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[bookmark: _Toc78327680]Introduction
In assessment 1, the mentioned community engagement programme ‘Community-Led Recovery Programme’ hosted by the London of Mayor has focused on reforming London as a clean and more resilient city after the impact of the recent Covid-19 pandemic. It supports 15 different community organisations that run various social activities to gather information about the cruel influence of the recent pandemic over different communities currently living in London (UK Health Foundation, 2021). NHS England is another organisation that organised a community engagement program that supported patients and representatives who are engaged in the hospitality sector. The program was arranged for two days and it was a training program for healthcare professionals who wished to treat the patients voluntary and can help to spread the outcome of the learning in society. Both of these community engagement programs focused on improving the life and condition of specific communities in the UK to improve their current living condition and make society a better place for them.
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[bookmark: _Toc78327682]Community Engagement
Community engagement can be referred to as the system of working together in a common platform that collaborates major stakeholders of society in a geographic area to identify critical issues that hamper the regular activity of a specific community and solve the crisis to make the community a better one (Connor, 2017). It is a medium that engages people from different social backgrounds and different organisations in a common platform where they try to solve issues regarding social discrimination, environmental pollution, health issues and other humanitarian cause. Mainly, a specific group of volunteers are engaged in community services for humanitarian purposes and organisations are involved in this sector to carry out their corporate social responsibility.
[bookmark: _Toc78327683]Difference between the Projects
‘Community-Led Recovery Programme’ hosted by the London of Mayor has focused on reforming London as a clean and more resilient city after the impact of the recent Covid-19 pandemic. NHS England is another organisation that organised a community engagement program that supported patients and representatives who are engaged in the hospitality sector. ‘Community-Led Recovery Programme’ is working to make London a safe city for all the communities who are currently living in the city from the recent pandemic. The program is a combination of two different projects (UK Health Foundation, 2021). One is the ‘Community Led Action’ that supports 15 different community organisations that run various social activities to gather information about the cruel influence of the recent pandemic over different communities. Other is ‘London Community Store’ that supports 20 different community organisations who collects different experiences during the Covid-19 pandemic and share them with different audiences from different communities living in London so that they can use those experience to increase their awareness during the pandemic. NHS England is a voluntary organisation that has organised a community engagement program that supported patients and representatives who are engaged in the hospitality sector of the United Kingdom (NHS England, 2021). The program was arranged for two days and it was a training program for healthcare professionals who are engaged in serving patients as a humanitarian cause. People who wished to treat the patients voluntary took part in this program. The program was for one specific community that is engaged in the healthcare sector so that they can help to spread the outcome of the learning in society. Both of these community engagement programs focused on improving the social life and condition of specific communities living in the UK to improve their current living condition. Their main objective was to make society a better place for all the communities who live together in harmony.
[bookmark: _Toc78327684]Best Practices on the Community Engagement Approaches
Bost the community engagement approaches followed some practice to generate the best result out of their approaches in terms of aiding the communities and improving their lifestyles. These are:
1. Different stakeholders of the society were invited to take part in the community engagement programmes. Effective communication was maintained with them and they were given proper instruction about the main objective of these programmes (Hatcher and Bringle, 2015). Stakeholders had the right to give their consent and participate willingly in these programmes.
2. Both of these programmes built a strong relationship with the community they served and identified their crisis during the Covid-19 pandemic to help them re-establish a healthy city.
3. Regular events were organised and regular information regarding the different experiences during the Covid-19 pandemic and of patients and representatives who are engaged in the hospitality sector of the United Kingdom were collected to maintain quality with those events.
4. The optimised the social density properly and changed the direction of the community. It influenced the growth of the community and people living in the community were benefited from their approach (UK Health Foundation, 2021).
5. The volunteer teams were managed properly. Proper instruction was given to them so that they can work accordingly to achieve all the objectives of these programmes and make the best use of the community platform.
6. Finally, the programmes established goal-oriented development for different communities living in the United Kingdom and helped them to understand the power of community bonds in coping up with critical conditions.
