (Tiktok as a example). This study explores the issue from one aspect, that is, how Chinese college students use social media to obtain entrepreneurial value (innovation model, business model, profit model, etc.).

[bookmark: OLE_LINK41]This study needs to conduct interviews with college students' entrepreneurial groups, collect data, and analyze the content of the interviews, as close as possible to objective facts. Therefore, Qualitative Research Methods are used, and Interviews are used as data collection methods to conduct interviews with Chinese college students' entrepreneurial teams. And apply the comparative method, the classification method, and the causal analysis method to critically analyze the data, and try to obtain the social phenomenon and essential content of Chinese college students' entrepreneurship.
[bookmark: _GoBack]This research will need to conduct interviews with entrepreneurial groups of college students, collect data, and assess the substance of the interviews as closely as possible to objective facts. As a result, interviews with Chinese college students' entrepreneurial teams are conducted using Qualitative Research Methods and Interviews as data collection methods. In addition, use the comparative approach, categorization method, and causal analysis method to critically examine the data in order to determine the social phenomena and important substance of Chinese college students' entrepreneurship.



2. [bookmark: _Toc17426]Aim and Objective
The research objective of this topic is to explore and study how Chinese college students use the Internet platform provided by social media (Tiktok) to start a business, and how Chinese college students gain business value (how to obtain income) through Tiktok social platform. Social media, Tiktok, entrepreneurship, Business Value and Chinese college students are the key words of this study.

· Objective: 
How do Chinese college students use Social media (Tiktok) to start a business and gain experience and value

This study focuses on the relationship and mutual influence between social media and college students' entrepreneurship. Through literature research, it is found that few scholars combine social media, entrepreneurship and college students. These are the key words as a separate research object to study. Therefore, in this study, three relevant questions need to be answered to seek answers:

· Research Questions：
[bookmark: OLE_LINK29][bookmark: OLE_LINK30]RQ1：What are Tiktok's core strengths?
[bookmark: OLE_LINK33]RQ1：What content are Chinese students building on Tiktok?
RQ1：How are Chinese students using Tiktok to make money?

In order to achieve the above objectives, this paper adopts qualitative research for analysis and interviews for data analysis. Through interviewing Chinese college students on relevant issues, it analyzes real and objective facts based on text, content, language, attitude and emotion, strives to approach the essence of the facts and achieves objectivity and accuracy of analysis.

[bookmark: _Toc12484]3. Literature Review
[bookmark: _Toc29424]3.1 Introduction
This paper completed the expected plan of the literature and conducted a gap study. This review searched literatures through platforms such as UWTSD Online Library, Google Scholar, Ethos e-Thesis Online Service, SAGE Journals, LLGC NLW and ProQuest. Although not all literatures in the reading were cited, But research on the subject has also helped. Through a systematic and clear analysis of this topic and previous studies, I analyzed my planned field from both theoretical and practical aspects, and found gaps in knowledge in this field. Such systematic knowledge can help me complete the following research well (Andrew Booth et.2013).

[bookmark: OLE_LINK10][bookmark: OLE_LINK16][bookmark: OLE_LINK14]For the literature review of this study, this chapter includes relevant knowledge and theories. Specifically, the literature review includes (1) the core competitiveness of social media(Tiktok) (2) the advantages of Tiktok social platform (3) entrepreneurship and practice(Tiktok) (4) China college student entrepreneurship(Tiktok), this chapter decomposes the subject content of the article and serves as a research guide.
Social media and its entrepreneur analysis from the perspective of Chinese College Student - a case study of Tiktok

the core competitiveness of social media
the advantages of Tiktok social platform
entrepreneurship and practice(Tiktok)
China college student entrepreneurship(Tiktok)















The literature research is carried out around the theme to study the entrepreneurial advantages of social media among Chinese college students, and the literature also absorbs relevant theoretical knowledge. These theories include:Internet theory, user value theory,McLuhan's media theory, entrepreneurship theory, social value theory, social media theory.
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The development of social media has shifted college students' enthusiasm for innovation and entrepreneurship, piqueing researchers' curiosity. This chapter examines prior studies and analyses the literature from 2003 through 2022. It has been discovered that social media can not only help students study better, but also better help students start a business in a "asset-light" mode, which can greatly reduce college students' economic pressure, investment pressure, and employment pressure, as well as help them gain relevant work experience. 
[bookmark: _Toc2391]3.2 Literature Review
· The core competitiveness of social media

Social media's ubiquity and widespread use make it appealing to organisations, corporations, and individuals alike. To increase their fundamental competitiveness, several businesses are establishing "social media strategies." Because social media can be global in scope (Facebook, Tiktok) with over 1 billion users, it can add value to enterprises (Bughin Chui 2013). Businesses must use social media to better communication (Leonardi 2015), functions that were previously unavailable in the information era (Treem Leonardi 2012). Social media's main competitive advantage today is that it is pervasive and may successfully boost user trust. Because social media is aimed towards user trust, Scholar did a survey on Serbian social media. Users' satisfaction can be improved by online contact between businesses and users(Borislav Rajkovic 2021).

