                                                                                                                                                Llyr Lloyd (1803229)
                                                                                                                                                                   M4X1278
                                                                                                                                                               30/04/2020
Impact of Corporate and Social Responsibility in the marketing of Motorsport

Introduction
It’s very common these days for businesses to develop and focus on corporate social responsibility (CSR) and sustainability. CSR brings in environmental and social concerns into a company's business bringing in the idea that’s businesses can make a world a better place. All companies and businesses will have a different approach towards CSR and will have a different benefit out of it. 
   With Formula 1 being one of the most popular Motorsports event. It has grown to be one of the most popular sports in the world these days. Formula 1 events takes part all around the world from Silverstone in the UK to Yas Marina circuit in Abu Dhabi. Formula 1 has millions of followers whether it's from watching it on the TV or being one of the spectators of the event. With so many spectators watching formula 1 daily, Formula 1 teams are always under pressure to give out their best performance and give them the best outcome from the race. With they will be very dependable on Different Motorsports industries to help provide them with the best Product and service they require to be successful. Regardless of what products a Formula 1 team might want, to give their car the best possible outcome they will be depending on which tyres they use. With Pirelli being the main Motorsports company now giving out the best tyres and have been Formula 1’s main supplier for over 10 years now, they are not short on competition as Michelin tyres and bridge stone tyres are trying to regain their place of being the main tyre provider to the formula 1 cars. In order for Pirelli’s to keep their spot they will have to be on top in order to give out the best product and offer the best tyre service they can and to keep the formula 1 teams happy and satisfied with the tires they provide.
What is Corporate Social Responsibility?
Marketing’s impact on individual consumers 
It is very important in every aspect of a business to keep any consumers happy by delivering them the best product and service that they need. Every business will have a different consumer that will want different products and service. For any consumers, pricing, packaging and promotion of the product is very important as they all influence them to buy the product. In some cases, these can be seen deceiving, for example the advertisement will offer you the best possible price for the product and give you discount on any future buys from the company if you buy the product that is being advertised. Majority of these ads only give out limited information in trying to deceive consumers to making out the product is better and worth more than it is. 
    Consumers is a big part of the motorsports marketing and every motorsports event offer different products and services just like any other sports. To the fans and spectators, T-shirts, sweatshirts and accessories' and gifts will be the product they will be interested in purchasing. In formula 1’case, they use stars such as Lewis Hamilton and Sebastien Vettel to help them promote and advertise their products by making them wear the products they're looking to sell on to Formula 1 fans. Formula 1 teams such as Mclaren and Red Bull depends on mechanical products to help their car get the best possible performance out of the race. Professional teams like these will be very dependable on the product and the service they receive In order to give the company and the Consumer the best outcome, Motorsports companies will have to relief on skilful and competitive engineers and someone who has an ability to help improve products and services and give an advantage and ongoing success on the race tracks.
   Companies can be accused of high pressure selling that persuades people to buy goods that they had not thought of buying. Companies will always go out of their way to sell as much product as possible regardless of who the buyer could potentially be. 
Marketing’s impact on society as a whole
Critics have argued that the marketing system encourages too much interest in material possessions. Interest in material possession's is seen as a matter of false wants that gets created in the marketing process. Motorsports businesses or any businesses in this case hire top advertising agencies to help promote their business and goods and to simulate peoples desires for the products and advertisers and make the media benefit the product and servicing. Consumers purchases increase the output of industry and industry uses advertising benefits to simulate more desire for the industrial output. Marketing is seen as creating a false want that benefit the company and the industry more than they benefit the consumers. Minor purchases can be affected by advertising messages and can lead the consumer to make repeat of the purchase or give the recommendation onto someone else as the product that has been bought by the consumer delivers the promised customer value they advertised. If companies can give the consumer the value and the service of the product they need, it shows that the companies are not able to control the high amount of demand consumers need.
   Some companies have been accused of selling private goods at the expense of public goods. In a company it’s important keep a balance between private and public goods. In a motorsports company such as FIA Rally they provide public goods such as giving fans an experience for themselves to try a simulator and feel like a rally driver and giving them the extra edge, These can be found in many different rally events and some give out small freebies such as pencils and badges. 
   Companies hope that the advertisements they provide for their product will reach a certain number of consumers that might be interested. With the mass amount of communication channels consumer has through word of mouth and social media, some of them are bound to reach people who have no interest in motorsports or in the product that has been seen or heard, this can help reach out to possible new consumers that might spark an interest or it could result in someone being bored or annoyed of seeing motorsports product that they're simply just not interested in. People who buy motorsports magazines don’t tend to complain about the advertisements that are included in it as it’s always advertised products that the consumer can potentially be interested in. 
Marketing’s impact on other businesses
Company’s marketing practices can harm other companies and reduce competition and make it unfair. Three problems are involved – acquisitions of competitors, marketing practices that create barriers and unfair competitive marketing practices. Business acquisition is a complex, acquisitions can sometimes be good for the society as it helps gain the economy and that helps lead to a lower cost and lower prices which is beneficial to any consumer. In some cases, a Motorsports company might take over another company and help improve its efficiency and provide better standard products and the service any consumer is looking to receive. Large marketing companies can use patents and heavy promotional spending to keep out any competitors coming their way. Formula 1 have now got their own Sports channel on sky which shows all the build-up towards the races and show the behind the scenes action with the Formula 1 teams, Because they have their own channel they are entitled to choose their own adverts. This gives them the upper advantage to show their products and the different kind of services they offer knowing at the spectator will have interest.