[bookmark: _Toc78327685]Impact of Effective Communication in Community Engagement
Effective communication has an important role to play in community engagement. They are interconnected because without managing effective communication, it is difficult to relate to a specific community and understand their crisis. To build a good trust with the community an organisation that seeks to organise community engagement has to maintain regular communication to build good understanding with the people living in the society. It requires identifying public issues and making a broader plan that will address those issues and solve the crisis so that the community can get better living conditions (Connor, 2017). ‘Community-Led Action’ that supported 15 different community organisations to run various social activities, had to gather information about the negative impact of the recent pandemic on different communities living in London. To do so, the mayor of London had to engage people who tried to communicate with the city people to understand the crisis they faced during the pandemic. The more effective the communication was, the more necessary pieces of information the volunteers gathered that helped them to understand which specific sectors were hampered by the recent pandemic and how it changed the economic and health condition of many people living in London (Runnels and Andrew, 2018). The ‘London Community Store’ project supported 20 different community organisations who collected people’s experiences during the Covid-19 pandemic and share them with different audiences from different communities living in London, were also engaged in effective communication to gather experience from people who suffered badly during the pandemic. They maintained regular communication with those affected people so that they can use those experiences to increase social awareness among different communities living in London during the pandemic. The training program for healthcare professionals was arranged by NHS for two days, and it was based upon total communication with the patients and the healthcare professionals (NHS England, 2021). People who wished to treat the patients voluntary took part in this program and they had to maintain communication with the organiser and the patients to fully understand the objective of the training programme. Their communication helped them to spread social awareness among people who are deprived of healthcare and can’t afford to manage enough capital to support their health condition. This is how effective communication has impacted both of these community engagement programmes.
[bookmark: _Toc78327686]Impact of Stakeholder’s Participation in Community Engagement
In a society, there are many stakeholders but not all of them participate in community engagement programmes. Participation of one stakeholder can benefit the other stakeholders while participation of multiple stakeholders can benefit one specific stakeholder. This completely depends on the community engagement project and the objective it serves. In a developed community, stakeholders need to identify the crisis of society and work collaboratively to solve all the major crises so that they can enjoy better living conditions. They need to identify different risks and mitigate those risks so other stakeholders are safe and this will help the development of society and all the communities living there (Welch, 2019). When different stakeholders support a programme, the project acceptancy increases and all the stakeholders can get equal benefit from the programme. Different stakeholders can come up with different innovative ideas that can be used to generate a strategy that will improve the quality of the programme and ensure all the stakeholder’s equal participation in the development of the communities. As they belong to different social and cultural backgrounds, their equal participation can bring social and cultural diversity in the community engagement programme that will make the society a unified place where people aren’t involved in hate crimes. ‘London Community Store’ project supported 20 different community organisations that collected people’s experiences during the Covid-19 pandemic and share them with different audiences from different communities living in London (UK Health Foundation, 2021). All the major stakeholders collaboratively participated in the programme and it benefited them equally. This not only improves the effective communication between them but also got to share ideas that will help them to deal with critical situations like the recent pandemic in the future. This will make London a place of harmony where people live together hand in hand despite their social, cultural, racial, gender and religious differences. The NHS programme also brought different stakeholders under a common platform and helped them to aid patients who needed medical support. Their learning will help them to support other stakeholders of the society to improve their health and cope up with the recent Covid-19 pandemic.
[bookmark: _Toc78327687]Social Media Engagement in the Community Engagement Programmes
Due to the impact of social media in the 21st century, no activity can ignore its influence in the different strategic plans and operational activity including the community exchange programmes. With the help of social media, these programmes can connect the highest number of people in the shortest possible time to create a large platform in helping different communities with social aid. Millions of people are active in social media and with the help of social media, an organisation can make people aware of social activities that try to improve the condition of different communities and their life. Regular events in social media page can increase the engagement of different stakeholders who wants to participate in different voluntary activities willingly. Different stakeholders of the society can be invited to take part in the community engagement programmes through different social media platforms. Effective communication can be maintained with them through social media sites and they can be given proper instruction about the main objective of these programmes.


[bookmark: _Toc78327688]Conclusion
Community engagement is the process of engaging a community over an issue or a project to achieve a long-lasting result that brings benefit and welfare to the community. This may be voluntary work but when a business organisation involves in community engagement, it becomes corporate social responsibility for the company. Different stakeholders of the society can be invited to take part in the community engagement programmes. Effective communication should be maintained with them and they should be given proper instruction about the main objective of these programmes. Stakeholders have the right to give their consent and participate willingly in these programmes. As they belong to different social and cultural backgrounds, their equal participation can bring social and cultural diversity in the community engagement programme that will make the society a unified place.
‘London Community Store’ project supported 20 different community organisations that collected people’s experiences during the Covid-19 pandemic. Different experiences were shared with people who were impacted by the pandemic to help different audiences from different communities living in London understand the necessity of a healthy and fairer city. They were also engaged in effective communication to gather experience from people who suffered badly during the pandemic. The training program for healthcare professionals was arranged by NHS for two days, and it was based upon total communication with the patients and the healthcare professionals. People who wished to treat the patients voluntary took part in this program and they had to maintain communication with the organiser and the patients to fully understand the objective of the training programme.
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