Social media has become a part of our everyday lives in recent years as communication technology and science have advanced. People use social media sites like Twitter, Facebook, and Tiktok to share their life. Users use social media because of its simplicity, convenience of use, immediate chatting, and many other benefits (Sitaram Asur 2010). According to studies, social media has a significant impact on positive company communication. Using social media to communicate with customers can help a company's image grow (Alireza Golmohammadi 2022). Bang, Andreas (2015) argues that once a company has a flawless grid, utilising social media to its maximum potential may maintain the company competitive. 

For many years, the competitiveness of social media has been researched. Previous studies, according to the literature, were based on numerous aspects, including: social media can increase the value of businesses and improve their core competitiveness. Companies can use social media to earn more client trust. Each branch makes a significant and distinct contribution. This type of literature focuses on the interaction between social media and current businesses, and it promotes the growth of existing businesses. However, scholars rarely study and pay attention to the topic of social media and student entrepreneurship. There's also research on social media marketing, predictions about the future of social media, and how businesses are using social media as a strategy (Shirumisha Kwayu 2018).

· [bookmark: OLE_LINK9]The advantages of Tiktok social platform
During the global coronavirus pandemic, Tiktok, a social app produced by ByteDance, a Chinese firm, took off, focused on music and entertainment. Tiktok is known for its ease of use and proximity to real life, as well as celebrities posting videos on the platform, which serves as a promotional tool for Tiktok (Yang, Zhao and Ma, 2019).

For a variety of reasons, Tiktok has become extremely popular around the world. It fulfils users' desires for engagement, similar to other forms of media, as well as the opportunity to follow, comment, publish videos, share with friends, and so on. Another reason is that users can generate content based on their interests, express their emotions, and share their minor talents, providing an excellent platform for people to showcase themselves.

Tiktok's advantage, according to Putu Hendika Permana's research on social media ratio, could be the parameter of seven variables. This parameter's design is user-friendly, allowing users to take full advantage of Tiktok's benefits. For instance, there are ratios of fans to likes, fans to likes, fans to attention, video likes to likes, and video likes to fans.

Many studies on the benefits of the Tiktok platform have been published, however they are all focused on the development of the social platform, its functions, and how people use it. There is a paucity of literature on the intersection between social media and entrepreneurship among college students.

· [bookmark: OLE_LINK11]entrepreneurship and practice(Tiktok)

[bookmark: OLE_LINK22]According to a university study on Tiktok and Entrepreneurship (Universitas Islam Negeri Sumatera Utara, Indonesia 2022), the world has entered the era of Industry 4.0, in which all activities are based on the Internet, and every Internet media is a demand of the "Z era," as evidenced by this article. According to a study of over ten fans with over 800 responses, Tiktok has played a significant role among young people in the "Z era," and this "online communication" has substantially decreased the cost of users. It eliminates the need for retailers to spend a lot of money on advertising or rent an expensive location in the city centre to sell their goods.

Literature has verified the role of social media in innovation. Entrepreneurs utilise social media as a medium of innovation to communicate with clients, and some even collaborate with them to create value. In the meantime, they can improve items. Low cost, excellent efficiency, and the elimination of intermediary links are all advantages. Such benefits can merely compensate for the drawbacks of college students' lack of financial resources and experience (Barnes, S. J., & Mattsson, J. 2016).

· China college student and entrepreneurship

In Chinese universities, social media plays a vital role. When compared to traditional techniques, college teachers use social media to assist with teaching, and students might have more fun learning through social media. Many researchers have recently endorsed the use of social media in conjunction with innovation and entrepreneurship as a theoretical and practical strategy. However, in China, this "sound" is not well received, and academic research on the phenomena lags behind its practical implementation. As a result, there are few studies on entrepreneurship and social media use among Chinese college students, and the most of them are self-studies (Paul A. Tess 2013).