Pirelli’s Tyres 
Pirelli is an Italian company based in Milan which provides tyres all around the world such as luxury car manufactures and of course formula 1 cars. Pirelli has been involved in Motorsports for over 100 years now. The fame of Pirelli has grown immensely with its involvement many activities beyond tyre manufacturing such as sponsoring other sports teams such as Inter Milan an Italian Football team and Los Angeles Dodgers an American Baseball team. 
Pirelli has been the sole supplier of tyres for the Formula One World Championship since 2011 and will continue in that role until the end of the 2023 season. Pirelli supplies Formula One with approximately 1,800 tyres per race and about 40,000 tyres per year, including tests. Since 2019, the F1 tyres come in a range of five different compounds (of which C1 is the hardest, C5 is the softest). Three different colours - white, yellow and red – identify the slick hard, medium and soft tyre choices respectively so that spectators can identify the specific compound being used during a race. Cinturato Green Intermediate and Blue Full Wet are provided for wet conditions. In motorcycling, Pirelli has been the official supplier to the FIM Superbike World Championship (WSBK) since 2004. 
(https://corporate.pirelli.com/corporate/en-ww/aboutus/brand)
Promotion and sustainability
Pirelli has a global work force and factories all around the world with over 30,000 employees worldwide. hey all share a strong sense of common purpose and belonging, along with attention to results. With such a wide-reaching international footprint the Company instils a truly cross-cultural mindset in its people and great capacity for teamwork applying an integrated inter-functional approach. This culture and fertile working environment are the essence of Pirelli and the reason it can attract and retain talented individuals.
  Pirelli always try and benefit the economy, social and environmental responsibility. They do this by working with other companies and cooperating with different stakeholders. this allows the Group to effectively manage risks and opportunities related to its processes, products and services, with a constant focus on innovation and with the awareness of the role of a multinational group in a global context. Pirelli Group adopts a multi stakeholder approach, it in fact pursues sustainable and steady growth, the latter being as much as possible based on a fair balance between the different expectations of all those who interact with the Company. The interactions with stakeholder are based on proactive dialogue aimed at confronting and collecting their expectations for Pirelli to create shared growth. Pirelli’s sustainable development strategies pursue various objectives, including continuous improvement in the environmental and occupational health and safety conditions affected by its own activities, keeping within the regulations that has been carried out will be made more beneficial for them to promote their tyres and it already shows what sort of service and commitment they are offering. 
To these ends, the Pirelli Group is committed to: 
  management of its activities by adopting occupational health, safety and rights and environmental policies by applying the products in a suitable packaging and using freight to try and suit the environmental standards they give out. 
The dissemination of occupational health, safety and labour rights and environmental information to its internal and external stakeholders, both by communicating with them and actively co-operating with national and international government and academic bodies. 
By communicating and working with over international government's and keep within the legislation they require when Perilli are producing and selling tyres, it gives them a better name for themselves worldwide and it improves their leadership skills by taking other governments into their awareness and sticking to them. 
Promoting use of the most advanced technologies to achieve excellence in occupational health and safety and environmental protection. By using new and advanced technologies it will help them improve and create more tyres at a higher demand that a Formula 1 event require.
assessing and reducing the environmental impact of its own products and services throughout their entire life cycle will Benefit their company and it will make other companies want to get involved with them knowing they’re trying to produce their product through a greener marketing scheme which will be beneficial for consumers as well.
responsible use of material resources, in view of achieving sustainable growth that respects the environment and the rights of future generations 
ensuring equal opportunity, freedom of association and promotion of the development of everyone making sure they all get treated the same and get the best possible skills out of working with Pirelli.
compliance with applicable laws and industry standards on working hours and ensuring that wages shall be sufficient to meet the basic needs of personnel, by doing this it keeps the employees happy by giving them a fair amount of wages for the work they do and by doing this it keeps influencing employees to work to a good level and help produce the product and service any consumer may want. 
establishing and maintaining appropriate procedures to evaluate and select suppliers and subcontractors based on their commitments to social and environmental accountability
not tolerating corruption in any way, shape or form in any jurisdiction, even if such activities are allowed, tolerated or non-prosecutable
involving all levels of the organisation and all Group employees by assuring that responsibilities and operating procedures are precisely defined, appropriately communicated and clearly understood.
(Pirelli Social responsibility policy February 2010) https://s3.eu-west-1.amazonaws.com/psi-dotcom-prd/corporate/4640_ENG_CsrPolicy.pd) 
Conclusion
Corporate social responsibility has helped Pirelli’s to improve their corporate image, increased their share prices with other companies and steak holders. With Pirelli being a big part of a social responsibility in supplying to countries around the world and most importantly being the main supplier to Formula 1. Through CSR they must make sure that they produce the quality of tyres and the service they have offered through advertisements to make sure the consumers will be satisfied and happy with what they're offered. Pirelli is committed to continuously improving its policy and  programmes and to implementing the procedures, rules and instructions designed to ensure that the values embodied in the policy are reflected in the conduct of each Company and in that of its employees and collaborators. Pirelli believes that through the application of this policy, it will help to ensure that present and future generations will enjoy the conditions and possess the tools necessary for a better quality of life.
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