In China, entrepreneurship among college students is a huge group, and the Chinese government encourages entrepreneurship among college students in a variety of methods. According to a study, Chinese college students have a high level of entrepreneurial willingness, but entrepreneurship success is low. The Chinese government is placing a greater emphasis on the development of entrepreneurial spirit and encouraging college students to create their own firms. Students can offer assistance based on the circumstances (You You et al 2017).

Entrepreneurial activities in China have substantially aided the development of the Chinese economy and helped to increase employment possibilities. According to data, China has ascended to second place in the world's entrepreneurship rankings, out of more than 60 countries (Fong 2013). (Li Weiming 2016). College students, in comparison to entrepreneurs, lack experience, which has a significant impact on entrepreneurial success (Wong et al., 2005) and sustainability (Bird, 1995), and only a handful of them can play a role in reality (Bacigalupo et al., 2016).

· Analysis(Literature Review)

[bookmark: OLE_LINK6]Through a preliminary study of the literature, many scholars have studied the literature on various keywords, such as entrepreneurship, Internet, social media, Chinese college students, and employment of Chinese college students. However, there is little literature on the integration of emerging social media, and through Google Scholar, Research on UWTSD Online Library, Google Scholar, Ethos E-theses Online Service, SAGE Journals, LLGC NLW, ProQuest, etc. There is little literature combining the two. This study can make up for the deficiencies in the field of "entrepreneurship of college students", and can better combine scientific and technological means with entrepreneurship of college students, and provide information for future research.
[bookmark: _Toc3664]3.3 The Relationship Between Topic and Previous Studies
I chose entrepreneurship of Chinese college students as the research topic based on my personal position and advantages. They use the Tiktok platform to launch enterprises and earn experience at the same time. I can easily get near to college student entrepreneurship because I have been a college teacher for ten years and am accountable for college student entrepreneurship. In sample selection, data analysis, and behaviour study, I have distinct advantages. My study topic is strongly related to my topic, which will greatly aid my future research and provide useful industry reference information.
[bookmark: _Toc18951]3.4 Research Gap
Through literature review research in 4 aspects (1) the core competitiveness of social media(Tiktok) (2) the advantages of Tiktok social platform (3) entrepreneurship and practice(Tiktok) (4) China college student entrepreneurship(Tiktok) .It was found that although all provided the value of their own topics, the research on these topics was conducted independently. There is little research on the combination of college students' entrepreneurship and social media (Tiktok). Through literature search, only 1 article was found on this topic, and 1 article was found (The Role Of Social Media Tiktok In Increasing The Interest In Entrepreneurship In The Millenial Generation), but its source is Universitas Islam Negeri Sumatera Utara, Indonesia. Most of the research on Tiktok, another keyword, focuses on the two years after the outbreak of the new crown pneumonia, the research time is short, and the research results are immature. 

In addition, the epidemic accelerated Tiktok's development, and Tiktok was only known to the public during the epidemic, so many studies have focused on the relationship between Tiktok and the epidemic. This is the result of an extraordinary period. TikTok, as an emerging social media, is rarely combined with other factors. Because Tiktok's development time is still short, most scholars' research is not in-depth enough. That's why we chose Tiktok and Chinese college students to start businesses. Finally, few studies have linked social media and entrepreneurship to Chinese college students. This, too, is a blank. Worthy of further study.
[bookmark: _Toc22561][bookmark: _Toc3433]3.5 My Topic
My Topic: Social media and entrepreneur analysis from the perspective of Chinese College Student - a case study of Tiktok

The diagram below is a schematic diagram of this study
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[bookmark: _Toc7262]3.6 Conclusion
The above literature has preliminarily analyzed the current related fields. Social media has advantages over traditional tools and has a fast propagation speed. Social media has brought new power to the development of enterprises. This paper is based on the analysis of researchers in recent years. Although it is not all content, it brings new value to the development of the industry. This study combines my own interests and characteristics, as well as my previous experience in Internet social media entrepreneurship and my accumulation in this industry. I have a strong research interest in social media, which enables me to continue in-depth research in this field.

[bookmark: _Toc7983][bookmark: _Toc28194][bookmark: _Toc6687]4. Research Methodology
[bookmark: _Toc26238][bookmark: _Toc7965]4.1 Introduction
Philosophical standpoint is the basic condition of research. According to the nature and content of the topic, qualitative research methods are selected and data are collected through interviews. In this way, research and analysis can be as close to the essence of things as possible. Qualitative analysis holds that the world is explicable and everyone has different positions. Data collection using interviews can better summarize the phenomenon. Using my positions on ontology, epistemology, and axiology. Explain how I do my research to understand phenomena and nature (ontology), how I find nature through appropriate methods (epistemology), how I think value is created (axiology);

[bookmark: OLE_LINK18]The logical content of this section is shown in figure 4.1
[image: ]
 figure 4.1： The logical content of Methodology

[bookmark: _Toc29382][bookmark: _Toc18206]4.2 Research Philosophy 
· [bookmark: _Toc27519][bookmark: _Toc18937][bookmark: _Toc20539][bookmark: OLE_LINK12]Ontology
According to Sale, Lohfeld, and Brazil(2002), ontology is a term to describe existence, which often refers to real existence in articles on types of study. In the philosophical system, ontology is also the study of existence, which is a standard (Tashakkori and Teddy Lie, 2008). Ontology, or the nature of social phenomena, is at the beginning of doctoral research. This topic studies the relationship between social media (Tiktok) and college students' entrepreneurship, and discusses the nature of influencing this phenomenon. This research adopts qualitative research method. The distinction between knowledge and understanding is sometimes fuzzy and requires constant exploration (Gary Gertz, James Mahoney, 2012)..

· [bookmark: _Toc16379][bookmark: _Toc19584][bookmark: _Toc23462]Epistemology
Epistemology is the study of what constitutes valid and acceptable knowledge. Help us decide what kind of data to collect and what kind of research item to use as the research object during the study procedure. Data was gathered through interviews in accordance with the research topic of this paper. We believe that the world is made up and may exist on its own (Maxwell, 2012). The epistemological fallacy in research is a lack of grasp of the theoretical foundation. It also aids comprehension of the research (Katariina Holma 2015). Simultaneously, we will relate our research topic to practise and employ philosophical reasoning to help us investigate our own nature. Through this philosophical thinking, we conclude in the interview that epistemology is employed to guide our research.

· [bookmark: _Toc9446][bookmark: _Toc11355][bookmark: _Toc8758][bookmark: OLE_LINK28][bookmark: OLE_LINK1]Axiology
Axiology is mostly concerned with how we locate what we require in research philosophy. There may be no best approach for study, and we can uncover value by comparing before and after and establishing rules between different things for some worthless content. The subjective component of the axiological system, which is the interpretation of the objective reality, is thought to be absent (Easterby-Smith et al. 1991). According to the study's title, finding the rules and applications we're seeking for is beneficial to the industry's development and the discovery of business norms. Philosophical systems enable us to gain a greater understanding of the universe and the nature of things.
[bookmark: _Toc3337][bookmark: _Toc30639]4.3 Research Method
· Data Collection
[bookmark: OLE_LINK19]Data will be obtained through interviews in accordance with the study's research focus. I have some knowledge of Tiktok, Chinese college students, creativity, and entrepreneurship at this early level of the interview process. Gather information Analyze facts from an objective standpoint, free of any extraneous influences. Respondents give more information, and data analysis remains neutral and objective.（Data collection is covered in detail in the next section）

· Data Analysis
Data collecting philosophy and methodologies based on subjects (observations, interviews, online meetings). A vast amount of data is distilled into a qualitative research model. The content is organised into modules based on the subjects that respondents gave. The data is analysed and coded using the subject analysis approach, and the study findings are analysed using the induction process from generality to particularity. A relatively clear rationale was assessed for additional investigation based on the interviewed material.

This topic adopts qualitative research method, so as to obtain more detailed information of users and all available data about the feedback of students using Tiktok.  (Creswell 2002; Pope & Mays 1995); （Data Analysis is covered in detail in the next section）
[bookmark: _Toc8597][bookmark: _Toc3640]4.4 Research Strategy and Qualitative Approach
According to the theme of this study and my philosophical standpoint, in order to better study the relationship between Chinese college students' entrepreneurship and social media, qualitative research is adopted in this study, and interviews are used as data collection methods. Through full communication and interviews, more data can be collected. And the observation, experience, environment and other factors taken into account. However, as a research method, it is difficult to get a very deep understanding of the interview. It is difficult to conduct sufficient interviews in qualitative interviews. In this study, accumulating experience and finding problems also became part of the work, so as to prepare for further interviews in the later stage.

According to (Denzin& Lincoln, 1994), qualitative research requires a thorough dive into the environment for analysis. Determine the truth based on individual and group cases. Case studies, theoretical research, interviews, and other methodologies are all examples of qualitative research. Email, audio, video, and records are all examples of qualitative research (Islam & Faruque, 2016). In order to better understand the phenomenon of college students and teenagers utilising Tiktok, this study will entail communication and interviews with participants, as well as qualitative analysis.

Because I primarily acquire data through interviews and dialogue, I chose a qualitative research approach that is dependent on the topic of my research. Data must be examined at a later time. The majority of the data comes from human behaviour, which is influenced by particular human characteristics. Data collecting will be influenced greatly by diverse scenes and interviewers. The accuracy of data analysis may be harmed if different analysis methods are applied. This will assist me in answering the research questions. This strategy is appropriate for my research topic.
[bookmark: _Toc11269][bookmark: OLE_LINK5]4.5 Ethical Consideration
"Ethics" refers to the industry's code of ethics for increasing the credibility of research and avoiding dangers during the study process. Avoid undesirable habits like copying and data manipulation, and follow ethical guidelines. Participants will have the right to privacy, anonymity, protection from injury, and deception in this study. Participants are required to participate in and complete the following tasks as part of the study process:

Researchers must treat all participants equally in order to be ethical, with both responders based on mutual trust; regardless of race, gender, colour, or religion. Before the interview, sign the "informed consent form" and inform the interview content. It is permissible to leave the interview in the middle, but this will have an impact on the outcome. If interviewees refuse to be questioned during the early stages of communication, they should inform the school teachers or project management team of their condition. Interviewees have the freedom to openly express themselves.The researcher should not raise the interviewer's pressure to coerce participation and should limit the interview's impact on the interviewee's job. After the research results are published, the interviewee has the right to know the results..
[bookmark: _Toc9187][bookmark: _Toc31445]4.6 Conclusion
[bookmark: OLE_LINK37]This chapter introduces the study subject selection methodologies and key content design. I believe that the world is explained, and that the data collected from topic study and interviews may accurately reflect people's behaviour. There are two types of data collecting: open and frame questions, with open questions accounting for 70% of data collection and frame questions accounting for 30%. Interviewees are given more time, and a frame question is given to them if they are unsure how to respond to inquiries.

As shown in Figure 4.1, my philosophical position determines the research method, and the research method depends on my research method and content.


[bookmark: _Toc28784]5.Data Collection and Analysis
[bookmark: _Toc7887][bookmark: _Toc6510]5.1 Introduction
This study adopts the qualitative research method. In order to let readers get the real and objective content of this topic as much as possible, interviews are used to collect data. In the research process, there may be a variety of reasons, such as lack of experience, which may lead to inadequate investigation of project details, or the interview may be impromptu, which may lead to inaccurate results due to emotional and environmental reasons. In order to make the results more accurate, this interview is targeted at students who have more than 3 years of experience in using Tiktok and have used social media in entrepreneurship, so they have a certain in-depth understanding of the relationship between the two. This chapter includes data collection and receipt analysis.

· Selection of interview methods
Provide a scope during the initial interview so that the interviewees don't stray too far from their original ideas. Structured questions are easy to answer. When interviewees are unsure about their questions, they might remind them, which is highly helpful during the interview (Lincoln and Guba 1985:269). It is vital to examine the interviewee's environment during the interview in order to ensure the accuracy of the obtained data. The approaches to gather true data are the respondents' subtle description of the occurrence and the change in emotion at the moment. When responders convey genuine emotions, they can earn much more.
[bookmark: _Toc26956][bookmark: _Toc12600]5.2 Data Collection
In order to make the interview go smoothly, the interviewees were informed about the background of the study before the interview. And remind the form, content and requirements of this interview. Data informed of this interview will be studied anonymously, and will not be disclosed to people unrelated to the study. All information of interviewees will be kept confidential.

Observation, interview, video call, photo, recording, log, and informal communication are all possible data collection methods in qualitative research. As research data, reasonable data sources can be employed. Data collecting that is reasonable is favourable to subject analysis and phenomenon conclusion (L.R. Gay et al 2012).

· Definition and Selection of Samples
In data collection and analysis, terms related to samples are defined as follows:

Sampling: Process of selecting Tiktok users to be investigated.
Generalize: This study chooses qualitative research method and evaluates according to the overall situation of the sample.
Representative sample: According to the research topic of this study, the selected population should meet the requirement of using Tiktok for more than 3 years
Survey Research: The research method of this study refers to interview

· Preparation before the interview

Before the interview, build a trusting relationship with the interviewee and explain why this study is important in order to better understand the relationship between social media and academic performance. He further assured the respondent that his information would be analysed in an anonymous manner and that he would not expose it to anyone. Every person who takes the exam is significant. Will contribute to this study and help to establish the groundwork for future studies. This is something that is both reasonable and beneficial to the industry.

· Identify the participants
I need to interview university students for my research topic, and there are many such teams in China. My advantage is that my university provides excellent conditions for students to engage in self-study and teacher-guided entrepreneurship initiatives.

I was in charge of school innovation as a university professor, which included the advent of social media, which made it simple to add surveys and interviews. It will not be difficult for me to complete this task. In addition, I collaborate with social media firms to give talent services to college students, allowing me to readily connect with white-collar workers, engineers, and technicians. This helped me with my project.Finally, I will choose appropriate interviewers to guarantee that they have sufficient information to supply us with research and are capable of analysing important stuff.
Interviewee Information Table
	[bookmark: OLE_LINK38]Students(Major)
	Name(English Name)
	Detail

	[bookmark: OLE_LINK26]College Student (Major:English )
	Ahern,Patton,Nicole,Venus
Twinkle,Stellar
	3 more years on Tiktok

	College Student (Major:Business )
	Bert,Anthony
	4 more years on Tiktok

	College Student (Major:Management )
	Carl, Danika,Peter
	3 more years on Tiktok

	College Student (Major:Accountant )
	Gary，Andy
	5 more years on Tiktok

	College Student (Major:Information Technology )
	Merlin,edgar
	3 more years on Tiktok

	College Student (Major:Software develop )
	Esther,peter
	3 more years on Tiktok



· [bookmark: OLE_LINK8]Data Collection and process
The project investigated the use of Tiktok social platform by College students in China to start a business, and build a business model, profit model, especially how it helps college students start a business. This time, three representative texts are listed and analyzed to obtain a logical analysis, as shown in Figure 5.1, Figure 5.2, and Figure 5.3.
To begin, interview students entrepreneurial teams from April to May 2022, completing the text portion (late research will continue to collect data). Each user who has used Tiktok for more than three years will likely not be included in the text, but will be useful for future research.

The second step is to select a school in Guangzhou, because the city has a well-developed Internet infrastructure and attracts a huge number of innovative and enterprising businesses each year. As a result, unlike other cities, Guangzhou has distinct advantages in Internet entrepreneurship and entrepreneurship among college students. Such samples aid in the investigation of the nature of events. Draw a conclusion based on the interview and observations of the kids' performance and results.

Finally, we intend to conduct video interviews with 12 people throughout the course of the study, which will last 40-80 minutes. We've done three video interviews so far. Other interviews took place in June, with two experienced Tiktok users conducting two each. In addition to the two interview texts, the main elements were captured. The interview was done in Chinese, and the transcript was organised afterward. Analyze the information and translate the results into English.
[bookmark: _Toc29084][bookmark: _Toc24826]5.3 Data Analysis
[bookmark: OLE_LINK27][bookmark: OLE_LINK3]The data of the interviewees will be evaluated item by item after the data collection is concluded. Qualitative analysis methods condense data into a compact chunk. Induction was used to examine the data's most valuable contents (L.R. Gay et al. 2012). Qualitative data analysis can be used in a variety of ways, and finding an authorised and thorough method that covers all of the benefits is tough. However, researchers can concentrate on a few simple general ideas. Data analysis is the process of abstracting the material from general to specific, and it does not begin at the end of the interview but can be a continuous process from beginning to end (Martyn Denscombe 1998).

The second stage is to examine the information gathered during the interview. First, input the interview content into the text, and then mark the key points. Remove any text that isn't directly relevant to the issue, such as the school environment, laboratory location, teacher's advice, and so on. Specifically concerned with entrepreneurship, business models, and profit models.



[bookmark: OLE_LINK4]Table 1: Interview Transcript  (Figure 5.1)

	Item
	Interview Transcript
	Themes

	



[bookmark: OLE_LINK35]Interview
	[bookmark: OLE_LINK31]What are Tiktok's core strengths? What's Tiktok's advantage over other social media? Or why choose to use this platform over others?

Firstly, Tiktok has a social advantage. It lets users to communicate across borders, which opens up a world of possibilities for video artists, life skill sharers, language learners, and even foreign trade students. This is not like other social media networks.

Secondly, Tiktok also boasts a strong algorithm that, unlike other social platforms, allows users to select the types of videos they want to watch and from whom they want to see them. Tiktok, on the other hand, makes use of a powerful automatic push mechanism to recognise that "what you see is what you like," which means that it will not make people hate it or enjoy it more. Tiktok has attained distinction since everyone views different videos.

Finally, the Tiktik platform includes capabilities to help newcomers get started. There is no need to do many other things, such as video clips, commercials, or release, in comparison to pupils. All of these features were created by Tiktok and integrated into the software system. From the perspective of a Chinese college student, these are the most significant benefits Tiktok's business model may provide for us "inexperienced," allowing us to maximise our advantages more quickly.
	



[bookmark: OLE_LINK36]Based on the analysis of the interview (Figure 5.1):

Tiktok Core strengths
Global communication
powerful algorithm
powerful Function
Learn languages around the world
What you see is what you like
Reduce labor costs

Add followers and earn revenue(Tiktok Fund)

What you see is what you like
Speed up operation cycle

















Table 2: Interview Transcript  (Figure 5.2)

	Item
	Interview Transcript
	Themes

	



Feeling
	
Q: How are Chinese students using Tiktok to make money? How do you use business management to develop your business?

First and foremost, we created many successful business models based on the advantages and systematic features Tiktok gives to users, which is critical for us as entrepreneurs.

High-quality video streams can generate revenue; that is, if our video quality is good, many people will watch it. The Tiktok platform will be open to as many individuals as they like, allowing us to promote ourselves for free. This promotion is subsidised by Tiktok, and the more people who see it, the more money we make.

[bookmark: OLE_LINK32]Second, if we have more than 2000 fans, we can assist businesses in promoting products (AD), and this type of advertising is different from others similar to "love me, love my dog," because it's all my fans, and my fans are like me, so I recommend products that are similar to my fans a lot, with the caveat that we must adhere to the relevant advertising requirements. You may spend more money on advertising if you have more supporters. That is what motivates us to create an excellent video.

Finally, if we amass a large number of people who enjoy our short movies, we can recommend products, and the promotion companies will cover a portion of the cost, saving us money on advertising. This is a strong business model.

	




[bookmark: OLE_LINK34]Revenue based analysis structure Figure 5.2 :
Business Value (Income)
Produce high quality video
More video share
10 million fans
More thumbs up
AD
Product endorsements
Tiktok Funs
Income
revenue


















Table 3: Interview Transcript  Figure 5.3

	Name
	Interview Transcript
	Themes

	




Interview
	What content are Chinese students building on Tiktok?

In terms of creating content, this needs to be closely tied to the business, because we are students from different majors, so based on our strengths, we divide the business types (creating content) into several categories:

First of all, we are English majors, and our major enables us to make good use of Tiktok's advantages. In the traditional sense, we think Tiktok is a platform for entertainment, work and sharing of life tips, which cannot become a tool or platform for learning. But as Tiktok improves, these new features can also play a good role in learning. So, one of our businesses is learning and sharing, and it fits in well with our classes, and it doesn't put too much pressure on us. Because even if we're not in the Tiktok business, we still have to learn every day. This business allows us to increase the number of users, increase the number of fans, increase the number of plays. Get noticed, get liked, get favorites at the same time. That's all business models on Tiktok, but it's different from the traditional business model. That's the biggest part of our business.

Second, give learning advice such as how to better use Office software for text editing, how to discover new iPhone functionalities, and how to obtain a better job. These are extremely popular topics among students, which has helped us gain more subscribers. Fans of our account were also affected. It has the potential to spread over the world, and this form of business has effectively relieved our labour need.

Finally, merging our life skills with our products can help us advertise our preferred products more effectively. For example, I introduced the use of a speaker's skills so that I could convey the benefits of this speaker and share them with similar individuals; of course, all of this is legal.
	



Based on the analysis of the interview ( (Figure 5.3):
Business model on Tiktok
Learn And Share
Product use skills
entrepreneurial experience



Get traffic support
Product fans
obtain income




[bookmark: _Toc7681]5.4 Finding
According to data analysis and research results, Chinese students have successfully combined learning, hobbies, entrepreneurship and experience accumulation through Tiktok social platform, and transformed their learning process into entrepreneurial projects. Not only does it inspire college students to grow, but it can also become entrepreneurial content. Kill two birds with one stone. There are many uncertain factors in starting a business, but through efforts, I have determined my own growth path. Through the analysis of the three questions we raised, we preliminary found that:

In terms of Tiktok's core value, the value that can be provided to students has been preliminary determined, which is consistent with the development path of Chinese students. With the surge of Internet users, broadband users, mobile phone users and social media users in China, it is beneficial for college students to start their own businesses. It can even increase the employment rate of Chinese college students. This is the core value that Tiktok offers. These results are consistent with our literature research. The results can be used as a reference sample for future analysis of Chinese college students' social platforms.

Secondly, although Chinese college students do not have a good understanding of the business model, they have found a way to transform this phenomenon into a business model through the combination of learning and entertainment, which has great advantages over other social platforms. It solves the problems of college students' lack of experience, lack of funds and low ability to resist risks.

Finally, centering on the third core issue, Chinese college students can make money in a simple way when they don't have various conditions, which is also the core content of Tiktok.

The above content is the result of investigation and analysis, which can provide theoretical and practical basis for further research.


6. [bookmark: _Toc18535][bookmark: _Toc11507][bookmark: OLE_LINK40]Conclusion
According to the results of this study, the subject and target of the study have been preliminarily completed, although the content of data survey and analysis is not perfect. However, the research shows that the collected and analyzed data can make preparation for further research. And some simple results. Reduce the workload in later period, avoid the repeated material consumption of scientific research personnel. It also provides a useful reference for the hypothesis and demonstration of future research.

Through the literature research and analysis of nearly 10 years, it is found that the current research on Tiktok is mainly concentrated in the field of science and technology, the main research content in the field of entrepreneurship is enterprise-related topics, and education is the main topic of Chinese college students. In the process of data analysis, this paper adopts theories related to the research topic: network theory, user value theory, McLuhan media theory, entrepreneurship theory, social value theory, social media theory, etc. From the time of publication, they were all published in the last three years. Tiktok was also prevalent around the world during the epidemic, but there are still few studies in various fields, requiring more in-depth research. Early scholars have done a lot of valuable research, which provides valuable content for the preliminary study of this paper.

In terms of research methods, this study employs qualitative analysis and uses the induction approach to complete the reasoning process from general to specific phenomena. Keywords can be obtained by coding and analysing interview data in order to determine the association between Tiktok and entrepreneurship. Subject analysis is used in data analysis to relate facts with their essence. Find accurate and objective information.

In terms of practical innovation, the story technique, network research method, and software tool are the most popular qualitative research methodologies. This study's data collecting and analysis advances are as follows:

Before the interview, they can talk about random things like hobbies, vacation experiences, pets, and so on to make the interviewer feel more at ease, which can help to boost the interviewer's credibility. Interviewees' uneasiness can be effectively linked and freely conveyed in this way.

If interviewees are unsure where to begin, they can provide some foundation questions, such as: When did you first start using social media sites, what are your thoughts, and how has your life changed?

The backdrop and basic theory of the study are presented in the introduction section. The primary research approaches are examined in the methodology section. The purpose of data collection and the procedure of data analysis are discussed in the data collection section. Finally, the preliminary study's practicality is confirmed.
[bookmark: _Toc32064][bookmark: _Toc27964]7. Recommendations
The new role of social media is discovered through this study's analysis and investigation. It can be utilised as a learning tool as well as a tool for people's amusement. We can't live without our phones now that collection is ubiquitous. And we're compelled to live in and experience the world via someone else's phone. So, in a world "surrounded by phones," here are some ideas for future social media and learning resource reuse:" 

1. Social software's capabilities are always evolving. Today, we should consider this trend from a development standpoint.

2.The "Z generation" of college students is a new generation that is growing up in the information age. We have a responsibility as educators to detect these trends and use them to develop new ideals.

3. People's employment, students, and businesses have all been severely impacted by the new coronavirus outbreak. In the interim, China's Internet (Tiktok) has risen significantly. For Chinese college students, mining Tikok value is a good way to relieve job stress, obtain internship experience, and gain rewards.

4. Starting a business is thought to be something to undertake after college graduation. College students that are comfortable with modern media and technology can establish their own business. Will improve the talents and experience of Chinese college students.

4. Although such education has not been widely applied in China, it can ease students' fear and anxiety during the epidemic (Miller, 2020) and satisfy the diversity of students' requirements (Bozkurt et al., 2020). (Johnson et al., 2020). However, this trend should be capitalised on and implemented.

[bookmark: OLE_LINK21]This study also discovered Tiktok learning's shortcomings, such as the inability to communicate in a timely manner, the inability to understand the teacher's expression in online learning, and the words being filtered by distance. Furthermore, the study only included some, not all, data from experienced pupils. Although this can rule out certain severe variances, young people who do not use social media will have a disadvantage over those who are limited in their learning through Tiktok (Jenkins et al., 2016).
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